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| Each Maker's Share... 





Pet. of Pct. of 

Regis., is., 

AUGUST JULY 

Chevrolet. .................... 25.92 24.68 
eRe 24.13 24.12 
EEC cntesscsecskecickcdees 6.47 6.48 
Baca oeescisitined 6.44 6.64 
Rambler .................... 6.23 \ 6.50 
Oldsmobile ................. 5.45 5.73 
I Chains, locccicceusebe coset 3.32 3.64 

ME MEOPOUEY ...........000.c0000. 2.38 2.41 
MEO sé ccécsccvecsncsssscosesee 2.35 2.49 
Sita tnsctnectintee 1.99 2.07 
Studebaker ................ 1.95 2.20 
Chrysler oo... a 1.07 
SE hiBicccsiiccsdescvecesss -69 -718 
Ee 55 63 
IE Sb ecscxcivacplatvsss 34 34 
OMEN ......c.cccccececceees 22 25 
GEN. MOTORS ...... 43.15 42.60 
|} FORD MOTOR ...... 27.40 27.50 
CHRYS. CORP. ...... 10.67 11.23 
AMER, MOTORS .. 6.23 6.50 
ia hs coceandtescnect 1.95 2.20 
Ro easel 10.60 9.97 


New Car Sales Analysis 
By Month and Year to Date 


‘*Miscellaneous figures for 1958 include Metropolitan and Packard, 


Pet. Pt. Pet. of Pet. of 
Change Regis., Regis., Pet. Pt. 
During 8 Mos., 8Mos., Change, 
Month 1959 1958 ’59 vs. 58 
+124 24.72 2804 —3.32 
+ 01 2390 2125 +2.65 
— Ol 651 497 +154 
— .20 6.39 8.63 —2.24 
— 21 5.90 356 +2.34" 
— .28 6.13 6.83 — .70 
— 32 4.14 5.52 —1.38 
— .03 2.47 3.04 — 57 
— .14 2.37 2.89 — 52 
— .08 2.35 2.80 — 45 
— 25. 219 87 41.32 
— .10 1.03 1.34 — 31 
— 09 15 1.08 — 33 
— .08 -73 85 — .12 
noe 45 -60 — 15 
— .03 28 34 — .06 
+55 4385 4816 —431 
— .10 27.55 25.74 1.81 
— 56 10.82 14.28 — 3.46 
— 37 5.90 3.56 +2.34 
— 25 2.19 87 1,32 
+ 63 9.69 *7.39 2.30 














Chevy, Ford Lone Sales Gainers .. . 


























Corvair and Falcon bask- 
* ing in the new-model spotlight, 
rolet and Ford have moved to 
forefront of the new-car mar- 


Actually, the two makes as- 
™ied starring roles ahead of 
~& by achieving unusual sales 
M@inance in the midst of the 
@m-pressure cleanup season, 
Wust-released registration figures 
br August show that Ford and 
evrolet for the first time this 
year accounted for more than half 
of all new-car sales. 
The two were the only domestic 
™ makes to increase their market 
share over the previous month (all 
,» Other makes had smaller shares) 





Additional new model pictures 
are on Page 8. 





" and Chevrolet’s penetration was its 
| deepest of the year. 
> * * * 
z Wu 532,279 new cars regis- 
_ ¥Y tered, the month was the 
> fourth best August in history and 
' was far ahead of the year-ago 
» count of 375,373. 

Biggest August totals were 
counted in 1950, with 683,995; in 
















Top Cars 


New-car registrations for eight 
months: 























1959 1958 
Pos. Make Pos. 
1—1,032,977 Chev. 883,743— 1 
2— 998,626 Ford 669,811— 2 
3— 271,987 Pontiac 156,745— 6 
> 4— 267,028 Plym. 271,914— 3 
| 5— 256,048. Olds, 215,062— 4 
6— 246,503 Rambler 112,291— 7 
I— 172,988 Buick 174,040— 5 
$— 103,173 Mercury 95,718— 8 
} p— 99,152 Dodge 90,967— 9 
10— 98,088 Cadillac 88,318—10 
* U— 91,268 Stude, 27,499—13 
_ W— 43,120 Chrysler 42,370—11 
18— 31,069 DeSoto 33,976—12 
14— 30,689 Edsel 26,915—14 
> 15— 18,776 Lincoln  18,895—15 
16—. 11,650 Imperial 10,542—16 

: 405,003 Misc. 233,021 

Total All Makes 
4,178,145 8,151,827 






Further: details on Page 54. 


‘Big Two’ Take Charge 





1955, with 658,964, and in 1956, 
with 568,320. 
The eight-month total of 4,178,145 


Car Stocks Off to 494,000; 
Less Than Half Are 1959s 


By Maynard.M. Gordon 
News Editor 

bern the ’60s. rolled in, fran- 

chised dealers rolled enough 
’59s out of their inventories last 
month to enter the new-model sea- 
son with fewer than 500,000 units 
on hand. 

The Oct. 1 stockpile, accordin; 
to Automotive News compilations; © 
amounted to an estimated 494,812 
cars of both ’60 and ’59 vintage. 
This was equivalent to a com- 
bined 29-day supply, including 
approximately 16 days of ’60s and 
13 days of ’59s. 

Thanks to a prodigious selloff ef- 
fort, aided no end by 11 factories’ 
subsidy programs, dealer stocks 
skidded. another 208,223 units last 
month. The latest decline, on top 
of August’s record chop of 273,355 
new cars, brought the supply down 
from the alltime record of 976,390 
on Aug. 1 through 703,035 on Sept. 
1 to the October total—494,812. 

ok 


“~~ cleanup bonuses, which now 
have given way to carryover 
bonuses of about’ 5 percent, were 
not unmixed blessings. Many deal- 
ers reported that the subsidies, 
ranging up to $200 on Chevrolets 
and $250 on Buicks, eaused a fran- 
tic selling spree in many cities that 
was reminiscent of the blitz opera- 





was the best since 1956, Last year, 
the corresponding count was 3,151,- 
827. 





a ke * 
N ADDITION to Chevrolet’s 
month-to-month gain of 1.24 
percentage points in its share of | 
(Continued on Page 4, Col. 1) » 


tions of years gone by: | 

Holding the biggest bag of ’60s 
and ’59s on their new-model intro- 
duction day, Oct. 2, Chevrolet deal- 





ers were looking to an explosive) 
Corvair announcement to help) 
sweep out the oldies. 
This seemingly was proving the 


case on a nationwide basis, as 
Corvair crowds exceeded even the 
highest factory hopes. Early an- 
nouncement of Chevrolet shut- 


| down plans, as a result of the 
| steel strike, also created a “buy 
now” psychology in the cleanup 
drive, Many Chevrolet dealers 
said profits on the last. of the ’59s 





New-Car Stocks 


In Field and in Transit, 
Domestic Makes 





703,035 
494,812 
a —— 
Current Previous 1958 
Month Month Month 
Current Records 
High (976,390) - - - Aug, 1, 1959 


Low (157,607) - - - Nov. 1, 1954 
© 1959, by Automotive News 


were the highest in months. 

General Motors dealers held about 
155,000 new cars as the new Cadil- 
|lacs, Oldsmobiles and Pontiacs 
|; went on display Oct. 1. Buick’s 
Oct. 8 showings rounded out the 
GM announcements, 

” 7 * 

E Oct. 1 stockpile of 494,812 
compared with 312,897 on the 
‘same date a year ago in the wake 
| of the '58-model sales slump, How- 
|ever, two previous Octoberg have 
| seen higher dealer inventories than 
|1959. They were 1957, with 572,634 
| units, and 1955, with 538,375. 
| In 1956, which followed the 1955 
| boom and provided a mild foretaste 
|of the 1958 even-year sales down- 
|turn, Oct. 1 inventories totalled 
| 314,003. 
| The stockpile pattern for the re- 
mainder of the month will be gear- 
led closely to the extent of the steel 








| (Continued on Page 57, Col, 2) 





Compact-itis Sweeps U_S.; 
Price Cools Off Some — 


By Robert M, Lienert 
Associate Editor 

| ppc ag fever is raging 

unchecked across the U. &S., 

with the new offerings “pulling 

customers off the street like free 





Six More New Models Bow 

















Lincoln .. . Page 









Edsel . . . Page 25 





lunch.” Chevrolet dealers, a week 
after introduction of the Co 
had still not caught their br 
when Ford dealers joined the sales 
stampede with Falcon. 

In a word, the compacts are 
selling. 

Furthermore, they are selling at 
grosses which have left dealers 
glassy-eyed and screaming to the 
factory for more cars. They are not 
only selling themselves; they have 
provided a hypo for the retailing 
of their standard-sized stable 
mates. 

* * - 
At THIS early point in the ’60 
selling season, no dealer is will- 
ing to put a ceiling on possibilities 
of the new cars. 

They do know this: 

1. The cars have restored excite- 
ment and customer interest to the 
domestic product, 

2. Sticker prices have sur- 


prised many customers, but have 
(Continued on Page 57, Col, 1) 


Ford, Rambler 


Resume Overtime; 





1°60 Pace Rises 


By Martin L, Whitmyer 

Staff Writer 
Cr output in the U, S. increased 
last week to a 1960-model high . 
of an estimated 116,451 units, Ford, 
Mercury, Edsel and Rambler 
scheduled Saturday assembly op- 
erations and Chevrolet returned to 
a five-day schedule at its “big-car” 
plants. 

Last week’s output was 10.2 
percent above the previous week’s 
105,720 assemblies and 234.3 per- 
cent above the 34,834 cars turned 
out during the week ended Oct. 
10 a year ago, when all of Gen- 
eral Motors lines were closed for 
changeover. 

Only maker that showed a de- 
cline in assemblies from the pre- 
vious week was Chrysler Corp., 
which had operations curtailed by 








a shortage of parts brought about 
(Continued on Page 61, Col, 3) 








One Car in 10 a Compact 





Output for 


9 Months 


Rises 50 Percent 


By Martin L, Whitmyer 
Staff Writer 

AR OUTPUT in the U. S. during 

the first nine months of this 

year exceeded by more than 50 per- 

cent the number of units turned 

out during the comparable period 

of 1958, but only seven makes man- 

aged percent-of-industry gains over 
a@ year ago. 

The industry turned out 4,336,- 
138 cars during the January- 
September period of this year— 
a 50.9 percent increase over the 
2,874,331 units rolled from the as- 
sembly lines during the first three 
quarters of 1958. The lowest-price 
group was up 52.1 percent; the 
medium-price class, 52 percent, 
and the high-price class, 23.8 per- 
cent, 


The five compact cars accounted 
for 439,566 assemblies and 10.1 per- 
cent of total industry output in the 
first three quarters of this year. 
This was a 183.5 percent increase 
over the 155,395 cars turned out 
during the comparable period of 
1958. 

oo seven makers who register- 
ed percent-of-industry gains 
over a year ago were the standard 


Price-Fix Probe 
Ends in Cleveland; 
No Indictment Due 


CLEVELAND.—There apparently 
will be no price-fixing indictments 
against Cleveland-area new-car 
dealers. The Federal] grand jury, 
which was investigating the matter, 
has been dismissed, and subpenaed 
records have been returned to the 
dealers. 

The records were subpenaed in 
May, 1958. 

Although the statute of limita- 
tions in the case does not expire 
until 1963, it is unlikely that any 
action will be taken. A new grand 
jury would have to be impaneled 
and hear testimony before any 
court action could be filed. 

Federal price-fixing probes have 
been conducted in five cities dur- 
ing the last 18 months, and the 
Cleveland dealers are the only ones 
to escape without indictments. 

Ford, Chevrolet and Oldsmobile 
dealers in Washington and eight 
trade associations in New York 
have been assessed fines totalling 
more than $250,000. In Detroit, 22 
Ford dealers and 22 Chevrolet deal- 
ers and their line groups denied 
the charges and are awaiting trial. 

In San Francisco, a trade group 
representing 67 Plymouth dealers 
was convicted of price fixing, and 
NADA has authorized a $15,000 de- 


* * * 





Ford, up 2.60 points; Pontiac, up 
2.45, Rambler, up 2.01; Studebaker, 
up 1.86; Edsel, up 0.34; Dodge, up 
0.15, and Imperial, up 0.05. 

Individual makers who lost 
ground were the standard Chevro- 
let, off 4.75 points; Plymouth, off 
2.05; Buick, off 1.51; Oldsmobile 
and Cadillac, each off 0.63; Mer- 
cury, off 0.35; Lincoln, off 0.16; De- 
Soto, off 0.07; Chrysler, off 0.06, 
and Thunderbird, off 0.04. 

Packard, whith captured 0.06 
percent of total industry output a 
year ago, was not in production 
during the first nine months of this 
year. 

On a corporate basis, Ford Mo- 
tor Co. was up 2.59 points. Ameri- 
can Motors climbed 2.01 points and 
Studebaker-Packard rose 1.80, while 
General Motors declined 4.42 points 
and Chrysler 1.98. 

* 


ON A price-group basis, the low- 
price class turned out 2,978,525 
cars for 68.7 percent of total in- 
dustry output and also showed the 
largest percent-of-industry gain— 
a 0.7 point climb from the first 
three quarters of 1958. 

The class, which includes Ram- 
bler, Studebaker, Chevrolet, Ford 
and Plymouth, also showed a 52.1 
percent increase over its output 
of 1,958,608 assemblies a year ago. 

The compacts—Rambler, Stude- 
baker and the newly-introduced 
Corvair, Falcon and Valiant—ac- 
counted for 439,566 cars or 14.8 per- 
cent of the total low-price class 
assemblies during the first nine 
months of this year, compared with 
5.4 percent on 155,395. assemblies 
during the comparable period of 
a@ year ago. 

Among the compacts, Studebaker 
showed the biggest percentage 
boost with a 412.9 percent increase 
over 1958, but Rambler gained the 
most percentage-point ground and 
outstripped Studebaker better than 
two to one in numerical output. 

Studebaker’s output of 114,628 
cars during the first nine months 
of this year accounted for 2.64 per- 
cent of total industry output, com- 
pared with 0.78 percent on 22,342 
assemblies a year ago. 

Rambler assembled 287,794 cars 
for 6.64 percent of total industry 
output this year, compared with 
4.63 percent on 133,053 units dur- 
ing the first three quarters of 
1959. On a percent-of-industry 
basis, Rambler gained 2.01 points 
and Studebaker, 1.86. 

Corvair, Falcon and Valiant got 
into production late in the third 
quarter and their impact on year- 
to-date output was negligible when 
compared with low-price class or 
total industry assemblies. 

Corvair output through Septem- 





fense fund to help finance an ap- 
peal. 


(Continued on Page 61, Col, 4) 








Business Barometer 
Automotive News Economic Index — 
100.3 Percent of Last Week 
117.5 Percent of Like Week Last Year 
Percent of 
Percent of Like Week 
Last Week Last Year 
Auto Producfion .............. a 105,720 115.7 307.6 
Truck Production .............. 21,871 96.1 152.6 
Auto Registrations—yYear to date.. 4,172,061 Goes 132.5 
Truck Registrations—Year to date. 605,571 yas 135.2 
Steel Production—tTons ......... 362,000 100.0 19.0 
Lumber Production—Board feet... 260,279,000 99.7 99.3 
Paperboard Production—tons.... 331,401 98.6 106.3 
Soft Coal Output—tons ........ 7,695,000 98.8 85.4 
Oil Refinery Output—Borrels .... 48,520,000 98.2 98.2 
Electric lowatt hours.... _ 13,234,000,000 102.8 109.3 
Barometer Cer Loadings 360,230 101.7 95.3 
Department Store Sales Index 145 91.8 106.6 
Steck Merket Price Index....... 416.6 100.7 112.0 
U.S. Government apne 
* —Fiscal year to date ......... ees $24,245,352,000 deta 101.4 
Commercial and ‘edesivich Loans $29,374,000,000 100.1 “ws 
oes ities, cosas oe $30,723,000,000 100.1 101.7 
verage........ $975 98.5 106.9 
Business Failures ............... a 224 79.4 74.4 
Common 
Stocks Oct.7 Sept.30 1959 Range Stocks Oct.7 Sept. 30 1959 Range 
AMC....... 62 57% 62%-25% ee 51% 50% 57%-39% 
Chrysler... 644%, 63 72%-50% Mack...... 43% 41% 49%-32% 
Ford....... 82 82% 854%,-50% a 18% 17% 19%- 9% 
GM........ 55% 54% 58% -45 White...... 55% 56 60 -40% 
(Oct, 12, 1958) 











How Car Makers Fared... 





9-Month 


AMERICAN MOTORS 
Rambler 


Ford Division 
Ford Falcon 
Ford (Standard) 
Thunderbird 


Buick 
ID. oveditiisdicescnicedasenicucess 
Chevrolet Division 
Chevrolet Corvair 28,327 
Chevrolet (Standard) 1,161,353 
300,5 


Oldsmobile ...................06... 12 
IED. iecchescotadihctdebuincoseieds 324,547 
ok en 114,628 
PE. sccvsvedinescdiobebdtiens. 2) aan 
on eee 114,628 
Total Cars, U. S. ............ 4,336,738 





9-Month Output—'59 vs. '58 


(U. S. Production) 





Pet. of 9-Month Pet. of Gain 
Total Output, Total or 
Output 1958 Output Loss 
4.63 +-2.01 

14.62 —1.98 

128 —0.06 

0389 —0.07 

2.69 0.15 

0.30 0.05 

946 —2.05 

26.93 +2.59 

0.30 +0.34 

23.06 +2.76 

sii +0.20 

21.74 +2.60 

132 —0.04 

0.62 —0.16 

295 —0.35 

52.98 —4.42 

5.63 —1.51 

3.23 —0.63 

3153 —4.10 
ere +0.65 
26.78 906,415 3153 —4.75 
6.93 217,308 156 —0.63 
748 144,544 5.03 +2.45 
2.64 24,087 0.84 -+-1.80 
daskonne 1,745 0.06 —0.06 
2.64 22,342 0.78 -+4-1.86 
100.00 §=2,874,331 100.00. _........ 








WASHINGTON. — Auto Credit 
outstanding increased by $302 mil- 
lion in August to reach a new rec- 
ord total of $16,082 million by the 
end of the month, the Federal Re- 
serve Board reported. 

The credit total now stands 
$1,568 million above the total for 
Aug. 31, 1958. The August in- 
crease was the ninth straight 
monthly boost. 

Total installment credit increased 
by $600 million in August to hit a 
month-end total of $37,049 million. 

Auto credit extended in August 
amounted to $1,602 million, com- 
pared to $1,707 million in July and 
$1,193 million in August of last 
year. 

Auto debt repaid in August to- 


$1,346 million in July and $1,246 
million in August of 1958. 

Of the auto credit outstanding 
in Aug. 31, commercial banks 
held $7,079 million, up $114 mil- 
lion in August and up $881 mil- 
lion in the last 12 months, Fi- 
nance companies held $7,219 
million of the auto paper, up 
$156 million in the month and 
up $489 million in the last year. 
Other financial institutions held 


*59 Rambler Sales 
Total 351,317 


DETROIT.—A merican Motors 
Corp. announced that it established 
a new sales record in the 1959 
model-fiscal year with deliveries to 
dealers of 351,317 Ramblers. 

The total was a gain of 128 per- 
cent over the 154,372 Ramblers sold 
in the preceding 12 months, accord- 
ing to Roy Abernethy, vice-presi- 
dent of automotive distribution and 
marketing. 

September sales totalled 21,693 
Ramblers, a gain of 164 percent 
over the 8,227 delivered in the com- 
parable month of 1958. 








Corvairs at Auction 
Bring $2,220 to $2,385 


DETROIT. — The first Corvairs 
turned up in auction reports last 
week. 


At Arena Auto Auction, Chi- 
cago, a 700 with automatic trans- 
mission, radio and heater brought 
$2,385. Another 700, with auto- 
matic transmission and heater 
was listed at $2,320 and a 500 
with automatic transmission and 
heater was sold at $2,220. 

In other auction reports, a Pon- 
tiac Ventura two-door hardtop 
sold for $3,300 at a Chicago auc- 
tion and an Oldsmobile 88 
two-door hardtop sold for $3,510 
in Manheim, Pa. 








Auto Credit Total Gains 
$302 Million During Month 


talled $1,300 million, compared to}, 


$1,301 million, up $22 million in Au- 
gust and a gain of $155 million in 
the last year. Auto dealers held the 
remaining $483 million of the auto 
debt, up $10 million in August and 
up $43 million in the last year. 





Denver’s Reno Ford 
Sold to Rosen-Novak 
DENVER, — Rosen-Novak Auto 
Co., a used-car dealer here for nine 
years, has purchased Bill Reno 
Ford Co. for an estimated $500,000. 
Prior to establishing his business 
in Denver, Justyn Rosen, president 
of Rosen-Novak, had been a Chev- 
rolet-Pontiac dealer in Omaha for 


Only 200 Reply 
To Security Quiz 


Light N. J. Response 
Disappoints Senator 


WASHINGTON. — At what ap- 
pears to be about the end of an 
earnest effort to find out what 1,100 
car dealers in one state think > 
territory security—whether 
want it, don’t want it, or are ind 
ferent—less than 200 replies have 
been received by Senator Clifford 
Case, New Jersey Republican, who 
initiated the attempt. 

One difficulty is seen in that 
fact that there was no form ques- 
tionnaire sent to the dealers— 
they were just asked to give their 
views in a personal letter. 

Nearly two months have elapsed 
since the first letters were sent out, 
and only now and then in recent 
weeks has an additional reply been 
received. 

Most of those who have replied 
favor some form of territory secur- 
ity, and their preferences have been 
about equally divided between the 
Monroney and Schoeppel bills—one 
a penalty measure and the other a 
bonus bill. 

Since it is regarded as not simple 
to get the average auto dealer to 
sit down and write such a letter, 
there are many persons here who 
feel that, after all, 200 replies is 
pretty good. 

But the returns so far have been 
disappointing to Case and others 
interested in the venture. 

Possibly many who have not 
written — and some who have — 
will talk to Case personally dur- 
ing the Congressional recess, 
since all the members of the Sen- 
ate Interstate and Foreign Com- 
merce Committee agreed before 
adjournment that during recess 
they would talk to as many deal- 
ers as possible in their home 
states about the matter. 

The territory security bills are 
due to come up again in the next 
session, and the members of the 
committee which will handle it 
hope to return to Congress better 
informed about the matter. 

Meanwhile, the New Jersey deal+ 
ers may get a new urge to write 
and state their views. No time limit 








12 years. 


was set for them to reply. 











For Profit Sales ... 





= 


How Dealers Set Prices 


By Keunsth < C. Kelley Jr. 
Staff Writer 
PROBABLY ng biggest single 
question a dealer faces in the 
day-to-day operation of his busi- 
ness is: What can I charge for my 
new cars? 

On one hand, if he prices his 
cars too high, he loses sales, has 
trouble with the factory and will 
go bankrupt. On the other hand, 
if he prices cars too low, he’ll 
have more sales but he'll go 


bankrupt quicker. 


An Automotive News survey of a 





Leave H to French— 


Citroen featured a fashion show at the 
Paris Auto Show. Here a model shows off 
Jacques Esterel's fashions made from up- 
holstery material used in the Citroen ID-19 
and DS-19. (See Story, Page 6.) 





}| charges are added.) 
oe 


cross section of dealers found little 
agreement on just what to charge 
for new cars. More than half of the 
dealers questioned use one system 
but many of them expressed dissat- 
isfaction with it. 


This is the fav- Business 

orite pricing for- 

ie ad Management 
The dealer takes Feature 


the invoice cost 

of the car and adds the direct ex- 
penses of moving the car through 
the dealership. These include new- 
car preparation expenses, the sales- 
man’s commission and the like. 
Some dealers add the average car’s 
share of new-car advertising ex- 
pense at this point. 

(In periods when the factory is 
offering rebates to boost sales, the 
amount of the rebate is deducted 
from the invoice before other 


* ot 


ABSORBED overhead is then 
added to the invoice plus sell- 
ing cost total, Many dealers for 
General Motors lines refer to un- 
absorbed overhead as fixed net loss. 
The unabsorbed overhead is 
calculated by subtracting parts 
and service department gross 
profit from the dealership’s total 
overhead, The unabsorbed over- 
head for the month is divided by 
the number of cars that the 
dealer expects to sell in the 
(Continued on Page 60, Col, 1) 





Favorite Quote 


Of the Week 
Chevrolet salesman discussing 
the Corvair: “And for those who 
resist because of the price, we 
have the Biscayne . . . 
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Dealer Forum 


by Robert M. Finlay 








7 is the season of the year 
when everyone in the auto 
business is shopping everyone else. 
There are probably more _ infor- 
mation shoppers than price shop- 
pers abroad today. 

In this connection, dealers might 
be interested in a study of price 
practices of Ford and Chevrolet 
dealers in Chicago. Irving Schwei- 

er, editor of the Journal of Busi- 
ness of the University of Chicago’s 
School of Business, sent along a 
copy. Author of the report is Allen 
F. Jung, who with two associates 
completed the survey in a 10-day 
period last February. 

This is one of the few shopping 
reports we have seen which had 
something creditable to say about 
the dealers shopped ly that 
the dealers appear to be rela- 
tively efficient agencies of distri- 
bution, operating on a markup of 
between 6 and 7 percent. It is 
noted that “very few marketing 
institutions serving the ultimate 
consumer offer their merchandise 
at lower prices (percentagewise) 
over cost.” 

We have reservations about some 
points of the study, which will be 
noted later, but by and large, it 
appears that a scrupulous effort 





' was made to gain valid informa- 


ae 


SST 













tion. 


* * * 


Shopping Poses 


— shoppers used different 
techniques. Shopper No. 1 posed 
as a person who had just complet- 
ed a course in driving instruction 
and was anxious to buy from the 
specified dealer contacted. This 
was the soft, or naive, approach. 
The second used what was termed 
an “average shopping approach,” 
exhibiting interest in price and in- 
icating that other dealers would 
be contacted. The third posed as 
one well versed in car-buying pro- 
cedures, who would shop exten- 
sively to save money. 

The article says: 

“Standardized bargaining, if it 
can be called that, was used only 
after the third (hard) approach. 
A short while after a price had 
been quoted by a salesman, the 
interviewer would simply state 
that the price was more than he 
would pay and that he was in- 
terested in paying X dollars, 

(A footnote said that X dollars 
equalled $2,250 for a Chevrolet— 
four-door Bel Air sedan, with Tur- 
bo-Fire V-8 engine, Powerglide, 
manual radio, fresh-air heater and 
windshield washer—and $2,300 for 
a Ford—Fairlane 500 four-door 
sedan, regular V-8 engine, Ford-o- 
matic transmission, Console Range 
radio, MagicAire heater and wind- 
Shield washer. “It was felt that 
these prices would be fairly close 
to dealer cost, not be too unrea- 
sonable a price to suggest, and yet 
a price at which the dealer would 
refuse to sell the car.”) 

“In every instance, the salesman 
retorted that this suggested price 
could not be met. Then the inter- 
viewer simply asked how low a 
price the salesman could offer. The 
price received at this point was 
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the one recorded. No attempt was 
made to secure a lower price . 
The car would always be ‘pur- 
chased’ for cash and without a car 
taken in trade. At every dealer 
the shopper obtained the sales- 
man’s card...” 

* 


Doubt on Price 


details above are recorded 

so that you'll know that con- 

siderable thought was given to the 

shopping expedition, although we’re 

always somewhat dubious about all 
price-shopping reports. 

Dealers, large and small, are re- 
luctant to give shoppers a price 
with which to shop other dealers. 

In the Chicago case, 174 con- 
tacts were made and the author 
notes that he is convinced that the 
cars would have been delivered for 
the prices recorded. 

Perhaps they don’t do things 
like bumping the price in Chi- 
cago, but, sad to relate, this hap- 
Pens in many cities. 


* * 


‘On the Price News Front .. . 





By John K, Teahen Jr. 
Staff Writer 
tt compact-car customer, who 
hoped to drive home his new 
Corvair or Falcon for about $2,000, 
has learned some sobering facts 


-|about auto prices during the last 


10 days. 

When the lesson was over, he 
found that it might cost him 
$2,500 or more to be the first in 
his neighborhood to own auto- 
dom’s newest model. 

As in the case of the full-sized 
cars, it’s taxes and extras that 
drive up the price. And there’s a 
full line of options to tempt the 
compact-car shopper. 

+ * * 


ro MOTOR CO. last week an- 
nounced list prices of $1,746 for 
the Falcon two-door and $1,803 for 
the four-door, but Federal tax and 
dealer prep quickly lifted those 
figures to $1,912 and $1,974, respec- 
tively. 

Automatic transmission ($159.40), 


,Tadio ($54.05) and heater ($67.80) 
bring the Falcon four-door to 
$2,255, while windshield washers 
and a “deluxe trim” package bump 
it to $2,335, 

The trim package, which re- 
tails for $65.80, includes bright 
window frames, tail light frames, 
rear seat arm rests and ash tray, 
custom interior, deluxe steering 
wheel, cigaret lighter and cour- 
tesy lights. 

To the $2,335, the Falcon four- 
door buyer must add state tax (if 
any), freight, advertising, gas and 
oil and license and title. It puts 
the total bite in the $2,500 area, 

x * * 


$e Corvair story is much the 
same, A stripped 500 four-door 
sedan is $2,038 with Federal tax 
and dealer prep, and a 700 is $2,103. 
Automatic transmission is $145.80, 
radio is $53.80 and gasoline heater 
is $74.25. 

That brings the 500 to $2,312 and 





the 700 to $2,377. A folding rear 





However that may be, we thought! .4 


the findings of the study were note- 
worthy, and they follow: 

1. There was little evidence that 
the individual dealers varied prices 
to take advantage of unsophisticat- 
ed customers who were ignorant of 
actual market quotations. 

On the average, the naive ap- 
proach resulted in a price that was 
approximately 1 percent above that 
obtained by the hard approach. The 
effectiveness of the 1958 legisla- 
tion (price sticker law) is indica- 
ted by the fact that no case of 
price packing or package-pricing 
was found. 

+ 


Market Competitive 

HE new-car market in Chicago, 

and presumably in other major 
metropolitan areas, appeared to be 
sufficiently competitive in Febru- 
ary, 1959, to deter any systematic 
exploitation of the uninformed 
buyer. However, shopping several 
dealers and bargaining over price 
could generally result in a lower 
price, 

2. There are price differences 
among dealers of a given make of 
car which may make it worthwhile 
to obtain quotations from more 
than one dealer. It was concluded 
that by shopping three new-car 
dealers, rather than one, a savings 
of $44 to $64 could be expected. 

3. A minimum of bargaining 
resulted in price reductions aver- 
aging more than $50 at both Ford 
and Chevrolet dealers. 

4, Large-volume Ford and Chev- 
rolet dealers did offer lower than 
average prices, but the difference 
was much smaller than might be 
expected from advertised claims of 
“terrific savings.” Medium-volume 
dealers (500 to 999 cars per year) 
of both makes quoted the highest 
prices, In the case of Ford, small- 
volume dealers quoted prices as low 
as the big dealers. 

5. The efficient distribution point 
noted earlier. All dealers offered 
substantial discounts, Average 
markup over cost at Ford dealers 
was approximately 9.7 percent be- 
fore bargaining and 6.9 percent 
after bargaining. Comparable fig- 
ures for Chevrolet were 8.3 percent 
and 6.0 percent. Reasoning that the 
average buyer engages in some 
form of bargaining, the author fig- 
ured the average markup would be 
between 6 and 7 percent. 

~ oe + 


* 


W HILE interviewers did not 

* have it as a major point to 
study sales techniques, the study 
noted that “automobile salesmen 
were found to be little better than 
price-quoters.” It was said that 
even in the case of naive and un- 
sophisticated buyers who might be 
most susceptible to salesmanship, 
dealer salesmen did only about a 
third of the things that could in- 
duce a sale. 

On the plus side, the interviewers 
found only a few instances in 
which they felt that the salesman 
was trying to take advantage of 
them, 


Lander, NADA treasurer; James C. Moore, 


ca * * 


WASHINGTON.—HEight problems 
are currently uppermost in dealer 
minds around the country, accord- 
ing to NADA President Herbert L. 
Galles jr. 

Galles reported to the NADA 
Executive Committee meeting here 
that some of the problems are local 
in nature, while others have an 
overall import. He listed the prob- 
lems as follows: 

1. Complaints of Dodge dealers 
regarding efforts to induce them 
to give up Plymouth for the Dart. 

2. Cases of local factory repre- 
sentatives attempting to allocate 
popular models in relation to 
dealer purchases of less desired 
units. 

3. Encouragement at local levels 
for dealers to advertise price lead- 
ers below label prices to create 
traffic. Galles said these pressures, 
started before the '59-model clean- 
up, “have continued to undermine 
the public’s acceptance of the price 
labels.” 

4. Comments as to the possibility 
of Ford broadening its parts dis- 
tribution program through sources 
other than Ford dealers. (This 
trend prompted a resolution of pro- 
test at the September convention 
of the New York State dealers). 

5. Individual cases of factories 
exerting pressure for added cleanup 
sales to avoid payment of estab- 
lished bonuses for leftover models. 

6. General condemnation from 
dealers of cleanup bonuses to sell 
extra 1959 models. Galles said 
these programs “have augmented 
the problem of cross-selling and 
provided many inequities among 
dealers handling the same make 
of car.” 

7. Complaints regarding factory 
handling of warranty claims. 








NADA Policy-Makers Confer— 


The latest meeting of the NADA executive committee was devoted to the discussion 
of the agenda for the January board meeting and plans for the annual convention 
and exhibition. Seated, from left, are NADA directors Thomas F. Abbott jr., Frank H. 
Yarnall, John R. Fader, A. Leftwich Sinclair jr., George F. Ziesmer, Ray D. Wilson, 
W. Sterling Edwards jr., William H. Mitchell jr., William J. Cleveland, Roland Hughes, 
Walter B. Cooper and Dean Chaffin. Standing: Amos T. Crowl, vice-president, Auto- 
motive Trade Assn. Managers, Otto P. Henneberger, ATAM secretary-manager; John H. 


Galles jr., NADA president; Les Sander, ATAM president; Birkett L. Williams, NADA 
first vice-president, and A. E. White, NADA secretary. Also present at the meeting in 
Washington but not pictured was Allan C. 


8 Top Dealer Problem 
Reported by NADA Chief 


NADA executive vice-president; Herbert L. 


Mims, director. 


* * 


8. Questions as to what provi- 
sions will be in the new selling 
agreements to be offered next Oc- 
tober. Specifically, said Galles, deal- 
ers have wanted to know how 
the new selling agreements will 
spell out factory policy toward un- 
ethical advertising and merchandis- 
ing practices and a “true” quality- 
dealer program. 

All top leaders of NADA and the 
Automobile Trade Assn. Managers 
attended the meeting, except Wil- 
liam L. Mallon, New Jersey direc- 
tor, who was ill. 





Compacts: Economy? 


seat ($32.30), the “comfort and 
convenience” package ($32.30) and 
the “deluxe body equipment group” 
($10.80) raise the prices to $2,387 
and $2,452, plus state tax, freight, 
license, etc. 

Corvair’s “comfort and conven- 
ience” package consists of an 
outside mirror, windshield wash- 
ers, backup lights and glove-box 
light. The “deluxe body equip- 
ment” group includes arm rests, 
right-hand visor and cigaret 
lighter, 

Corvair buyers also may select 
wheel rings at $10.80, two-tone 
paint at $10.80 and white sidewall 
tires at $20.95. 

White sidewalls are $28.70 on 
Falcons, Other Falcon options in- 
clude padded instrument panel and 
visors, about $19, and seat belts, 
about $20, 

* . 
OTHER price news last week, 

Dodge announced the figures for 
its Dart, Matador and Polara mod- 
els. Dart prices are on a level with 
Ford and Chevrolet, while the 
larger series are virtually un- 
changed from last year’s Royals 
and Custom Royals. 

Dodge also slashed the prices 
of many popular options. Torque- 
Flite for V-8 models will be about 
$210 (with tax), compared with 
$226.90 last year, and power 
steering dropped from $92.15 to 
about $76.50. 

The Dodge radio will be about 
$58.50 and the heater will be about 
$74.50. Last year’s prices were 
$86.50 (radio) and $93.55 (heater). 
The TorqueFlite-six for the Dart 
will be about $192, 

Dart’s lowest-priced four-door 
sedan, the Seneca Six, has a sticker 
price of $2,335, compared with 
$2,311 for a Ford Fairlane and 
$2,316 for a Chevrolet Biscayne. 

* * * 


ia THE middle series, the Dart 
Pioneer Six four-door is $2,464 
(including excise and prep). Chev- 
rolet’s Bel Air is $2,438, and Ford’s 
Fairlane 500 has a healthy advan- 
tage over both rivals with a figure 
of $2,388. 

At the top of the line, the Dart 
Phoenix four-door sedan is 
$2,600; the Chevrolet Impala is 
$2,590, and the Ford Galaxie is 
$2,608. Dart V-8 models are $119- 
$120 extra; Fords are $113, and 
Chevrolets are $107. 

Matador hardtops are about $11 
more than ’59 Dodge Royals, but 
the increase is due to the fact that 
foam-rubber headlining is standard 
this year. Matador wagons are $74 
and $79.50 less than ’59 Custom 
Sierras, and Polara models are 

(Continued on Page 58, Col, 3) 





Falcon Discount 21 Pct. 


DETROIT.—Dealer discount on 
the Ford Falcon is 21 percent, 
the same as on the Chevrolet 
Corvair. In each case, the dis- 
count includes a one percent 
holdback. 








On the House... 





YOU doing your 





Wemhoff 
Hanna, second vice-president; Treasurer Harry Burgess and Har- 
old Cordes, Ed Bergeron, Art Pothuisje and Fran Kral, all direc- 


mittee: 


tors . 
Madden... 


sentative . . 
Carolina association ... 





It’s “give-once-for-all” time in many cities again, 
but the contributions of dealers and their employes 
are appalling in some areas, I’m told. In one city, 
per capita donations by dealers and employes are 
about one-half that of other retailers. And yet auto 
dealers (and their employes, too) owe perhaps more 
to their communities than any other group. Are 


of 74 Kentucky dealers furnished NADA with busi- 
ness-management reports during second quarter... 

President Gene Bragg has appointed following 
to the Illinois dealer association’s executive com- 
Al Blake, first vice-president; Darrell 


. . Hd Wehe has been named chairman of Milwaukee’s 1960 
auto show, aided by Bob Black, Al Shallock, Lou Siegel and John 


Bob Williams has joined San Francisco association as field repre- 
. Ann Street has become promotion director for North 
Ben Geller, Chicago Chevrolet dealer, re- 
cently hosted 500 children at Guardian Angel Orphanage with ice 
cream, candy, favors and a two-hour vaudeville show. 


duty as a good citizen? ... Total 


—Pete Wemuorr, Editor, 
Automotive News 
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Sales Shares Dip for Other Makes .. . 





Ford and Chevrolet 
Take Over in Cleanup 


(Continued from Page 1) 


the market and Ford’s modest ad- 
vance of 0.01 points, miscellaneous 
makes (mostly imports) were up 


tion’s market share stood at the 
year’s high of 10.60 percent, It 
was the first time it had topped 
10 percent since Ild#st November, 

August found the year’s smallest 





Sales Score 
For August 


New-car registrations for Au- 
gust: 


1959 1958 
Pos. Make Pos. 
1—137,937 Chev. 106,487— 1 
2—128,414 Ford 82,727— 2 
3— 34,455 Pontiac 16,454— 5 
4— 34,282 Plymouth 33,899— 3 
5— 33,182 ‘ Rambler 15,640— 6 
6— 29,023 Olds. 21,555— 4 
I— 17,655 Buick 14,334— 7 
8— 12,683 Mercury 11,997— 8 
9— 12,485 Dodge 10,617— 9 
10— 10,582 Cadillac 9,835—10 
11— 10,398 Stude. 3,049—13 
12— 5,179 Chrysler 4,628—11 
13— 3,665 DeSoto 3,591—12 
14— 2,930 Edsel 2,151—14 
15— 1,794 Lincoln 1,618—15 
16— 1,194 Imperial 945—16 
Misc. 35,846 
Total All Makes 
375,373 


532,279 
Further details on Page 54. 


Pa. Dealers Win 
Right to Write 


Auto Insurance 


PHILADELPHIA.—The Pennsyl- 
vania Supreme Court has ruled 
that an automobile dealer may 
write fire and casualty insurance 
on automobiles. 

The Blair County Assn. of Fire 
and Casualty Agents brought a test 
case against an Altoona (Pa.) auto 
dealership in 1954, which was dis- 
missed by the Blair County Court 
in January, 1955. The association 
appealed to the Supreme Court, 
stating that the dealership’s writ- 
ing insurance was in violation of 
the anti-rebate section of the 1921 
Insurance Department Act. 

The association stated that the 
dealer was actually getting insur- 
ance at less cost than other pur- 
chasers, because of the commis- 
sion. 

Supreme Court Judge Benjamin 
R. Jones stated that the dealer is 
not named as an insured in the 
policy and that he does not pay a 
premium. The car purchaser pays 
the premium, he continued, and as 
an agent for the insurance com- 
pany, the dealer gets the usual 





amount of commission paid to in-|/ — 


surance agents. 


The court stated that the anti-|/ 
rebate section of the insurance act|/ 
meant that insurance could not be| | 


placed if the insured secures the 
insurance at a special rate. Judge 
Jones added that auto dealers are 
licensed under the Motor Vehicles 
Sales Finance Act, which does not 
prohibit the dealer from writing in- 
surance. 





Corvair Lease Offered 
At $59.50 Per Month 


ST. LOUIS.—First in this area 
with an announcement offering 
on a lease basis 
was Feld Auto Leasing Co., with 
a Corvair for $59.50 per month, 
one day before the official show- 
ing of Chevrolet’s small car. 

Feld said in its advertisement 








market shares being taken by 
Buick, Cadillac, Edsel, Imperial, 
Oldsmobile and Studebaker, Stude- 
baker, for the first time this year, 
fell below 2 percent. The year’s 
previous low for Lincoln was 
matched in August. 
Month-to-month declines in pene- 
tration, in order of severity, were: 
Buick, 0.32 percentage points; Olds- 
mobile, 0.28; Rambler, 0.27; Stude- 
baker, 0.25; Plymouth, 0.20; Dodge, 
0.14; Chrysler, 0.10; DeSoto, 0.09; 
Cadillac, 0.08; Edsel, 0.08; Mercury, 
0.03, and Pontiac, 0.01, 
* * + 


At THE corporate level, General 
Motors, with a gain of 0.55 per- 
centage points, was the only maker 
to take a larger portion of sales 
in August. 

The gain, of course, wag ac- 
counted for by Chevrolet’s strong 
performance, which more than 
compensated for losses by all the 
other GM lines. 

Chrysler Corp. dropped 0.56 per- 
centage points; American Motors, 
0.27; Studebaker-Packard, 0.25, and 
Ford Motor, 0.10. 

a + * 

i COMPARING the first eight 

months of 1959 with 1958, four 
makes continued to dominate the 
performance charts. Ford’s share 
was up 2.65 percentage points; 
Rambler, 2.34; Pontiac, 1.54, and 
Studebaker, 1.32. 

Biggest loser, as compared with 
last year, was Chevrolet, with a 
penetration decline of 3.32 per- 
centage points. 

Other losses, in order, were: 
Plymouth, 2.24 percentage points; 
Buick, 1.38; Oldsmobile, 0.70; Mer- 
cury, 0.57; Dodge, 0.52; Cadillac, 

0.45; DeSoto, 0.33; Chrysler, 0.31; 
Lincoln, 0.15; Edsel, 0.12, and Im- 
perial, 0.06. 

At the corporate level, GM was 
down 4.31 points and Chrysler 
Corp., 3.46. 

Increases over 1958 shares 
amounted to 2.34 percentage points 
for AMC; 2.30 for miscellaneous 
makes; 1.81 for Ford Motor, and 
1.32 for S-P. 


31 Pct. Gain Reported 


In Metropolitan Sales 


DETROIT.—Retail sales of 
American Motors’ imported Metro- 
politan increased 31 percent during 
the last 10 days of September, com- 
pared with the same period a year 
ago, according to J. W. Watson, 
Metropolitan sales manager. He 
said AM dealers sold 466 Mets dur- 
ing this 10-day period, against 356 
for the same time last year. 

Metropolitan sales reached an all- 
time high for September when 1,279 
units were sold, Watson said. 








A Bill Becomes a Law— 


California Gov. Edmund G. Brown, seated, signs into law a bill revising the 
vehicle section of the narcotic confiscation law. The new law eases the burden of 


dealers and finance companies in such cases. 


Looking on, from left, are, Assembly- 


man Jerome Waldie, author of the bill; Wendell Anderson, director, National Inde- 


d. * Aut hil 





e Dealers Assn.; Judge H. C. Broaders, legislative representative, 


Bank of America; and Mrs. Pat Kenelos, legislative representative, Independent Auto 


Dealers Council of California. 





Shop Organizing Campaign 
Stepped Up at Dayton 


By Frank Gawronski 
Staff Writer 


A BURST of labor activity in 
dealerships around the country 
was highlighted last week by a re- 
port of an allout campaign to or- 
ganize shop employes in Dayton, O. 

As a result of the campaign, 


Banks Note Rise 
In Delinquencies 
On Auto Loans 


NEW YORK.—The delinquency 
rates on auto loans from the na- 
tion’s banks increased in August, 
a survey by the American Bankers 
Assn. shows. 

Of loans obtained directly from 
banks, 0.71 percent were delinquent 
on Aug. 31, compared with 0.69 per- 
cent on July 31 and 0.85 percent on 
July 31, 1958, 

Of loans obtained through auto 
dealers, 1.19 percent were delin- 
quent on Aug. 31, compared with 
1.07 percent on July 31 and 1.58 
percent on Aug. 31, 1958. 

The delinquency rates on four 
other types of bank loans to con- 
sumers increased in August. The 
rates on all nonauto loans remain 
above those for the two classes of 
auto loans, 

ABA said the upswing in delin- 
quency rates is due to such factors 
as the steel strike and seasonal 
changes such as new model change- 
over layoffs and vacations. 








launched five months ago by Dis- 
trict 13 of the International Assn. 
of Machinists, the National Labor 
Relations Board has ordered repre- 
sentation elections among employes 
at six dealerships. 

The elections, said to be the first 
for Dayton dealerships, will be held 
within two weeks. The dealerships 
involved are: 

Cantrell & Guy, 
Ince. (Chrysler); 
Shannon Buick Co.; 
Davis Buick Co,; 
Borchers Auto Co. 
(Chrysler); T. D, & P. A. Peffley, 
Inc. (Ford), and Michael Motor 
Sales, Inc. (Lincoln-Mercury). 

In Lansing, the NLRB has or- 
dered an election among service 
and parts employes at Lorenz 
Brothers, Inc. (Buick), The em- 
ployes will vote for or against 
Teamsters Local 5380. 

In San Jose, Calif., all mechanics 
and utility men will vote for or 
against Machinist Lodge 93 in an 
NLRB election at Bill Ellis, Inc. 
(Ford). 

In Bremerton, Wash., the NLRB 
will conduct elections among parts 
employes at dealer members of the 
Kitsap County Automobile Dealers 
Assn, 

In an election held at Crailo Mo- 
tors Corp. (Ford), E. Greenbush, 
N. Y., all employes, excluding new 
and used-car salesmen and office 
workers, voted 9-to-1 against rep- 
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(Continued on Page 59, Col, 2) 
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Chevrolet Officials, Dealers Meet to Discuss Owner Relations— 


The first formal move in launching the Chevrolet department of owner relations occurred in Detroit with a conference of a 
forward development board. Selected from retail and wholesale ranks were five dealers and nine members of the wholesalers 
organization. Lined up before the meeting got under way are, from left, E. L. Harrig, Chevrolet national service manager; E. A. 
L. Jantzen, St. Lovis; W. L. Lawler, New York city manager; R. L. Siegrist, manager field service operations; E. H. Busch, Oakland 
district manager; J. E. Ward, Southeast region business manager; W. M. Underwood, Louisville district manager; O. E. Skordahl, 
Minneapolis district manager; R. G. Schulte, Eastern region manager; T. F. Watson, Dallas district manager; K. E. Staley, general 
sales manager; R. Bicknell, Omaha zone service manager; R. M. O'Connor, los Angeles zone manager; Dave C. Corbin, Akron; 
G. A. Fogarty, Washington; M. W. Worden, manager, owner relations department, and David H. Brigance, Oak Park, Ill, E. R. 
Wood, Santa Fe, N. M., was not present when the picture was taken. 


| ed it was impossible to comply with 





New Law Allows 
Dealers to Reclaim 
Confiscated Cars 


SACRAMENTO, Calif. — Califor-“9” 
nia auto dealers and finance com- 
panies have won a 15-year legisla- 
tive battle to revise the vehicle 
section of the state’s narcotic con- 
fiscation law. | 

For years dealers have maintain- © 


the investigations and requirements | 
set up by the narcotic law. In most 
cases, realizing that a court hear- 
ing would be in vain, dealers gave 
up the vehicle confiscated in a nar- 
cotic case. 

Under the new state law, investi- 


gations are limited to dealers hav- 
ing “actual” knowledge of the 
registered owner’s narcotic back- 
ground or habits. 

The law, sponsored by the Inde- 
pendent Auto Dealers Council of 
California, also allows a fair mar- 
ket value to be set on the vehicle 
and enables the dealer to reclaim 
the car by paying the difference 
between the fair market value and 
the lien. 

According to IADCC, the revi- 
sions make the law “fair and equit- 
able” so that the “innocent third 
party will no longer be required to 
bear the financial brunt for the ac- 
tual criminal.” 


Chevy Names 14 
To First Board on | 


Owner Relations | 


DETROIT. — Fourteen Chevrolet 
retail and wholesale representatives 
have been named by the firm’s new 
Owner Relations Department to its 
first Forward Development Board. 

At a three-day meeting here last 
week the board was authorized to 
explore any facet of the auto busi- 
ness that seemed to influence 
owner attitudes, said K. E. Staley, 
Chevrolet general sales manager. 

He said the board’s suggestions, 
no matter how minor, will be “one 
guide by which we propose to shape 
our future policies and procedures,” 

Under the program, designed to 
strengthen the bond between owner 
and maker, development boards 
will be chosen periodically, but with 
a complete change in personnel at 
each conference, according to 
M. W. Worden, owner relations 
director. 

Members of the first board are: 

Reta: G. A. Fogarty, Hicks 
Chevrolet, Inc., Washington; Dave 
C. Corbin, City Chevrolet, Inc., 
Akron; David H.- Brigance, Bri- 
gance Chevrolet Sales, Inc., Oak 
Park, Ill.; E. A. L, Jantzen, Gene 
Jantzen Chevrolet Co., St. Louis, 
and E. R. Wood, Santa Fe Motor 
Co., Santa Fe, N. M. 

WHo.esaLe: R. G. Schulte, Chev- 
rolet Eastern region manager; 
R. M. O’Connor, Los Angeles zone 
manager; W. L. Lawler, New York 
City manager; J. E. Ward, South- 
east region business manager; R. 
Bicknell, Omaha zone service man- 
ager; and W. M. Underwood, Louis- 
ville; O. E. Skordahl, Minneapolis; 
T. F. Watson, Dallas, and E. H. 
Busch, Oakland, all district man- 
agers. 


e 
White to Market 
Small Trucks; 
a 
Buys Body Firm 

CLEVELAND.—White will enter 
the light truck field, a spokesman 
revealed last week in announcing 
the company’s purchase of Mont- 
pelier Mfg. Co., maker of small 
truck bodies. 

He did not say what the new 
truck will be, but admitted it 
probably will be out by the end 
of the year. 

Montpelier Mfg., which was ac- 
quired for an undisclosed amount 
of cash, will be operated under its 
present management as a White 
subsidiary, the spokesman added. 

He called the acquisition “an- 
other step in White’s planned di- 
versification of its markets in the d 
truck field.” 

He said Montpelier Mfg. recently 
introduced a unitized multi-stop 
delivery truck which provides new 
design features and functional ad- 
vantages. 
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...won't run out on a dealer 
or a purchaser...” 


says Joe B. BLANK, active in marketing 
Plymouth-DeSoto and Dodge-Chrysler 
in West Palm Beach, Florida 


“Back in the early days of World War II we became interested 
in CoMMERCIAL CrepiT when we found they stuck loyally by 
their dealers during those rough times. COMMERCIAL CREDIT 
won’t run out on a dealer or a purchaser who is experienc- 
ing difficulties. They are alert to problems, and have the 
attitude that every problem has a solution. This kind of 
flexibility is an asset in our business. We consider time sell- 
ing so important that we have one man who specializes in 
time contracts at every closing, and we reward our salesmen 
for deals closed on our house plan.” 


Commercial Credit dealers 
are successful dealers 


Write or call the nearest CommerciAL CrEDIT CORPORATION 
office for complete information on the benefits of COMMERCIAL 
Crepir Pian. Why not do it, today? 


— - 
Nee \ A service offered through subsidiaries of the 
8 Commercial Credit Company, Baltimore . . . Capital 


CREDIT PLAN I; and Surplus over $225,000,000. . . offices in principal 
3 3 cities of the United States and Canada. 
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Falcon Sobers European Makers. . . 





Corvair Steals Paris Limelight 


By George L. Glaser 
European Correspondent 
ARIS.—When the 46th annual 
Paris Auto Show opened, the 
Chevrolet Corvair was right down 
the alley of the Frenchmen, since 
they love revolutionary changes. 
All the ’60 American models 
caused renewed interest, but the 
crowds gathered around the Cor- 
vair, which is considered similar 





to the Volkswagen in regard to 


New at French Show— 


engine, to the Renault Dauphine 
in regard to springing and basic 
body design and to the Fiat 600 
in regard to rear-wheel suspen- 
sion and drive, 

While viewers praised the new 
General Motors creation, techni- 
cians viewed the rather peculiar 
and daring fan-drive arrangement 
with surprise. Too many twists, 
they felt. 

The luggage space, while not too 





Mercedes-Benz exhibited this 190-SL hardtop at the Paris Auto Show. The car 
features a detachable top with a larger rear window and an air outlet through the 
headlining and upper edge of the rear window. As a result, doors can be closed 


easily even when windows are rolled up. 








Saginaw Power Unit... 





New Steer for Trucks 


SAGINAW, Mich.—Details of a 
new and improved power steering 
system for 60 trucks are an- 
nounced by W. H. Doerfner, gen- 
eral manager of 
Saginaw Steering 
Gear division of 
General Motors. 
The system is 
available on 
Chevrolet and 
other truck mod- 
els of two-ton ca- 
pacity and over. 

The new sys- 
tem is based on 
the “rotary valve” 

W. H. Doerfner hydraulic gear 
which was introduced on ’59 Cadil- 
lac, Buick, Oldsmobile and Pontiac 
cars. It lowers the steering effort 
to less than one-sixth of the effort 
required by previous systems, ac- 
cording to Doerfner. 

Doerfner said use of power 
steering on GM cars reached an 
alltime high of 53.3 percent on 
59 models, The percentage con- 
stituted a gain of 5.1 percentage 
points, or 10.4 percent, over ’58- 
model power steering. 

The percentage of power steering 
usage by GM makes in 1959 com- 
pared to 1958 was given by Saginaw 
as follows: 





1958 1959 
Percentage Percentage 
Power Power 
Car Make St d St. d 
Cadillac ............ 100% 100% 
Oldsmobile ...... 85.65 91.48 
EINE ‘Sevctaussecoeses 69.25 78.51 
Pontiac ............ 53.78 13.64 
Chevrolet ........ 25.46 29.22 





Vane-Type Pump— 

Cutaway view of the new “submerged” 
vane-type pump for the Saginaw Steering 
Gear power steering system available on 
‘60 Chevrolet and other trucks. The pump 
attains a top hydraulic pressure of 1,000 
pounds per square inch. A “drooping” 
flow control valve permits it to reduce 
pressure at high engine speeds and reach 





maximum pressure at slow engine speeds. 





in power steering usage with an 
increase of 36.9 percent over 1958. 
Saginaw’s new rotary valve 
power steering was built into 83.67 
percent of the total ’59 cars pro- 
duced by Buick, Cadillac, Oldsmo- 
bile and Pontiac. This compared 
with 73 percent of ’58 models. 


Chevrolet uses the Saginaw link- 
age booster power steering system. 

The new truck power steering 
gear is designed around the Sagi- 
naw recirculating ball principle, 
with the rotary valve mounted on 
top of the gear housing. The 
heavy-duty power steering pump 
is a newly-designed model of the 
belt-driven, vane-type. A hydrau- 
lic “linkage booster” cylinder, 
containing several engineering 
innovations, completes the sys- 
tem. 

The new system provides steering 
response in 1% degrees of move- 
ment of the steering wheel, on a 
truck loaded to its full rated ca- 
pacity. Doerfner said it reduces 
steering effort on the part of the 
driver to less than seven pounds 
for down-the-road driving and 11 
pounds maximum for parking, in a 
rated-capacity-loaded truck. The 
steering effort required remains 
constant regardless of the load on 
the truck, he claimed. 

“Normal ‘feel of the road,’ a 
necessity in the driving of heavy 
trucks, is attained through use of 
a torsion bar as a means of center- 
ing for the rotary valve,” Doerfner 
said. . 

“The possibility of hydraulic oil 
leaks from the linkage booster 
cylinder, long a bugaboo of former 
truck power steering systems, has 
been minimized by a pressure relief 
valve, which eliminates all pressure 
in excess of 25 pounds per square 
inch on the piston rod seal, 

“This means that although the 
power steering system is operating 
at up to 1,000 p.s.i. hydraulic pres- 
sure, the piston rod seal is exposed 
to a maximum of only 25 p.s.i.” 

The ’60 model pump features a 
“drooping” flow control valve 
which allows the pump to provide 
maximum oil flow at slow engine 
speeds, but to recirculate the oil 
at high engine speeds when little 
oil flow is required for steering. 

The new pump operates at a 1 to 
1 ratio with the engine, instead 
of at a 2 to 1 ratio as in the 
case of previous truck power steer- 
ing pumps, said Doerfner. The 
pump is submerged in its own oil 
reservoir. 


oa . 
:| Falcon Threat? 


small, appeared to some observers 
as not practical, The spare wheel 
takes too much space in this setup 
and the available space cannot— 
due to its multi-shape configura- 
tion—be used for regular shaped 
pieces of luggage. 


Other samples of GM’s 1960 line p 
were also on hand at the show, as]? 
well as the high command, includ-| © 


ing Harlow H. Curtice, former 


president. 
*« 


T FORD, the more conventional 

Falcon made some European 
makers think seriously about their 
increased production capacity 
which is due partly to imports into 
the U. S., but also due to the cur- 
rent lack of competition from U. S. 
makers in other export markets. 

Here, for the first time since 
prewar days, the European 
maker has to face cars which 
are, in regard to size, price and 
economy of operation, highly 
competitive and which offer some 
plus features in regard to styl- 
ing and, in regard to automatic 
transmissions. 

The Falcon appeared to be cer- 
tainly, so far, the car which will 
carry the American automobile 
back into markets which have been 
lost. 

The great change in styling of 
the 1960 Ford line (on hand were a 
Fairlane 500 and a Sunliner con- 
vertible) seemed also to find ap- 
proval from European critics since 
Ford has avoided over-ornamenta- 
tion, something Europeans usually 
criticize when discussing U. S.- 
made cars. 

Chrysler Corp. sampled the 1960 
line by presenting the luxurious 
models of each line along with the 
Dart. However, the much-looked- 
for Valiant could not be seen. 

Studebaker also displayed the 
1960 jobs, with the new convertible 
being here for the first time, The 
1960 Rambler line was also on dis- 
play, as was the utilitarian line of 
Willys-made vehicles. 

€ *” + 


Few French Changes 


ePURNING to the host industry, 
the French car makers strained 
the merchandising boys, who had 
a hard time to work up as “mighty 
important” the few changes which 
occurred for the 1960 model year. 

Renault, now making 1,700 
Dauphines per day, played up 
heavily the “aerostable” spring 
system, which was previously re- 
ported. The Fregate, the larger 
car, was receiving noticeably less 
push, since it seems to be near- 
ing the end of its existence, 

Simca tried to convince visitors 
that the rear spring change was a 
good thing. Simca now has the 
usual leaf spring with an added 
coil spring in order to distribute 
the spring action for a more com- 
fortable ride. This change took 
place on the Aronde models. The 
bigger car was not changed. 

Peugeot, while rumored to be in 
the last stitches with the smaller 
new “204” which will replace the 
203, did not have much new. How- 
ever, one should not overlook the 
constant process of refinements 
going on at most car makers. 

On the 403 model, which goes to 
the U. S., such items came into 
discussion: 

New telescopic-type shocks in 

(Continued on Page 58, Col, 1) 








i 
Compact but Luxurious— 





Facel Vega, which has long specialized in highly expensive cars powered by) 
souped-up Chrysler V-8s, showed a new, smaller car at the Paris auto show. The car 
has a Vega" engine, a four-cylinder, double-overhead-cam powerplant rated at 115 
horsepower. Interior is plush, in Facel Vega tradition. 





Wilkie Views... 








Who Will 


By David 


AS FAR BACK as any oldtimer 
can remember, every new-model 
year for the auto industry has 
started with predictions of the hot- 
test competition 
in car making 
history. 

Never has there 
been more basis 
for the prediction 
than now, as the 
car makers bring 
their 1960 models 
to the market 
place. The re- 
designed stand- 
ard-size models 
alone could fan 
the competitive fire in a market 
that promises to be broader and 
bigger unit-wise than any in his- 
tory, excepting that of 1955. 


With the addition of a series 
of new compact cars, the indica- 
tions are overwhelming that the 
1960-model year will be the sec- 
ond largest in production and 
sales. But there also are indica- 
tions that the fight for larger 
shares of the expanding market 
will be of the kind in which 
somebody is sure to get hurt, 
Just about everybody connected 
with the auto industy is guessing 
at whether imports, standard-size 
lower-price models or the medium- 

price lines will feel the impact of 
the outpouring of an additional 
million or more compact models 
during the year ahead. 

* + * 


NOBODY KNOWS exactly which 
makers or makes of cars will be 
hardest hit by the new smaller 
models. But the guessing goes on. 
You can hear it said in industry 
quarters that the new compact 
models of General Motors, Ford 
and Chrysler will take business 
away from American Motors, 
Studebaker-Packard and the im- 
ported makes. You can hear it said, 
with equal insistence, that by in- 
troducing their compact models the 
major producers have created more 
competition for their own standard- 
size lower price models. 

It is being said, too, that the 
low-medium and middle-medium 
price makes will be hardest hit by 
the introduction of a new lower- 
price bracket in the GM, Ford and 
Chrysler lines. 

Much can be said for this view- 


D. J. Wilkie 








Late Report... 





last week dropped $15 to $975, 
index. 


graded downward included ’57s, 
"57s, 56s and ’55s. 


*5As. 





Used-Car Market 


The overall average price of used cars sold at wholesale auction 


It was the biggest weekly loss in a month’s time and was trig- 
gered largely by a $106 setback in the price of ’58s, Other models 


down $12, and ’53s, $6 lower. New lows were established for ’58s, 


Surprisingly, 59s advanced for the third week in a row, climb- 
ing $46 to establish an average price $97 higher than that of three 
weeks ago. Other increases were listed at $18 on ’52s and $4 on 


At a group of representative auctions last week, the average 
consignment was 225.8 units, of which 67.4 percent were sold. A 
week earlier, the sales ratio was 65.7 percent on 248.6 units. 

Auction reports begin on Page 30. 


according to Automotive News’ 


off $44; ’56s, lower by $18; 55s, 








Be Hurt? 


J. Wilkie 


point. Its advocates hold that 
Chevrolet, Ford and Plymouth, 
with deluxe models at the top of 
their price schedules, long ago 
began to encroach upon the me- © 
dium-price field. These analysts 
add that the demand by Ameri- 
can motorists for restoration of 
the truly low price field forced 
the car makers into development 
of the additional lines of. compact 
cars. 

I go along with most of this 
viewpoint. However, I continue to 
believe that, little by little, the new 
cars will advance in equipment and 
price tags so that within a few 
years they will cost just as much 
as the 1959-model standard-size 
lower-price units. This is a cycle 
historic in the auto industry that 
cannot be changed. 

* * 





+ 


IT WAS a coincidence—certainly 
a fortunate one—that GM, Ford 
and Chrysler should have their new 
smaller cars ready for the market 
at a time when everything points — 
to a near-record demand. Ofj) 
course, they could not plan it pre 
cisely that way. They were working 
on the new cars many months ago © 
when the overall market was in 
something of a tailspin. 

It is not unusual for development 

(Continued on Page 61, Col, 1) 


Plymouth Dealers 
Hike Ad Payments 
In Los Angeles 


LOS ANGELES.—In an effort to 
maintain and increase Plymouth’s 
market penetration in the Los An- 
geles area, the board of the Plym- 
outh Dealers Assn. of Southern 
California has approved a dues in- 
crease. 

The dues or advertising assess- 
ment had been $20 per new Plym- 
outh sold (fleet sales excluded). On 
Oct. 1, the fee was increased to $30 
per car. 

The association said the chief 
reason for the increase was to im- 
prove on “the comparatively weak 
advertising voice of the association 
in this market during the past 
year.” 

It was noted that Plymouth pene- 
tration in the market had slipped 
from 10.2 percent in 1957-58 to 5.4 
percent at present. The association 
observed that “when funds were | 
available for heavy advertising 
schedules, our percent of market 
penetration was high. However, | 
when funds were low, it was re- 
flected in poor performance.” 

Four other reasons for the 
change were listed. They were: 

1. The small amount of funds 
now available to introduce new 
models and the importance of a * 
heavy advertising effort to push 
Plymouth in the first quarter of | 
the model (November, December, | 
| January). 

2. New competition from Corvair, 
Falcon and Valiant as well as other 
makes who have downgraded their 
models pricewise. 

3. Loss of Dodge dealers and 4 
competition from them with the 
Dart. 

4. Need of strong dealer identifi- 
cation with Plymouth now that the 
| Dodge splitoff is in full effect. 
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OW... 
Dodge Dealers have 2 to sell! 
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Two full lines 

of all-new cars 
priced in the range 
where 7 out of 10 
prospects buy 








Bold marketing move! Dodge intro- 
duces the Dodge Dart, a new line of 
cars priced right from the bottom of 
the low-price field. Now with Dodge 
Dart plus new ’60 Dodge, the Dodge 
line sweeps uninterrupted up to the 
middle of the medium-price field. 


Result? Dodge Dealers have two excit- 
ing new cars (a total of five series, 31 
models) that blanket the sales-rich 
price range where 73% of 1960’s new- 
car sales will be made. 


#—6O DOD GE new luxury leader in the medium-price field 





1960's new entry in the low-price field DOD GE DART i 


Dynamic new sales appeal! Advanced 
features by the score! New Unibody 
construction! New Economy Slant “6”! 
New D-500 Ram Induction V-8’s! New 
automatic Swivel Seats! New Space- 
Age interiors! Refreshing new styling! 


What does it mean? Simply that Dodge 
and Dodge Dealers have moved into the 
big market fully armed, with two 
dramatic new products to sell, adver- 
tise, promote under one great name. 
In 1960, the big deal is Dodge! 
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Court Allows 
DuPont to Keep 
Its GM Stock 


U. S. Appeal Likely; 
Company Curbed 
On Voting Rights 


CHICAGO —A Federal Court 
here has allowed duPont to retain 
its vast holdings of General Motors 
stock but has restricted the com- 
pany’s privileges as a GM _ stock- 
holder. An appeal by the Govern- 
ment is considered likely. 

The ruling by District Judge 
Walter J. LaBuy is the latest 
move in a Government antitrust 
case which has been going on for 
more than 10 years. 

The Supreme Court has ruled 
that duPont’s ownership of 63 mil- 
lion shares of GM stock—23 percent 
of GM’s stock total — violated the 
antitrust laws. The case was sent 
to LaBuy’s court to find some 
means to eliminate the violation. 

LaBuy ruled that duPont may 
keep its stock but must pass voting 
rights to duPont shareholders, Du- 
Pont and two duPont family hold- 
ing companies—Christiana Securi- 
ties Corp. and Delaware Realty and 
Investment Co. — including officers 
and directors of the three firms 
cannot vote any of the duPont- 
owned GM< stock. 

DuPont, Christiana, and Dela- 
ware Reality cannot acquire any 
more GM stock, and the duPont in- 
terests cannot attempt to influence 
GM in any way. All preferential 
trade agreements and understand- 
ings between duPont and GM are 
cancelled and such agreements are 
banned in the future. 

No officer or director of du- 
Pont, Christiana or Delaware 
Realty will be permitted to serve 
as an officer or director of GM 
and GM cannot have as an em- 
ploye any employe of duPont. 

The application of this last re- 
striction remains somewhat uncer- 
tain. No date for the change is 
specified. The latest list of GM di- 
rectors shows the names of the six 
men who are also on the latest list 
of duPont directors—Donaldson 
Brown, Walter S. Carpenter jr., 
Lammot duPont Copeland, Emile 
F. duPont, Henry B. duPont and 
Alfred P. Sloan jr. 

The final part of the court deci- 
sion noted that the court retains 
its interest in the case and reserved 
the right to act further, particu- 
larly in the event of changes in the 
tax law. 

The case in LaBuy’s court moved 
away from the question of anti- 
trust considerations to questions of 
just what would happen if duPont 
were forced to sell GM stock. 

The taxes that duPont stock- 
holders would have to pay on any 
GM stock passed on to them, the 
fate of any future GM stock sales 
and the market prices of both 
stocks were considered. 

LaBuy said that forcing duPont 
to divest itself of the GM stock, as 
the Government had requested, 
‘would be “unnecessarily harsh and 
punitive.” 

The remaining question of 
whether. the continued ownership of 
the GM stock by duPont constitutes 
an antitrust violation is expected to 
furnish grounds for an appeal of 
LaBuy’s ruling. 





Import Shipments Top 


Previous U. S. Record 

DETROIT.—The Automobile 
Manufacturers Assn. reported 
Thursday that the U. S. imported 
more new cars in the first eight 
months of 1959 than in any previ- 
ous full year. 

Through August, 1959, imported- 
ear shipments to this country total- 
led 446,981 units. The previous rec- 
ord, set last year, was 430,808. 

After setting a new monthly 
record of 65,421 in July, import 
shipments fell to 47,560 cars in 

August, the AMA said. The Au- 
gust total approached the year’s 
low of 47,126, recorded last Feb- 


ruary. 

By countries, im port-car ship- 
ments for the January-August pe- 
riod were as follows: Great Britain, 
148,366; West Germany, 132,140; 
France, 111,532; Italy, 34,250; Swed- 
en, 16,687; Japan, 2,859; East Ger- 
many, 517; Canada, 318; Czecho- 


et 
Inside the Lincoln— 


Lincoln's new instrument panel features 
four hooded, circular pods that house the 
gauges and indicators. Radio, heater and 





‘60 Lincoln along with automatic _trans- 
mission, power steering and power brakes. 


% 
“ 


glass area. 


Meteor on Display in Canada— 


Canadian dealers are displaying this four-door hardtop, one of 12 Meteor models 
for 1960. Ford of Canada says the car has more shoulder, leg and hip room as well 
as being all new on the outside. 
six and 225 and 300-horsepower V-8s. 





New Models and New Features 


Unibody Construction for '60— 


Plymouth claims that its new Unibody construction has resulted in a 100 percent 
improvement in torsional rigidity and a 40 percent gain in beam strength. The body 


than 5,000 welds. 


Edsel Wagon Is Larger, Roomier— 


This year's Edsel station wagon is longer and wider and has more cargo space 
white sidewall tires are standard on the than the ‘59 model. Wheelbase is 120 inches and the car is 214.9 inches long and 


81.5 inches wide. 
may choose a 145-horsepower six. 


Lincoln Rear Grille Redesigned— 


Lincoin's rear grille consists of long, raised aluminum rectangles, and the emblem 
is flanked by the tail-light housings. For '60, the car has a new roof design which has 
resulted in a fast-sloped rear window with an additional 


177 square inches of 


A 185-horsepower V-8 is standard, but economy-minded buyers 


Three engines are available—a 145-horsepower and frame are integrated into a single, unified structure, locked together by more 


New Grille— 


Plymouth's new grille and hood are 
among the car's styling highlights for ‘60. 
The dual headlights are browed, and the 
brow molding angles back to the wheel 
cutout. The tail fins have been redesigned, 
and hardtops have a larger rear window. 





There Goes an Edsel— 
The "60 Edsel features twin vertical tail 





lights and canted fins. The gas-filler door 


is located in a concave metal panel between the trunk and the bumper. The con- 
vertible is priced at $3,000 including Federal tax and dealer prep—$72 less than 


the ‘59 soft top. 





Houck Likes the Go, Go, Go... 





By L. H. Houck 

Travelling Correspondent 
JEFFERSON CITY, Mo.—Visit- 
ing Chevrolet dealers to look at the 
new models, and especially the 
Corvair, I was strprised and 
pleased when a dealer asked me to 
try out the Corvair with automatic 
transmission. 

After a short drive, the dealer 
turned the wheel over to me and 
asked me to drive it, test it any- 
way I wanted. He already had 
shown me the definite lack of 
sway by swinging it from one 
side of the road to the other. 

He also had abruptly pulled onto 

a rough shoulder and let her zip 
at about 60 m.p.h. 
The smoothness of riding over 
bumps, undoubtedly a tribute to 
the balance, springing and swing 
axles in the rear, cannot be de- 
scribed adequately. The Corvair is 
a comfortable car under all condi- 
tions, with plenty of headroom and 
sideroom, 





slovakia, 295, and others, 17. 


Taking the wheel on a large 





Reporter Gets the Corvair Ride 


parking area, we tried the ease of 
steering. You can steer the Corvair 
with your little finger. Power steer- 
ing is not needed. 

The automatic transmission is a 
dream to operate, and foolproof be- 
cause it has no parking lock. You 
can’t damage transmission by get- 
ting bumped from behind when in 
the parking rachet, neither can you 
strip out its little insides by put- 
ting it in park before the car stops 
rolling. There is almost no way in 
which you can damage this model 
of Powerglide except to wear it 
out, 

Without a parking gear in the 
automatic transmission, the emer- 
gency or parking brake assumes 
greater importance, This brake is 
operated by a pull lever from under 
the dash. 

On the open road, I stepped 
down on the gas to get the pass- 
ing gear and the Corvair. took off 
like a bird but with a lot less 
noise than the fluttering of a 
bird’s wings. The Corvair is quiet 





from the inside. You can hear 
wind rushing under the front 
sometimes, but it runs almost ef- 
fortlessly at 70 or more. She 
zooms up to these figures with 
all the power of a big car, indi- 
cating the coordination between 
weight and power. 

The automatic transmission is 
operated by a small lever to the 
right of the instrument cluster. The 
lever, no bigger than the handle of 
a big spoon, works in a vertical 
slot to set the letters indicating 
position opposite a red pointer. 

The prediction that women will 
go wild over Corvair seems a good 
one, for the simple reason that 
transition from any standard auto- 
matic to this small automatic is 
accomplished instantly. No one 
needs to show you how to drive 
the Corvair if you’ve ever driven 
other cars. 

The brake pedal, a little bigger 
than the accelerator, is higher, 

(Continued on Page 58, Col, 2) 








The Continental— 


The upright, three-piece rear window is 
an identifying feature of Lincoln's Conti- 
nental series. The rear grille has been 
restyled, and the car retains its three in- 
dividual tail lights. 





Antique Collector 


FLORA, Ill.—H. I. Miller, co- 
owner of Miller Chevrolet-Olds, col- 
lects antique cars as a hobby. His 
present stable includes a ’25 Lin- 
coln, ’25 Chevrolet, ’25 Durant, ’24 
Essex and a '29 Graham-Paige, all 
of which have been restored. 
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| | are built Buick will build them 
| H [ H () () Buick’s All-Time Best... 
The Turbine Drive Buick ’60 
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Here is not only the best car ever to bear the Buick ONLY BUICK builds fin-cooléd brakes with aluminum These and many more extra quality features are 
name; here is perhaps the most creatively designed, drums up front .where braking is heaviest. built into a car available at prices within reach 


best engineered, and best built car in America. - ‘ of a majority of new car buyers. And with the 
It is the product of a company dedicated in its ONLY BUICK offers the silent, jet-smooth performance Of exception of Turbine Drive Transmission, which is 


belief that it must design into its cars an extra Turbine Drive Transmission combined with a modestly priced option on LeSabres, these quality 
measure of quality and then build that quality with fully enclosed Torque Tube. Buick features are standard equipment on every 
the utmost reliability. A company that believes ONLY BUICK gives every owner an adjustable “Mirro- Buick. Indeed, The Turbine Drive Buick ’60 is a 
in going to extra lengths to provide extra safety, magic” instrument viewer. car a man can sell with pride and confidence. 
extra performance, and extra conveniences found Buick by General Motors — Two of The Most 
nowhere else. For instance, of all American cars: ONLY BUICK provides a separate rear-seat heat control. Trustworthy Names On Earth. 


BUICK lE SABRE THE LOWEST-PRICED BUICK BUICK INVICTA THE HIGH-PERFORMANCE BUICK BUICK ELECTRA THE FINEST BUICK OF ALL 


BUICK MOTOR DIVISION, GENERAL MOTORS CORPORATION, FLINT 2, MICHIGAN 
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*TYREX is a collective trademark of TYREX INC. for viscose tire yarn and cord. 
The following producers are licensed to identify their viscose tire cord as meeting 
the standards of Tyrex Inc.: American Enka Corporation, American Viscose Corpo- 
ration, Beaunit Mills, Inc., Courtaulds (Canada) Ltd. and Industrial Rayon Corp. 
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RIGHT FRONT 
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These prints were made by inking the tires of an 
ordinary passenger car and then lowering the car’s full 
weight onto sheets of paper. It was done to dramatize 
the fact that your safety, your comfort and your total car 
investment ride the road on little more area than is cov- 
ered by your own two feet. Obviously, then, you have real 
reason to be concerned about the strength of your tires. 

Tires get their strength from the backbone of cord 
around which they’re built. Most American tires are built 
around either nylon or the new TYREX* viscose tire cord. 


RIGHT REAR 


Actual prints of four 
Firestone 7.50 x 14 
tires inflated to rec- 
ommended 30 Ibs. for 
highway cruising. 





The most popular tire cord by far is Tyrex — and it is 
in the tires on every make of the new 1960 automobiles. 
Tyrex is the strongest, safest and smoothest-riding tire 
cord known to modern tire science. 

We know Tyrex’s superiority because, as a major 
world supplier of chemical cellulose (nature’s basic ma- 
terial from which Tyrex tire cord is made) we played a 
substantial role in its development. May we suggest you 
do as the professional auto makers do — specify Tyrex 
when you buy tires. 
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161 East 42nd Street, New York 17, N. Y. 
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Some Light on the Leaks 
Of New-Model Photos 


S A RESULT of “leaks” of new-model photographs, some 

makers already have changed their practices on distribu- 

tion of new-model press kits. Others are reexamining their 
practices. 

We hope that those involved will reexamine the whole 
program in the light of facts, rather than in haste and 
under the spur of irritation and face-saving. 

Why did the leaks occur? Basically, because there was so 
much news interest in the three new compact cars—Corvair, 
Falcon and Valiant—that national publications decided that 
it was worth the trouble to break the industry practice of 
new-model secrecy. 

No one can complain too much When a publication uses 
editorial enterprise to break the secrecy policy. Who can 
complain too vehemently against the newspaper that hired 
a helicopter to fly over the General Motors Proving Grounds 
and take a picture of the Corvairs stored in the fields? 

It is something different, however, when a maker takes a 
publication into its confidence and allows it to take advance 
photographs of new models, only to find these were used 
far in advance of the release dates. 

In a normal year, nearly all publications honor release 
dates. The news isn’t so hot that it is worthwhile going to 
the trouble of breaking a policy that serves more to build 
up interest in auto new models than it does to deprive the 
public of news. 

So, chances are that next year’s problems will be far differ- 
ent from those of this year. 

Meantime, we trust that the leaks won’t irritate the 
makers into a policy of holding back on new-model picture 
distribution to the detriment of publications which do not 
break “good faith” pictures. 








Coming 
Events 


Dealer Conventions 


11-13—Automotive Trade Assn. of 
John Marshall Hotel, Rich- 


mond. 

Oct, 17-19—Texas Independent Automo- 
bile Dealers Assn., Hilton Hotel, San 
Antonio, 

Oct. 18-19—Florida Independent Automo- 
bile Dealers Assn., Barcelona Hotel, 
Miami Beach, 

Oct, 18-20—Florida Automobile Dealers 
Assn., Hotel Robert Meyer, Jackson- 


ville. 

Oct. 20-2i—Federation of Automobile 
Dealer Assns. of Canada, Montreal. 
Oct. 25- klahoma Automobile Deal- 

ers Assn., Hotel Tulsa, Tulsa. 
Nov. !0—Connecticut Automotive Trades 
Assn., Statler-Hilton, Hartford, 

Nov, 15-17—Mississippi Automobile Deal- 
ers Assn., Buena Vista Hotel, Biloxi. 
Nov, 21-23—Arkansas Automobile Dealers 
Assn., Hotel Arlington, Hot Springs. 
Dec, 2—Utah Automobile Dealers Assn., 
Utah Hotel Motor Lodge, Salt Lake 


ity. o 
Jan. 17-19—National Independent Auto- 


Oct. 
Virginia, 


mobile Dealers Assn., 13th Annual 
eerie, Eden Roc Hotel, Miami 
eac 


Jan, 30-Feb, 3—National Automobile Deal- 
ers Assn., Washington, D, C. 

Feb. 14-15—Louisiana Automobile Dealers 
Assn., Roosevelt Hotel, New Orleans. 

Apr. 24-26—Automobile Dealers Assn. of 
Alabama, Buena Vista Hotel, Biloxi, 


Miss, 

Apr. 24-24—Ohio Automobile Dealers 
Assn., Commodore Perry Hotel, Toledo. 

May 1-3—Texas Automotive Dealers Assn., 
Driscoll Hotel, Corpus Christi, 
ay 1!-3— Georgia Automobile Dealers 
Assn., British Colonial Hotel, Nassau. 

—_ 5-6—Joint Convention of Kansas 

otor Car Dealers Assn, and Missouri 
Automobile Dealers Assn., Hotel 
Muehlebach, Kansas City, Mo, 

May 6-7— Arizona «Automobile Dealers 
Assn., El Tovar Lodge, South Rim, 
Grand Canyon, Ariz. 

May 13-14— South Carolina Automobile 
Dealers Assn., Francis Marion Hotel, 
Charleston. 

June 20-22—Pennsylvania Automotive Assn., 
Bedford Springs Hotel. Bedford, Pa. 
June 23-26—Michigan Automopile Dealers 
Assn., Grand Hotel, Mackinac Island. 


* * * 


Auto Shows 


Oct. 9-25—Texas State Fair Automobile 
Show, Dallas. 

Oct. 20-24—West Orange Auto Show, West 
Orange Armory, West Orange, N. J. 
Oct. 21-25—International Foreign & Sports 
Car Show, Commonwealth Armory, Bos- 


ton. 

Oct. 21-25—World's Fair Auto Show, In- 
dustrial Arts Bldg., Eastern States Ex- 
Position Fairgrounds, West Springfield, 


Mass. 

Oct. 21-31—44th Motor Show, Earls Court, 
London, England. 
ict. 24-25—International ''500" Motor 
Sports Show, Veterans Memorial Audi- 
torium, Des Moines, 

Oct. 30-31 — Wilkes-Barre Outdoor Auto 
Show, Gateway Shopping Center, 
Wilkes-Barre, Pa. 

Oct, 31-Nov. |!—4Ist International Motor 
Show, Turin, Italy. 

Nov, ‘11-15—Baton Rouge Auto Show, 
Baton Rouge, La. 

. 12-22—San Francisco Imported Car 
“Show, Brooks Hall, San Francisco. 
Nov. 13-22—Los Angeles Auto Show, Pan 

Pacific Auditorium, Los Angeles. 

Nov. 14-2i—Philadelphia Auto Show, Phil- 
adelphia, 

Nov. 25-30—Phoenix Auto Show, Phoenix. 

Nov. 30-Dec. 5—Denver Automobile Show, 
Denver Coliseum, Denver. 

Nov, 30-Dec. 5—Tampa Auto Show, Fort 
Homer Hesterly Armory, Tampa. 

Jan. 810—Birmingham Auto Show, Bir- 
mingham, Ala. 

Jan. 9-16—Pittsburgh Auto Show, Hunt 
National Guard Armory, East Liberty, 
Pittsburgh, 

Jan, 9-16—Toledo Auto Show, Sports Arena 
and Exhibition Hall, Toledo, 
Jan. 9-17—Buffalo Auto Show, 

Avenue Armory, Buffalo. 

Jan. 13-17— Auto Show of the National 
Capital Area, National Guard Armory, 
Washington, D, C. 

Jan. 16-24—52nd Annual Chicago Auto 
Show, International Amphitheatre, Chi- 


cago. 

Jan. 20-24—Lincoln Auto Show, Pershing 
Municipal. Auditorium, Lincoln, Neb. 
Jan, 24-28—International Foreign & Sports 
Car Show, Dinner Key Auditorium, Mi- 


ami. 
Jan. 21-23—Greenville Auto Show, Green- 
ville Memorial Auditorium, Greenville, 


s. C, 
Jan. 30-Feb. 6—Rochester Auto Show, War 
Memorial Exhibit Hall, Rochester, N. Y. 
Feb, 6-13—Milwaukee Auto Show, Milwau- 
kee Auditorium and Arena, Milwaukee. 
Feb. 6-14—Detroit Auto Show, Artillery 
Armory. 
(See CALENDAR, Page 38, Col, 5) 
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Of the Week 














"This is our new low-priced, compact, economy car which 
we can offer you for just a few dollars more 
than our big, deluxe V-8 model.” 








——_— Letterbox 


used if you so request. 





‘Dumb Dealers .....- 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 7, Mich. 











Used-Car Solution 


Enclosed find a facetious article 
concerning our trade, which we 
thought you might like to reprint 
in your paper. Who this “Uncle 
Realy” is we do not know, but he 
writes these homey articles each 
week and lives, or pretends to live, 
at Seeley Lake, an inland town 60 
miles in the mountains from Mis- 
soula.—H. T. KraaBeL, president, 
Kraabel Chevrolet Co., Missoula, 
Mont. 

Eprror’s Note: The item to 
which Reader Kraabel referred: 
“Speaking of used-car lots, it al- 

ways struck me that we got 
mighty dumb automobile dealers in 
this country. Look at any of ’em 
and you'll see they got all their 
profits tied up in used cars. 


“Every other business has talked 
the Government into buying up the 
surplus so’s to keep the price high 
and product scarce. If the auto 
folks had been smart, they’d have 
got the folks in Washington to buy 
up the surplus used cars and put 
’em in warehouses and caves 
around the country. That would 
keep the price up. Like eggs and 


butter.—UNcLe REALy.” 
be * * 


More on Model A 


I read with very much interest 
your article, “My Love Rides a 
Model A,” in the Aug. 17 issue of 
Automotive News. My interest, of 
course, is because I am the proud 
possessor of one 1931 Model A tu- 
dor, which, in my humble opinion, 
there is no equal in this section 
of the country—at least I have yet 
to find one. 

It is not a “restored job,” but one 
in almost new condition, and per- 
forms just as well. The sparkling 
black finish still is in excellent con- 
dition, evidenced by the presence 











The Big Stories 


34 Years Ago 


Walter P. Chrysler predicted that the next important changes in 
automobiles.will be in the field of high-priced cars. “The large cars 
will be superseded by a light and extremely efficient car of 100 horse- 
power and a speed of 90 m.p.h. The new car will cost 25 percent less 
than the expensive machine today,” he said. 


20 Years Ago 


DeSoto’s 1940 models show price cuts of $20 to $48, Price cuts on 
the 1940 Chrysler models ranged from $350 to $68. 


10 Years Ago 


Installment credit on automobile purchases soared to a record of 


$9,613 million during August. 


—From Automotive News Files 











of green pin stripe sections along 
the belt line under the windows, 
the original fabric top (still in an 
excellent state of repair), the or- 
iginal back glass curtain, floor 
mats, running board mats, etc.,-and 
the fact that I vaguely remem- 
ber as a lad of 15 or 16 that an 
elderly aunt purchased this car 
new, convinces me that its equal 
would be difficult to find. 

The speedometer reading (which 
I feel sure is correct) is slightly 
over 31,000 miles. 

Not being a Ford dealer, I have 
no particular interest in keeping 
this car as an antique, and would 
like to get in contact with some 
member of the Model A Restorers 
Club who would appreciate its 
value.—RaLpH B, RuTHERFORD, Ruth- 


erford Pontiac Co., 419 N. Wash- | 


ington, Pulaski, Va. 
+ * 


T. S. Views 


Enclosed you will find copy of 
letter to Senator Case relative to 
“territory security.” 

It would be interesting to know 
whether Senator Case has read the 
letters from the Department of 
Agriculture, Department of the 
Army, Federal Trade Commission 
and Department of Justice publish- 
ed in the hearings report on the 
subject of “Auto Dealers Territor- 
ial Legislation.” 
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Senator Monroney should be | 


ashamed of himself. NADA has re- 


vealed itself as unprincipled and © 


ineffectual, 

NADA needs a thorough over- 
hauling beginning with its con- 
stitution and by-laws.—Epwarp J. 
STEPHANI, Nickey Chevrolet, Chi- 
cago. 

* * * 

Eprror’s Nore: The letter to 
Senator Case follows: 

I notice in Automotive News (17 
August) an article by William Ull- 
man of that publication stating 
you had instituted a poll to deter- 
mine the sentiment of 1,100 New 
Jersey auto dealers and that the 
replies indicated the majority de- 
sired “some sort of government 
intervention.” 

Would you mind polling gas sta- 
tion operators asking whether they 
would like “some sort of govern- 
ment intervention?” I guarantee 
you at least 7 to 4 in favor (pro- 
viding the question is “properly” 
worded). 


I have just returned from an ex- 1 


ploratory venture into Russia, Po- 
land and Czechoslovakia to ex- 
amine conditions created by a “sort 
of government intervention.” I 
didn’t like it—Epwarp J. STepHANnl. 
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Pure Automobile 


The story of the all-new ones from 
Chrysler Corporation for 1960 


PLYMOUTH - DODGE DART - DODGE 
DE SOTO - CHRYSLER + IMPERIAL 
VALIANT (On its way—Watch for it!) 


Here are cars that are pure automobile—engi- 
neered for silent motion. Big, but not clumsy, 
fresh with the quiet beauty of quality. 


The size is for comfort and use, not for show. 


There is no glare of chrome, but what chrome 
there is will last years longer than the chrome 
you used to get. 


Sculptured by the wind 


These are ‘The Quick, the Strong, and the 
Quiet””—cars with lines that seem sculptured 
by the wind, cars made for quiet, effortless 
motion. 


Engineers put it this way: “University wind- 
tunnel tests show that the fluid dynamics of the 
new designs reduce the drag coefficient 14%.” 


This means that the engine doesn’t have to 
work so hard to push the car through the air. 
If you drive at speeds of from 20 to 60 miles an 
hour, the savings on gasoline are equal to a 
price cut of a penny a gallon. 

The car surrounds you with silence. You travel 
so quietly that, until you get used to it, you 
think you’re going 10 miles per hour slower 
than you actually are. 





Unibody Construction: frame flows into the 
body, makes it twice as strong, twice as quiet— 
surrounds you with silent strength. 


One of the big reasons for this is Unibody 
Construction—a new concept in car building. 


UNIBODY CONSTRUCTION—A new way 
to build cars we learned making missiles 


Unibody Construction finally delivers what 
earlier “unitized’’ body construction never 
quite could. By designing body and frame into 
a complete unit, a surprising number of squeaks 
and rattles have gone with the nuts and bolts. 


Electronic engineering, the same engineering 
that enabled Chrysler Corporation to make 
America’s most successful missiles, Redstone 
and Jupiter, ends the months of production 
once needed to work the bugs out of new model 
automobiles. Now the first car off the assembly 
lineat Chrysler Corporation is as perfect as the 
ones which roll off five months later. 


Briefly, giant electronic computers predict per- 
formance before the car is built. They make 
computations in a few weeks that would take 
an engineering staff years of full-time work to 
figure out. As a result, we know just where to 
locate the engine mounts, just what spots to 
weld, and what gauges of metals to use. Elec- 
tronic engineering has given us a better way to 
build better automobiles. 


Quietness also comes from the way the engine 
is mounted. A rubber shelf soaks up high- 














1960 cars from Chrysler Corporation are no 
higher or longer outside, but you get more room 
inside. The reason? Unibody Construction—our 
new way to build cars. 


frequency noises. A specially mounted heavy- 
duty spring reduces noise in the low-frequency 
range. Any little noises left over are muffled by 
the most lavish use of insulation yet. 


But Unibody Construction does more than sur- 
round you with silence. It permits more room 
inside without raising the roof or stretching 
the car. 


Framed like bridge trusses, the new bodies give 
you twice the torsional strength of previous 





models, along with 40% greater beam strength. 


Nearly a million miles of road tests indicate 
that any model could have a life expectancy 
almost twice that of any car built in America in 
the past decade. Think what this is going to do 
for the re-sale value. 


The whole body is treated to prevent rust 


One of the big reasons for the marked increase 
in the life expectancy of these cars comes from 
the extraordinary precautions that Chrysler 
Corporation engineers take to prevent rust. 
Not only is all metal specially cleaned to re- 
move oil traces but the body is dipped a total 
of seven times. 

Salt spray tests proved that panels treated this 
way remained rust-free five times longer than 
otherwise identical methods. 


This means that you can drive one of these new 
cars years longer and rust won’t mar its beauty. 
Think what this is going to do for the re-sale 
value! 


Any one of these available features 
would make these new cars news 


When the engine starts, all doors lock. 
Driver-controlled door locks are available on 
most 1960 cars from Chrysler Corporation. 


The Driver’s Seat Back is 2 to 3 inches higher 
than rest of the front seat back. Cuts fatigue. 
A New Kind of 6 Cylinder Engine—with 
get-up and go that goes easy on gas. (In 
Plymouth and Dodge Dart models.) 

Swivel Seats—1960 seats automatically swing 
out when you open the door. 

New Ram-Induction Engines (available in 
high-performance models) give you the passing 
power of a supercharger. 

Safety-Blinkers give you blinking lights front 
and rear, in case of an emergency stop. 





The Quick, the Strong, 
and the Quiet 


FROM CHRYSLER CORPORATION 


PLYMOUTH e DODGE DART « DODGE 


DESOTO «¢ CHRYSLER + IMPERIAL 


VALIANT: Chrysler Corporation’s new economy car will be out very soon. Watch for it. 
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The Most Enthusiastically 
Received Gar Ever: 


600% 
SALES 
INCREASE 


Now YOU Can Sell This Money-Maker 
THE NEW 1960 


BORGWARD 


A Masterpiece of Precision Engineering 











Parts and Service Available Throughout U. S. A. 










The superb BORGWARD is a true masterpiece of design, engineering and % 
performance, combining sports-car looks, family-car comfort and European # 


Each car is doubled-tested, insuring 100% customer satisfaction. % 
=| ately planned obsolescence of their 


economy. 


A $5,000 German-Built Car to Retail at About $2,495 
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2-door sedans, station wagons and sports coupes, 


as illustrated above. 
FRANCHISES AVAILABLE IN INDIANA, 
ILLINOIS, MICHIGAN AND WISCONSIN 


Direct Importers 


















441 EAST OHIO ST. 


CHICAGO 11, ILLINOIS 


MOHAWK 4-1200 
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“OUR GREATEST ASSET,” is how W. McCain of Richards-McCain, Mon- 
roe, La., rates bis Childers Continental Carports. Mr. McCain says, . .. 
the attractive picture created by (Continental Carports) has . 
increased our retail sales. In addition to the ‘eye appeal’ your product 
creates it is amazing how cool it is in the shade of the carport.” Read 
how Childers Carports can increase your sales on Page 59. 
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ACE VAN GUARD Mats 


Van Guard door-to-door mats are 
popular favorites for auto floor 
protection. The smart, clean lines 
of the heavy, “live” rubber are 
beautiful, and the striking gold 
medallions SELL them. 


<=... 
<n 


for grout 


Van Guard mat protectors ie 
are made for front and rear floors, i : 
eight colors, with non-scuff gold me- 
dallions, They have skid-proof backs 
and fit all cars. Stimulate sales! Sell 


ACE RUBBER PRODUCTS, INC. 
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Convertible, 4-Door Wagon Added .. . 





What's New: 


Lark convertible . . . four-door 
station wagon ... Deluxe V-8 


series . . . new carburetor for 
sixes restyled instrument 
cluster . . . Butyl engine mounts 


. .. larger engine for Hawk ,.. 
finned brake drums for Hawk. 
+ . * 
OASTING the widest selection 
of body styles in its class, 
Studebaker-Packard is confident 
that the Lark is well prepared for 
the compact-car sales battle. 

Lark has added a convertible 
and a four-door station wagon 
for 1960. Dealers will put the new 
models on display Thursday 
(Oct. 15) along with the ’60 Hawk 
V-8 sports coupe. 

The Lark has been a great suc- 
cess this year, and S-P President 
Harold E. Churchill has high hopes 
for 1960. He’s shooting for 3 per- 
cent of a domestic-car market that 
is expected to exceed six million 
units. That would give S-P up- 
wards of 180,000 sales. 

” a * 

HE showroom visitor won’t find 
any styling changes in this 
year’s Lark, but that is part of the 
concept behind the car. 

Churchill calls it “consistency of 
design to deliver high resale values 
to our owners, rather than deliber- 


Lark’s sales pitch is comfort, 
convenience and economy—plus a 
full range of body styles. 

Eight models are offered for 
1960, and each is available with 
either a six-cylinder or a V-8 en- 
gine. The Deluxe series consists of 
two-door and four-door sedans and 
two-door and four-door station 
wagons. Deluxe V-8s are offered for 
the first time. 

In the Regal series there is a 
four-door sedan, two-door hardtop, 


convertible. 


convertible is the only American- 


Service Leasing 
Picks 6 District 


Sales Managers 


NEW YORK.—Service Leasing 
Corp., a subsidiary of C.1.T. Finan- 
cial, has appointed six district sales 
managers, according to Vice-Presi- 
dent George Culp. 

Named were: 

Samuel C. Webb, in charge of an 
11-state western district, with head- 
quarters in Los Angeles. Claude L. 
Horn, in charge of a three-state 
southwestern district, with head- 
quarters in Dallas. John C. Mere- 
dith, in charge of eight southeast- 
ern states, with headquarters in 
Atlanta. 

Thomas C, Fitzgibbons, in charge 
of a 13-state north central area. 
with headquarters in Cleveland. 
John A. Lovato, in charge of New 
England, southern New York and 
New Jersey, with headquarters in 
Service Leasing Corp.’s home of- 
fices in New York. Louis C, Ein- 
wick, manager of the middle At- 
lantic district also with headquar- 
ters in New York. 

All but one of the new district 
managers formerly held positions 
with Universal C.I.T. Credit Corp. 
Webb formerly was sales repre- 
sentative in Universal C.I.T.’s Den- 
ver office. Horn was a district man- 
ager in Universal] C.LT.’s Des 
Moines office. Meredith had been in 
charge of the financing firm’s 
Jacksonville (Fla.) division. 
Fitzgibbons was a sales director 
of Universal C.I.T. in Cleveland, 
and Einwick, who joined Service 
Leasing last year, had been man- 
ager of field research in C.LT.’s 
home office. Lovato joined Service 
Leasing a year ago and had been 
with the Greyhound Rent-A-Car 
organization previously. 








Trophy for Lane-Moak 


JACKSON, Miss, — Lane-Moak 
Pontiac, Inc., 227 E. Pascagoula, 
has been awarded the Knudsen 





trophy for sales performance. 


four-door station wagon and a| 







made soft top in the compact-car 
field. 
ao * * 


IX-CYLINDER models have a 

new carburetor, and the starter, 
air cleaner, torque converter and 
cylinder-head combustion design 
have been modified. The company 
claims that these improvements 
mean livelier response, smoother 
operation and easier starting under 
all conditions. 

The new carburetor has redesign- 
ed fuel passages and “antipercolat- 
ing” characteristics. A new idle 
system is said to improve hot- 
temperature carburetor operation. 

The sixes have Butyl engine 
mounts. S-P said they transmit 
less engine disturbance to the 
car and practically eliminate low- 
speed engine vibration. A new 
“Folo-Thru” type starter provides 
positive engagement of the 
starter until the engine is run- 
ning. 

Lark engine specifications are 
unchanged from 1959. The six is 
a 90-horsepower unit which dis- 
places 169.6 cubic inches, and the 
V-8 develops 180 horsepower and 
displaces 259.2 cubic inches. Com- 
pression ratio is 83 to 1 for the 
six; 8.8 to 1 for the V-8. 

* + + 






























N OPTIONAL V-8 with four- 

barrel carburetor boosts Lark 
horsepower to 195. 

The shape of the grille is un- 
changed, but it has a new 
chrome-finish texture which fea- 
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Studebaker notes proudly that its| @ 
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Hawk Has Larger Engine— 


Lark Has Full Lineup for ’60 


tures alternating horizontal lines 
of varied width. A newly design- 
ed instrument cluster and radio 
grille have a bright chrome- 
textured finish and new faces for 
the dials. 

Rear-seat legroom has been in- 
creased from 38 to 39 inches in 
sedans and hardtops, and knee 
room has been increased two inches 
on models with split front seats. 
Front legroom is 44 inches in all 
models. 

Reclining seats, head rests and 
individual front seats that may be 
adjusted independently are avail- 
able as options. 

a +” a 

HE Hawk, Studebaker’s five- 

passenger sport coupe, has a 
289-cubic-inch engine for 1960, com- 
pared with a 259-cubic-incher in 
1959. The new unit is the one used 
in the Silver Hawk and Golden 
Hawk V-8s two years ago. 

The larger power plant devel- 
ops 210 horsepower at 4,500 r.p.m. 
with a torque rating of 300 
pounds-foot at 2,800 r.p.m. Com- 
pression ratio is 8.8 to 1. 

Other improvements in the ’60 
Hawk, Studebaker said, are a 
heavy-duty transmission and radi- 

ator, a larger clutch, finned brake 
drums and heavier padding on the 
instrument panel. 

The sport model was called the 
Silver Hawk last year and was 
available as either a six or a V-8. 
For ’60, it is known simply as the 





Studebaker Offerings for ‘60 


Hawk and is offered only as a V-8. 
* * * 













Studebaker's Hawk, a five-passenger sport coupe, has a 210-horsepower, 289-cubic- 


inch engine for 1960. Other features are heavy-duty transmission, a larger clutch, 
finned brake drums and dual exhausts. The Hawk is designed to operate economically 





on regular-grade g , Studebak 
9g 9 2 os 


said. 
*& 





xy 

















Inside the Lark— 


The newly designed instrument cluster 
unit and the radio grille of the ‘60 Lark 
display a bright chrome-textured finish 
and new faces for the dials, Eight mod- 
els are offered this year, and each is 
available with a six-cylinder or a V-8 
engine. 


Plenty of Room— 


The ‘60 Lark offers 16.5 cubic feet of 
trunk space. A convertible and a four-door 
station wagon have been added to the 
model lineup this year. Dealers will put 
the cars on display Thursday (Oct. 15). 





Salesmen Get 
$10,000 in Prizes 


In Byers Contest 


COLUMBUS, O.—A huge punch 
board containing cash prizes total- 
ling $10,000 provided the incentive 
for salesmen in a month-long sales 
contest sponsored by Geo. Byers 
Sons, Inc. (DeSoto-Plymouth- 
Simca-GMC-Willys). 

George Byers sr., chairman, re- 
ported 476 autos were sold during 
the contest. 

The number and types of cars 
sold determined the number of 
punches each salesman took from 


the board. The prizes ranged from J 


$5 to $100. 

One punch was allowed for each 
sale of a Plymouth, foreign car, 
late-stock-number used car or 
truck. Two punches were awarded 
for every sale of a DeSoto, used 
truck or old-stock-number used 
car. 

The salesman with the highest 
net sales, the most units and the 
most Chrysler products sold was 
given five punches. 

The contest was opened with a 
breakfast attended by the firm’s 54 
salesmen and was followed by 
breakfasts at the midway point and 
end of the drive. Salesmen took 
their punches at the last two break- 
fasts. 

At the final breakfast, E. P. 
Letscher, Plymouth-DeSoto general 
sales manager, congratulated the 
firm on the success of the contest. 
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# THE GREATEST RACE IN AUTO HISTORY | 


1960 is the American car-buyer’s greatest year, with more new models to 

choose from than ever before. In the hot race to win acceptance for a new 
American classic economy car, there now are five manufacturers in the 

| field - Rambler, Lark, and the brand new entries: Corvair, Falcon, Valiant. | 

The people who can decide this race are the best new car market in 7 

America - readers of The Saturday Evening Post. They are young people 

(mostly 34 and under - youngest in the general-weekly field) who take to 
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AND THE STANDS ARE PACKED WITH: 
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VALI AN. IS ABOUT TO BEGIN 


new ideas ...Influential people (they talk up, with friends, what 
they read in the Post) ...and moneyed people (with the highest 
median income of any audience in the field). Their purchasing 
power has helped the Post make more automotive brands 
* famous than any other medium. And you can meet them at every 
turn ...29 million times each issue Post-Influentials turn and 
return to your ad page. That’s Hi-Frequency Ad Page Exposure! 


POST + auTomosile BUYERS! 
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times an issue, your ad page 
is seen by proved car prospects 
—Post readers in households > 
that will buy one or more cars 
within the next twelve months. 





Sell the 
Post-Influentials 


)) N 4 ... with 
o " HI-FREQUENCY 
Ad Page 


Exposure! 


The Saturday Ey 
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SHOCK BRACKETS — “Perma Mounts” 
rear upper shock mounting brackets for 
Ford ‘57 through ‘59 and Mercury station 
wagons have been announced by Products 
Division, Rocklen, Inc., West Haven, Conn. 
These brackets are high tensile, malleable 
iron castings which replace the original 
welded type that have been bending and 
breaking off at the rear cross member. No 
welding is required for installations. They 
are bolted in place and make a permanent 
repair, it is said. 








ANTENNA—The model No. 402 “Globe- 
trotter” aut bil t has c letel 
universal mount featuring ball and keyed- 
in design. A three-section chrome-plated 
brass ant , the “Globetrotter"’ extends 
from 23%, inches to 58% inches, with a 
54-inch lead-in. Newport Division, Cornell- 
Dubilier Electric Corp., South Plainfield, 
N. J. 








TIRE REPAIR UNIT—Dill Mfg. Co., 700 
E. Eighty-second St., Cleveland 15, O., has 
developed a mobile tire and tube repair 
center. Known as the Dillmobile, this caster- 
mounted stand can be moved right to the 
repair if necessary, either inside or out- 
side, or it can be used as a permanent 
workbench if desired. The unit, which 
comes equipped with a tire spreader, is 
of all-steel construction, has four drawers 
plus handy cabinet storage space, is fin- 
ished in |, and es 36 inches 
long (plus push bar), 21 inches wide, and 
34 inches high (plus a 4-inch backstop). 

Sue. aw 


Electronic Accounting 


Called Time Saver 

National Cash Register Co., Day- 
ton 9, O., has introduced a new 
electronic accounting machine 











NEW PRODUCTS 











which it says can figure a weekly 


payroll or prepare customers’ bills 
in one third the time previously re- 
quired. 

Called the Compu-Tronic, the 
desk-size machine can also compute 
real estate taxes, mortgage interest, 
construction costs and handle a 
wide variety of other accounting 
jobs requiring extensive calcula- 
tions, the firm said. 

* * 





BATTERY CHARGER—Terado Co., 1068 
Raymond Ave., St. Paul 8, Minn., has intro- 
duced a battery charge? to the automotive 
trade. By using two small silicon rectifiers, 
Terado has been able to make a compact, 
glove-compartment size package which at 
the same time is very efficient for charging 
batteries, it is said. The Terado Hi-Power 
Charger has a five amp charge rate and 
the condition of the battery can be deter- 
mined by a light which glows when the 
battery is low and gradually dims out as 
the battery comes up to full charge. A 12- 
volt battery can be charged over night with 


this charger, it is said, 
wi | 





BIN SECTIONS—A line of adjustable 
steel shelving, including four standard bin 
type sections, has been announced by Lyon 
Metal Products, Inc., 42 Plant Ave., Aurora, 


lll. Available in open type, closed type, 
bin type or counter high sections — also 
tool shelving. All sections are 3 feet wide, 
1, 1% or 2 feet deep, 7 feet high. Choice 
of green or gray baked enamel finishes. 
Accessories include shelf dividers, shelf 
boxes, drawer case units, mounting panels, 
drawer trays, tool inserts, otc. 


>, PREVENT ACCIDENTS- 
Ree HAVE YOUR BRAKES CHECKED 









LET US RESTORE VOUR BRAKES 
TO NEW CAR CONDITION WITH 


pe ee es eee mee 


PROMOTION KIT—A promotion kit has 
been released to all distributors parti- 
cipating in the Bendix “Factory-New” 
Lined Brake Shoe Program. The key items 
in the Kit are a 34 by 25-inch wall poster 
and a special selling brochure, both aimed 
at helping distributor salesmen in their 
efforts to acquire additional dealers for 
Bendix new lined brake shoes. Department 
521, Bendix Products Division, 401 N. Ben- 
dix Dr., South Bend 20, Ind. 
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BRAKE TOOL—This wrench is said to be 
the only tool needed to adjust the internal 
emergency brake on any Chrysler-make 
car, even with Torque-Flight or Power- 


Flight transmission. Called the No. 262, 
the unit combines an open end wrench 
and a spanner wrench in one tool. The 
7/16-inch cpen end loosens the cap screw 
on the protective shield of the brake hous- 
ing. The spanner end is used to make the 
actual adjustment on the serrated brake 
shoe nut. Herbrand Tools, Fremont, O. 
. Oss 


| 











ANTENNA COWL—A universal top cowl 
automobile radio antenna, with oversize 
mounting to compensate for any existing 
holes, has been announced by Snyder Mfg. 
Co., Twenty-second & Ontario Sts., Phila- 
delphia, Pa. The auto radio antenna, 
model TC-88, is set in a permanent swivel 
bracket and is designed to fit all car mod- 
els from 1956 through 1959, it is said. The 
TC-88 comes in three sections, extends to 
55% inches and is 234 inches when com- 
pletely collapsed on the top cowl. 

a 





AIR CONDITIONER SERVICER — Vehicle 
Products Division, Robinair Mfg. Corp., 
Montpelier, O., has announced the 10260 
Portable Air Conditioning Evacuvating and 


Charging Station. Universal for all auto- 
motive air conditioning systems, the station 
features a “Dial-a-Charge” cylinder that 
measures the correct amount of refrigerant 
12 to be used for each charging service 
operation, The sight glass shield is simply 
“dialed” to correspond with the pressure 
shown in the charging tylinder. Charges 
with precise accuracy anywhere between 
60 degrees fahrenheit gnd 110 degrees 
fahrenheit, using refrigerant 12. 
* * + 


AC Markets New Types 
Of Spark Plugs, Filters 

Newly developed “Fire-Ring” 
spark plugs and “Triple Trapper” 
oil filters, designed to provide in- 
creased engine performance and 
protection, are being offered by AC 
Spark Plug Division, Flint, Mich. 

AC’s spark plugs feature a new 
insulator material and a new 
“knurled” tip center electrode. The 
plugs were said to run cleaner, re- 
sist fouling and make engine start- 





ing easier, The new oil filters fea- 
ture new resin-impregnated filter 
paper that traps particles as small 
as 1/100,000th of an inch, increased 
filtering area to provide extra trap- 
ping capacity and curved-pleat de- 
sign that is said to reduce clogging. 


+ * * 





VACUUM PITCH CONTROL — Renberles 
Products, 18606 Fitzpatrick Ave., Detroit 
28, Mich., has announced the VPC vacuum- 
pitch-control for 1955-59 Buicks with Dyna- 
Flow transmissions. This product is a vac- 
uum operated control to actuate the pitch 
of the strator blades in Dyna-Flow transmis- 
sions. Under low vacuum high engine 
loads, VPC is said to actuate the strator 
blades into low pitch more quickly and 
without the accelerator being fully de- 
pressed to the floor, thereby reducing a 
wasteful flow of fuel through the carbure- 
tor. The result is faster response to maxi- 
mum power and acceleration, with mini- 
mum fuel consumption. As engine load 
drops and vacuum increases, VPC releases 
the stator blades to normal driving pitch, 
it is said. 


TIRE SHIELD—A magnetic tire shield for 
auto painting has been announced by 
Temple Tool Co., 3516 Imperial Hwy., Lyn- 
wood, Calif. The shield uses a permanent 
magnet to enable it to fit on any size 
wheel, The tool was developed to elimi- 
nate the tedious as well as expensive chore 
of masking with tape and paper to keep 
paint off tires when the wheel is being 
painted, it is said. With very large diam- 
eter truck and bus wheels, two shields can 
be used together. 





SPRAY BOOTHS —A line of dry-type 
spray booths has been introduced by Binks 
Mfg. Co., 3114 Carroll Ave., Chicago 12, 
ill. The line includes filter floor type spray 
booths, baffle floor type booths, filter bench 
booths and baffle bench booths. Also of- 
fered as a part of line of standard equip- 
ment are an avto spray booth, a truck 
spray booth and a combination auto and 
truck spray booth. All booths are built 
of 18 gauge sheet steel sectional panels 
and are designed for easy erection at the 
customer's site. Floor and bench type 
booths range in size from 3.5 feet wide 
to 20 feet wide, auto and truck booths 
range in size from 14 feet high by 9 feet 
wide by 23 feet deep to 16 by 16 by 43. 














STORAGE CABINET — Alan Wood Steel 
Co., Penco Division, 200 Brower Ave., 
Oaks, Pa., has announced a multi-purpose, 
double door storage cabinet designed for 
offices and plants. All shelves are adjust- 
able on 2-inch centers without tools. Any 
number of shelves may be ordered, in ad- 
dition to the four supplied with the stand- 
ard cabinet, up to a maximum of sixteen. 
Steel channels, built flush into cabinet 
sides at all four corners transmit shelf 
loads directly to the floor. This reduces 
strain on the cabinet walls, permitting 
shelves to be safely loaded up to 35 
pounds per square foot, it is said, 


* * * 





WRINGERS—Two chamois and wash rag 
wringers designed for service stations and 
wash racks have been announced by the 
Automotive Parts Division, Lovell Mfg. Co., 
1305 French St., Erie, Pa. The “Little Giant” 
is a manually operated wringer suitable 
for island or wash rack use and is avail- 
able with or without the 20-galion tub il- 
lustrated. A second unit, the ‘Power Giant" 
features a quarter-horse power, 60-cycle 
drive and is mounted on a tubular stand 
with tripod base. The unit is fully portable 
and the wringer head indexes through 
360 degrees. Rolls are 12 by 2% inches. 





SHEAR TOOL—A shear tool, used to 
form a tapered angle on the neck of valve 
guides to help keep them free of oil ac- 
cumulation, preventing oil from entering 
the combustion chamber past valve stems 
and, thus, eliminating gum conditions on 
the stems and excessive oil consumption, 
has been announced by Sealed Power 
Corp., Muskegon, Mich. The tool is used © 
in combination with seat grinding pilots 
and is adjustable to cut all valve guides, 
it is said. Sold complete with a long cut- 
ter bit, the too! also can be used with a 
short cutter bit. It is available in eight 
models to fit various power tools. 
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Successfully producing 
ties for greatly expanding. Simplified patented design. Making 90% of all 


not permit. Old reliable company with fine reputation. 
profit. Located in Midwest. 


pany by sale of stock and dealer franchise. 
gross more than this amount monthly. 





FOR SALE « COMPLETE SMALL 
AUTO MANUFACTURING PLANT 


g and exciting small low cost highway auto (retail- 
ing under $1,000, fully equipped) now in good production with machinery and facili- 


parts. 


Flood of demand for really small car compels expansion but health of owner will 
Has always operated at a 
Wonderful opportunity for a large manufacturer or 
someone with corporation organizational experience to form greatly expanded com- 
Requires minimum of $600,000. Should 


Box No. 6, Automotive News, 965 E. Jefferson, Detroit 7, Mich. 

















a, Ak. DEALERS SAY, 
AIR DEFLECTORS BELONGS 
ON EVERY WAGON” 


DON'T SELL ANOTHER 
STATION WAGON WITHOUT 
THE NEW 


(for Station Wagons, Pick-Ups, Ranch Wagons, etc.) 


\ Amazing new aerodynamic principal gives 2-way 
protection 

e@ KEEPS DANGEROUS EXHAUST FUMES OUT 

e@ KEEPS REAR WINDOWS CLEAR FOR SAVE VISION 
Customers can enjoy safe, healthy, all-weather 
driving with Jet Stream, a new air deflector design 
that keeps dust, rain, snow and mud from collect- 
ing against the rear window; keeps dangerous ex- 
haust fumes out! 

© Beauti‘ul triple-plated, rust-proof chrome finish 

© +707 fits all models; #707R for Rambler wagons 

© Easy-to-install, easy-to-sell for extra profits 


; . JET STREAM 


air deflectors 













































A Quality Product of 
Superior Industries 


SOLOSDOOESESCES SOT NS HOODOO OOHOS 

© SUPERIOR INDUSTRIES : 

5 / = 7260 Atoll Avenue, North Hollywood, Calif. ¢ 
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$ (per set NAME. ; 

Lest ADDRESS ; 
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$10.95 y - : city. ZONE__ STATE. __ ° 
-- = 7 

wy 7/ © COMPANY. TITLE ° 


Complete satisfaction guaranteed or money back © 
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New Models Appeer Wednesday ... 





60 Rambler Has Smaller Fins 


What's New: 

Three-seat station wagons with 
rear door ... American four- 
door sedan . . . restyled fins and 
side trim . slimmer roof pil- 
lars ... more glass area ,.. V-8 
horsepower reduced , . . new in- 
strument panel. , . 22-gallon gas 
tank . .. wider door openings 
- bonded brake linings . 
power steering available on 


American. 

A YEAR ago, George Romney 
predicted that Rambler would 

capture 6 percent of the market in 

1959. He was right. 

Now, with greatly increased 
competition in the compact-car 
field, Romney is shooting for an 8 
percent slice of the 1960 pie, Ram- 
bler’s 2,950 dealers will begin chas- 
ing that goal Wednesday (Oct, 14) 
when the new models go on display. 

Styling changes are minor. 
Romney doesn’t subscribe to the 
annual obsolescence theory. Also, 
American Motors is understand- 
ably reluctant to tamper with the 
design that has lifted Rambler 
from nowhere to sixth place in 
registrations. 

The 108-inch-wheelbase Ramblers 
have a new rear-quarter treatment. 
The modified and canted fins run 
from the leading edge of the rear 
door to the end of the fender where 
they angle downward to blend into 
the horizontal creases of the trunk 
lid. 


- 


* * * 


* * * 


UPER models have a single side 
molding that extends almost the 
full length of the car. Custom mod- 
els also have a second, shorter 
molding. The narrow space between 
the moldings carries the accent 
color, 

Roof pillars are slimmer, and 
this has increased glass area 7 
percent. Four-door entrance room 
has been increased up to 3% 
inches. 

A three-seat station wagon with 
a rear-facing third seat is available 
in the Super and Custom series of 
the 108-inch line. This model has 
no tailgate. Instead, a rear door 
swings open, allowing easier en- 
trance for third-seat passengers 
since there is no gate to climb over. 

Captive-air tires are standard 
equipment on three-seat wagons. 
+ * oe 
Te instrument panel has been 
redesigned. To provide addition- 
al legroom, the panel has been 
moved closer to the windshield and 
its lower edge has. been raised. 

The windshield wiper has a more 
powerful motor. Blades are longer 
and have a three-inch overlap to 
clean the center of the windshield. 

For 1960, bonded brake linings 
are used instead of riveted lin- 
ings. The company said the new 
linings offer longer life with no 
danger of scoring the drums. 

The capacity of the gasoline tank 
has been increased from 20 to 22 
gallons, 

The Rambler Six has a 127-horse- 
power engine which displaces 195.6 
cubic inches and has a compres- 
sion ratio of 8.7 to 1. Rebel V-8 
horsepower has been cut to 200 (it 
was 215 last year). Piston displace- 
ment is 250 cubic inches, and com- 
pression ratio is 8.7 to 1. 

oe ae - 


HE new models are 189.5 inches 

long (1.5 inches less than last 
year) and are 72 inches wide and 
57 inches high. 

A four-door sedan has been 
added to the Rambler American 
line for 1960. It joins the two-door 
sedan and two-door wagon in the 
Deluxe and Super series. The 100- 
inch-wheelbase American account- 
ed for 25 percent of Rambler pro- 
duction during the '59 run. 

American doors open wider this 
year. The angle has been in- 
creased from 55 to 75 degrees, 
and the rear doors of the four- 
door sedan also open to 75 de- 
grees, 

Window area has been boosted 
by eliminating the “lip” on the edge 
of the doors and the rear quarter 
panel. This change will be wel- 
comed by those who like to drive 
or ride with an elbow resting on 
the window sill. 

Like the 108-inch models, the 
American now has bonded brake 
drums and a 22-gallon gas tank. 


Power steering is available on the 
American for the first time. 
* x * 


MERICANS are 178.3 inches 

long, 73 inches wide and 57.3 
inches high. They are powered by 
a 90-horsepower engine that dis- 
places 195.6 cubic inches and has a 
compression ratio of 8 to 1. 

Here is the ’60 model lineup for 
the American, Rambler Six and 
Rebel V-8: 

American Delux e—four-door 
sedan, two-door sedan and two- 
door two-seat station wagon, 

American Super — four-door 
Sedan, two-door sedan and two- 
door two-seat station wagon. 

Rambler Deluxe Six—four-door 


* * * 





sedan and four-door two-seat sta- 
tion wagon. 

Rambler Super Six—four-door 
sedan, four-door two-seat station 
wagon and four-door three-seat 
station wagon. 

Rambler Custom Six—four-door 
sedan, four-door hardtop, four- 
door two-seat station wagon and 
four-door three-seat station 
wagon. 

Rebel Super V-8—four-door 
sedan, four-door two-seat station 
wagon and four-door three-seat 
station wagon. 

Rebel Custom V-8—four-door 
sedan, four-door hardtop, four-door 
two-seat station wagon and four- 
door three-seat station wagon. 

* a a 





52 Cubic Fee# of Cargo Space— 

The cargo compartment of the Rambler American station wagon has a carrying 
capacity of 52 cubic feet with the rear seat down. The American lineup also features 
a two-door sedan and a new four-door sedan. Wheelbase is 100 inches. 





Rambler Wagon for '60— 





All Rambler station wagons have a roll-down rear window and a rooftop luggage 
rack. Sixteen colors and 32 two-tone combinations are available for 1960. In addition, 


“teakwood grain” 


a gray 





More Legroom— 


To provide additional legroom, Ram- 
bler's new instrument panel has been 
moved closer to the windshield and the 
lower edge of the panel has been raised. 
The oval instrument cluster is recessed 
in a hood that blends into the panel and 
reduces reflections. 


wood-like accent can be ordered on Custom wagons. 





Rear Door— 


Rambler's new three-seat station wagon 
has a rear door which permits entry to 
the rear-facing third seat without climb- 
ing over a tailgate. Captive-air tires are 
standard on three-seat wagons. 














Manchester, He ‘adds, 
kinds of <4. of cee 
traffic .. 


had what we wanted.” To see bow 





ADVERTISEMENT 





“CHILDERS THINLINE CARPORT WILL PAY FOR ITSELF IN A 
VERY ewer 2 TIME,” says Carl Stinson of Manchester Sales & Service, 
“It’s great to do business on our lot in all 
our stock looks better and we have a lot more 
. as soon as we heard about the new Thinline, we knew you 


and cut expenses on your lot turn to Page 59. 


Childers Carports can increase sales 
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| Lawsuits Affecting Dealers .. . 





Court Decisions 


By Leo T, Parker 
Attorney at Law 
ERY frequently what appears to 
be trifling and unimportant evi- 
dence may win a law suit. 

For illustration, in Bordman In- 
vestment Co, v. Peoples Bank, 320 
S. W. (2d) 72, the testimony showed 
facts, as follows: James Watts op- 
erated a used-car 
lot for many 
years. Bordman 
Investment Co. 
was in the busi- 
ness of financing 
auto purchases. 
Watts wished to 
purchase a Chev- 
rolet through the 
Kansas City Auc- 
tion Co. Bordman 
Investment Co. is- 

L. T. Parker sued a check pay- 
able to Kansas City Auction Co, in 
payment of the car, with the notifi- 
cation that the title to the car must 
be attached to the check upon pres- 
entation of the check for payment. 

The title, so attached, was re- 
ceived by Bordman, Watts signed 
a promissory note for $2,102.50 
and executed a chattel mortgage 
covering the car in favor of Bord- 
man Investment Co, The chattel 
mortgage was duly filed in the 
office of the Recorder of Deeds. 

Soon afterward, one Clauson went 
to Watts’ car lot where he pur- 
chased the car. He traded in his old 
ear plus $255 cash and agreed to 
pay the purchase price balance of 
$2,350.00. Clauson signed a blank 
note and chattel mortgage later fill- 
ed in for the agreed total amount 
of $3,336.00. Watts sold this note 
and chattel mortgage to a bank. 

Clauson was told by Watts that 
the title certificate to the car was 
not immediately available and he 
made four payments while waiting 
for the certificate. Finally the bank 
foreclosed its mortgage and took 
possession of the Chevrolet from 


Clauson. 
* * o* 


Bordman Sues Bank 

HEN Bordman Investment Co. 

sued the bank to replevin the 
Chevrolet, worth $2,102.50, and the 
bank sued Bordman Investment Co, 
for recovery of the value of the 
automobile. Hence, Clauson stood to 
lose $3,366.00 on the deal. 

During the trial, it was proved 
that Watts was the actual owner 
of the automobile and that he 
had proper and legal authority to 
sell it to Clauson, and execute 
the note and chattel mortgage to 
the bank, 

The court considered all testi- 
mony and explained that the out- 
come of the suit depended upon 
whether or not Bordman Invest- 
ment Co. authorized Watts to ac- 
tually sell the car to Clauson prior 
to payment of the_note and the ob- 
taining of the title certificate from 
Bordman. 

In other words, if the testimony 
had convinced the court that Bord- 
man Investment Co. had authorized 
Watts to sell the car to Clauson, 
the bank would have won the suit. 
However, as Bordman Investment 
Co. gave no such authorization to 
Watts, the higher court held that 
Bordman Investment Co. could take 
Possession of the car, and said: 

oe oh * 


Watts’ Title Good 


“WATTS had good title to the 
automobile and it was lawful 
for Watts to mortgage same to 
Bordman Investment Co. Watts 
was not authorized by Bordman to 
sell the automobile and receive the 
purchase money before paying off 
the note to Bordman Investment 
Co. and obtaining the title paper 
from Bordman. 

“The note and mortgage were 
valid and binding as between 
Bordman and Watts, the consid- 
eration being the purchase money 
furnished by Bordman. The certi- 
ficate of title to the car is in evi- 
dence, and its authenticity is 
unquestioned.” 

This higher court went on to ex- 
Plain that Bordman Investment Co. 
did not actually or impliedly auth- 
orize Watts to sell the vehicle 
before paying off the note and ob- 
taining the title certificate. 

All Watts was authorized to do 











was to find a prospective purchaser, 
someone ready and willing to buy 
the car, but Watts was not auth- 
orized to sell the car until Bord- 
man Investment Co.’s note was 
paid. 

Moreover, the evidence was in 
favor of Bordman Investment Co. 
because although Watts held the 
title, he could not legally transfer 
his ownership to Clauson until he 
made endorsement and delivery of 
the certificate of title to Clauson. 
Since Clauson never received the 
title or certificate he could not 
claim any ownership in the Chev- 
rolet. 

ok * 


Dealer Sued for $100,000 


By Accident Victims 
GREENSBORO, N. C.— Cooper 
Motors, Inc., of Clinton, S. C., has 
been named defendant in a suit 
filed in U. S. District Court here by 
a Greensboro woman who seeks 
$100,000 damages for injuries sus- 





tained by herself and her 10-year- 
old daughter in a highway acci- 
dent near here which she claims 
was caused by failure of the motor 
firm to replace a nut and cotter 
pin on a tie rod of an automobile. 

Katie Carr Easterling, on behalf 
of herself and her daughter, Kath- 
erine Miller, asks $75,000 for injur- 
ies for herself and $25,000 for her 
daughter, alleging that both sus- 
tained severe injuries in the wreck. 

She says her father bought the 
car from the defendant firm last 
January and that in February it 
was returned to the company for 
repairs. 

Subsequently, she says, she drove 
the car to Greensboro from Joanna, 
S. C., the residence of her father, 
and was on the return trip March 
7 with her daughter accompanying 
her when the car suddenly veered 
to the right, only 30 miles from 
Greensboro, left the road and 
crashed, 

She contends that the car did not 
respond to the steering wheel and 
that the steering mechanism was 
completely out of order. 

* * * 


Who Owns Hybrid Car? 


N. C. Court Question 
RALEIGH, N. C—The North 











“Not until next Monday.” 





Carolina Supreme Court has been 
called upon to decide who owns an 
automobile if one man supplies the 
body and the other the motor. 

The question is involved in an 
appeal from a lower court decision 
in which a Superior Court judg- 
ment awarded $4,200 damages to 
the driver of another car which 
was involved in a wreck with the 
hybrid vehicle. 

Wesley P. Froneberger of Gas- 
tonia, one of the defendants in the 


action, asked Jameg Murphy, a 
Gaston County auto parts dealer, 
to patch up an old car, according 
to the papers in the suit, and the 
dealer suggested that he combine 
an old body with Froneberger’s 
motor. Before Froneberger paid the 
bill, he drove the hybrid car and 
was involved in an accident with 
George Rick. 

Rick sued both Froneberger and 
Murphy for $4,200 and won the 
award. Murphy appealed the deci- 
sion to the Supreme Court, hig at- 
torneys contending the hybrid car 
was “just a repair job” and not 
Murphy’s car. 





Romney to Be Honored 


By Assn. Executives 


WASHINGTON.—Presentation of 
the “Association Man of the Year” 
award to George Romney, presi- 
dent of American Motors Corp., by 
the American Society of Assn, Ex- 
ecutives, will highlight the society’s 
40th annual meeting at Boca Ra- 
ton, Fla., Nov. 15-22. 

Romney will be the first recipient 
of the award, according to William 
Dalton, president of ASAE and 





Tyrex, Inc, 





7 Sander-Grinder 





with 


No. 300 Impact Wrench 
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without tying up your capital 


Belt Sander 


these 


You can put the latest, most modern tools in your mechanics’ 
hands without tying up a single penny of your capital! No big 
lump sum outlay—you pay for your up-to-date tools just as you 
pay your mechanics—as they produce for you! 

You speed work through your shop. . . reduce your labor 
costs . . . increase customer satisfaction . . . increase your profits 
through modernizing your Service operation with Black & 


Decker tools. 


Call your local automotive distributor. Tell him you’re inter- 
ested in modernizing your Service Department. He’ll show you 
40 cost-cutting, profit-making Black & Decker tools—each de- 
signed to take on the toughest jobs you can throw at it—including 


No. 100 Impact Wrench 


No. 65 Vacuum Cleaner 





Ye" Standard Holgun 


Yack & Decker. tools 


Valve Refacers, Impact Wrenches, Drills, Scruguns®, Belt and 


Disc Sanders. 


Select the ones you need. Take twelve monthly budgeted 
payments—each much less than the money you'll save with 
Black & Decker tools at work for you. No interest or carrying 
charges, either! Drop us a line and we'll supply all the details. 
THe Buiack & DECKER Mra. Co., Dept. 6510, Towson 4, Md. 
(In Canada: Brockville, Ontario.) 


LEADING DISTRIBUTORS EVERYWHERE SELL 
BLACK & DECKER QUALITY ELECTRIC TOOLS 
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ONLY RAMBLER DEALERS SELL the world’s best-selling six-cylinder station wagons. Above is the new 1960 Rambler Cross Country. A 


THE WORLDS LARGEST BUILDER 


The New Standard of Basie Excellence... 


Ahead by 10 years and 25 billion owner-driven miles 


Every dealer wants a compact* car to sell today, but only 
Rambler dealers can sell a compact car that is beautifully 
new in styling—yet proved by 10 years and 25 billion 
owner-driven miles. 


Only Rambler dealers can sell the Best of Both: Big Car 
Room and Comfort, plus Small Car Economy and Han- 
dling Ease. Only Rambler dealers can sell owner-proved 
economy, backed by Mobilgas Economy Run Records. 
Only Rambler dealers can sell official highest resale value. 











Yes, only Rambler dealers can sell Rambler—the most 
imitated car in the world. Better write the Director of 
Dealer Development, American Motors, Detroit 32, Mich. 


*Trademark American Motors 











THE NEW 

DOLLAR IS A —Z STANDARD 

BIGGER DOLLAR OF BASIC 
\ 


FOR RAMBLER 4) EXCELLENC 
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THE RAMBLER fv. 
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DEALERS, TOO ry 








3 WIDE SEATS, 5 BIG DOORS. Only Rambler dealers sell a 3-seat compact station 
wagon with the economy everyone wants, plus the big family room millions need. The 
tailgate is a fifth door that swings out so rear passengers step in easily, without crawl- 
ing over tailgate or seats. Positive outside key lock makes it safe for children. 


oz 


EASY TO ENTER. Rambler dealers don’t have to apologize or try to explain too-low 
doors. High, wide doors let Rambler buyers step in, not stoop in. Interior is com- 
pletely new for 1960—stunning new fabrics—smart new instrument panel with easy- 
to-see gauges and easy-to-reach controls. 

At top right is the new Rambler Four-Door Sedan. 


OF COMPACT CARS ANNOUNCES 


_ NEW RAMBLER FOR 6 


NEW 1960 AMBASSADOR V-8 BY RAMBLER. Rambler dealers sell the only compact luxury car—all the fine car 
features plus the extra luxury of easy handling. The Ambassador is priced close to the lowest, has highest resale. 
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By popular demand! A BRAND-NEW RAMBLER AMERICAN 4-DOOR SEDAN FOR 1960. The family sedan thousands of motorists asked for. 


A NEW SALES OPPORTUNITY 
FOR RAMBLER DEALERS 


The Brand New 


RAMBLER AMERICAN 


Four-Door Sedan 


Rambler Dealers and Rambler customers asked that we add fortable headroom. Available with power steering, fully auto- 
four-door convenience to America’s official economy king. matic transmission. Rambler dealers sell the only complete line 
Now, here it is—the brand new Rambler American four-door of .Compact* Cars in the world—two and four-door sedans; 
sedan. It’s the happiest combination of glamor and thrift on the two and four-door station wagons; glamorous hardtops and 
road .. . a roomy family sedan with easy entrance and com- three-seat wagons . . . America’s No. | Success Cars! 


*Trademark American Motors 


Airplane-T: Single Unit Construction’, Most Miles Per Gallon Awards and Trophies! Easier Handling. Rambler makes U-turns 
rattle-proof, lasts longer. Other cars “‘talk’” economy. Rambler proves it. up to 5 feet smaller than most cars. 


Deep-Dip* rustproofing resists rust better, longer. Airliner Reclining Seats make a “nap couch” Personalized Comfort! Front seats glide back 
A Rambler “First” that means higher resale value. to rest children or tired adults. and forth individually. New headrests, too! 
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Six Models in 60 Lineup .. . 





Edsel Has New Body; 
It’s Longer, Wider 


What's New: 

New body ... split grille ... 
longer, wider, lower . . . wider 
tread . . . more room inside . . . 
lower center of gravity ... wind- 
shield “dogleg” eliminated .. . 
“fastback” two-door hardtop . . . 
improved suspension . . . Corsair 
series dropped. 

* * + 

Boasting a completely new body, 
a roomier interior and several me- 
chanical improvements, the ’60 
Edsel goes on display Thursday 
(Oct. 15) in dealer showrooms. 

Ben D. Mills, M-E-L general 
manager, calls the new Edsel “a 
distinctive car at a reasonable 
price.” He declared that the “dis- 
criminating buyer will find the new 
Edsel gives him excellent quality 
and value for his money.” 

Edsel’s new look starts with a 
split grille that bears a striking 
resemblance to that of the ’59 
Pontiae. The dual headlights are 
housed in the grille, and the 
parking lights are set outside the 
headlamps. 

The hood stretches the width of 
the car and is flanked by metal 
siderails that extend the length of 
the body and outline the canted tail 
fins. A second strip of side trim 
starts at the front wheel cutout 
and angles back and downward to 
the rear bumper. 

bd - 


HE ’60 models are 5% inches 
longer, 1.7 inches wider and one 
= * * 





Split Grille— 


Edsel's vertical grille of the last. two 
years has given way to a two-section hori- 
zontal arrangement for ‘60. Parking lamps 
are set outside the duaji headlights. The 
hood extends the width of the car and is 
flanked by stainless steel strips. 





Compacts to Spur 
Big-Gar Sales, 
Briggs Insists 


KANSAS CITY.—The new com- 
pact cars will sell more big cars, 
according to C. E. Briggs, general 
manager of Chrysler-Imperial, who 
Spoke at a preview of new models 
to about 900 dealers from the Mid- 
west. 

“Americans are in no mood to 
accept austerity in motoring any 
more than they were to accept less 
in housing, food or recreation,” 
Briggs said. 

“The new economy cars—Valiant, 
Falcon, Corvair—we have been 
hearing so much about, are going 
to sell well but they are also going 
to help us sell larger cars for they 
are adding to the public interest 
in this new model season.” 

Briggs said there had been more 
interest in automobiles throughout 
the nation today than in the past 
15 years. He said his division was 
geared to sell 50 percent more cars 
in the 1960 car year than in 1959 
and he said he thought that 1960 
would be a far-better-than-average 
Sales year for many luxury prod- 
ucts, including finer automobiles. 


Riehl Chevrolet Burns 
LA CENTER, Ky.—Damage was 
estimated at $60,000 when fire de- 
Stroyed Riehl Chevrolet Co. here. 
Six cars, including two 1960 models, 
Were burned. 





| inch lower than last year’s. Dimen- 
| sions are: Length, 216.4 inches; 
| width, 81.5 inches, and height, 55 
inches. Wheelbase remains at 120 
inches. 

Legroom has been increased 
about an inch in both the front 
and rear. Shoulder room is nearly 
three inches greater in the front 
and four inches in the rear. 

Six models are offered. The 
Ranger series consists of a two- 
door and four-door sedan, a two- 
door and four-door hardtop and 
a convertible. There also is a Vil- 
lager four-door, six-passenger 
station wagon. 


A third seat is available as an 
option on the station wagon. The 
Corsair series has been discontin- 
ued, with the Corsair convertible 
becoming a part of the Ranger line. 

The two-door hardtop has a 
“fastback” treatment with an un- 








New Body, Wider Tread for Edsel— 


Edsel has a new body and wider tread for ‘60. The interior is roomier, and the 


windshield “‘dogleg" has been eliminated. 


(Oct. 15) in dealer showrooms. 


The new models go on display Thursday 





broken flow of line on the roof 
and rear-window areas. Rear win- 
dows of other models have a more 
pronounced wraparound effect. 
+ * * 
HE windshield “dogleg” has 
been eliminated by moving the 
windshield post forward 10 inches. 
Edsel said visibility has been in- 
creased 17 percent in front and 63 
percent in the rear. 
For 1960, Edsel has widened its 





front tread two inches and its rear 
tread 3.6 inches. The new figures 
are 60 and 61 inches, respectively. 

The wider tread and a lower 
center of gravity reportedly give 
Edsel such stability that the car 
would have to be tilted at a 62- 
degree angle or have its outside 
wheels lifted more than four feet 
off the pavement for the car to 
tip over. 

Riding qualities also have been 





improved by lengthening the frame 
and the rear springs, Edsel said. 
The rear springs are 60 inches long 
and are attached to the axle off 
center so that the shorter length 
of spring is ahead of the axle. 

* a * 
CCORDING to Edsel, this 
makes the front part of the 

spring stiff to prevent windup dur- 
ing acceleration, while the rear 
part of the spring is free to flex 
for better riding. 

Brake-lining areas have been in- 
creased 28 percent on the station 
wagon and 17 percent on other 
models. Self-adjusting brakes again 
are standard. 

All models have new cross-flow 
radiators which are said to pro- 
vide better cooling at idle speeds 
and improved air flow efficiency 
with the lower, wider hood. 

The standard Edsel engine is a 
292-cubic-inch V-8 which develops 
185 horsepower and uses regular- 
grade gasoline. Optional on. all 
models is a 300-horsepower unit 
which displaces 352 cubic inches 
and. has a compression ratio of 9.6 
to 1. 

All models except the convertible 
are available with a 145-horsepower 
six-cylinder engine. 





DESIGN 





NO CHANGE 
IN CAR SIZE OR 


HAS MADE 
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WEAVER MANUFACTURING COMPANY, SPRINGFIELD, 
Division of Dura Corporation (Formerly Detroit Harvester Company) 


WEAVER 


ADJUSTS TO WHEELBASE OF LONGEST LIMOUSINE 
. OR THE SMALLEST SPORTS CAR 


or out. 


ILL., U.S.A. 





TE LINE—AND 





ADJUSTS TO ANY CAR IN SECONDS 


You spot adapters under the proper lift 
— wi, ohn with Weaver's new 
ront Saddle S any | Device. Just insert 
shift lever (A) into le’ 

socket to move corresponding adapter in 
This Spotting Device can be 
adapted to amy model Weaver Twin Post 
Lift now in service to modernize it. 


NO ONE BUILDS 






You can buy a Weaver Twin 
Post Lift with confidence—it will 
be as up-to-date next year as it is today. 
With a Weaver Model EC-102 you can 
handle any car regardless of year, model or 
wheelbase—even the small foreign and sports 
cars. There are no rails to get in your way... 
every under-chassis point is readily accessible. You 
can service cars faster, turn out more work in a day. If you 
now have an older model Weaver Twin Post Lift it can 





IFT 
T 









be brought up-to-date at low cost with current design 


saddles and adapters, or conversion kits. Join the growing 
ranks of dealers who have found that it pays to install Weaver 
Twin Post Lifts because they have never been obsoleted 


by any new model car. Ask your jobber for 
details, or write for Bulletin 457. 


ft (B) or. right (C) 


SINCE 1910 





IT BETTER THAN WEAVER 


SERVICE SHOP EQUIPMENT 


Complete Weaver line includes: Twin Post Lifts ¢ Triple Past Lifts ¢ Frame Type, Roll-On and Free-Wheel 
Single Post Lifts e Unit Lifts e Bumper Jacks ¢ Car Washers e Wheel Alignment Equipment Headlight 
Testers @ Brake Testers e Wheel Balancing Equipment ¢ Jacks @ Wheel Dollies @ and Air Compressors. 
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AUTOMOTIVE WASHINGTON 


World’s Autos Gain 


4.6 Percent in Year 


By William Ullman 
ashington Bureau Chief 
OM Amarillo to Zanzibar, more people than ever before 
are behind the wheel of a motor vehicle. The Business 
and Defense Services Administration of the Commerce De- 
partment notes that as of® 
Jan. 1 of this year world reg- 
istration of cars, trucks and buses 
totalled a whopping 113,024,224. 
This is a gain 
; of 5,011,964 (4.6 
percent) in a 12- 
month span—suf- 
ficient answer to 
those who are 
gloomily contend- 
ing that the jet 
age is outmoding 
surface transpor- 
tation. 
Quite naturally, 
the U. S. con- 
tinues to lead all 











usage, accounting for over 60 per- 
cent of world registrations. Its total 
of units on the highway was 68,299,- 
408, an increase of- just under 2 per- 
cent over the previous year. The 
increase for the Western Hemis- 
phere as a whole, Government 
statisticians calculate, was slightly 
over 2 percent with a total of 76,- 
734,518 registrations. 

Significantly, vehicle usage is 
growing at a considerably faster 
clip in Asia, Europe and Africa. 
Asia is the most rapidly expanding 
market, Its total registrations of 
3,465,107 as of Jan. 1 represented 
a gain of almost 22 percent over 
the previous year. Passenger cars 





William Ullman 
other countries in automotive 








rose 27.8 percent and trucks and 
buses, 17.9 percent. 

Europe marked up the second 
largest gain—10.2 percent, with 27,- 
174,229 registrations, Trucks and 
buses in use increased by 5.2 per- 
cent and automobiles, 12.7 percent. 

+ a * 


France Leads Europe 


EADING automotive countries 
in Europe were, in order, 
France, Great Britain and West 
Germany. Right behind in registra- 
tions was the Soviet Union. Russia 
reported 500,000 passenger cars, 2,- 
965,000 trucks and 35,000 buses. 
Whether Nikita’s boast that “we 
will surpass you” applies to the au- 
tomotive front remains to be seen, 
but the Reds have a long way 
to go. 

Africa, the awakening giant, 
recorded a rise of 11.3 percent in 
auto registrations and 14.2 per- 
cent in trucks and buses. 
Government economists stated 
that world registrations, particu- 
larly of cars, are expected to con- 
tinue upward “because of rising 
living standards in many countries 
and the availability of the smaller 
European cars which can be sold at 
prices within the means of lower 
income groups.” 

Unmentioned is the fact that U.S. 
producers, with their smaller prod- 





ucts, should also be able to cash in 
on the advancing prosperity 
abroad. While Cadillacs and Chrys- 
ler Imperials may be impractical 
for the foreigner, the new compacts 
might be just the thing to put this 
country back in the export market 
with a vengeance. 

* x 


Highway Hunt 

A QUARTET of Congressional 
sleuths who have been investi- 

gating instances of labor racketeer- 

ing are now turning their attention 

to possible chicanery in the Fed- 

eral-aid highway program. 

The House has formed a special 
subcommittee on the road program 
and the chief counsel is Walter R. 
May, a former FBI agent who for 
the past two years has been em- 
ployed by the McClellan committee. 

Three other alumni of the now- 
defunct McClellan committee will 
also turn from Hoffa to highways 
as staff members of the new unit. 
They are John Konstanty, former 
assistant to Manhattan District 

Attorney Frank Hogan; Sherman 

Willse, 20-year veteran of the 
New York police department, and 

Carmine Bellino, the tax investi- 
gator who gave the Teamsters’ 
Union so many headaches. 

Rep, John A. Blatnik, Minnesota 

Democrat, will head the highway- 
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Will Mobil do more than 
train my personnel in proper 
lubrication techniques ? 
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Mobil can help boost your 
service absorption in many important ways! 





How much of your overhead does your service department pay for? 


Mobil can help you increase that amount. Here’s how: 


We can advise you how to set up and operate an efficient lubrica- 
: tion department. Sometimes a simple change can speed up job turn- 


over . . . increase volume. 


We're ready to give you the benefit of years of merchandising ex- 
perience . . . suggest sales tips . . . give you vital retailing information 
that can change labor and parts sales figures from red to black. 

And, of course, there’s our lubrication training program. We’ll in- 
struct your men on the most up-to-date equipment . . . show them 
proper lubrication techniques on the make of car you sell. 


Pa re Ba ee 





| personnel. 





Another reason you’re Miles Ahead with Mobil 


MOBIL OIL COMPANY, A Division of Socony Mobil Oil Co., Inc. 





Here’s why it’s good business 
to do business with Mobil 
You get America’s top sellers . .. Mobilgas, 
Mobiloil, Mobiloil Special! 


You get the help of experienced men to 
help you boost service absorption. 


You get expert on-the-job training for your 


You get the benefit of merchandising and 
lubrication knowledge unsurpassed in the 
petroleum industry. 

















probing group. He said the subcom- 
mittee has begun a study of the 
policies, procedures and practices 
involved in administration of the 
road building program, adding: 

“Our main objective is to obtain 
solid facts about every phase of the 
Federal highway program and 
after preliminary investigations 
hold open hearings.” 

While the Blatnik subcommittee 
is not likely to command the head- 
lines that the McClellan unit did, 
it will be interesting to see what 
develops. 

Except for some scandals in Indi- 
ana, public disclosure of corruption 
in the road program has been 
sparse. Undoubtedly there are some 
devious dealings in a program of 
such tremendous magnitude, one 
involving billions of dollars. It 
would almost be a contradiction of 
human nature if tainted dollars 
weren’t sticking to some grasping 
fingers somewhere. 

While the U. S. Bureau of Public 
Roads is doing a commendable job 
in directing the highway program, 
it cannot keep its eyes on every- 
thing, it cannot maintain constant 
supervision over officials and con- 
tractors in every nook and cranny 
of the country. 

At any rate, no harm can come 
from a Congressional investigation 
—if it’s responsibly conducted—into 
a program being underwritten by 
virtually every taxpayer in the 
country. ae 


DuPont Case Not Closed 


UDGE WALTER F. LA BUY has 

handed down his decision in the 
duPont-General Motors case, but it 
isn’t likely that many antitrust 
lawyers in this city will be scan- 
ning the classified ads in search of 
employment as a consequence, 

For the word here is that the 
ancient case is not yet closed, 
that the Government will appeal 
LaBuy’s ruling that duPont may 
keep its 23 percent of the auto 
company’s stock, although losing 
its voting rights. 

The case has kept a virtual army 
of antitrust counselors occupied 

since 1927, when the Justice De- 
partment and Federal Trade Com- 


mission first took a look at du- 


Pont’s investment in GM. No action 
was taken then, but the matter 
came under intermittent study. 
Finally in 1949 the Justice Depart- 
ment formally challenged the stock 
acquisition and the case has been 
up and down the court ladder like 
a yo-yo ever since. 

Whatever the ultimate outcome 
of the stock disposition issue, the 
case has a firm place in history. It 
added a new dimension to one of 
the nation’s basic antitrust laws, 
the Clayton Act. The Supreme 
Court ruled in 1957 that the anti- 
merger section of this statute ap- 
plies to relations between a com- 
pany and its supplier. Previously, it 
has been thought that the Clayton 
Act reached only mergers between 
direct competitors. 

This new notion of the high 
tribunal opened up fresh vistas to 
Government antitrust prosecutors. 
And it also alerted antitrust law- 
yers for firms who have bought 
into suppliers, or suppliers who 
have invested in their customers, to 
be ready to defend themselves. 

* * * 


Dealer Seminar 

N NADA-SPONSORED seminar 

on “Better Business Manage- 

ment” will be held Oct. 27-28 at 
the Marriott Motor Hotel on the 
outskirts of Washington. 

Discussions will touch on 
dealer use of financial and oper- 
ating reports, what to look for in 
the financial statement, how to 
find out-of-line expenses in the 
profit and loss statement, how to 
develop and use operating and 
sales reports, how to develop 
ratios measuring the health of a 
dealership, and the art of fore- 
casting. 

The sessions will be led by Ken- 
neth C. Kent, Chevrolet dealer in 








wal 





Evansville, Ind., and William Mc- i 


Cune, Ford dealer in Kittanning, 
Pa. 





Dealer Leaves $185,000 


BUFFALO.—William J. Holmes, 
one of Buffalo’s oldest auto dealers, 
who retired in 1957 and died March 
31, 1958 at the age of 91, left a 
gross estate of $185,866.42 and a net 
of $168,436.99. Mr. Holmes for 40 
years operated W. J. Holmes Ford 
at 1440 South Park Ave. 
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NEWS 


Alcoa announces the aluminum engine to 25,000,000 
Saturday Evening Post readers with this advertisement in the October 17 issue. 
= Tell your customers about Alcoa Aluminum... your big new sales feature. 


& 4 
ad > L Eo » 
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Detroit takes the trail blazed by Alcoa— 


NOW CARS WITH ALUMINUM ENGINES | 
ARE ON YOUR SHOWROOM FLOOR! 


You’ve seen the exciting, long-awaited announcement. Now see the car! 
Here is a car powered by an aluminum engine. Reduced engine weight 
has permitted whole new car design . . . lighter frame, lighter brakes, 
lighter steering gear. Less weight and improved weight distribution now 
give you a car that’s easier to drive, gives faster pickup, and far better 
gas mileage. 

You’ve been enjoying the advantages of Alcoa® Aluminum trim... 
anodized to sapphire-hardness, corrosion resistant to stay beautiful... 
and the safety of aluminum brakes, which shed heat faster, reduce “‘fade”’ 
to give you fast, safe stops, let brake linings last longer. Perhaps you’ve 
read that strong, handsome aluminum bumpers have been under test for 
some time—and that these tests have been remarkably successful. Now 
see what an aluminum engine can do for you! 

It’s an automotive triumph, climaxing a dream of Alcoa and Detroit 
engineers which began ’way back in 1918. That’s when Alcoa began to 
build and test aluminum engines for cars. (Alcoa, by the way, cast an 
aluminum engine 15 years before that, for the Wright Brothers’ use at 


Kitty Hawk ... since then, all aircraft engines have been made of rugged, 
dependable aluminum! ) 

See this exciting new car today. You’ll salute the Detroit engineers 
who made it possible! 
FREE BOOKLET! Questions You May Ask About Aluminum in the New Cars. 
Write: Aluminum Company of America, 1810-K Alcoa Building, Pitts- 
burgh 19, Pennsylvania. 


For exciting drama watch “‘Alcoa Presents” every Tuesday, ABC-TV, and 
the Emmy Award winning “‘Alcoa Theatre’ alternate Mondays, NBC-TV 


ALCOA ALUMINUM 


Gives every car more Gleam and Go! 
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New symbol of a dynamic 
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Autolite 


It marks an expanding universe 
of research, development, production 


This new symbol is the mark of the accelerated expansion 
and diversification at Autolite. 


Traditionally a major supplier to the automotive industry, 
Autolite is expanding on a wide industrial front. A new 
manufacturing complex is carrying the Autolite name into 
the areas of plastics, ceramics, hydraulics, metalworking, 
die casting, instrumentation, electronics, military aircraft 
and missile components, and into other important fields. 


When you see the card with the new Autolite symbol, you 
can be'assured that it puts you in touch with extensive 
technical, research, and manufacturing resources. They 
are ready to serve you and your company. 


+- GENERAL PRODUCTS GROUP—Wire and Cable »« 

Gauges and Instrumentation « Plastics « Metalizing 
Optics « Mechanical, Electrical, Hydraulic, Pneumatic 
and Acoustical Devices and Mechanisms « Light-metal 
Fabrications and Finishing « Gray lron Castings 


co ELECTRICAL PRODUCTS GROUP—AC and DC 
Motors « Coils * Condensers « Distributors « Generators « 
Relays « Solenoids « Starters * Voltage Regulators 


+ METALWORKING GROUP — Heavy-metal drawing, 
stamping, fabrication, polishing « Functional and orna- 
mental zinc and aluminum die casting, machining, paint- 
ing, sub-assemblies e Heavy nickel and chromium plating 


SPARK PLUG AND CERAMIC GROUP—Spark Plugs 
—Aircraft « Automotive « Marine « Farm « Transport 
Ceramic products for electrical, mechanical, thermal, 
and nuclear applications 


a ELECTRO-CHEMICAL AND BATTERY GROUP —Air- 
craft (Rebat) « Automotive « Marine « Farm « Industrial « 
Bus « Truck « Diesel 


AUTOLITE eo 


For further information on research, development, products, or production facilit 
of Autolite’s 23 plants in 18 communities in the United States and Canada, write 
to Autolite, Toledo 1, Ohio. 


Autolite brings you NBC “NEWS ON THE HOUR” Monday through Friday, 7 a.m. to 11 p.m. 


Photograph courtesy Mount Palomar Observatory 
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Prices of '58s added and ’50s dropped in December, 1957. Prices of '59s added and ’51s dropped in December, 1958. 
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top, $610*; Bel Air (6) 4-dr., 

$660 (ps); One-fifty (6) station wagon, 

$750*; Two-ten (6) 2-dr., $630, $500, 
80. 


$4 

'54 Two-ten 2-dr., $330. 

DODGE—’57 Coronet (8) 2-dr., $910*. 

'56 Coronet (8) 4-dr., $700*. 

’55 Royal (8) 4-dr., $660, $620*; 2-dr. 
hardtop, $560*. 

EDSEL—’58 Citation conv., $1,450* (ps); 
Pacer 2-dr. hardtop, $1,250*; Ranger 
4-dr., $1,020*. 

FORD—’58 Thunderbird (8) 2-dr., $2,730* 
(ps); Fairlane 500 (8) conv., $1, es 
Custom 300 (8) 4-dr., $1,400°. 

’57 Country Squire (8) 4-dr., $1,640*; 
Fairlane 500 (8) conv., $1,260*; 2-dr., 
$1,050*; Country Sedan (8) 4-dr., $1,- 

Fairlane (8) 4-dr. Victoria, 

Custom 300 (8) 2-dr., $1,- 

, $800°. 

’56 Ranch Wagon (8) 2-dr., $880*; 
Country Sedan (8) 4-dr., $720* (ps); 
Fairlane (8) 4-dr., $670*. 

'55 Custom (8) 2-dr., $590; Country 
Sedan (8) 4-dr., $580°; Fairlane (8) 
2-dr., $505°. 

HUDSON—’'54 Wasp 2-dr., $120. 

MERCURY—’57 Monterey 2-dr., $1,160*. 

’53 Monterey 2-dr. hardtop, $340*; 2-dr., 
$270* (ps). 

OLDSMOBILE—’ 57 (88) Fiesta 4-dr., $1,- 
510* (ps). 

’56 (88) Super 4-dr., $1,040*° (ps). 

’5S (88) 2-dr. Holiday, $860*; 4-dr. 
Holiday, $765*; (98) 2-dr. Holiday, 
$770*. 

PACKARD—'52 Clipper 4-dr., $250*. 

PLYMOUTH—’58 Savoy (8) 4-dr., $1,150. 

‘57 Belvedere (8) 4-dr., $1,180* (ps), 

$985*; Plaza (6) 4-dr., $825; Savoy 








Prices marked with an asterisk 
indicate a unit equipped with an 
automatic transmission or over- 
drive, and (ps) indicates power 


steering. 


= = + 


MELVINDALE, MICH. 


Aptco Auto Auction, Sale every Wednes- 
day. Prices are for sale of Sept, 30, 


BUICK—'59 Electra conv., $2,500* (ps). 


58 
’S7 Super 2-dr. Riviera, $1,320* 
1 2-dr. Riviera, $1,200*; 
Riviera, $1,100*. 
"66 Special 4-dr. Riviera, $770* 
Special 2-dr. Riviera, $680*. 
"55 Special 2-dr., $405*. 


"54 Century 2-dr. Riviera, $470*; Super 


2-dr., $410°*. 


CADILLAC—'58 (62) Sedan de Ville, $3,- 


250° (ps). 
"S57 (62) Coupe de Ville, $2,315* (ps); 


4 Sedan de Ville, $2,280* 


Special 2-dr, Riviera, $1,650* (ps). 
(ps) ; 
4-dr. 


(ps); 


(ps). 
"56 (62) Sedan de Ville, $1,850* (ps). 
Ps). 


"BS (62) 4-dr., $1,120* ( 


ILET—'59 Impala (8) 2-dr. hard- 


, $2,235*; 4-dr., $2,075°*. 


top 
"58 Impala (8) conv., $1,825* (ps), $1,- 
Biscayne (8) 4-dr., 
655°, $1,150*; Bel Air (8) 4-dr., $1,- 
550°; 2-dr., $1,350*; Delray (6) 2-dr., 


650° (ps); 


2 at $1,1 


$1,- 


75, 
"ST Bel Air (8) 4-dr., $1,300* (ps), $1,- 


225*; Two-ten (6) station wagon, $1,- 
140; 4-dr., $1,090*, 

"56 Bel Air (8) 4-dr., $920°*. 

’55 Two-ten (6) station wagon, $690*; 
club coupe, $615, 

CHRYSLER—’56 Windsor 2-dr. 
$975* (ps); 4-dr., $850* (ps). 
"57 Fireflite 2-dr. hardtop, $1,- 
395* (ps); 4-dr., $1,260* (ps). 
"56 Firedome 4-dr., $875* (ps). 
DODGE—'58 Sierra (8) 4-dr., $1,675*; 
—" (8) 2-dr, hardtop, $1;410* 
ps). 

‘57 Custom Royal (8) 4-dr., $1,100* 
(ps); Coronet (8) 4-dr., $1,060* (ps); 
2-dr., $900*. 

’55 Coronet (8) 2-dr, hardtop, $505*. 

EDSEL—’58 Citation 4-dr, hardtop, $1,- 
4 . 


hardtop, 


FORD—’'59 Thunderbird (8) 2-dr. hardtop, 
$3,050* (ps); Galaxie (8) 4-dr., $2,- 
000* (ps), $1,915* (ps). 

‘58 Thunderbird (8) 2-dr. hardtop, $2,- 
790* (ps); Ranch Wagon (8) 2-dr., 
$1,385; Fairlane 500 (8) 4-dr., $1,- 
350*, $1,325*; Custom 300 (8) 2-dr., 
$1,175*, $1,080; 4-dr., $1,100°*. 

‘57 Country Squire (8) 4-dr., 
$1,220*; Fairlane 
toria, $1,210* Fairlane 
(8) 2-dr., $1,025*; Victoria, 
$975*; Ranch Wagon (8) 2-dr., $1,105; 
Custom 300 (8) 2-dr., $1,035; Custom 
300 (6) 2-dr., $795; Custom (8) 4-dr., 
$970;- Custom (6) 2-dr., $750, $740, 

- 


$1,330°, 





$530°. 
*56 Country Sedan (8) 4-dr., $980*; 


Fairlane (8) 2-dr. Victoria, $980* 
(ps); 2-dr., $750*, $750; 4-dr., $850*, 
650* 


(8) 4-dr., $650*; 
$485*, $410; Fair- 


"55 Country Sedan 
Custom (8) 2-dr., 
lane (8) 2-dr., $440. 

’54 Ranch Wagon (8) 2-dr., $310*. 


IMPERIAL—'57 Crown 2-dr. hardtop, $1,- 
810°. 


LINCOLN—’ 54 Capri 4-dr., $285* (ps). 
MERCURY—’58 Park Lane 2-dr. hardtop, 
$1,785* (ps); Monterey 2-dr., $1,400*. 
'57 Monterey 2-dr., $1,140*; 4-dr., $1,- 
070°. 
"56 Custom 4-dr., $650*. 
OLDSMOBILE—’58 (88) Super 2-dr. Holi- 


day, $2,120* (ps); (88) 4-dr., $1,810* 
(ps). 

*57 (88) 4-dr., $1,250*. 

56 (88) Super 2-dr. Holiday, $780* 
(ps). 


*55 (88) 4-dr., $740*. 

PACKARD—’55 Clipper 2-dr. hardtop, 
$550* (ps). 

PLYMOUTH—’58 Belvedere (8) conv., $1,- 
500* (ps). 

"57 Suburban (8) 4-dr., $1,375, $1,200*; 
Belvedere (8) 4-dr., $1,075* (ps), $1,- 
040*, $910*; Fury (8) 2-dr. hardtop, 
$1,075* (ps); Plaza (6) 2-dr., $625; 
4-dr., $625, 

’56 Belvedere (8) 4-dr., $675*. 

’55 Savoy (8) 4-dr., $390*. 

PONTIAC—’57 Star Chief 4-dr., $1,250* 





(ps). 
"56 Chieftain 2-dr., $575. 


’54 Deluxe 4-dr., $225*. 
RAMBLER—’59 Super (6) 4-dr., 
‘58 Super (6) 4-dr., $1,715*; 
Country, $1,570*, 


ALBANY 


Sept. 


cars from 163 consignments. 
BUICK—’57 Special 4-dr., $1,025*. 
’56 Super 4-dr. Riviera, $1,100* (ps). 
’55 Special 2-dr, Riviera, $570*, $535* 
2-dr., $400*; Super 4-dr., $530* (ps). 
‘54 Super 4-dr., $300*. 
CADILLAC—’59 (62) 2-dr., $4,300° (ps); 
de Ville 4-dr, hardtop, $4,100* (ps). 
"56 (62) 4-dr., $1,520* (ps). 
’55 (62) Coupe de Ville, $1,560*° (ps). 
CHEVROLET—’59 Impala (8) 4-dr., $2,- 


360* (ps). 
Air (8) 4-dr. hardtop, 

(ps); Biscayne (6) 4-dr., $1, 

$1,350, $1,280; 2-dr., $1,275. 

57 Nomad (8) 2-dr., $1,650; Two-ten 
(8) station wagon, $1,550°%; 4-dr., 
$1,130*; 2-dr., $1,125*; Two-ten (6) 
station wagon, $1,100; Bel Air (8) 
4-dr. hardtop, $1,500*; 4-dr., $1,425*; 
2-dr, hardtop, $1,250*; Bel Air (6) 
4-dr., $1,370*; 2-dr., $1,360. 

’56 Two-ten (8) 2-dr., $1,000* (ps), 
$825*; Two-ten (6) 2-dr., $850; 4-dr., 
620*; Bel Air (6) 2-dr., $800*. 





$1,700°. 
Cross 


Tim Anspach Dealer’s Auto Auction. 
Sale every Monday. Prices are for sale of 
28. Last week’s drooping car mar- 
ket snapped out of the decline well enough 
to give the sellers a small gain, Sold 127 


2 at 


(6) 2-dr., $820. 

'56 Belvedere (8) 2-dr, hardtop, $890*; 
Custom (8) Suburban, 2 at $850*, 
$770; Savoy (8) 4-dr., $600*. 

’55 Belvedere (6) Suburban, $620*; 2- 
dr. hardtop, $610* (ps); Belvedere (8) 
2-dr. hardtop, $610*. 

’54 Belvedere 4-dr., $360*. 

PONTIAC—'59 Star Chief 2-dr., 

’57 Chieftain 2-dr., $1,140*. 

’56 Chieftain 2-dr. Catalina, $810*. 

’55 Star Chief 2-dr. Catalina, $750° (ps); 
4-dr., $620* (ps); conv., $575*; Chief- 
tain 4-dr., $610* (ps), $310*; 2-dr., 


$485. 
'54 Star Chief 4-dr., $370* (ps); Chief- 
tain station wagon, $360* (ps). 
RAMBLER—’57 Custom (8) Cross 
try, $1,350°*. 
’56 Custom Cross Country, $900. 
’55 Custom Cross Country, $805*, $400. 
STUDEBAKER—’'56 Commander (8) 4-dr., 
610* 


$2,325*. 


Coun- 


'55 Champion (6) 4-dr., $330. 

MISCELLANEOUS — '55 Chevrolet %-ton 
pickup, $560; Studebaker %-ton pick- 
up, $335. 

’54 Dodge %-ton panel, $360. 

’37 Ford 1%-ton rack, $130. 


LOS ANGELES 


Harold Henry’s Los Angeles Dealer Auto 
Auction. Sale every Wednesday. Prices are 
for sale of Sept. 29. 
BUICK—’57 Special Riviera Estate Wagon, 
$1,725* (ps); 2-dr. Riviera, $1,375°*. 
’56 Special Estate Wagon, $1,150*. 
(Continued on Page 31, Col, 1) 








ALABAMA 


MARYLAND 





NEW JERSEY 


NEW YORK 











AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 


Huntsville, Ala.—Friday 


100% Insured—No Registration Fee 


JOHNSON AUTO 








COLORADO 








Denver Auto Auction 
95 South Santa Fe 
Phone: SU 1-6673, Ed. G. Smith 
Auction Every Friday 
at 11:00 A.M. 


Littleton, Colo. 


Auctioneers: Geo, Workman—Bill Hauschildt 


Titles and Checks Guaranteed 








x CONNECTICUT 








NEW ENGLAND'S OLDEST 


AND BEST 


Daal uto Exch 





of continuous operation. 

Sale every Wednesday - 

SOUTHERN AUTO SALES, INC. 
Werehouse Point, Conn. 


in our 12th year 
11:00 A.M. 


BEL AIR—Bel Air Auto Auction. Ti- 
tles, checks guaranteed. Cars group- 
ed. Thur., 12 noon. Established 1947. 





MICHIGAN 


Aptco 
DETROIT'S 


Oldest, Largest and Very Best 
Wednesday at Noon 


Aptco 


19241 Dix—Toledo Highway—Route 25 
Just 2 mile from Detroit City Limits 


MELVINDALE, MICHIGAN 
PHONE: DUnkirk 3-0150 


Aptco 


Send for free copy of next 
week's Aptco Auction Report 























FLORIDA 





DAYTONA BEACH — Florida Auto 


Auction. City Airport. Tues., 


11 


A.M. Dealer-owned. Dealers only. 





INDIANA 





INDIANAPOLIS—Indianapolis Auto 


Auction, P.O. Box 24007. Wed. 11:00 
A.M. Dual Ring. CHapel 4-9546. 





fer Fast, Accurate Directions to 
Leading U. S. Auto Auctions, Dealers 


Look in LUCAD. 





ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 
BIG SALE EACH FRIDAY 
300 TO 400 CARS 


We Issue Our Checks and Insure Titles 
Owned and Operated by 
J. F. REED — HUGO HASHEIDER 


NORB RUGH 
Twin Ring Selling 





OVER 500 CARS EVERY WEEK 
NO HOUSE CARS! 


At the 


10 tne t 
A fh + r 
+A 


Every WEDNESDAY, 11 A.M. 


Ae 


Ul Ss 
lua Tal: 


NATIONAL AUTO 
DEALERS EXCHANGE 








Minutes from New York City 





EXCLUSIVELY FOR AUTO DEALERS 


INSURED PICKUP AND 
DELIVERY SERVICE 


MINIMUM RATES 


LAFAYETTE—Syracuse Auto a a 
Center of Empire State. Check an 
Title Protection. (Wed.). 





NEW YORK STATE’S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH INC. 
Dealer Auto Auction 
Albany 5, N. Y. 

Every Monday — |! O'Clock 
180 car sale average 
All Titles and Checks Guaranteed 














GREATER NEW YORK 
AUTO AUCTION, INC. 
(Exit 31—Merrit Parkway) 
Bedford-Banksville Road, Banksville, N. Y. 
Sale Every Tuesday—-12 Noon 


PENNSYLVANIA 








AT THE WORLD'S BIGGEST 
AUTO AUCTION 


Manheim 


Auto Auction, Inc. 


Manheim, Pa. on Route 72 
Phone Manheim MOhawk 5-2401 
5 miles So. of Pa. Turnpike 
700-900 Clean Cars Auctioned Every Friday 




















Auctioneer—CARL MARKER Auction Checks Issued; Guaranteed Titles 
Guaranteed Checks and Titles. 
Phone—BEdford Village 4-3100 TEXAS 
NORTH CAROLINA 
AMARILLO AUTO 


RALEIGH — Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 





PENNSYLVANIA 


CORRY AUTO AUCTION 
Route 6, Corry, Pa. 
EVERY FRIDAY—1:00 P.M. 
Guaranteed Checks— 
Guaranteed Titles 


“The friendliest auction with the most ac- 
For reserved numbers call C 


Cummings, Odi Adcock. Owner: 
Hart 











We issue auction checks— 





Guarantee titles. 
Dual Lane Sale—4 Auctioneers 


msured By 
AUCTION INSURANCE AGENCY, 
Birmingham, Alabama 


EVERY THURSDAY AT NOONI 
ON ROUTE 46 
CALDWELL TOWNSHIP, N. J. 
CApitol 8-0100 for Reservations 


AUCTION, INC. 
10TH Phone: DR 2-9503 
WE PICK UP AND SELL 


FOR LEASING COMPANIES ANYWHERE 
12 Years Fair Dealing 


3202 E. 


Auction Checks Issued. 


SALE EVERY FRIDAY 
Reference: American National Bank 
Bobby Clark—OWNERS—Pat Patterson 

















WASHINGTON 








North-East-South-West 
Automotive News’ 
“Leading Used-Car Auction Direc- 
tory" gives the sale day and time 


of top Auto Auctions EVERY 
WEEK. 


SOUTH SEATTLE AUTO AUCTION 
10844 E. Marginal Way Seattie 88, Wash. 


SALE EVERY WED. 11 A.M. 
HIGH MARKET AREA 
Write for free accurate market reports 
Bill Beb McConkey 

















’55 Bel Air (8) 4-dr., $790*; 2-dr. hard- 
$740*, 
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4-dr., $575*. ‘SS Belvedere (8) conv., $565; Plaza (6 
; "54 Special 2-dr. Riviera, $280°. 2-dr., $460 , , Xt 
7 « a 53 Special 4-dr., $300*. Model Recaddtinine bk Belvedere conv., $385; Savoy 4-dr., 
¥ CADILLAC—'S7 (62) 2-dr. hardtop, $2,- $200 
S r Auction Prices 2a), aces, torsion sadoee ae. | Of Auction Averages |rowzsc—sr star cnet «ar. cataina 
53 (62) 4- ar. $435°. P Oct., 1959  Sept., Aug., , pe). ° 
56 Star Chief 4-dr. Catalina, $1,040*, 
ie rss impel (8) 2-dr, hard- To Date 1959 1959 54 Star Chief 4-dr., $330°. 
OP, Ps) mpala (6) conv., ’53 Chieftain 2-dr. Catalina, $195*, $120; 
J (Continued from Page 30) $1,540; Brookwood (8) 4-dr., $1,660*; er ' ae rig conv., $175*, $135*. ¥ 
Air (8) 4-dr,. hardtop, $1,540* 2 ’ J RAM R— ‘oun- 
i ‘95 Special 2-dr. Riviera, $875° (pe); | STUDEBAKER—~'68 Stiver Hawk (8) 2-dr., (ps); Biecayne (6) 2-dr., $1,400, 1,206 1250 1,306 ss 66 Custom (6) Cross C 
-dr. viera, ps); -dr., , : "57 Bel Air (8) conv., $1,305*, $1,300*; 865 ELLANEO ‘ 5 
$675* (ps); Super 2-ar, Riviera, $605*| | °56 Power Hawk (8) 2-dr., $865. Two-ten (8) sport — “sisboes 4: 847 915 a as Oe ae 
ps). MISCELLANEOUS—'58 Ford (8) Ranch- dr, hardtop, $1,250; Two-ten (6) 2-dr.,| 1956.............. AL 653 689 ” dia 
oe Bpecial 4-dr., $345*. ero $1,590*; F-100 (8) %-ton pick- iii me oa ees | ES 416 412 436 DETROIT 
"os mae 4-dr., $215* (ps); Special 4-dr., gtrg tes, Ranchero, $1,350° (pe), | earl fo) otzat hardtop, $1,125°; | 1OBB...ccceee 271 277 297 
rn . ’ Ps), Air (6) 2-dr, hardtop, $1,100*; : Motor City Auto Auction. 
CADILLAC—’58 (60) Special 4-dr., $4,085* $1,300*; Ranchero (6), $1,000; F-100 One-fifty (6) 2-dr., $735; Two-ten (6) 1952.............. 215 197 215 Monday. Prices are for sale of Sept. aid 
(ps), S985. fe) (62) 4-dr., §3,- mon.) a = ae eine 2-dr., $720°. BUICK—’58 Special conv., $1,700* (ps). 
500* (ps), $3, (ps). ole -ton pickup, ;| °55 Bel Air (6) sport coupe, $690*; 4-dr., rag 990 028 57 RM 4-dr. Ri 1,450* ; Spe- 
57 Eldorado Seville, $3,000* (ps); conv., Ford (6) %-ton pickup, $760; Dodge $580; Bel Air (8) 4-dr., $480*; Two- Average $ 1% § $1, cial adr. Riviera,” Si<eer; meter 2- 
$2,900* (ps); (62) 2-dr., $2,700* (ps),| | (6) %-ton pickup, $310. ten (6) 2-dr., $610*, $410; 4-dr., dr. Riviera, $1,390*, $1,350°. 
$2,625° (ps), $2,550° (ps); Sedan de ’55 Chevrolet (8) %-ton pickup, $730. $600°, ; 'S6 Super 4-dr. | Riviera, $970* (ps) 
Ville, $2,700* (ps), $2,620* (ps); 4- 52 Chevrolet %-ton stake, $350; Ford ’54 Bel Air 2-dr, hardtop, $490*; Two- 54 Crest (8) conv., $415*; 4-dr., $235*; $760*; Special conv., $820; 2-dr. Rivi- 
i dr., $2,530* (ps); Coupe de Ville, $2,- (6) F-1 %-ton pickup, $270; %-ton ten 2-dr., $340, Custom (8) 4-dr., $365°; 2-dr. Vic- era, $775*; 2-dr., $545* 
380° (ps). | Panel, $240, 2 at $200 ’53 Bel Air 2-dr., $340. toria, $315; 2-dr., $165. ‘55 Special 2-dr. Riviera, $600*, $565*; 
56 (75) Limousine, $2,200* (ps); (62) 51 Chevrolet %-ton pickup, $420; Ford| °52 Deluxe 4-dr., $170. LINCOLN—’56 Premiere conv., $1,050* 4-dr., $530*, $275*; 2-dr., $465* 
Sedan de Ville, $1,935* (ps); 2-dr.,| | (8) %-ton pickup, $360. ’51_conv., $105. (Ps). 'S4 Super 2-dr. Riviera, $625 *(ps); 
$1,815* (ps). '49 Chevrolet carry-all, $225. CHRYSLER—'56 NY 4-dr., $685* (ps). |MERCURY—'5S6 Monterey 2-dr. hardtop, Special 4-dr., $280, $165*; RM 4-dr., 
156 (62) Coupe de Ville, $1,700* (ps). 48 Ford (6) %-ton, utility, $190, '53 Windsor 2-dr., $290°. es teedterey S-Gr, hardtop, 9008°; © 0° , r 
54 (62) 4-dr., $1,300* (ps); Coupe de| °40 Dodge (6) %-ton pickup, $115. DeSOTO—'53 Firedome 4-dr., $130* (ps). onterey r. hardtop, us- LLAC— * 
Ville, $1,250* (ps); conv., $1,230*| °39 Ford (8) %-ton pickup, $115. DODGE—'55 Custom Royal (8) 4-dr., ok mean A ~setf gaa5e a 115° on. eee 
(ps). $750°. ustom 4-dr 56 (62) 2-dr. hardt 1,800* 
"62 (75) Limousine, $806°; (62) 4-dr., WAREHOUSE POINT, CONN.| ‘54 Meadowbrook (8) 4-dr., $335; Coro- ~~. OF (68) Super ¢-dr., Si, $1,805° (ps); conv., $1,800" (ps). 
net (8) 2-dr., $110*. ° ° - 
"51 (62) Coupe de Ville, $390*. we — a ee Age every *53 Coronet (8) 2-dr, hardtop, $150*. f= “a a A sg lia $800° (88) gy Oe a 
CHEVROLET—’59 Impala (8) sport coupe, | Wednesday. Prices are for sale of Sept.|roRD—'ss Fairlane (8) 4-dr., $1,310: I naggg- F ; CHEVROLET—’59 Impala (8) 2-dr. hard- 
; $2,600° (ps), $2,470; sport sedan, $2,.|30- Hurricane Gracie threatened, This Custom 300 (8) 4- <f $1,165. $ Super 2-dr Holiday, $765° (ps); 4-dr., top, $2,240*, $2,185; 4-dr., $1,880*. 
585* ( menace of Gracie hitting us on sale day ’ J $685* (ps), $640* (ps). 58 Nomad (8) 4-dr 1,950* * 
ps). state the 57 Fairlane 500 (8) 2-dr, Victoria, $1, 54 (98) 4-dr., $410° ( (8) +» $1,950° (ps), $1, 
58 Nomad (8) 4-dr., $2,100* (ps); Im-|CUt. into e@ consignment of cars, Clean, 250°. op ps). 750*; Impala (8) conv., $1,810* (ps); 
pala (8) sport coupe, $2,050* '(ps), and ready cars are still at a premium. 56 Ranch Wagon (8) 2-dr., $750*; Fair- PACKARD—’53 Cavalier 4-dr., $300* (ps). 2-dr. hardtop, $1,520*; Bel Air (8) 4- 
$2,005* (ps); Biscayne (8) 4-dr., $1,-| BUICK—’57 Super 2-dr. oy oft 340° lane (8) 4-dr. Victoria, $650*; Cus-| PLYMOUTH—’58 Plaza (8) 4-dr., $1,280*. dr., $1,730°; 2-dr., $1,430°; Biscayne 
555*, $1,450°; 2-dr., $1,480*; Yeoman (PS); Special 4-dr., $1,100* x tom (6) 2-dr., $475. ’57 Savoy (8) 4-dr., $1,065*; Suburban (8) 4-dr., $1,300; Delray (6) 2-dr., 
(8) 4-dr., $1, 525°, 56 Special 4-dr., $930* (ps). "55 Fairlane | & 2-dr, Victoria, $475*; (6) 2-dr., $800; Plaza (6) 4-dr., $725. $1,250*; Delray (8) 4-dr., $1,200*. 
’57 Bel Air (8) sport sedan, $1,625* ’55 Super 2-dr. Riviera, $590°; Century 2-dr., $380 ’56 Suburban (8) 2-dr., $925. (Continued on Page 34, Col, 1) 





(ps), $1,535*; sport coupe, $1,550*; 
Nomad (8) 2-dr., $1,535* (ps); Two- . 
ten (6) station wagon, $1,475; Two- 
ten (8) station wagon, $1,470*; 4-dr., 
$1,175". 

’56 Nomad (8) 2-dr., $1,405*; Bel Air 
(8) sport sedan, $1,265*; sport coupe, 
$1,055* (ps); Two-ten (8) station wag- 
on, $1,165*; Two-ten (6) 2-dr., $750; 
One-fifty (6) utility sedan, $750°. 

’55 Bel Air (8) sport coupe, $1, 085* (ps), 
$980*, $725; Bel Air (6) sport coupe, 
$980*, $835*; Two-ten (8) station 
wagon, $1,045* (ps); 4-dr., 2 at $845*; 
Two-ten (6) 4-dr., $730°; One-fifty (8) 
2-dr., $775; One-fifty (6) utility sedan, 

* 


0*. 
'54 Two-ten 2-dr., $530; Bel Air station 
wagon, $490. 
‘53 One-fifty business coupe, $265 
52 Deluxe Bel Air, $310*, $215; 2-dr., 
$230°. 
51 Deluxe 2-dr., $230*, $125; 4-dr., 
: $125*. 
: ’50 Deluxe Bel Air, $245*; 4-dr., $110*. 
CHRYSLER—’'54 Windsor conv., $295*. 
"653 NY 4-dr., $215*. 
52 Windsor Town & Country, $250*. 
DeSOTO—’'57 Fireflite station wagon, $1,- 
675* (ps). 
’56 Firedome 4-dr., $760* (ps 
’55 Firedome 2-dr. hardtop, $685°. 
‘54 Firedome conv., $175* (ps). 
*53 Firedome 4-dr., $265* (ps). 
DODGE—’57 Royal (8) 2-dr. hardtop, $1,- 
560°; Coronet (8) conv., $1,300* (ps). 
*54 Coronet (8) 2-dr., $410. 
’51 Coronet (8) 2-dr. hardtop, $120 
—_— Corsair 2-dr. hardtop, $1, {500° 


rorh ‘59 Thunderbird (8), $3,800* (ps), 
$3,610* (ps), $3,600* (ps); Country 
Sedan (8) 4-dr., $2,370* (ps); Fairlane 
500 (8) 2-dr. Victoria, $2, 350° (ps); 
Ranch Wagon (6) 4-dr., $2,055 (ps). 

58 Thunderbird (8), $2,980* (ps); conv., 
$2,950* (ps); Fairlane (8) 4-dr., $1,- 
470° 

"57 Country Sedan (8) 4-dr. (9 pass.), 

1,585*; (6 pass.), $1,450°; Fairlane 
500 (8) 4-dr. Victoria, $1,480* (ps); 
2-dr. Victoria, $1,480*; 2-dr., §$1,- 
300*; DelRio (8) 2-dr., $1,335*. 

56 Thunderbird (8) conv., $2,150*; 
Country Sedan (8) 4-dr., $1,050*; 
Fairlane (8) 4-dr. Victoria, $950* 
(ps), $930* (ps), $900*; 2-dr. Victoria, 
$830; Main (6) 2-dr., $680; Custom 
(8) 2-dr., $635*. 

"55 Ranch "Wagon (8) 2-dr., $735, $680; 
Custom (8) 2-dr., $615; Fairlane (8) 
4-dr., $525* (ps). 

"54 Country Sedan (8) 4-dr. (9 pass.), 
$525; Custom (8) 4-dr., $475; 2-dr., 
$385*, $380*; Custom (6) 2-dr., $360; 
Country Squire (8) 4-dr., $455; Main 
(8) 2-dr., $225. 

53 Ranch Wagon (8) 2-dr., $395; Cus- 
tom (6) 2-dr., $295*; Custom (8) 4- 
dr., $285*; Main (8) far. $190. 

"52 Crest (8) conv., §190 

IMPERIAL—’'57 Crown 4- am hardtop, $2,- 
400° (ps). 

’51 Imperial 4-dr., $145*. 

LINCOLN—’56 Continental Mark II 2-dr. 
hardtop, $3,950* (ps); Premiere 2-dr., 
$1,825° (ps). 

MERCURY—’59 Commuter 4-dr., $2,700* 
(ps). 

’57 Monterey 2-dr.,: $1,200*, $1,100*. 

’56 Montclair conv., $885* (ps). 

55 Monterey station wagon, $930*; 2- 
dr., $675 *(ps); Montclair 2-dr., 
$830*; conv., $800* (ps). 

"52 Monterey 2-dr., $225. 

*51 4-dr., $180, $175. 

"47 2-dr., $145. 

NASH—'54 Ambassador Custom 4-dr., 
$375* (ps), $300*. 

OLDSMOBILE—’56 (98) 2-dr. Holiday, 
$1,150* (ps); (88) 2-dr, Holiday, $1,- 

+ 150°, $925°* (ps). 

"54 (88) 2-dr. Holiday, $825* (ps); 4- 

dr., $505*; (88) Super conv., $780* 


When CONTROL cannot be 
apie yaheped aed a question of degree 


53 (98) 2-dr. Holiday, $300*. 
$145° 















"51 (88) 4-dr., 
PLYMOUTH—' 59 Belvedere (8) 4-dr., $1,- 
‘oT ‘Suburban (8) doar, $1,485"; Savoy Exacting engine control believed impos- missiles. More, these ever-increasing re- 2 ~ ae information about 
goeoe; Belvedere (8) 4-dr., $1,100*; sible only a few years ago is now the quirements must be designed for ever- + aan woe rd 
‘(gy 2dr, $830"; ? “jx 8900"; Belvedere expected, not only in modern aircraft decreasing standards of size and weight. : 
"eS Gunarban (9) <-é2., 900°; Butvetere and missiles, but also in today’s automo- For more than a half-century, Holley has 
ry “suburban ‘eae pe poral and — And, this absolute ac- pioneered such developments as: lower 
LO eae y is demanded under temperature, automotive hood lines through smaller 
} ee pressure, and power conditions found, carburetors and fuel control systems for G. 
i. °O2 Citetiale eae. Catalina, $976*; 2-dr. until recently, only in laboratories. Tem- jet engines that save one-third the weight, ° 


a Ce ee perature variations alone of —80°F to one-fourth the space. That’s why two  ; 39 Wes pore do aioe 


"54 Star Chief 2-dr. Catalina, $530°; ° . . : P 
¥., $380°, +160°F require almost continuous com- generations of Americans on the move FoR MORE THAN WALF-A-CENTURY ... 
oS Cute sation wagen, : = today’s i : ORIGINAL EQUIPMENT MANUFACTURERS FOR 
$310; 2-dr., $175. pensations in y's jet aircraft and have come to depend on Holley products. Hue AUTOMOTIVE AND AIRCRAFT INDUSTRIES 











FORD FAMILY OF FINE CARS CLEARINGHOUSE ¢ NO. 156 OF A SERIES 


GREATEST PROMOTIC¢ 
“THE WONDERFUL NH 


Ford's biggest introduction builds traffic ac 













DEARBORN HOLIDAY In preparation for one of the greatest announcements 


ever staged, the entire Ford dealer organization 
journeyed to Dearborn, Michigan, to view the 

1960 Ford product line and hear firsthand about 
the “Wonderful New World of Fords.” 









ATF 
fs 


A FORD “FIRST” IN NEWSPAPER 
ADVERTISING 


An exciting color and black and white “panorama,” in 
four consecutive pages, presenting the complete °60 
Ford line in major newspapers covering better than 50% 
of the Ford sales market. gd Seg single-page 

color and black and white insertions are Rod wa for 
every dealer market in the country. 


MAGAZINE “BLOCK BUSTER”— 
SUPPLEMENTS—OUTDOOR 


a Seo _ 
oO oe werden ll | o 


age Se Ford goes “big” with a five-page, four-color announcement 
in Life and Saturday oe ‘ost plus a special 
three-page, color unit in Look. A dramatic four-color 
prt announce the ’60 Fords in Sunday supplements. 
And the Falcon and Galaxie will be featured nationwide 
on 18,000 outdoor panels. 














TELEVISION’S FINEST HOURS 





History’s greatest television package—Ford Motor 
Company “Startime,” a series of full-color, full-hour : 
TV specials: “The Ford Show,” “Wagon Train,” 
and a unique international concert series featuring 

Leonard Bernstein—will build prestige and sales for 
Ford dealers everywhere! 


Another reason why it’s great to be a-dealer in the Ford Family @ine 













IN HIiSPtURY: BACANS 
WORLD OF FORDS?T 


di sales for Ford dealers across the nation 






















FALCON EXPERIENCE RUN 


To present Ford dealers with “The World’s Most Experienced 
New Car,” Ford subjected the Falcon to a torturous 176,000-mile 
marathon road test, providing proof of its superior design, 
performance, economy and roadmanship—the climax o 

3 years of Falcon development and testing. 


CLOSED-CIRCUIT 





History’s first “electronic news conference” introduced the 

he < oni ipes, Ford Falcon to some 1,500 newsmen in 21 cities across 

“ete een ip , the nation. The unique pre-announcement meeting was 
ape : ot widely publicized by the nation’s newspapers, radio 

and television networks. 


BUYER'S DIGEST 
AND DIRECT MAIL 


A proven success, the Buyer’s Digest for 
1960 will again aid Ford dealers and 
salesmen in reaching and converting 
prospects to customers. A hard-hitting 
direct mail campaign will begin with an 
offering of the Digest to nine-million 
prime prospects. 





TEEN-AGE PRESS CONFERENCE 


SPOT RADIO To help Ford dealers launch their 1960 


oducts, Ford Division again this year 
invited teen-age press representatives from all 
over the nation to come to Dearborn and 
see the new Ford line of cars. 


Each weekend on NBE€ Monitor, a saturation 
radio spot campaign will co-star Ford products 
and some of the greatest names in the 
entertainment world. Frank Sinatra, Debbie 
Reynolds, Rosemary Clooney and Tennessee Ernie 
Ford will be featured in this great new Ford series. 








ine Cars FOR THE AMERICAN ROAD; THE FARM; AND INDUSTRY 
FORD * FALCON * THUNDERBIRD * EDSEL * MERCURY * 
LINCOLN * LINCOLN CONTINENTAL * ENGLISH FORD LINE» 
TAUNUS* FORD TRUCKS* INDUSTRIAL ENGINES» 

FARM AND INOUSTRIAL TRACTORS AND IMPLEMENTS * 
AERONUTRONIC—PRODUCTS FOR THE SPACE AGE 


THE AMERICAN ROAD, DEARBORN, MICHIGAN 





MOTOR COMPANY 











AUTOMOTIVE NEWS, OCTOBER 12, 1959 











Used-Car Auction Prices 








(Continued from Page 31) 


"57 Bel Air (8) 4-dr. hardtop, $1,435*; 700* (ps); Pacer 2-dr. hardtop, $1,- 
2-dr. hardtop, 2 at $1,400*, $1,255*; 350°, $1,325*; Ranger 4-dr, hardtop, 
2-dr., 2 at $1,200*; Two-ten (8) 4-dr., $1,300". 
$985; Two-ten (6) 2-dr., $780. FORD—’59 Thunderbird (8) 2-dr. hard- 

"66 Bel Air (8) 4-dr., $1,000*, $890*, top, $3,300* (ps); Country Sedan (8) 
$825, $730°, $560*, $535; 2-dr. hard- 4-dr., $2,300*; Fairlane 500 (8) 2-dr., 
top, $975*; conv., $700*; Bel Air (6) $2,100*; 4-dr., $1,975* (ps). 
2-dr., $610; Two-ten (8) station "58 Fairlane 500 (8) conv., $1,625* (ps), 
wagon, $925; 2-dr., $925*, $700, $625; $1,600* (ps); 2-dr. Victoria, $1,550*, 
Two-ten (6) Delray, $800°; 4-dr., $1,510* (ps) Custom 300 (8) 4-dr., 
$650°; Nomad (6) 2-dr., $920. $1,330*, $1,285, $1,250*, $1,095*, 

"5S Bel Air (8) station wagon, $850, "57 Fairlane 500 (8) 4-dr., $1,600* (ps); 
$725*; 2-dr. hardtop, $710*, $685*, 4-dr. Victoria, $1,300* (ps); conv., 
$600; 4-dr., $675, $415; Two-ten (8) $1,275* (ps); 2-dr. Victoria, $1,250*; 
station wagon, $750*, $725*, $605, Country Sedan (8) 4-dr., $1,150; Cus- 
$580; 4-dr., $570*, $545; Del ray, tom 300 (8) 2-dr., $1,100*; 4-dr., 
$550*; Two-ten (6) 2-dr., $590, $575, $1,085* (ps); Fairlane (8) 2-dr, Vic- 
$440. toria, $1,090*; Custom (8) 4-dr., 

"54 Bel Air station wagon, $520*; 2-dr., $960*, $950; 2-dr., $770*. 
$305*; Two-ten Delray, $350. "56 Ranch Wagon (8) 2-dr., $925*; 

CHRYSLER—'57 NY 2-dr. hardtop, §$1,- Country Sedan (8) 4-dr., $925, $800*; 
575* (ps); Windsor 2-dr. hardtop, $1,- Fairlane (8) 2-dr. Victoria, $860*, 
265°. $835*, $645°, $515* (ps); 4-dr., $850*; 

"56 Windsor 4-dr., $765* (ps). Fairlane (6) conv., $470; Custom (8) 

’S5 NY 2-dr. hardtop, $650*° (ps), $600° 4-dr., $745*, $690"; 2-dr., $605; Cus- 
(ps). tom (6) 2-dr., $375; Main (6) 2-dr., 

DeSOTO—'57 Fireflite 2-dr. hardtop, §$1,- $325. 
260°; Firedome 4-dr., $1,125*. 55 Fairlane (8) 2-dr. Victoria, $775*, 

56 Firedome 2-dr. hardtop, $860*. $680*; conv., $735*; Ranch Wagon 

55 Firedome 2-dr., $600*; 2-dr. hard- (8) 2-dr., $700, $675*; Custom (8) 2- 
top, $555°. dr., $600*, $525, $440*; Custom (6) 

DODGE—’'59 Royal (8) 4-dr. hardtop, §$2,- 2-dr., $450; Main (6) 2-dr., $300. 
850° (ps). "54 Custom (6) station wagon, $300* ; 

"56 Sierra (8) 4-dr., $1,150*. Custom (8) 4-dr., $475*, $340, $300*; 

"55 Coronet (8) 4- ‘dr. $625*, $475. 2-dr., $370*, $250; Crest (8) 2-dr. 

EDSEL—’58 Citation 2-dr. hardtop, §$1,- Victoria, $300*. 








HUDSON—’56 Hornet 4-dr., $560*. 
LINCOLN— 54 Capri 4-dr., $475* (ps). 
MERCURY—’59 Montclair 4-dr. hardtop, 
$2,200*; 4-dr., $2,000, 
58 Voyager 2-dr., $1,900* (ps); Mon- 
terey 4-dr. hardtop, $1,465* (ps). 
’57 Montclair conv., $1,300* (ps); 4-dr. 
hardtop, $1,300* (ps). 
'56 Monterey station wagon, $1,190; 2-dr. 
hardtop, $1,000*; 4-dr, hardtop, $865* 


(ps). 
OLDSMOBILE—’59 (98) 4-dr. Holiday, 

$2,825* (ps); (88) 4-dr. Holiday, $2,- 
Holiday, $1,625* (ps); 
$1,550* (ps). 
(88) Super 4-dr. we Os 250*; 
$785*; (88) 4-dr., $78 

* $735*, 


conv., 

56 
conv., 

55S (88) 2-dr. Holiday, ee00*, 
$720*; 4-dr., $725*; 2-dr., $530* 

"54 (88) 2-dr., $390*. 

PACKARD—’' 56 Clipper 4-dr., 

55 (5580) 4-dr., $490* (ps). 

PLYMOUTH—’'58 Savoy (6) 2- dr. om 
$1,175*; Plaza (6) 2-dr., $840. 

"57 Belvedere (8) 4-dr, hardtop, $1, 090* 
(ps), $1,050*; 4-dr., $1,075* (ps); 
2-dr., $980*, $940*, $900*; Suburban 
(6) 2-dr., $865*%; Savoy (6) 2-dr. 
hardtop, $835. 

’56 Suburban (6) 4-dr., $680; Plaza (8) 
2-dr., $620; Savoy (6) 4-dr., $600, 

85, 
$400*. 


$585. 
"55 Savoy (6) 4-dr., 
’54 Belvedere 4-dr., $400*; 
dr, hardtop, $320*. 
PONTIAC—’59 Catalina 4-dr., $1,875 
’57 Star Chief Safari 4-dr., 
$1,550* (ps); 4-dr, Catalina, 
(ps), 2: 300* (ps); Chieftain 2-dr., 
$1,310 
"56 er’ ‘Chief conv., $1,010*; 
4-dr. Catalina, $800*; 4-dr., 
55 Chieftain station wagon, 
$690*; 2-dr. Catalina, $695*, 
$400*; 2-dr., $465*, $410. 
’54 Star Chief 4-dr., $450*. 


$570*. 


Belvedere 2- 


Chieftain 
$560*. 

$780*, 

$535*, 








Manheim Auction Sells 
1,015 Cars in Two Days 


MANHEIM, Pa—tThe three- 
lane Manheim Auto Auction here 
sold 1,015 cars Sept. 17-18, ac- 
cording to Jacob Ruhl, auction 
manager. 

The total, Ruh] said, represent- 
ed 74 percent of the 1,372 cars of- 
fered. Dealers attended from 16 
states, he said, and were served 
6440 free barbecue chicken din- 
ners. 





RAMBLER—’59 Super (6) Cross Country, 
$2,000*, $1,550. 

56 Custom Cross Country, $900*, $810. 
’55 Super Cross Country, $505*, $395. 
STUDEBAKER—’56 President (6) 4-dr., 
$750*; Commander (8) station wagon, 

$685*, 


DYER, IND. 


Dyer Auto Auction, Sale every Friday. 
Prices are for sale of Oct, 2, A very good 
sale considering World Series ball game. 
Sold 168 cars from 241 consignments. 
BUICK—'57 Special 2-dr., $875*. 

56 Super 2-dr, Riviera, $770*. 

'55 Special 2-dr, Riviera, $420°; 4-dr., 

$400*. 
CHEVROLET—'59 Impala (8) conv., $2,- 


58 _ (8) 4-dr., $1,690*; Bis- 
cayne (6) 2-dr., $1,300; Biscayne (8) 
2-dr., 


$1,285. 
"57 Bel Air (8) conv., $1,310*, 









CARS—1959 Ford, Chevrolet, Plymouth, Dodge, DeSoto, Studebaker 
TRUCKS—1959 Chevrolet, Dodge, Ford trucks and most prior models 


AR 


a world of 









Only $38.95 list 


Liberal Discount 


(Defroster extra) 


ARVIN SERIES “20” 





warmth 


wi Fi 


halves your heater costs! 


UNIVERSAL RECIRCULATING 





HOT WATER CAR HEATERS SAVE UP TO $40 OVER CAR-FACTORY MODELS! 


Space-saving, money saving . . . and profit winning! 
That’s what you can expect—and get—from an Arvin 
car heater. No other heater comes even close to Arvin in 
down-to-earth value. Arvin gives you a big selling edge— 
and a big profit edge on all car installations! 


SEE YOUR ARVIN DISTRIBUTOR 
VIN INDUSTRIES, INC. + COLUMBUS, 


First in Car Heaters since 1921 


INDIANA 


Arvin also manufactures Radios and Phonographs, Portable Electric Heaters, Electric 
Home Heating, Ironing Tables, Leisure Furniture, Barbecue Grills, and Car Mufflers 


Out-performs heaters costing far more—The big 
“heart” of this heater is a honeycomb core, with 2800 
inches of radiating surface. Big 8-blade, 7-inch fan circu- 
lates all the air in average sedan every two minutes. 


Easily installed. 


56 Two-ten (8) 2-dr., $650. 

"55 Two-ten (6) 2-dr., $715*; Two-ten 
(8) 2-dr., $555, $460; Bel Air (8) 2- 
dr., 7 

"54 Two- ten 4-dr., $410*, $180*; 2-dr., 
$220*; Bel Air 4- dr., $315*. 

CHRYSLER—’54 Windsor 4-dr., $225*. 

’53 Windsor 4-dr., $175*. 

DODGE—'57 Coronet (8) 4-dr., $960*. 

"55 Coronet (8) 2-dr., $495*; 4-dr., 
$330". 

eee 58 Ranch Wagon (6) 2-dr., $1,- 

’57 Thunderbird (8) conv., $1,980* 
Ranch Wagon (8) S. Rt 125; Cus. 
tom 300 (8) 4-dr., $850 

"56 Ranch Wagon (8) a, $1,000°; 
Custom (6) 2-dr., $550. 

"55 Fairlane (8) 2-dr., $550*; 4-dr., 


$485; Custom (6) 2- -dr., $395; Custom 
(8) 4-dr., $360*. 

*54 Country Sedan (8) 2-dr., 
(8) conv., $355*%; Custom (8) 2-dr., 
$295; Custom (6) 4-dr., $285*; Main 
(6) 2-dr., $235. 

MERCURY—’59 Monterey 4-dr., $2,000. 

’57 Monterey 4-dr., $1,200; Montclair 2- 

* 


$600; Crest 


dr., $8 ° 
’55 Montclair 2-dr., $660*; 
t., $650*. 
NASH—’'54 Ambassador 4-dr., $170*. 
OLDSMOBILE—’57 (88) 4-dr. Holiday, 
$1,285; (88) 4-dr., $1,215*. 
’55 (88) 2-dr. Holiday, $710*. 
"54 (88) Super 4-dr., $445*. 


Monterey 2- 


PLYMOUTH—' 57 Savoy (6) 2-dr., $770; 
Plaza (6) 4-dr., $635*. 
55 Belvedere (8) 2- dr., $695*. 
PONTIAC — ’56 Chieftain 2-dr., $805*, 
$675°. 
’55 Chieftain 2-dr., $515, $355. 
’54 Star Chief 2-dr., $550*. 
STUDEBAKER—'54 Champion 4-dr., 175*. 


MISCELLANEOUS—'54 Ford Cab & Car- 
rier, $1,000; 1-ton F-700, $320. 


BANKSVILLE, N. Y. 


Greater New York Auto Auction, Inc. 
Sale every Tuesday. Prices are for sale of 
Sept. 29. 


BUICK—’56 Super 2-dr. Riviera, $935* 
(ps); conv., $890* (ps); Century conv., 
$925* (ps); Special 2-dr. Riviera, 
$820*; conv., $575* (ps). 

’55 Special 4- ar., $635* (ps). 

CADILLAC—’ 58 (62) Coupe de Ville, $3,- 
495* (ps). 

*57 (62) conv., $2,500* (ps). 

"56 (62) 4-dr. hardtop, $1,700* (ps); 
(60) Special 4-dr., $1,070* (ps). 

54 (62) 2-dr. hardtop, $1,000* (ps). 

CHEVROLET—’59 Impala (8) 2-dr. hard- 
top, $2,275*. 

°58 Bel Air (8) 4-dr. hardtop, $1,605* 
(ps); 4-dr., $1,540*, $1,465*. 

57 Bel Air (8) conv., $1,295* (ps); 
$1,450* (ps); Two-ten (6) 2-dr., $875, 
$815. 

"56 Two-ten (6) station wagon, $940, 
$875; 4-dr., $940*; Two-ten (8) 4-dr., 
$880*; Bel Air (8) 4-dr., $875*%; One- 
fifty (8) 2-dr., $695. 

’55 Bel Air (8) conv., $875, $725*, $675*; 


Bel Air (6) 2-dr. hardtop, $790*; 4-dr., 
$530; Two-ten (6) 4-dr., $600; 4-dr., 
$560"; Two-ten (8) station wagon, 
$500. 

°54 Two-ten 2-dr., $415. 

CHRYSLER—'55 Windsor 4-dr., 
(ps); 2-dr, hardtop, $675*. 

DeSOTO—'54 Firedome 4-dr., $375*. 

DODGE—’56 Custom Royal (8) 4-dr., 
$725* (ps); Coronet (8) 2-dr., grin 

54 Coronet (8) Suburban, $225 

FORD—’'59 Fairlane 500 (8) 2-dr., $1, 960* 
(ps). 

‘57 Country Sedan $1,175°*; 
Fairlane (8) conv., (ps), $1,- 
125* (ps), $1,055*. 

"56 Fairlane (8) conv., $840* 

$800* ; 
2-dr., $600, 


$700* 


(8) 4-dr., 
$1,125° 


(ps), 
Custom 
$465, 


$580*; 2-dr. Victoria, 
(8) 4-dr., $700; 
$360". 
55 Custom (8) 2-dr., 
tom (6) 2-dr., $390 
LINCOLN—’ 58 Continental Mark III conv., 
$2,925* (ps). 
54 Capri 2-dr. hardtop, $475* (ps). 
MERCURY—’58 Monterey 2-dr. hardtop, 
$1,650* (ps). 
56 Montclair 2-dr. hardtop, $725*. 
’55 Montclair conv., $675*; Monterey 2- 
dr., $480*. 
"54 Monterey 2-dr, hardtop, $380 


$585* (ps); Cus- 


OLDSMOBILE—'59 (98) 4-dr. Holiday, 
$2,900* (ps). 
"57 (98) 4-dr., $1,180* (ps). 


*56 (88) 2-dr. Holiday, $1,025* (ps); 4- 
dr. Holiday, $975* (ps) 


55 (88) 4-dr. Holiday, $875* (ps); 2- 
dr. Holiday, $710* (ps). 
PLYMOUTH—’59 Suburban (8) 4-dr., $1,- 
975. 
’57 Savoy (8) 4-dr., $995*. 
’56 Belvedere (8) conv., $850*. 


*55 Belvedere (8) 2-dr. hardtop, $620. 


PONTIAC—’57 Star Chief conv., $1,285* 
(ps). 
°56 Star Chief conv., $785* (ps). 
MINNEAPOLIS 
Downtown Auto Auction, Sale every 


Wednesday. Prices are for sale of Sept. 
30. Market took a sharp drop today, Most 
dealers have large inventories and must 
make room for new models, Sold 40 cars 
from 80 consignments. 





BUICK — ’57 RM 2-dr. Riviera, $1,175* 
(ps), $1,135* (ps). 
*55 Special 2-dr. Riviera, $665*. 
CADILLAC—’58 (62) Coupe de Ville, $3,- 
350* (ps). 
CHEV ’57 Two-ten (8) 4-dr., $1,- 
060, $990; 2-dr., $835. 
55 Bel Air (6) 4-dr., $720*, $585*. 
FORD—’'59 Galaxie (8) 4-dr., $2,010*; 
Fairlane (6) 4-dr., $1,685. 
(8) 2- dr., $1,430°, 


’58 Ranch Wagon 
$1,280. 
’57 Fairlane (8) 4-dr., 


$1,025* (ps); 2- 
dr., $845; Fairlane (6) 2-dr., $780, 
$775; Country Sedan (8) 4-dr., '$1,005* 
(ps). 

"56 Country Sedan (8) 4-dr., $855*; 
Custom (8) 2-dr., $685, 2 ‘at $650, 
$640, $635. 

55 Country Sedan (8) 4-dr., $705, $610; 
Main (6) 2-dr., $415. 

HUDSON—’' 55 Hornet (8) 4-dr., $495. 
MERCURY—’57 Monterey 4-dr,. hardtop, 
$1,160* (ps). 


°56 Monterey 4-dr, hardtop, $845*. 

55 Monterey station wagon, $735; Mont- 
clair 4-dr,. hardtop, $690*, $675. 

54 Montclair 4-dr. hardtop, $430°. 

PLYMOUTH—’58 Plaza (6) 4-dr., $945. 

"57 Savoy (6) 2-dr., $810. 


SEATTLE 


South Seattle Auto Auction, Sale every 
Wednesday. Prices are for sale of Sept. 30. 
BUICK—'58 (75) 4-dr. Riviera, 2. 325° 


(ps). 
*53 Special 2-dr. Riviera, $425°*. 


CADILLAC—’59 de Ville 2-dr. Hardtop, 





(Continued on Page 36, Col, 1) 
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Chicago 
oves to buy.. 
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ees is 
Your biggest automobile buyers are the young 
householders with growing and active families to 
transport. e 
ee 


In Chicago and suburbs the Sun-Times reaches more 
young men and women up to 35* than any other 


Chicago newspaper. ° 
You’re sure to reach this prime audience when you CC i 1C a @) 


run your advertising in the Sun-Times— 
full color or black and white. 


Sun-Times 


*Source: Publication Research Service Study No. 5 
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"57 Special 4-dr., $1,360* (ps). 525* (ps); Custom 300 (8) 4-dr., $1,- 
*56 Special 2-dr. Riviera, $1,030* (ps); 075*, $945*, $925. 
e e F RM 4-dr. Riviera, $840* (ps). ’56 Country Squire (8) 4-dr., $1,210*, 
55 Special 2-dr. Riviera, $990* (ps); $1,100*; Fairlane (8) Crown Victoria, 
se - ar uc ion rices Century 2-dr, Riviera,’ $985*, $745* $975; Custom (8) 4-dr., $765*. 
(ps); Super 2-dr., $910* (ps). ’55 Country Sedan (8) 4-dr., $950"; 
’54 RM 2-dr. Riviera, $660* (ps); Super Ranch Wagon (6) 2-dr., $850; Ranch 
2-dr, Riviera, $595*. Wagon (8) 2-dr., $785; Fairlane (8) 
CADILLAC—'59 (62) 2-dr. Hardtop, $4,- 2-dr., $760*; Custom (8) 4-dr., $695. 
(Continued from Page 34) 650° (ps) , retaaading '54 Custom (6) 2-dr., $665; Custom (8) 
. 4-dr., 0*; 2-dr., ; 
$4,540* (ps). HUDSON—'52 Hornet 4-dr., $195*. CHEVROLET—'59 Corvette (8) conv., $3,- (8) 2-40. $595"; Crest (S) oar. Vie- 
"55 (62) Coupe de Ville, $1,755* (ps). | NASH—’55 Ambassador Custom (6) 4-dr., 325; Kingswood (8) 4-dr., $2,530*; toria, $435* : j 
54 (62) 4-dr., $1,150* (ps), $575°*. Parkwood (6) 4-dr., $2,175; Biscayne IMPER / jan 
OCHEVROLET—"59 Corvette (8) conv., $3,-| OLDSMOBILE — 56 (98) 4-dr., $1,080*| (6) 2-dr., $1,700. ae ee ee 
350. (ps). ’58 Bel Air (8) 4-dr, Hardtop, $1,650* $1,680° (ps). 
’58 Impala (8) sport coupe, $2,050 (ps); ‘55 (88) Super . Holiday, $950*, (ps); Delray (6) 4-dr., $1,500; 2-dr.,| MERCURY—’57 Montclair 4-dr., $1,705* 
Yeoman (8) 4-dr., $1,700*; Bel Air $900* (ps); (88) 4-dr., $810*. bt 455. (ps). 
(8) 4-dr., $1,550*, $1,545*; Delray (6)| '53 (88) 2-dr. Holiday, $445*; 4-dr., 57 Two-ten (8) station wagon, $1,700*,| ’56 Montclair 4-dr., $990*; Monterey 2- 
2-dr., $1,415*. $285°*. $1,505*; 4-dr., $1,360*; Two-ten (6) dr. Hardtop, $950*; Medalist 2-dr., 
’57 Two-ten (8) station wagon, $1,600*, | PACKARD—'55 Clipper 4-dr., $695*. station wagon, $1,360, $1,150. $850° 
$1,590, $1,575*; Bel Air (8) 2-dr.,| PLYMOUTH—’58 Fury (8) 2-dr. hardtop, "56 Bel Air (8) station wagon, $1,250*. ’55 Montclair 2-dr. Hardtop, $910*; Mon- 
$1,285*. $1,635* (ps). bo pe wy Geos Fe, $875*; Bel Air terey 2-dr., $905*; Custom 2-dr., $620. 
’55 Two-ten (8) Delray, $1,000*; Two- ’57 Suburban (8) 4-dr., $1,585* (ps). ) 4-dr., i o-ten (6) 2-dr.,| OLDSMOBILE —’'57 (98) 2-d 
ten (6) 2-dr., $655* '55 Belvedere (8) 4-dr., $810*. $700°. $1,795* (ps); (88) 4-ar. $1,650" (pe): 
54 Two-ten station wagon, $640. '54 Belvedere 4-dr., $360. ’54 Two-ten Delray, $500*. 2-dr, Holiday, $1,460°. | ; 
CHRYSLER—'57 NY 2-dr. hardtop, $1,- | PONTIAC—’58 Super Chief 4-dr. Catalina, | CHRYSLER — ’52 Saratoga 2-dr., $405* "56 (98) 4-dr. Holiday, $1,295* (ps); 
885* (ps); Windsor 2-dr, hardtop, $2,020* (ps). (ps). 2-dr. Holiday, $1,290* (ps). f 
$660". "57 Star Chief Safari, $1,675* (ps). DeSOTO—’55 Firedome 4-dr., $720* (ps); ’55 (98) 2-dr. Holiday, $945* (ps). 
DODGE—’57 Coronet (8) 4-dr., $1,205*. 56 Star Chief 4-dr, Catalina, $1,205* 2-dr, Hardtop, $690*. "54 (98) 4-dr., $750* (ps). 
*54 Coronet (8) 2-dr, hardtop, $280. omnes sate Sap, 0000? DODGE — °'56 Custom Royal (8) 2-dr. PACKARD—'53 4-dr., $210° 
FORD—’58 Country Squire (8) 4-dr., $1,- eftain <-ar., . Hardtop, $1,090* (ps), $925"; Royal rT TH’ Tr ; 
845*; Country Sedan (8) 4-dr., §$1.- soe 58 Rebel (8) Cross Country, (8) 2-dr., §850* (ps); Coronet (8) aa 59 Fury (8) conv., $2,450* 
800*; Ranch Wagon (8) 4-dr., $1,470*. ‘ 2-dr., $785*. "5 ; - . 
: *57 Country Squire (8) 4-dr., $1,425*; guunenaune en Country, $680. ‘ 55 Royal (8) 2-dr. Hardtop, $795* (ps). pty og Bed pn —4 Hardtop, $975*; 
Country Sedan (8) 4-dr., $1,425°, $1,- | SPUDE 56 Hawk (8) 2-dr., $835° | poRD—'59 Thunderbird (8) conv., $3,975*| ‘56 Suburban (6) 2-dr., $800; Plaza (8) 
320°, $1,225*; Ranch Wagon (8) 2-dr., ‘55 Champion (6) 2-dr $750*, $370 (ps); 2-dr, Hardtop, $3,415* (ps); 4-dr., $400°*. 
$1,190*; Fairlane (8) 2-dr., $1, 060* MISCELLANEOUS —’ . , = Galaxie (8) 2-dr,. Victoria, $2,350* "55 Belvedere (8) 4-dr., $725*; Savoy (6) 
(ps); Custom (6) 4-dr., $875*, $865. oer aay 55 Chevrolet (6) %- (ps); Country Sedan (8) 4-dr., $2,- 4-dr., $405. 
"56 Country Sedan (8) 4-dr., $1,200", on pickup, $750. 100°. '54 Suburban 2-dr., $570. 
$1,140", $1,135", $1, 075°; Fairlane (8) ’58 Thunderbird (8), $2,950* (ps); Coun- | PONTIAC—'56 Star Chief 2-dr. Catalina, 
wa fdr. Victoria, $1,060 PORTLAND, ORE. try Squire (8) 4-dr., $1,800* (ps); $1,075* (ps). 
"ee Wagon (8) 2:dr., $710; Main Portland Auto Auction, Inc, Sale every pre ya . } ea on es, $1,110; ’55 Chieftain 4-dr., $625*. 
-dr., > Sustom 300 (8) 2-dr., $1,305; Cust RAMB —_’ 
*b4 Crest (8) 2-dr. Victoria, $630*; Tuesday, Prices are for sale of Sept, 29. (8) 2-dr., $1,400. sd a mrs: "~y 66 Custom Cross Country, 
Country Sedan (8) 4-dr., $625, $440°; | BUICK—’59 LeSabre 4-dr. Hardtop, §2,- ’57 Country Squire (8) 4-dr., $1,640* | STUDEBAKER—’59 Lark (8) 2-dr. Hard- 
Custom (8) 4-dr., $530*. 365* (ps). (ps), $1,550* (ps), $1,540* (ps), $1,- top, $1,875. 
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WINTER BATTERY WARMER 


doubles battery starting power at zero... 
same principle used in army arctic vehicles/ 


At last — the same principle used by far-northern mili- 
tary vehicles — adapted for the millions of Americans 
who drive in below-freezing weather! When they use 
Thermo-Start, your customers are sure of quick, easy 


Why Thermo-Start makes winter starting easier: 
Msn POWER AVAILABLE 


ow 0" 40° — 20° 


BATTERY POWER NEEDED 


When the temperature goes down, 
your engine needs 214 times MORE 
power to start. 


HERE'S HOW 
THERMO-START 
WORKS: 


Place under car battery, with lead-in plug 
up. When weather goes to 32°, plug in 
Thermo-Start to house current. 100-Watt 
Nichrome heating coil, sealed in heat- 
resisting Neoprene, warms battery by 
conduction for full power — fast engine 
turnover — quicker starts. Smallest oper- 
ating cost of any device advertised for 
cold-weather starting — pays for itself in 
longer battery life! 


get the details 
on this new high-profit item 
—write today! 


hottest cold weather profit-builder in years! 


Just when you need MORE power, 
a cold battery gives 60% LESS! 
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starts in coldest weather, because their car batteries are 
“SUMMER-IZED"— protected against winter power- 
loss! They'll be asking for Thermo-Start at the first cold 
snap — be ready for the demand and order NOW! 


Breese POWER AVAILABLE WITH THERMO-START 


SUMMER-IZE 
YOUR BATTERY 
WITH 
THERMO-START 
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LIST PRICE 


$9.95 


Slightly Higher 
west of Rockies 






es Visiomator w. 
t 


120 N. Peoria Street, Chicago 80, Illinois 


MISCELLANEOUS—’57 Chevrolet (6) %- 
ton pickup, $990. 

’56 Ford (6) %-ton pickup, $890. 

55 GMC %-ton pickup, $695. 


*54 Chevrolet %-ton pickup, $520. 


CHICAGO 


Greater Chicago Auto Auction, Sale 
every Thursday. Prices are for sale of 
Oct. 1, Sold 332 cars from 537 consign- 
ments. 

BUICK—’59 Electra 4-dr., §2,675* (ps); 
Invicta conv., $2,525* (ps); 2-dr., $2,- 
450* (ps), $2,350* (ps); LeSabre 4-dr., 
$2,275* (ps). 

"57 Century 4-dr. Riviera, $1,570* (ps); 

Special 4-dr, Riviera, $1,260*; 4-dr., 
$1,195* (ps); Super 2-dr, Riviera, $1,- 


195*. 

"56 Super 4-dr. Riviera, $965* 
Special 2-dr, Riviera, $960", 
$800*, $795*, $690* (ps); 2-dr., 
$655* (ps), $650; Century 2-dr, 
era, $750*, $730*. 

"55 Special 2-dr. Riviera, $825* 
$725*, $385* (ps); 4-dr, 
$805* (ps); 4-dr., $615; 2-dr., 

CADILLAC—’59 (62) conv., $4,490* (ps); 
4-dr., $4,025* (ps); 2-dr., $3,975* (ps); 
de Ville 4-dr, hardtop, $4,200* (ps). 

"57 (62) conv., $2,455* (ps); Coupe de 
Ville, $2,270* (ps); 2-dr., $2,205* (ps). 

"56 (62) Sedan de Ville, $1,955* (ps); 
4-dr., $1,575* (ps), $1,545* (ps). 

55 (62) 4-dr., $950* (ps). 

"54 (62) Coupe de Ville, $1, 200* 

CHEVROLET—’59 Impala (8) conv., 
135; Bel Air (8) 4-dr., ~ 100* 
Biscayne (6) 4-dr., 

’58 Corvette (8) conv., 
(8) conv., $1,915, 
(8) 4-dr., $1,535*; Biscayne (8) 4-dr., 
$1,335*; Biscayne (6) 2-dr., $1,345; 
Delray (6) 2-dr., $1,285. 

’57 Bel Air (8) sport coupe, $1,420"; 
conv., $1,275*, $1,250*%; 4-dr., $1,225, 
$1,145*; Bel Air (6) sport coupe, $1,- 
200*; Two-ten (6) 2-dr., $1,125; Two- 
ten (8) 4-dr., $1,085*; One-fifty (6) 
2-dr., $725°*. 

56 Bel 


(ps) ; 
$835", 
$800", 

Rivi- 


(ps), 


(ps). 


$2,- 
(ps); 


Impala 
Bel Air 


$1,070*, 
$800* 
Two- 


(8) sport coupe, 
$955*, $900; Two-ten (8) 4-dr., 
(ps), $705*, $670*; 2-dr., $710; 
ten (6) 2-dr., $800. 

55 Bel Air (8) sport coupe, $850*; 2- 
dr., $780*; Bel Air (6) sport coupe, 
$800* (ps), $770, $660*, $540; Two-ten 
(6) station wagon, $750; 2-dr., $365; 
Two-ten (8) Delray, $625. 

’54 Corvette conv., $1,250; Two-ten 4-dr., 
$420. 

CHRYSLER—’57 NY 4-dr. 

490* (ps). 
’56 NY 4-dr., 
55 (300) 2-dr., $680* (ps). 
’54 Windsor 4-dr., $340*. 

DeSOTO—’57 Firesweep 4-dr., 

DODGE—’57 Custom Royal (8) 
095* (ps); Coronet (6) 2-dr., 

’56 Coronet (8) 4-dr., $700*. 

*55 Coronet (8) 4-dr., $725*. 

EDSEL—’58 Corsair 4-dr. Hardtop, $1,- 

375* (ps); Ranger 4-dr., $1,130". 

FORD—’59 Thunderbird (8) conv., $3,500* 
(ps); Galaxie (8) skyliner, $2,570* 
(ps); 4-dr., $2,275* (ps); 2-dr., $2,- 
000*; Fairlane (8) 4-dr., $1,875* (ps); 
Ranch Wagon (8) 4-dr., $1,825; Cus- 
tom 300 (6), $1,500; Custom 300 (8) 
4-dr., $750*. ° 

"58 Thunderbird (8), $2,850* (ps), $2,- 
785* (ps), $2,620* (ps); Fairlane 500 
(8) 4-dr., $1,505* (ps); 2-dr, Victoria, 
$1,450*, $1,330* (ps); conv., $1,330* 
(ps); Fairlane (8) 2-dr, Victoria, $1,- 
305* (ps). 

’57 Thunderbird (8) conv., $2,200*; 
Country Squire (8) 4-dr., $1,425* (ps); 
Fairlane 500 (8) 4-dr., $1,310*, $900*; 
conv., $900" (ps); 2-dr, Victoria, 
$780*; Ranch Wagon (8) 2-dr., $985*, 
$800; Country Sedan (8) 4-dr., $900; 
Custom 300 (6) 2-dr., $840; Custom 
300 (8) 2-dr., $815*; Custom (8) 2-dr., 
$580. 

56 Thunderbird (8) conv., 
Country Squire (8) 4-dr., $1,045* (ps); 
Fairlane (8) Victoria, $880*, 
$800*, $685*, ; 4-dr., $750, $650", 
$635*; 2-dr., 

’55 Fairlane 
(ps), $670*; 
Country Sedan 
(6) 4-dr., $210. 

"54 Custom (8) 4-dr., $560* (ps), 
$320*, $295*; Custom (8) 2-dr., 
$360; 2-dr., $410, $385; Crest 
conv., $280*. 

IMPERIAL — '57 Imperial 


hardtop, $1,- 


$1,100* (ps). 
$985*. 


4-dr., $1,- 
$745". 


$1,700* (ps); 


2-dr, Victoria, 
4-dr., $650*; conv., 
(8) 4-dr., $790*; 


$850* 
$500* ; 
Main 
$325*, 
$420", 
(8) 
4-dr., $1,830* 


(ps). 
LINCOLN —’'57 Premiere 4-dr., 


$1,865* 
(ps). 
’56 Premiere 2-dr., $1,350* (ps). 
MERCURY—’58 Commuter 4-dr., $1,705; 


Montclair 4-dr, hardtop, $1,660*. 

’57 Montclair 4-dr, hardtop, $1,400* (ps), 
$1,325* (ps); Monterey 4-dr. hardtop, 
$1,240* (ps), $1,115*, $1,020* (ps); 
conv., $995* (ps). 

’56 Montclair 4-dr, hardtop, $1,130* 
(ps); Custom 4-dr., $625*. 

’55 Monterey station wagon, $940*; 4- 
dr., $380*. 

’54 Monterey 2-dr, hardtop, $270*. 


NASH—’54 Ambassador 4-dr., $335. 

OLDSMOBILE—’59 (98) 2-dr. Scenic, $2,- 
900* (ps); (88) Super 2-dr, Scenic, 
$2,765* (ps); (88) 4-dr, Holiday, $2,- 
640* (ps). 

"58 (98) conv., $2,275* (ps); 4-dr., $2,- 
275* (ps). 

’57 (88) Super 2-dr, Holiday, $1,790* 
(ps); 4-dr, Holiday, $1,470*. 

"56 (98) 4-dr., $1,115* (ps); 4-dr, Holi- 
day, $925* (ps); 4-dr., $880* (ps); 
(88) Super 4-dr., $995* (ps); (88) 4- 
dr., $980*, $955* (ps); 2-dr., $780*. 

’55 (88) 4-dr. Holiday, $865* (ps); 4-dr., 
$785*, $765*; 2-dr., $490*; (88) Super 
4-dr., $760* (ps). 

’54 (98) 2-dr,. Holiday, $610* (ps); (88) 
4-dr., $585*, $400*; 2-dr. Holiday, 
$455*; (88) Super 2-dr., $395. 

PACKARD — ‘56 (5680) 2-dr. hardtop, 
$700* (ps); Clipper 4-dr., $580*. 

’55 Clipper 2-dr, hardtop, $680* (ps). 

’54 Clipper 4-dr., $300*. 

PLYMOUTH — ’59 Sport Fury (8) conv., 
$2,230* (ps). 

’58 Belvedere (8) 4-dr., $980* (ps). 

’57 Belvedere (8) 4-dr., $980* (ps); Sub- 
urban (6) 2-dr., $935 (ps). 

’56 Belvedere (8) 2-dr., $625. 

55 Suburban (8) 2-dr., $600*; Savoy 
(6) 4-dr., $515. 

’54 Savoy 4-dr., $210. 

PONTIAC — '60 Ventura sport coupe, §3,- 
300* (ps). 

59 Bonneville conv., $3,050* (ps); 2-dr. 
Vista, $2,800* (ps). 

*57 Chieftain 4-dr, Catalina, $1,180* 
(ps); 4-dr., $1,070* (ps); Star Chief 
4-dr, Catalina, $1,095. 

‘56 Star Chief 4-dr., $940* (ps); Chief- 
tain 4-dr. Catalina, $775*, $730*. 








(Continued on Page 37, Col, 1) 
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) %- "5S (88) 4-dr., $2,050* (ps). $1,100*; Special 4-dr, Riviera, $1,280*. ois ; i hot anicm 
'57 (98) 4-dr., $1,435* (ps); (88) 4-dr.,| °56 Super 4-dr., $1,035*. Auctions in Brief 
$1,270*. ’55 Special 2-dr., $610*. 
" 4 '56 (98) 4-dr. Holiday, $1,050* (ps); | CADILLAC—’ ; 5 BORDENTOWN, N. J. 
se Cc. LAC—'55 (62) 4-dr., $1,345*. - 
- or uc ion rices (88) conv., $925*; 4-dr., §$870* (ps). HEVROLET—’58 National Auto Dealers Exchange, Sale 
"57 (88) 4-dr., $795°, $715* (ps); 2-dr,, | CHEVROLET—’'58 Yeoman (8) 4-dr., $1,-| every Wednesday (Sept. 30), Dealers were 
$700* (ps). ‘ san Biscayne (6) 4-dr., $1,360, $1,-| here in mass, but were only paying the 
: 8) 2-dr. ° - > rice for the sharp clean cars, Avera 
Sale ' 53 (98> ‘ar. siso° on. eer a Sane” $1,210*; Two-ten ie were bought at a price or passed. 
fe j f -dr., d , ’ 
sign. f een ee 8 PLYMOUTH—’59 Savoy (6) 4-dr., $1,820*,/ +56 Bel Air (8) 4-dr., $935*%; Bel Air pe tay ling ign Bana he cate mse 
‘55 Star Chief 2-dr. Catalina, $720* ’53 Meadowbrook 4-dr., $125. , $1,610. a (6) 2-dr., $935*; Two-ten (8) 2-dr.,| cars sold well and are still a scarce item. 
- 57 Fury (8) 2-dr., $1,200*; Belvedere $870 8 
(DS) ; RAMBLER—’5S Super (6) 4-dr., $1,375. | F ’59 Thunderbird 500 (8) conv., (8) 2-dr., $990*; Belvedere (6) 4-dr.,| +55 Two-ten (8) station wagon, $905* Sold 71 percent of 481 consignments. 
"" 56 Custom (6) 4-dr., $500. Sb cn Sae eats. (ps); Custom $900*; Savoy (8) 4-dr., $790*; Plaza $880 rie : Ais Slt 
-dr., DE oR’ ba D0 (8) 2-dr., , . (6) 2-dr., $650. 
§ DEBAKER—’57 Silver Hawk (8) 2 ) ° . : 
om dr., $865. : ’58 Thunderbird (8) conv., $2,755* (ps);| °55 Belvedere (6) 2-dr., $330*. DeSOTO—’57 Firesweep 4-dr. hardtop, $1,- CALDWELL, N. J. 
(DS) ; 56 Power Hawk (8) 2-dr., $840*, Country Sedan (8) 4-dr., $1,660*; Cus- | poNTIAC—'59 Bonneville sport coupe, $2,- ilps aga snag fener cael Skyline Auto Auction, Sale every Thurs- 
re tom 300 By 4-dr., $1,130; Fairlane 720* (ps) FORD—’59 Custom (6) 4-dr., $1,670. day (Oct. 1). Market off slightly on late 
"= (8) 2-dr., $1,340*. ’58 Chieftain 2-dr., $1,605*. ‘57 Custom 300 (8) 2-dr., $1,050*, $1,-| model cars. ’55 and older models in good 
Ys NASHVILLE, TENN "57 Country Sedan (8) 4-dr., $1,350", ’57 Star Chief 4-dr. ’ $1,270* (ps); 040", $985, $980. condition were in strong demand here this 
se Nashville Auto Auction, Sale every $1,310* (ps); Fairlane 500 (8) 4-dr., Chieftain 2-dr., $1,050 55 Country Sedan (8) 4-dr., $925°. week, Sold 133 cars from 181 consign- 
00" Wednesday. Prices are for sale of Sept. $1,270* (ps); Fairlane (8) 2-dr., $1,- ’56 Chieftain 2-dr., $840°, $500*; Star| MERCURY—’58 owe bs ar., $1,580". ts 
Rivi- 30. Sold 120 cars from 188 consignments. 155;* conv., $1,100; Custom 300 (8) Chief 2-dr., $825*. ‘57 Monterey 2-dr., $1,0 ments. ‘s . ‘ 
BUICK—’58 Special 4-dr., $1,890*. aan” Gebers Oak TO tn tee) en at Cait 6-42... G2. 36 Montclair 4-dr., $885°. 
- ° - . , . ’ . 
ps), ‘57 Century 4-dr, Riviera, $1,425* (ps). —— eee ; Custom (6) 4-dr., $930;) '54 Chieftain 2-dr., $225°. 55 Monterey 4-dr., $820*, $800*; Mont- CHICAGO 
iera, '56 Special 4-dr., $970*, $950* (PS),| +56 air (8) Qed 875° *. ee ae Sees a eee eee * Arena Auto Auction, Sale every Tues- 
60", $650"; 2-dr. Riviera, $840*. Aor magi FR eee, Coutan aoe tas RAMBLER—'58 Custom (8) Cross Coun-| OLDSMOBILE—’57 (88) 2-dr. Holiday,|qay (Sept, 29). Terrific sale. Ail sharp 
Ps); '55 Special 2-dr, Riviera, $700*. 4-dr., $790*: Country Sedan (8) 4-dr try, _ Super (8) Cross Country,} —_ $1,350°. cars brought top dollar, Older models in 
ps); '54 Special 2-dr., $420* $725*; Custom (8) 4-dr., $610 . nen 56 (88) 4-dr. Holiday, $700°. great demand. Sold 389 cars from 591 
a ee a % . . % . STUDEBAKER—’59 Lark (6) 2-dr., $1,-| PLYMOUTH—’58 Suburban (6) 4-dr., $1,- | consignments 
“ ’53 Special 2-dr. Riviera, $290*. ’55 Country Sedan (8) 4-dr., $830* : 
ny —_ $700*, $695*, $625*; Custom (8) 2-dr., Lo a cee ee meee eoeeeee pM Fg 
Ps). CADILLAC— 58 (62) 4-dr. hardtop, $3,- $485: Fairlane (8) '2-dr $325*: Main MISCELLANEOUS— 56 GMC pickup, "57 Belvedere (8) 2-dr. ‘hardtop, $1,160*. 
_* +57 (62). ded hardtop, $2,425* (ps) (6) 2-dr., $185 * : $65) "55 Belvedere (6) 4-dr., $575*, $430, MANHEIM, PA. 
of » . , ’ . she y . * * 
| *56 (62) 4-dr., $1,740* (ps), $1,730*| 53 Custom (8) 4-dr., $140*. MASON CITY. IA = es | eee ee ee eee ee 
s). | (pe). LINCOLN—'64 Cosmopolitan 4-dr., $325°. age PONTIAC—'57 Chieftain 4-dr., $1,205*, | percent of 638 consignments, = 
2,- CHEV ROLET—’59 = (8) 4-dr., $2,-| wEROURY — ’56 Monterey club coupe, Central States Auto Auction, Sale every '56 Chieftain station wagon, $815". ra $ e 
Ds) : 340*; conv., $2,2 $855* (ps). Wednesday, Prices are for sale of Sept. 53 Chieftain 4-dr., $225* 
58 Bel Air (8) rari $1,730* (ps), $1.- 54 Monterey 4-dr., $215*. po meng TR eB = bm 5 by ane "52 Chieftain 4-dr., $150°. WEST PALM BEACH, FLA: 
pala 340; Biscayne (8) 2-dr., $1,390, $1,- ’53 Monterey club coupe, $220. ° “4 » West Palm h 1 
ay | i ‘Ry —* —— $1,465; NASH—’56 Ambassador 4-dr., $700*. nrg LeSabre 2-dr. Riviera, $1,- a, ee", theeecpnanedtrsasangien # every ‘Gaeies teen, a -% very gana" 
45: 57 Bel Ar yiee; One-ffty ts) 2dr. | 55 Ambassador 2-dr., $610°. 800°. : ' *""| srUDEBAKER—’58 Champion 4-dr,,|clean units. Clean ‘55 models strong, No 
| $955. : 53 Ambassador 4-dr., $880. ’58 Special 2-dr, Riviera, $1,645*. $995*; Scotsman (6) 2-dr., $725. market for rough cars. Sold 112 cars 
b0°; 56 Bel Air (8) 2-dr., $1,105, $990, OLDSMOBILE—’59 (88) 2-dr., $2,150*. ’57 Century 2-dr. Riviera, $1,390*; conv., ' MISCELLANEOUS—’'55 GMC, $525. from 168 consignments, ‘ 
225, *; Two-ten (8) 2-dr., $830, $800, 
$1,- 3785; One-nfty (s) 2-dr.. $725, $710. 
7h) '55 Bel Air (8) 4-dr., $835, $800*, $740, 


$680; Two-ten (8) 2-dr., $715, $685; 


; . = * 
70* | Two-ten (6) 2-dr., $600, $540; One- 
[2 fifty (6). 2-dr., $415, $400. 


54 Bel Air (6) 4-dr., $600. 


| 53 Bel Air 2-dr., $250, $225*. 
2- | OHRYSLER—'53 Windsor 4-dr., $210*. ' 
— FORD—’'59 Galaxie (8) 4-dr., $2,280*, $2,- me 
125* (ps). a 

















oe '58 Ranch Wagon (8) 4-dr., $1,480", $1,- 
ir. 450; Fairlane (8) 4-dr., $1,400*, $1,- 
: 380*. 
“ss ’57 Ranch Wagon (8) 4-dr., $1,400*, $1,- 
: 000; Fairlane 500 (8) conv., $1,295*; 
Fairlane (8) 4-dr. Victoria, $1,205*, 
$1,200* (ps); 4-dr., $1,100; 2-dr. Vic- 
toria, $970, $905*. 
, ’56 Fairlane (8) 4-dr, Victoria, $1,040; 
" 4-dr., ~ wie 2-dr., $860; Custom 
1,- (8) 4-dr., 1 + pact * 
. ’55 Fairlane (8) conv., —: 4-dr., OLDSMOBILE: S “ 10Us, color 
. . . 
| Sar.’ $080; ‘Custom (8) 4-dr.. $470", ful and modern in every line 
1,- "54 Crest (8) 4-dr., $505¢; 2dr, Vie- ts this 80’ x 320’ Stran-Steel 
m toria, $365*; ain (8) 4-dr., . a 98 ° 
“ ‘53 Crest (8) 2-dr. Victoria, $300*; conv., Rigid Frame building housing 
é $205. ° P 
+ LINCOLN—'58 Continental 4-dr., $3,190* the Bert Smith pearing 
us- (ps). 1 1 ° : 7 
(8) MERCURY—’58 Monterey 2-dr. hardtop, r ship at St eters 9 
2 i Moni telai 4-dr. $1,450*, $1,315* Flor . Intervor +s tom- 
- ’ ontclair ; ’ ‘ ° 
100 (ps). tailored to provide for every 
ia, 5 ’56 Montclair 2-dr, hardtop, $1,005*, % 
0° $950° sales and service need. 
1,- 54 Monterey 4-dr., $550*. 
\*. OLDSMOBILE—’59 (88) 2-dr. hardtop, 
): $2,350* (ps). 
ae! "56 (88) 4-dr., $1,280* (ps), $1,050* 
‘ (ps). 
pe er oe es ee. RAMBLER: Stran-Steel $2’ x 40’ <a 
4 $990°. ° : ; —ATOD ‘ 
0; Ae rear . ‘ TOR CO. 
PLYMOUTH—'58 Savoy (8) 4-dr., $1,355*. = Mrs & LAME 
: ‘S Belvedere (8) S-dx) $1165* Plaza Rigid bgp ted con Pp wie 
(8) 2-dr., $675*. ffic TVIC accent 
; 56 Belvedere (8) 4-dr., $755°, $730; tains office, display and service 
); Savoy (6) 2-dr., $625, $600 area for Dean and Lamb 
*, ’55 Belvedere (8) ’2-dr. , $675; "Plaza (6) 
*! 4-dr., $350, Motor Company, Tillamook, 
PONTIAC—’'58 Chieftai 2-dr., $1,725* ee. 
0° (pa). oi iciggs Oregon. Modern, efficient 
a ’57 Chieftain 4-dr., $1,250*, $1,200*. “79° . * 
in '56 Chieftain 2-dr., $925*, $900*; 4-ar. buildings like this are the smart 
Catalina, $900*. 
*, 5S “star Chief conv., $725* (ps); Chief- answer to dealers’ needs for : 
*, tain 4-dr., $550*, $340*. +7 ——_— 
3) '53 Chieftain 4-dr., $280*. beauty and utility. (Illustrated AMEE 
)* FLINT in Stran-Satin Blue.) 
* Flint Auto Auction. Sale every Wednes- Red 
day. Prices a for sale of Sept, 30. ® 
Prices waee Pre this week, Buyers were CHEVROLET: wood, glass 
¥ extremely cautious.Sold 154 cars from 276 and steel are handsomely com- 
consignments, A s 
y BUICK—'59 Electra 2-dr., $2,635% (ps), bined in a 50’ x 80’ Stran- 
: $2,375* (ps); Invicta 4-dr., ,615* * ¢ oo 98 
3 (ps); LeSabre 4-dr, hardtop, $2,375*, Steel Rigid Frame building 
° $1,975* (ps). * 
| '58 Special 4-dr. Riviera, $1,910, $1,- for Rietman Chevrolet Com- 
755* (ps). * 
e ’57 RM 4-dr. Riviera, $1,325* (ps); pany, Clatskanie, Oregon. 
Centu 4-dr. Riviera, $1,200* (ps). ° 
'56 Century 4-dr., $1,035; ° Super 2-dr. Service department gets an un- 
Riviera, $965* (ps); RM 4-dr. Riviera, 
. $945*; Specia) 4-dr. Riviera, $800* obstructed 2,000 square feet, 
, (ps); 2-dr. Riviera, $620*. 4! ¥ ,. 
4 ‘55 Special 4-dr. Riviera, $470*; Cen- and remaining half is parti- 
tury 2-dr, Rivi , $385°*. 4 
, ‘54 RM 2-dr. Riviera, $350* (ps). tioned for offices, showroom 
, *. 2°. - 
eo and parts department. (Illus- 
> CADILLAC—’56 (62) Sedan de Ville, $1,- y - ; 
: 850* (ps); Coupe om Ville. $1,675*. trated n Stran Satin Blue.) 
- "55 (62) 4-dr., $1,165* (ps). 
CHEVROLET—’59 Parkwood (6) 4-dr., Dept. AN-35 


Biscayne (6) 2-dr., $1,700.) : . 14: STRAN-STEEL CORPORATION 



































| '58 Corvette (8) conv., $2,075; Impala Big, small . . . simple, fancy. Here’s a building that heppeeodpeigy oaat ee ae 
1 8 +, $1,885* . B k d ° ° ° ° ms 
(8) d-dr.,’ $1,875; Bel Air (8) 4-dr,, will be just what you want it to be. Outside, your ered, 20) eee | eee 
| $1,545*; Bi (8) 4-dr., $1,540*; . ° ° 
Blacayne (6) 4-dr.,| $1,530", $1,475, choice of six Stran-Satin Colors—double layers of NATIONAL STEEL if CORPORATION 
. O*; e ) - i. ,o25*. . . . . 
'S? Bel Air (8) 4-dr., $1,350; ‘Two-ten vinyl-aluminum coating baked on for long life. DEALERS EVERYWHERE ws 
$1190; One-Atty (6) 2:dr, 3085.” Inside, any arrangement you want for display area 
,130; One-fifty (6) 2-dr., 35. ’ s ’ 
“ganoe; “2dr. geng*;” One-fity <6) parts, service, offices. No interior columns to get in ce Corporation, Dept. AN-35 
'55 Bei Alr'(S) 2-dr., $825%, $590; Bel the way or take up valuable floor space. ot 2h) eee ; 
Air (6) 4-dr., $695, $605*, $600°; 2- i : wee Please send complete literature on Commercial and 
oF Ss Sars Seats ees wamen. Quality-engineered Stran-Steel buildings are volume- Industrial Buildings in Stran-Satin Color. I’m inter- 
station wagon, $025% oduced to reduce cost. Easily financed directl seted in a building approximately. ft. x____ft. to 
‘54 Bel Air 4-dr., $395; conv., $250*; pr uced u i y y be used mainly for 
4-dr., $220*; Two-ten 2-dr., $325; One- with the dealer, only one-fourth down on five-year N 
fifty (6) station wagon, $310, 4 a zs ame. 
CHRYSLER—'57 Windsor 4-dr., $1,250°. purchase plan! Look into it now. Mail the coupon or Title Phone 
‘55 NY 4-dr., $670* ; Wind 2-dr., ° 
'$605* (ps). “garages contact your nearest Stran-Steel dealer. He’s listed Company - 
DeSOTO—’'57 Fireflite 4-dr., $1,300* (ps). . WEY Address. ce : __County_ 
Paget gee Ning oral in the Yellow Pages under Steel Buildings or ie eat eigen gpa 








DODGE—'56 Sierra (8) 4-dr., $805*. Buildings—Steel. 
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Sales Conditions in Various Areas .. . 





Auto Market Reports 


Milwaukee 


New-car sales declined in Mil- 
waukee in August, totalling 3,420, 
compared with 4,242 a month ear- 
lier, 

For the first eight months, how- 
ever, the total of 29,608 was more 
than 37 percent ahead of the 1958 
period. 

By makes, registrations were: 
Ford, 858; Chevrolet, 682; Rambler, 
419; Oldsmobile, 273; Pontiac, 266; 
Plymouth, 219; Buick, 160; Dodge, 
107; Cadillac, 81; Mercury, 61; 
Studebaker, 44; Chrysler, 28; De- 
Soto, 23; Imperial, 9; Willys, 9; 
Edsel, 8; Lincoln, 3, and miscel- 
laneous, 170.—(John E. Hubel.) 

+ * oe 


Salt Lake City 
Sales of new cars in the Salt 
Lake City area totalled 870 in 
August, compared with 1,331 in 
July. New-truck sales, meanwhile, 





dipped to 205 from 279. 

By makes, new-car sales were: 
Ford, 243; Chevrolet, 136; Plym- 
outh, 83; Rambler, 74; Oldsmobile, 
47; Pontiac, 42; Buick, 33; Mercury, 
29; Cadillac, 19; Dodge, 14; DeSoto, 
12; Studebaker, 9; Chrysler, 7; 
Edsel, 5; Imperial, 3; Lincoln, 2, 
and miscellaneous, 112. 

Truck registrations were: Ford, 
71; Chevrolet, 64; White, 16; GMC, 
15; International, 12; Willys, 6; 
Dodge, 5; Diamond T, 1; FWD, 1; 
Studebaker 1, and miscellaneous, 13. 

* * ok 


San Antonio 


A total of 2,391 new motor ve- 
hicles were registered in San An- 
tonio and Bexar County in August, 
compared with 2,060 a month ear- 
lier, 

The number of cars increased to 
2,086 from 1,751 but trucks de- 
clined to 305 from 309. 

By makes, new-car registrations 





were: Chevrolet, 828; Ford, 537; 
Pontiac, 155; Oldsmobile, 104; 
Plymouth, 66; Buick, 64; Rambler, 
64; Dodge, 63; Mercury, 38; Simca, 
22; Cadillac, 18; Vauxhall, 17; 
Chrysler, 13, and English Ford, 13. 

Austin-Healey, 11; Opel, 11; 

Studebaker, 11; Volvo, 11; Tri- 

umph, 6; Imperial, 5; Lincoln, 5; 

DeSoto, 4; Hillman, 4; Austin, 3; 

Edsel, 3; MG, 3; Borgward, 2; 

Metropolitan, 2; Taunus, 2, and 

Mercedes-Benz, 1. 

New-truck registrations were: 
Chevrolet, 139; Ford, 84; Interna- 
tional, 33; GMC, 17; Willys, 10; 
Dodge, 9; White, 8; Diamond T, 1; 
Mack, 1, and Studebaker, 1—(J, H. 
Reed.) 

* * * 


Cincinnati 


Motor-vehicle sales in Hamilton 
County (Cincinnati) during the 
week ended Sept. 17 increased to 





1,820 units, compared with 1,411 in 
the week ended Sept. 10. 


During the week 682 new cars| 


and 40 new trucks were registered, 
compared with 540 new cars and 40 
new trucks in the previous week. 

A total of 1,023 used cars and 42 
used trucks were retailed during 
the week, compared with 794 used 
cars and 37 used trucks in the pre- 
ceding week. 

Automotive repossessions jumped 
to 64 units, compared with 11 in 
the week ended Sept. 11.—(Frank 
Kappell.) 


* * 


Dallas 


August saw new-car registrations 
climb sharply in Dallas to reach 
4,358, compared with 3,621 in July. 

Chevrolet held a commanding 
lead over Ford, 1,428 to 922, with 
the second flight stretching out to 
show Pontiac, 346; Oldsmobile, 293; 
Rambler, 274; Buick, 150; Plym- 

outh, 120, and Renault, 101. 

Other registrations were: Cadil- 
lac, 87; Fiat, 70; Volkswagen, 60; 
Dodge, 58; Studebaker, 57; Vaux- 
hall, 47; Simca, 40; Chrysler, 38; 
Mercury, 37; Opel, 36; Lloyd, 27; 
English Ford, 24; Triumph, 20; 
Peugeot, 14; Hillman, 13; Edsel, 
12; Lincoln, 12; Volvo, 12; Im- 





How America’s Number One Original Equipment Carburetor Helps Sell Cars... 





EXPANDED TESTING FACILITIES 
TRACK DOWN TROUBLE BEFORE IT 
YOU OR YOUR CUSTOMERS! 


REACHES 





GM Proving Ground, Milford, Michigan—year-around 
torture rack for Rochester-GM Carburetors. 





GM Desert Proving Ground near Mesa, Arizona— 
where the heat is put on performance and economy. 


ROCHESTER 







America’s 


GENERAL MOTORS 


BETTER-BUILT FOR CADILLAC, BUICK, OLDSMOBILE, PONTIAC AND CHEVROLET 


Another New High in Carburetor Reliability ! 


Bigger and better testing traps mean more reliable 
performance for you and your customers. Recently 
Rochester-GM Carburetor testing facilities at the GM 
Proving Ground at Milford were doubled! Facilities at 
the GM Desert Proving Ground in Arizona were 
expanded! These extensive facilities mean Rochester- 
GM Carburetors are more thoroughly tested in every 
climatic condition—far beyond the normal limits of 
ordinary driving. It’s just another example of the 
General Motors Reliability you and your customers 
enjoy when the cars you sell are equipped with Rochester- 
GM Carburetors. So keep an eye on your customer’s 
satisfaction . . . keep a Rochester-GM Carburetor on 
his car. Rochester Products Division of General Motors, 
Rochester, New York. 


number one 
Original equipment 
carburetors 


BURETORS 


perial, 10; MG, 10; Willys, 8; De- 
Soto, 4; Austin-Healey, 5; Mer- 
cedes-Benz, 5; Porsche, 4; Alfa 
Romeo, 3; Morris, 3; Austin, 2; 
Jaguar, 2, and miscellaneous, 4. 

Truck registrations were: Chev- 
rolet, 233; Ford, 155; International, 
| 71; GMC, 45; White, 23; Dodge, 16; 
Mack, 5; Studebaker, 3; Willys, 2, 
and miscellaneous, 15.—(Ruby Fen- 
oglio.) 

* * oe 
Louisville 

August was a good month for 
new-car dealers in Louisville, with 
sales reaching 1,972, compared with 
1,712 in July. 

The eight-month total was 13,935, 
compared with 9,265 a year ago. 

Registrations for August by 
makes were: Ford, 637; Chevro- 
let, 472; Rambler, 149; Oldsmo- 
bile, 116; Pontiac, 115; Plymouth, 
112; Dodge, 57; Buick, 51; Mer- 
cury, 50; Studebaker, 33; Cadil- 
lac, 22; Renault, 18; Chrysler, 15; 
Opel, 15; Edsel, 13; Volkswagen, 
12; Austin-Healey, 10; Morris, 10; 
Fiat, 9; English Ford, 8; Simca, 
8; Lincoln, 6; Metropolitan, 6; 
DeSoto, 4; Hillman, 4; Imperial, 
4; MG, 3; Volvo, 3; Saab, 2; Tri- 
umph, 2; Mercedes-Benz, 2, and 
miscellaneous, 4. 





New-truck sales in August total- 
led 211, compared with 176 in July. 
By makes: Ford, 110; Chevrolet, 
49; International, 29; Volkswagen, 
6; GMC, 5; Dodge, 3; White, 2; 
Mack, 1; Reo, 1, and Studebaker, 1. 
—(A. W. Williams.) 

* * OK 


Atlanta 

An analysis of July registrations 
in Atlanta showed more new cars 
in the high-price bracket and more 
trucks sold than in June, while new 
units in the low, medium and for- 
eign classes declined slightly from 
the previous month. 

Total new-car registrations were 
3,006 units in July, down 378 units 
from June. Truck registrations 
totalled 374, up 47 from June. 

By makes, new cars sold as fol- 
lows: Chevrolet, 822; Ford, 747; 
Pontiac, 262; Oldsmobile, 158; 
Plymouth, 133; Rambler, 119; 
Buick, 92; Cadillac, 90; Volks- 
wagen, 79; Dodge, 71; Stude- 
baker, 59; Renault, 34; Chrysler, 
33; DeSoto, 33; English Ford, 29; 
Opel, 22; Fiat, 21; Mercury, 20; 
Volvo, 20; Lincoln, 18; Hillman, 
17; Metropolitan, 16; Morris, 15; 
MG, 11; Edsel, 10; Simca, 10; 
Triumph, 9; Mercedes-Benz, 8; 
Vauxhall, 6; Imperial, 5; Willys, 
2; DKW, 2, and miscellaneous, 33. 
Trucks registered were: Chevro- 
let, 154; Ford, 104; International, 
49; GMC, 23; Volkswagen, 15; 
Dodge, 9; White, 9; Willys, 3; 
Mack, 2, and miscellaneous, 8.— 


(E. C. Bash.) 
on 


Toledo 


Cleanup sales in Toledo and 
Lucas County carried August new- 
car registrations to 1,629, compared 
with 1,670 in July and 1,087 in Au- 
gust a year ago. 

By makes, registrations were: 
Chevrolet, 470; Ford, 375; Oldsmo- 
bile, 107; Pontiac, 101; Rambler, 73; 
Plymouth, 66; Buick, 58; Dodge, 57; 
Cadillac, 47; Studebaker, 43; Mer- 
cury, 41; Edsel, 27; Renault, 23; 
Chrysler, 21; Volkswagen, 17; 
Simca, 14; English Ford, 13; De- 
Soto, 9; Imperial, 7; Lincoln, 4; 
Willys, 2, and miscellaneous, 52. 
New-truck registrations totalled 
127 in August, compared with 89 in 
the year-ago month.— (Ernest C. 
Kish.) 





Calendar 


(Continued from Page 12) 


General 

Oct, 1823— Annual American Trucking 
Assn, convention, Hotels Biltmore and 
Statler, Los Angeles. 

Oct. 21-24—Automotive Wholesalers of 
Texas, Adolphus Hotel, Dallas, Tex. 
Oct. 21-25—Second Annual Rod & Custom 
World's Fair Auto Show, Industrial Arts 
Bidg., Eastern States Exposition Fair- 

grounds, West Springfield, Mass. 

Oct, 26-28—National Transportation Meet- 
ing, La Salle Hotel, Chicago, 

Oct, 26-30—Society of Automotive Engi- 
neers, National Meetings, Transporta- 
tion and Maintenance, Diesel Engine 
and Fuels and Lubricants, Hotel LaSalle, 
Chicago. 

Oct. 27-28—National Diesel Engine Meet- 
ing, La Salle Hotel, Chicago. 

Oct. 28-30—Annual convention and trade 
show, Automotive Parts Rebuilders Assn., 
Roosevelt Hotel, New Orleans. 

Oct. 28-30—National Fuels and Lubricants 
Meeting, La Salle Hotel, Chicago. 
jov, 5-6—23rd Annual Industrial Engineer- 
ing and Management Clinic, Conrad 
Hilton Hotel, Chicago. 

Nov. 12-13—The American Society of In- 
dustrial Designers, Open Meeting, Hotel 





Statler, New York City, 




















MERCEDES-BENZ continues to be one of the most sought after cars in the world 
... and it will remain so! This new 220 S sedan is a good case in point. It offers the purchaser a subtle 
but tempting styling change, the first in several years. Some of the models are unchanged, though 
engineering advances are steadily made year after year. Gradual, unwasteful evolution is the 
Mercedes-Benz theme. It offers the consumer confidence and stability as a reassuring contrast to 
the world of rapid change around him. 


It offers Mercedes-Benz dealers economic stability too, in an industry of rapid change. 


For information concerning Mercedes-Benz franchises, write to Mercedes-Benz Sales, Inc., South Bend 27, Indiana. 
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Radio, Heater, Whitewalls .. . 





Lincoln Makes Options Standard 


What's New: 


Radio, heater, whitewalls 
standard . . horsepower and 
torque reduced .. . two-barrel 
carburetor ,.. new roof and more 
rear glass area ... new rear sus- 
pension .. . restyled bumpers, 
side trim, tail lights. 

* * aa 
ONG, lively and luxurious is a 

fitting description of the ’60 
Lincoln which dealers will place on 
display Thursday (Oct. 15). It’s an 
expensive and exclusive automobile 
for the buyer who can afford the 
last word in transportation, 

. The graceful lines of the ’59 
model are unchanged, but there 
are modifications in the bump- 
ers, side trim and taillights. A 
new roof design has added 177 
square inches of glass area at 
the rear. 

Radio, heater and white sidewall 
tires are standard equipment on 
Lincoln and Premiere models this 





year. They became standard on 
Continentals in ’59. 

Lincoln is the only U. S. car 
which has made these items stand- 
ard on every model. 

ad * 

ee transmission, power 

steering and power brakes also 
are standard, along with such other 
features as windshield washers, 
backup and courtesy lights, clock, 
padded dash and visors, remote- 
control outside mirror and foam- 
rubber cushions. 

Lincoln again uses a 430-cubic- 
inch engine, but horsepower and 
torque have been reduced, This 
year’s horsepower is 315 at 4,100 
r.p.m., and torque is 465 pounds- 
foot at 2,200 r.p.m, 

Last year’s figures were: Horse- 
power, 350 at 4,400 r.p.m., and 
torque; 490 at 2,800 r.p.m. Com- 
pression ratio remains at 10 to 1. 

For ’60, all models have a two- 
barrel barburetor which replaces 





year. The new carburetor is said to 
provide smoother idling, improved 
economy and a better air-fuel mix- 
ture, 
cd * * 

IDE and handling characteris- 

tics have been improved by the 
adoption of a new Hotchkiss type 
rear suspension which has eight 
leaf springs. Each spring is 2% 
inches wide. 

A quieter ride results from the 
use of thick rubber insulating pads 
over and under the leaf springs in 
the U-bolt attachment to the axle. 

In addition, the rear axle has 
been moved forward on the 

spring to reduce spring windup 
and rear squat on acceleration. 

For easier electrical maintenance, 
a central power control box groups 
together all major fuses and cir- 
cuit breakers. This is similar to a 
household fuse box and is located 
under the hood on the firewall. 

Fuel-tank capacity has been in- 
creased to 25 gallons (22 last year), 


the four-barrel system used last! and the tank has a baffle that 








Lineoln Has New Roof— 


A redesigned roof gives the ‘60 Lincoln a more formal look and has added 177 
square inches to rear glass area. Ride and handling have been improved by the 
adoption of a new Hotchkiss rear suspension with leaf springs. Twelve models are 
offered in the Lincoln, Premiere and Continental series. 


* * * 


keeps gasoline from sloshing back 
and forth. 
* 


* * 

A NEW instrument panel cluster 
features four hooded circular 
pods that house gauges and indica- 
tors. The pods are set above the 
panel, and the operating switches 
are located along the bottom of 

the panel face. 
As always, Lincoln interiors are 





“Stromberg Carburetor 


reliability helps keep 


car owners happy” 













“Joe, if a car keeps 


start... or if gas 


stalling . . . or won’t 


mileage is below what 
it should be . . . the 
average car owner blames 
the carburetor—and 
the car manufacturer for not 
providing a better one.”’ 


“Yes, we know that an 
efficient carburetor helps 
build owner loyalty. That’s 
why it makes sense to equip 
cars with the best carburetor. 
And that’s STROMBERG*. 
It’s built by Bendix-Elmira, 
you know. They’ve been the 
leaders in automotive fuel systems 


for a long, long time.”’ 





*REG. U.S. PAT. OFF. 


Bendix-Elmira 


ECLIPSE MACHINE DIVISION 
ELMIRA, NEW YORK 


“Gendix” 








" a Sa 


luxurious, Continentals have four 
all-cloth selections, 10 leather-cloth 
combinations and nine choices fea- 
turing genuine leather. 

Premiere interiors make ex- 
tensive use of pleating. Bolsters: 
and inserts for seats are offered 
in eight leather-cloth combina- 
tions and five all-leather selec- 
tions. In the Lincoln series, the 
pattern is a star cloth design 
with a vinyl bolster. 

The ’60 Lincoln has a wheelbase 
of 131 inches and is 227.2 inches 
long, 80.3 inches wide and 56.7 
inches high. Twelve models are of- 
fered in three series. Here is the 
lineup: 

Lincoln—four-door sedan, fou r- 
door hardtop, and two-door hard- 
top. 

Premiere—four-door sedan, four- 
door hardtop and two-door hard- 
top. 

Continental — four-door sedan, 
four-door hardtop, two-door hard- 
top, convertible, town car and lim- 
ousine, 


Wiles Writes 
On Life Sans 


General Motors 


FLINT.—For Ivan L, Wiles, two 
years of “life without General Mo- 
tors” have been anything but hum- 
drum boredom, 

Wiles, 61, writes of his retirement 
experiences in an article in the 
October issue of Fortune magazine. 
The former gen- 
eral manager of 
Buick was GM’s 
executive vice- 
president in 
charge of dealer 
relations when he 
retired for health 
reasons Dec, 31, 
1957, 

Wiles confides j 
that his pre-re- 
tirement fears a 2S 
were real enough, Ivan L, Wiles 
but that he “was astonished, when 
the time came, to find out how 
much fun retirement could actually 
be.” 

Among other forms of relaxation, 
Wiles says he has broadened his 
reading habits, spent good-weather 
days sailing or golfing in Florida 
or northern Michigan and is in be- 
tween trips abroad. He has retain- 
ed a winter residence here. 

Admitting that it is “psychologi- 
cally impossible” to scrap entirely 
his interest in GM, Wiles declares 
he closely follows AUTOMOTIVE NEws 








}and receives GM’s press releases. 


“T retain a feeling for Buick 
something like what an old grad 
has for his college,” writes Wiles. 
“Buicks are still the only cars I 
ever buy, and it bothers me when 


| Buick has a bad year.” 


Pleasures that make possible a 
successful retirement, he advises. 
are the lack of schedule commit- 
ments and the “enchantment in 
seeing the world again with an un 
cluttered mind.” 





Van-Trow Olds Opens 
JACKSON, Miss. — Van-Trow 
Oldsmobile Co., formerly Biljac 
Oldsmobile Co., has opened for 
business at 226 E. Rankin St, Toby 


| Trowbridge is president. His part- 
|ner is A. T. Van Veckhoven, who 
|remains in Monroe, La., home of 
| Van-Trow Oldsmobile-Cadillac Co. 


Trowbridge also heads Van-Trow 
Imports, a foreign-car firm in 
Baton Rouge, La. 








|THEY’LL SEE. 


THEY'LL BUY GUIDE-MATIC 


HERE’S HOW IT WORKS Energized by the beams of an oncoming car, Guide- 
Matic softens the brights OO 1 OO toaglare-free glow @@ 2 @@ . 
Here’s the first signal for oncoming drivers to dim their brights. A split second 
later, the inboard beams wink off @@ 3 @@ , restating . . . with greater 


Guide-Matic Power Headlight Control . . .with its trend-setting Safety Salute 
... 1S the exclusive GM option that will ease any prospect behind the wheel of 
the 1960 GM cars you sell. 


1960’s NEWEST There’s never been anything like Guide-Matic with its new 
slim-line styling, new efficiency, exclusive new features, and new low price. 


CAPTIVATING PERFORMANCE Prospects will be amazed when you show them 
the exclusive Safety Salute dimming sequence on your showroom floor. This 
newest of General Motors contributions to night-time driving safety is an 
easy clincher for any sale. 


NIGHT FLIGHTS Night-time’s the proof time for Guide-Matic and the exclusive 
Safety Salute. Feature a Night Flight in your 1960 car and give yourself more 
profitable selling hours. 


LOOK FOR PRESOLD WALK-INS Starting with 2-page, four-color ads in Life and 
the Post, Guide will keep pre-selling your prospects right through winter 
and spring . . . your peak sale season. And you can tie in with Guide 
furnished window displays and customer brochures. 


DEVELOPED BY GUIDE LAMP DIVISION © 


GENERAL 


urgency . . . a Safety message that can’t be ignored. When the cars have 
passed, in perfect safety, Guide-Matic makes sure the brights come back on 

OO 4 OO, instantly. Guide-Matic is always there with the right light 
for every driving problem. 


QUICK PROFITS Guide-Matic is in the same price class as white sidewall tires. 


Both are easy to sell, both are high profit extras that sweeten the profit on 
any deal. Why not feature Guide-Matic today? 


AVAILABLE ONLY ON 1960 CHEVROLET, BUICK, 
PONTIAC, OLDSMOBILE AND CADILLAC CARS 


GUIDE-MATIC 


POWER HEADLIGHT CONTROL 


MOTORS CORPORATION * ANDERSON, INDIANA 
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QUALITY, with new appointments, new luxury through- 
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PY VALITY FEATURES: Glowing new fashion- 
fresh colors, inside and out. Deep, rich sap- 
phire enamel finish that needs no waxing. 
Tasteful new upholsteries (fabric or wash- 
able vinyl), new appointments. Padded, 
tailor-finished dash and sun visors. Let-down 
front seats. Pile carpet. Nothing has been 
spared to build quality into The Lark. 


MARK- 


=> 


#” vower: Improved 90 hp. economy six, 
with new carburetion and combustion 
chamber. Or the brilliant V-8, with accel- 
eration zero to 60 in under ten seconds. Top 
winner over all other eights in this year’s 
Mobilgas Economy Run. Costs little more 
than most sixes. Both engines turn in peak 


performance on regular gas. 


tOR 196 


> PROVEN ECONOMY: Owners report fewer 
service jobs, lower service charges than for 
any other car they have recently owned. 
Cuts insurance and mileage costs, too. For 
greater satisfaction, greater service, greater 
savings — your long-lasting car investment 
for 1960—see it, drive it today. You'll love 
that Lark. 


THE LARK LINE FOR ’60 


New 5-passenger Convertible 


New, easy-entry, 4-door Station Wagon 


6-Passenger, 2-door Sedan 


8-Passenger, 2-door Station Wagon - 
6-Passenger, 4-door Sedan 
6-Passenger Hardtop 


PROVEN BY 750 MILLION MILES OF OWNER 
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Displays Bring in Sales— 


Shock-absorber sales records are set regularly by Hervey McDonald in his garage 
at 161 Chestnut St., Springfield, Mass. He credits much of his sales success to his 


unusual window displays. In one he piles 
@ graphic display of what the motorist wou 


his car. In the other, he displays new shock absorbers. In both windows he features 


the manvfacturer's sales story. 





worn-out shock absorbers and springs as 
Id see if he ever “got out and got under" 





GMC Will Entertain 
At ATA Convention 
PONTIAC.—An evening of enter- 
tainment featuring a “Cavalcade of 
American Music” will be provided 
Oct. 20 for truck operators and 
their wives by GMC Truck & Coach 
division at the American Trucking 





Assns. convention in Los Angeles. 

Stanley Melba and his orchestra 
will furnish the music and Russell 
Nype, Larry Douglas and Betty 
Madigan will take leading parts 
in the musical cavalcade featuring 
songs of great American compos- 
ers. 








What's New... 








In Parts and Accessory Distribution 








General Trading Names 


Davis Merchandising Chief 


CHICAGO.—Joseph E. Davis has 
been appointed general merchan- 
dising manager of General Trading 
Co. He will head the company’s ex- 
panded distribution and merchan- 
dising program. 

General Trading, a division of 
H & B American Corp., plans to 
add more than 25 stores to its out- 
lets, will modernize other stores 
and plans to double its sales fig- 
ures during the coming year, ac- 
cording to J. Weaver Welch, presi- 
dent. 


= oa a 
Transmission Parts Firm 


Moves to New Quarters 
EVANSTON, Ill.— Automatic 

Transmission Parts, Inc., has 

moved its manufacturing plant and 


general sales offices from Chicago 
to 1922 Ridge Ave., here. 

According to Richard Wolff, who 
is in charge of sales, the move 
more than quadrupled floor space 
and provides for further expansion 
of present lines and addition of 
new items. 


AWOT te Convene 
In Dallas Oct. 21 


AUSTIN, Tex.—The 26th annual 
convention of the Automotive 
Wholesalers of Texas and the sixth 
annual booth conference will be 
held Oct, 21-24 in Dallas. 

Speakers will include Rep. Wright 
Patman, Texas Democrat; Lloyd L. 
Lott, Bruce Dodson & Co., Kansas 
City; Dr. B. G. Gross, Chicago in- 
dustrial relations expert, and W, W. 
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Save with 


Everybody recognizes the economics of using a single 
molded plastic part rather than a multi-part assembly. 
But when you mold the complete unit of PLexicLas® 
acrylic plastic, the saving is just one of many out- 


standing advantages you gain. 


Obviously, assembly time is eliminated. There are no 
metals to corrode, tarnish or pit. All decorative effects 
are protected from harm on the underside of the 


molding. The surface is 


mirror smooth and continuous. 


Color range, metallic effects and accurate reproductions 
of trademarks are almost unlimited. And there’s built-in 
resistance to breakage and weathering. 


The above example is based on estimated costs . . . and 
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GLAS molding 
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incidentally, saved this company thousands of dollars. 


Perhaps you can put PLexictas to work for your 


company ...at a big saving. 


and molding help. 


Write for information 


DETROIT REPRESENTATIVE: R. C. Oglesby, Nor-Way Building, 
20211 Greenfield Road, BRoadway 3-0674 


In Canada: Rohm & Haag Co. of Canada, Lid., West Hill, Ontario. 





Chemicals for Industry 


fal ROHM & HAAS 


COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA 


Callan, Central Freight Lines & 
Central Forwarding, Inc., Waco, 

Manufacturers and their repre- 
sentatives will be on hand to confer 
with wholesalers at the booth con- 
ference, according to G. C. Morris, 
AWOT executive director. 


* * * 
4 Reps for Buckeye 
DAYTON, O.— Four new repre- 
sentatives have been appointed by 
Buckeye Tools Corp. They are: 
Stoelker Equipment Co., Inc., Bir- 


mingham, Ala.; The Tool Crib, Inc., 


Knoxville, Tenn.; Frank S. Kana- 
ley, Syracuse, N. Y., and R. H. 
Gessner Co., Buffalo. 

* = +. 


Tapp Moves to Helm 


KANSAS CITY.—Leonard A. 
Tapp, associated for 14 years with 
Jobbers Supply Co., Inc., here, has 
been elected president of the firm, 

* * * 


Howell Named Counsel 


To ASIA Wholesaler Unit 


CHICAGO.—George E, Howell, 
Chicago attorney, has been ap- 
pointed special counsel to the 
wholesalers division of the Automo- 
tive Service Industry Assn. 

Howell and his firm, Tenney, 
Sherman, Bentley & Guthrie, have 
had extensive experience in trade- 
association law and practice, and 
have represented a number of as- 
sociations, including the former 
MEWA, in years past, an ASIA 
spokesman said. 

* os 


Makers of A.B.C. Bearings 


Face FTC Price Charge 


WASHINGTON.—The Federal 
Trade Commission has charged the 
manufacturers of “A.B.C, Bear- 
ings” with discriminating in price 
among their customers. 

Cited in the commission’s formal 
complaint were American Ball 
Bearing Corp., Leo L. Lowy, trad- 
ing as American Ball Bearing Co., 
and Al Parker, sales representative 
for both concerns. All respondents 
have their offices at Flushing Ave. 
and Cumberland St., Brooklyn, N. Y. 

* * 


Kraco Breaks Ground 


For New Plant, Offices 


COMPTON, Calif.— Kraco Prod- 
ucts, Inc., manufacturers of auto 
floor mats, has broken ground for 
new general offices and enlarged 
factory facilities here. The new fac- 
tory, which covers over 33,000 
square feet, is Kraco’s third major 
expansion in less than two years 
and will more than double the size 
of the present plant. 

The two-story, ultra modern ex- 
ecutive offices, directly in front of 
the new factory, will cover over 
6,000 square feet. 

” * 


Pacific Automotive Show 
Is Scheduled March 10-13 


LOS ANGELES.—Manufacturers 
of replacement parts who distribute 
through wholesaler to retailer have 
been invited to participate in the 
1960 Pacific Automotive Show. 

The show will be held March 
10-13 in the City Auditorium in 


Denver. 
* + + 


Stahl Distributors See 


New Plant in Cleveland 

CLEVELAND.—Inasmuch ag the 
completion of its 60,000-square-foot 
Cleveland plant and the opening of 
the Truck Body & Equipment Show 
occurred at approximately the 
same time, Stahl Metal Products 
Co., Cleveland, builders of utility 
bodies and truck equipment, took 
the opportunity to entertain its dis- 
tributors at an open house last 
week. 

Following a dinner and enter- 
tainment, the distributors and 
other guests were flown in a group 
to Chicago for the opening of the 
TBEA convention. 


Tractor Lube Guide Offered 


CHICAGO—Chek-Chart Corp. 
has announced publication of a new 
Tractor Lubrication Guide, a 64- 
Page manual of manufacturer-ap- 
proved tractor-lubrication informa- 








tion on popular makes and models 
of farm tractors. 
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In the New York market... among 
4,730,000 adult News readers 


2.240.000 read 
The News exclusively! 


The exclusive readership of the 

















Daily News exceeds the entire readership 

of any other New York City newspaper. 
And the non-exclusive readers of 

The News number 2,490,000—-include from 

one-third to two-thirds the readers of 














all other New York City newspapers. 





Source: Profile of the Millions— 

2nd Edition, a massive study of 

New York market characteristics. 

Call any News office for a presentation. 


There are 11,130,000 adults, fifteen years and 
over, in New York City and its suburbs—and 20% 
read no other newspaper than The News. 


The exclusive News readership is larger than 
the audiences of all but a few top nighttime 
television programs—and you get it every day! 

And remember that the exclusive News 
readership is just a plus—less than half of the 
total audience reached by this newspaper. 


It’s obvious that if you’re out of The News, 
you fail to reach a large segment of this 
metropolitan market; and television offers 
no assurance of reaching it. 


It is also obvious that when your advertising 
is in The News, you are covering the largest 
share of the market—and getting attention, 
readership, reception and response that no other 
medium can surpass! At a lower cost, as well! 


Ask any New York News office for details. 





THE NEWS, New York’s Picture Newspaper 


More than twice the circulation, daily and Sunday, of any other newspaper in America. 


News Building, 220 East 42nd St., New York 17—Tribune Tower, Tribune Square, Chicago 11—155 Montgomery St., San Francisco 4 
8460 Wilshire Boulevard, Los Angeles 5— Penobscot Building, Detroit 26—27 Cockspur St., London S. W. 1, England 
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P, reserve and P. rotect 


the investment of your 








? 
customer 5 Car .« « « 


with a BLUE CORAL Treatment 
the “Chromaphylactic” treat- 
ment known the world over 

for its enduring protection of 


Cleryfie and aff present-day finishes. 





AVAILABLE TO ALL CAR DEALERS 














Auto Personnel 








Lee LaRocque has joined the 
staff of sales engineers of Delman 
Co., Detroit, manufacturer of wind- 
shield washing equipment. 


Hertz Promotes Stieglitz 
Ronald M. Stieglitz has been 
named assistant to the vice-presi- 
dent and general manager of Hertz 
American Ex press International, 
Ltd., with headquarters in Chicago. 
He formerly was manager of Hertz 





General Tire Sales Top 
$483 Million in 9 Months 

General Tire & Rubber Co.’s con- 
solidated sales for the fiscal nine 
months ended Aug. 31, were $483,- 
644,239, compared with $321,405,954 
for the same three fiscal quarters 
in 1958, an increase of 50 percent. 

Sales for the first nine months 
of 1959 exceeded sales for the en- 
tire 1958 fiscal year. Estimated 
earnings for the first nine months 
of 1959 were $20,320,567. 





International’s New York head- 
quarters. 

- * o 

White Moves Up Pair 
Duane B. Wolf has been named 

manager of the Pittsburgh branch 
of White Truck, and William L. 
Peterson has been appointed man- 
ager of the Philadelphia branch. 

- = a 


Named by Sun Finance 


Jack Lampl sr., president and 
founder of Sun Finance & Loan 
Co., Cleveland, has been named 
chairman of the board, and his son, 
Jack W. Lampl jr., has been elected 
president. ‘ 

oa 


Dwyer Retires at 65; 


DeSoto Customer Aide 

Paul S. Dwyer, 65, has retired 
from Plymouth-DeSoto-Valiant di- 
vision. He had been staff specialist 
in charge of customer relations for 
DeSoto for 13 years. 

Dwyer joined DeSoto in 1934 as a 
service representative in Philadel- 











2 reasons why engines 
get more power protection 
from Perfect Circle 





1. PERFECT CIRCLE 2-in-1 CHROME SETS 


solve problem of excessive 


oil consumption past pistons! 


2-in-1 Chrome sets provide the finest piston rings 
obtainable! Top rings and oil rings are plated with 
thick, solid chrome. Entire area of ring travel gets 
complete wear protection, more than doubling life 
of cylinders, rings, pistons. No tedious break-in is 


necessary, rings are pre-seated at factory. 


INSURE CUSTOMER SATISFACTION — Install 2-in-1 
Chrome sets for thousands of extra miles of power 


protection and positive oil control! 


PERFECT CIRCLE VALVE SEALS 


solve problem of excessive 


oil consumption past valves! 


New rings and restored valve efficiency produce 
higher compression pressures...and higher de- 
celeration vacuum. Increased vacuum draws oil 
through loose or worn valve guides. Stop this oil 


loss with new Perfect Circle Valve Seals! 


INSURE CUSTOMER SATISFACTION—Install Perfect 
Circle Valve Seals on all re-ring jobs and all overhauls. 

















PERFECT_“__CIRCLE 


POWER SERVICE PRODUCTS 
Don Mills, Ontario, Canada 


PISTON RINGS AND 
Hagerstown, Indiana 





phia, a position he held until he 
wag assigned to the factory in 1946. 
Dwyer estimated he has answered 
at least 20,000 letters from DeSoto 
customers. 

* * 7 


Davenport Elected 


John N. Davenport has been 
elected president of Fulton Foun- 
dry & Machine Co., Cleveland, and 


a SS RY 


Edward Burkholder has been elect- _ 


ed sales vice-president and sales 
manager. 
+ oa + 


AP Parts Names Johnson 


Paul U. Johnson has been named 
territory manager in Northern New 
Jersey for AP Parts Corp, He has 
also been assigned to a section of 
lower metropolitan New York. 

+ * of 


Blank, Duffy Reassigned 
By Electric Autolite 


The selection of W. E. Blank for 
special assignment on the staff and 
the appointment 
of Edmond T. 
Duffy as replace- 
ment sales direc- 
tor, has been an- 
nounced by Elec- 
tric Autolite Co., 
Toledo. 

Blank will con- 
tinue as a vice- 
president with 
the company. 
Duffy joined Au- 
tolite in June of E. T. Duffy 
this year, having been with the 
Weatherhead Co. for 10 years in 
various sales management posts. 

* * * 


Casserly Named 


John P. Casserly has been named 
general sales manager of the auto- 
motive division of Electric Storage 
Battery Co. He had been manager 
of the division’s national accounts 
sales. 





+ = *” 
Willys Shifts Delaplain 
J. C. lain, senior vice- 
president of Willys-Overland Ex- 
port Corp., has been named to 
the new position of director of 
marketing of Industrias Kaiser 
Argentina, S. A., Willys affiliate 
in Buenos Aires, Argentina, He 
will be responsible for all mar- 
keting activities of the Argentine 
company and will develop a pro- 
gram of merchandising to fit the 
needs of a major manuf: 
expansion program now in prog- 
~— a Ed * 


Schlegel Shifts Karal 


Donald W. Karal has been ap- 
pointed manager, polishing product 
sales and advertising, by Schlegel 
Mfg. Co. Karal, who has been with 

(Continued on Page 47, Col.1) 


Leasing Trend 
Grows Sharply 
In Buffalo Area 


BUFFALO.—Auto dealers are 
watching with more than passing 
concern the sharp increase in the 
use of leased transportation in 
Western New York. 

Some dealers view the trend as a 
serious threat to the sale of new 
and used cars in years to come. 
Others feel that only a limited 
number of drivers will lease cars 
and trucks. 

Conservative estimates indicate 
there are about 1,450 passenger 
cars and 500 trucks operating under 
lease in this area. This is quadruple 
the number in 1950. 

Included in this estimate are both 
short-term rental vehicles and long- 
term (one or two year) leased cars 
and trucks. 

The dollar volume of the business 
is very difficult to estimate, But 
when both leased and rented ve- 
hicles are combined into one and 
the usage charge on rented vehicles 
is included, the figure comes to 
about $5 million for the Western 
New York area, 

There are at least a dozen firms 
renting and leasing cars in metro- 
politan Buffalo and possibly as 
many as 50 other firms that may 
have one or more cars operating 
here, 

Of the 1,450 estimated cars leased 
or rented here, about 1,100 come 
from local agencies while the rest 
are from out of town concerns. Of 
the 500 trucks leased here, about 
300 are from out of town. 

















yea 
in 

are: 
line 


gen 
Car 


anne 
of se 


Wil. 
OF | 


presi 
Corp 


dent 
mani 
high’ 
axles 


Point 
Norn 
Stam 


Gen 
Assi 


In 
motic 


eratic 


Ap] 
48 asi 





See 


a 


a 


\ 








AUTOMOTIVE NEWS, OCTOBER 12, 1959 


47 











Auto Personnel 








(Continued from Page 46) 


the industrial textile firm for four 
years, was technical representative 
in New York and New England 
area for Schlegel’s building product 
lines. 

* ok oe 


Hertz Names Petersen 


R. A. Petersen has been named 
general manager of the Rent A 
Car division of Hertz Corp. 


cd * * 


GMC Appoints Millard 


To Research Post 

Appointment of James W. Mil- 
lard as transportation productivity 
research manager for the truck di- 
vision has been 
announced by 
GMC Truck and 
Coach division, 
GeneralMotors 
Corp., Pontiac. 

Millard brings 
to his new posi- 
tion a long back- 
ground in the 
fields of trans- 
portation re- 
search and mar- 
keting. Millard 
was an independent marketing con- 
sultant for the past two years, Mil- 
lard served several important 
clients. Prior to this he was a vice- 
president of Kudner Agency, Inc., 
where he was supervisor of account 
service for several major accounts. 

* a * 


Kelsey-Hayes’ Maxwell 


Heads Automotive Sales 


Phillip H. Maxwell has been 
named sales manager of the auto- 
motive division of Kelsey-Hayes Co. 

Maxwell, who has been with Kel- 
sey-Hayes since 1942, had been as- 
sistant sales manager. 

col * * 


Wells Mfg. Names Roberts 


General Sales Manager 

Jack L. Roberts has been ap- 
pointed general sales manager of 
Wells Mfg. Corp., manufacturer of 
fuel pumps, fuel filters and ignition 
parts. 

Roberts will headquarter at Fond 
du Lac, Wis., home of Wells. 

* * * 
Burch Joins Autolite 

The appointment of Robert M. 
Burch as his assistant has been 
announced by E. R, Stroh, director 
of sales for Electric Autolite Co. 


* * * 


Wilson Elected President 


Of Ward La France Truck 


Roy W. Wilson has been elected 
president of Ward La France Truck 
Corp., Inc. 

Wilson formerly was vice-presi- 
dent of Napco Industries. Detroit, 
manufacturer of Federal trucks, 
highway safety. equipment and 
axles for military vehicles. 

* * o* 


J. W. Millard 


Johnson in New Post 


Wayne D. Johnson has been ap- 
pointed assistant sales manager for 
Norma-Hoffmann Bearings Corp., 
Stamford, Conn. 

* * * 


General Tire Appoints 
Assistant to Sales Chief 


In a major sales executive pro- 
motion, John G. Ragsdale has been 
named assistant 
to the sales vice- 
president of Gen- 
eral Tire & Rub- 
ber Co., Akron. 

In his new ex- 
ecutive assign- 
ment, his fifth 
since joining 
General Tire in 
1948, Ragsdale 
will work closely 
in the company 

J. G, Ragsdale in the promotion 
of both replacement and original 
equipment tire sales as well as re- 
taining supervision over the adver- 
tising department. Since 1958, he 
has directed General Tire’s over-all 
advertising and sales promotion op- 
erations. 

* * +e 


Stahl Joins Willys 
Appointment of Murray W. Stahl 
488 assistant manager of sales train- 








ing, shows and exhibits for Willys 
Motors is announced, Stahl former- 
ly was with the University of 
Toledo for eight years, most re- 
cently as assistant professor of 
English, 

* * * , 
Pacific Outdoor Advertising 
Names Burdette in Sales 


Clarence Burdette, former head 
of the Chevrolet Dealers Assn, in 
San Diego County, has joined Pa- 
cific Outdoor Advertising Co. as 
sales manager for the Cordtz divi- 
sion in San Diego. 

Burdette had been in the agency 
field and outdoor-advertising busi- 
ness prior to going with the Chev- 
rolet group. 

* 


Wilson Joins Gabriel 


Frank S. Wilson has been ap- 
pointed general manager of the 
new international division of Ga- 
briel Co. Before joining Gabriel, 





Wilson was with the Commerce 
Department in Washington. 
a 


* * 


Lynch Joins Hurd Lock 


Robert N. Lynch has joined Hurd 
Lock & Mfg. Co., Detroit, as mar- 
keting manager in charge of mar- 
keting, advertising, sales promotion 
and nonautomotive sales, 

* * ~ 


Autolite Appoints Gerber 


J. M. Gerber has been named 
operations manager for the Hazle- 
ton division of Electric Autolite 
Co.’s general products group, He 
replaces P, H. Snyder, resigned. 

* * 


Ford Taps Molina 


Appointment of Edgar R. Molina 
as general manager of Ford Motor 
Co. (Mexico) S.A. has been an- 
nounced. Molina will succeed 
Fraine B. Rhuberry, who is retiring 
after 47 years in the automobile 
industry. Twenty-five of these have 
been spent in Mexico. 


* * ” 
Buick Shifts Wilcox 
W. W. Wilcox has been named 
new Buick district manager in 
Duluth, Minn. He formerly was in 
car distribution in the Chicago 











Some roads in Germany have 
corrugated shoulders that serve 
as safety bumps for motorists. 





zone. Wilcox replaces Jack Lam- 
bert, who joined Zenith City Buick 
in Duluth as general manager. 
* * * 
Palmquist Joins S-P 
James E. Palmquist has been ap- 





pointed manager of Studebaker- 
Packard’s insurance department. 
He succeeds Bruno OC. Wichmann. 

ca * * 


GMAC Promotes Eva 
John M. Eva jr. has been ap- 
pointed manager of the Bakersfield 
(Calif.) branch of General Motors 
Acceptance Corp. He formerly was 
sales manager of the Pasadena 


branch office. 
* * x 


3M Promotes Douglas 

Don J. Douglas, who joined Min- 
nesota Mining & Mfg. Co, in 1930 
as a laboratory technician, has 
been promoted to general sales 
manager of 3M’s reflective products 
division. Douglas, who recently was 
national commercial markets sales 
manager for the division, will be 
responsible for sales of all 3M re- 
flective products. 





Kumpf Adds Import Deal 

DENVER, Colo.—Kumpf Motor 
Car Co, has opened its second im- 
ported-car center at Cherry Creek. 
It operates as Cherry Creek Im- 
ports and Perry Miller is manager. 
The firm handles Jaguar, Austin- 
Healey, Morris, Riley and MG. 








for 





FORGE A 














KENDALL 


MOTOR OILS 


KENDALL REFINING COMPANY 
BRADFORD, PENNA. 
Lubrication Specialists 
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STRONGER LINK 


TO BRING THE 
WANDERING CUSTOMER 


BACK TO YOUR 


SERVICE DEPT. 


_A proven sales and service 


traffic builder that provides you with the 


vital link that assures success of factory 


stimulated service programs. 


™ coupon.toda 











A personalized motivator that induces 
car Owners to pass by non-dealer service outlets 


and return regularly to the car dealer. 


If you’re interested in this 


proven service stimulus, send the 
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Highways and Safety .. . 





Overweight Drivers 
Called More Risky 


By Jules Larochelle 
Staff Correspondent 

A fat automobile driver is more 
accident-prone than a slim driver 
and his accident rate is directly 
proportional to his degree of over- 
weight, according to Dr. Rosaire 
Robillard, of Sacred Heart Hospital 
and the University of Montreal. 

Robillard was one of a panel 
of five doctors who discussed the 
medical aspects of traffic acci- 
dents during sessions of the 29th 
annual meeting of the Canadian 

Association of French-language 

Doctors at the Queen Elizabeth 

Hotel in Montreal. 

Discussing nutritional diseases 
and their effect on traffic accidents, 
Robillard said that the effect of 
obesity on traffic accidents is often 
overlooked. 

But, he said, it has been shown 
that overweight people are involved 
in traffic accidents at a rate of 85 
per 1,000, compared with a rate of 
60 per 1,000 for people of normal 
weight. 

“The frequency of accidents 
among the obese is directly propor- 
tional to their degree of over- 
weight,” he said. “And the factors 
involved include lack of bodily 
agility as well as the euphoria (ex- 





Price Is Viewed 
As Chief Drawback 
Of New Compacts 


DETROIT.—In a review of the 
Big Three’s compact cars, Arthur W. 
Baum, Saturday Evening Post 
writer, predicted the newcomers 
“will be a pleasant surprise in all 
ways but one—price.” 

With prices starting close to 
$2,000, there is bound to be a lot 
of disappointment, he said in an 
article entitled “The Big Three 
Join the Revolution.” 


Baum said that although the in- 
dustry’s market studies showed 
that most people said economy of 
Operation was their first desire in 
@ small car, “there is ample room 
for believing that a great many 
people had expected the new cars 
to be $1,500 or even $1,200 cars.” 

He reported that the Chevrolet 
Corvair, Ford Falcon and the 
Chrysler Valiant “are ingeniously 
designed, comfortable and possess 
excellent performance characteris- 
tics,” 

Cars which the Big Three al- 
ready are importing will be the 
foreign makes hurt most by the 
new compacts, Baum predicted. 
These include some British Fords, 
Chrysler’s Simca and GM’s Opel 
and Vauxhall, he said. 

The new small cars, he continu- 
ed, won’t compete in price with im- 
ports accounting for the largest 
sales volume in the U. S—the 
Volkswagen and the Renault. 

“It would be hard to believe that 
any one of these new arrivals will 
fail to sell,” Baum said. 


Autolite Shifts 
Blank and Duffy 


TOLEDO. — Electric Autolite Co, 
has named W. E. Blank to a spe- 
cial assignment and appointed Ed- 
mond T. Duffy director of replace- 
ment sales, according to Edwin R. 
Stroh, sales vice-president. 

Blank continues as a company 
vice-president. He entered the auto 
business in 1921 and joined Auto- 
lite in 1932 as a district representa- 
tive in the battery division. He be- 
came divisional sales manager 
three years later and was named 
director of marketing in 1955. 

Duffy joined Autolite last June 
after 10 years with Weatherhead 
Co. in sales management posts. 


Klepfer Estate Tops Million 


BUFFALO.—Frank J. Klepfer, 
82, pioneer automobile dealer who 
died June 9, left a gross estate of 
$1,094,967.93, a State tax appraisal 
disclosed. He was a founder of 
Klepfer Bros. (Buick). 








aggerated sense of well-being) 
common to people whose sensual- 
ity is concentrated on food. 

When obesity is “pronounced” 
Robillard said, a driving license 
should be restricted to private 
automobiles. And “when obesity is 
extreme, even this tolerance should 
not be extended.” 

Other nutritional disorders that 





Smog-Strainer Law 


Sought in California 

SAN JOSE, Calif. — Enactment 
of a law to force installation of 
air pollution control devices on 
motor vehicles was advocated by 
the California County Supervis- 
ors Assn. at its annual meeting 
here. 

Such a bill failed to win ap- 
proval during the 1959 legislative 

on. 





might affect the traffic accident 
rate included diabetes and an 
over-active thyroid, Robillard 
said. 

Generally speaking, diabetics 
whose disease is controlled by diet 


or by the new pills which can be 


taken by mouth may be allowed to 
drive all types of private and com- 
mercial vehicles, he said. 

Diabetics who need insulin injec- 
tions, and in whom the disease 


causes various complications, have; & 


to be judged on an individual] basis. 
Many of them are very good risks 
as drivers but others should not 
drive at all or should drive only 
private automobiles, he said. 

The consensus of the panel 
which discussed various illnesses 
and handicaps—heart conditions, 
poor eyesight, mental illness and 
alcohol—was that the doctor 
must assume increasing respon- 
sibility for warning people who 
are potential hazards behind the 
wheel and for advising public 
authorities how to estimate the 
extent of any existing handicap. 
It was stressed that under to- 
day’s driving conditions certain 
people must be prepared to give up 
the right to operate an automobile 
in the interests of the general wel- 
fare. 








® 


Karting Becomes a Family Sport— 


Karting, a fast-growing new sport, is making rabid race car drivers out of thousands 
of new fans. Started as “something for the kids" on the West Coast two years ago, 
karting has spread all over the country with fathers, mothers, and even little sisters 
“getting in the act." A kart consists of a bucket seat welded to a tubular steel frame 


that rolls on small pneumatic tires and is powered by a lawnmower engine. 
pit crews ready the drivers for a race. Note the many mothers on the job. 
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News to Note... 








DETROIT. —Service Steel divi- 


» sion of Van Pelt Corp. has moved 
' into new quarters at 13700 Sher- 
| wood. The new location covers 75,- 


000 square feet and has been de- 
signed especially for handling, 
processing and storing steel tubing. 

Two 7%-ton, 65-foot bridge 
eranes span the warehouse floor, 
storage-rack and truck-loading 
areas, and jib cranes, monorails 
and mobile cranes serve the cutting 
equipment and provide additional 
capacity for loading and unloading 


| trucks. The shipping department is 


arranged to allow trucks to drive 
through the building. 
+ - - 


Howe Industries Sold 


To Eaton Products 

LONDON, Ont.—Eaton Automo- 
tive Products, Ltd., has purchased 
William Howe Industries, Ltd., 
Windsor, according to W. A, Pater- 
son, vice-president. 

The Howe operations will be fit- 


Auto News in Brief 








ted into the present Eaton London 
plant, a subsidiary of Eaton Mfg. 
Co., Cleveland. The acquisition will 
permit Eaton to manufacture gear 
shift and selector assemblies for 
the first time. The firm also turns 
out heaters and other vehicle com- 
ponents. 

* * * 
Pennsylvania Tire Building 
Plants in Texas, Mississippi 

MANSFIELD, O.— Pennsylvania 
Tire Co. is building a tread-rubber 
plant at Paris, Tex., and a tire 
manufacturing plant at Tupelo, 
Miss. 

Officials said production is sched- 
uled to get underway in Paris this 
summer and in Tupelo in the fall. 

a ++ +. 


Rochester Products Opens 


Arizona Test Facilities 


ROCHESTER, N. Y.—Establish- 
ment of permanent carburetor and 
fuel-injection test facilities by 


Rochester Products division of 
General Motors at the GM Desert 
Proving Ground at Mesa, Ariz., was 
announced by Russell F. Sanders, 
director of engineering and sales. 

Arthur G. Winter, staff engineer 
in charge of laboratory and road- 
testing activities for the division, 
has been named resident engineer 
in charge of development and test- 
ing at Mesa. Winter also will be 
responsible for Rochester Products’ 
high-altitude test work at the GM 
Pike’s Peak engineering test head- 
quarters at Manitou Springs, Colo. 

s. Sh. 


Kentucky City Building Plant 


For Lease to General Tire 

MAYFIELD, Ky.—General Tire 
& Rubber Co. will occupy a $1,714,- 
000 building to be constructed and 
equipped by the city. 

The new plant will be leased to 
General Tire. Construction is 
scheduled to be completed in about 
14 months. 


* * +. 
Western Canada Tire Plant 


Is Planned by Firestone 


HAMILTON, Ont—A multi- 
million-dollar expansion program 
including a new tire manufacturing 
plant to be located in Western Can- 
ada has been announced by T, M. 
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A water pistol, based on the 
principle of the German World 
War II rifle that would shoot 
around corners, was developed in 
1952. The driver, according to di- 
rections, could “stick it out of 
the window, pull the trigger” and 
the water would “squirt around 
the window post of the car and 
on to the windshield” where it 
was wiped off. 








Mayberry, president, Firestone Tire 
& Rubber Co. of Canada, Ltd. 
“Firestone of Canada has taken 





greatest enterprise—depends on tire accomplishments 


valves that match the outstanding 
performance of all tires! 





TODAY — 


—— 


EXTRA DECADES OF EXPERIENCE. Schrader produced 
the first standard tire valve in 1898. Today’s valve 
core fits the valve housing of 1898 with equal facility. 





COMPLETE MODERN FACILITIES. Schrader is equipped 
to design and produce valves for the most advanced 
tires for any vehicle, with guaranteed performance. 





INDUSTRY WIDE COOPERATION. America’s Automotive, 
Tire and Tire Valve Industries discovered many decades 
ago that cooperative efforts were mutually beneficial. 





si 


RIGID QUALITY CONTROL. This important Schrader 
program is so successful that tire valve perform- 
ance is taken for granted on vehicles the world over. 


The greatest achievement of the automotive industry is mass production 
of high quality at low cost. This single factor, accomplished in only sixty 
years, has made our country’s standard of living the highest in the world. 
How? By the cooperation of many companies in the Automotive, Tire and 
Tire Valve Industries ... the pooling of experience, ideas, and information 
... the wise investment of brains, time, and money in ever better facilities... 
the specialization of skills. Schrader, for example, designs and produces 
such practical, dependable valves that tire and vehicle designers never 
need restrict themselves with valving problems. Schrader Tire Valves match 
best performance of best tires ... and always have on every vehicle that rolls. 








edivisionotf SCOVILL 


FIRST NAM 


A. SCHRADER’S SON + BROOKLYN 38, N. Y. 
Division of Scovill Manufacturing Company, Inc. 
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FOR ORIGINAL EQUIPMENT AND REPLACEMENT 


an option on a 50-acre site in Cal- 
gary, Alta.” Mayberry said, “and 
has studies underway to determine 
if the site meets all necessary re- 
quirements.” He said the company 
is pursuing similar studies in other 
Western provinces. The new facil- 
ity is expected to go into produc- 
tion in late 1960. 
Cae! 


13,200 Pounds of Parts 


Shipped by Air by Eaton 
CLEVELAND, — Eaton Mfg. 
Co.’s axle division played a lead- 
ing role in one of the largest 
international shipments by air 
from Cleveland to London, The 
shipment, weighing 13,200 pounds, 
drew a price tag of $5,485.60 at 

Cleveland Hopkins Airport, 

Comprising 200 cartons of gear 
assemblies for trucks, the cargo 
was loaded aboard a United Air 
Lines flight for New York where 
it was transferred to Pan Ameri- 
can World Airways on the final 
leg of its journey to London, The 
gear assemblies were produced by 
the axle division for ENV Engi- 

neering Co., Ltd., in London. 


* * * 


Philadelphia to Conduct 


Own Motor Oil Tests 


PHILADELPHIA.—The City of 
Philadeiphia will utilize an “on- 
the-spot” test to determine the most 
efficient grade of motor oil that 
should be used in police cars and 
how frequently the oil should be 
changed. 

Shell Oil Co, will make analyses 
with five grades of its oil in 45 
squad cars for 18 months beginning 
June 1 to find methods of saving 
on auto fleet operation and main- 
tenance costs. The firm’s engineers 
will teach City mechanics at the 
Police Motorized Maintenance 
Center to evaluate the condition of 
motor oil in a matter of minutes. 


* * * 


LeTourneau Steel Products 


Placed on Open Market 


LONGVIEW, Tex.—R, G,. Le- 
Tourneau, Inc., is offering its 
steel division products to the 
open market, according to R. L. 
LeTourneau, vice-president. He 
said James R. Anderson has been 
employed to assist in handling 
the needs of steel-sales custom- 
ers. 

LeTourneau said the move will 
make available to Southern in- 
dustry an additional supply of 
high quality steel plate, which 
frequently is in short supply due 
to peak demands in other geo- 
graphic areas. 
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One Less Problem at Clairpointe— 

Members of Chrysler Corp.'s Clairpointe pilot model committee smile broadly, ap- 
parently after having solved one of the many problems that occurred during pilot 
production of '60 models. C. Granville Sharpe jr., top, center, is chairman of the two- 


hour meeting that is held every day. 








TURNINGS ... 


New Chrysler Program 
Tests Both Cars, ‘Tools 


By Joseph M. Callahan 


Engineering Editor 
REAL effort to improve the quality of Chrysler Corp.’s 
new cars was inaugurated last May when the corpora- 











A 


tion set up its new Clairpointe plant, a 163,000-square-foot 
facility behind the Jefferson 
plant in Detroit. 


In many ways Clairpointe re- 
audit 





pointe plant are actually used later 
on for the production of regular 
cars. 

C. Granville Sharpe jr., man- 
ager of the project, said, “Our 
primary function is to reveal 
discrepancies in the planning and 
production of new models. 

“And since we are actually using 
F| production-line facilities and tool- 
©\ ing, we’re accomplishing a_tool- 
— | proving job as well as a manufac- 
|turing and process-proving job. 
| “Already we've found design er- 
|rors that actually damaged mate- 
rial, and we've found it possible to 
simplify tools and processes. We 


sembles the Ford quality 
program that was 
established last 
year at the for- 
mer Edsel plant. 
However, it dif- 
fers in that pilot 
models of all 
Chrysler Corp. 
cars, except Im- 
perial, can be 
produced at Clair- 
pointe, and the 
tools and equip- 
ment at the Clair- 








J. M. Callahan 
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| the JACKSON, Michigan Market is Active 
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It is not a too well known fact that Jackson county and the Jackson area is 
producing oil. Right now there are 60 to 65 wells with five to eight additional ones 
that the drillers hope to bring in soon. 


In the Scipio field, there are 39 wells producing over 100,000 barrels of oil a month. 


This action in oil adds to business activity in Jackson, Michigan. It is another 
factor that makes Jackson a lively market. 


While a far-cry from oil, the food business is good in Jackson, too. Pictured is a 
new super market being erected for Polly’s, an important local chain of-food stores. 


Oil did not influence the expansion of this food group. The two are unrelated, but 
equally important. They indicate an expanding market in which Jackson Citizen 
Patriot, evening and Sunday newspaper, is the medium that influences buying in 
the Jackson, Michigan, area. 


JACKSON CITIZEN PATRIOT 


NATIONAL REPRESENTATIVES: AH. Kuch, | 10 E. 42n 
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find errors in one set of tools and 
then we make corrections in the 


other sets.” 
* + + 


Relief for Foremen 





Ore thing that soaks up much 
valuable time at the start of 
new-model production, he contin- ! 
ued, is that one never knows the 
effectiveness of new tools and proc- 
esses until production begins. 

Sharpe explained, “Each foreman 
has a dual responsibility when pro- 
duction begins—the managing of 
the manpower and the ‘fighting’ of 
tool and part troubles and new- 
model bugs. 

“We want to free up super- 
visors so that they can give most 
of their attention to the men. 
Usually there is a great press to 
produce cars, regardless, Now, | 
corrections can be made before 
production rises.” 


Clairpointe car production, which 


day, is accomplished by Sharpe’s | 
21-man resident nucleus plus super- | 
intendents and foremen from 
Chrysler assembly plants around 
the nation. All supervisors spend at | 
least two weeks at Clairpointe. 


“We've had people working here 


muscles,” he said, “Also, we’ve had 
some pretty good arguments on the | 
floor regarding how good a tool or | 
a method was. We settled them by | 
discussion.” 
* * + j 
JDUSTRIAL engineers closely! 
follow the construction of the! 
pilot models and work up huge! 
tomes on exactly how each car | 
should be built. Each step is listed | 
in sequence, resulting in the im-| 
portant “operation description | 
sheets” from which work standards | 
are compiled. i 
After the planning and produc- | 
tion discrepancies are revealed at / 
the Clairpointe plant, they must be | 
corrected and then channeled to! 
other Chrysler plants. i 
This is primarily accomplished 
by the Clairpointe pilot model 
committee which meets for about 
two hours every day to discuss 
the troubles that have been re- 
vealed and the corrective steps 


an item on the meetings’ min- 
utes until its fully solved. The 

Clairpointe plant resident engi- 

neer has the responsibility for 

getting a final disposition on 
every problem. 

Complete copies of these minutes 
are sent daily to all plants and staff 
operations where they are kept on 
file for future reference when 
trouble occurs on 4 particular op- 
eration. Sharpe is chairman of 
these meetings. About a dozen rep- 
resentatives of 6ther responsible 
departments participate. 

Pilot production problems and 
solutions are also conveyed to the 
other plants by teams of scheduled 
observers who visit the plant per-/ 
iodically. Among these observers 
are each plant’s resident trim and 
chassis engineers, quality engineer, | 
industrial engineer, purchasing 
agent and master mechanic. 

Almost every Chrysler vice-pres- 
ident has visited the Clairpointe 
plant. Standing committees of the 
corporation are encouraged to hold 
occasional meetings there, By be- 
coming familiar with the plant, 
these officials, it’s hoped, will see 
many ways in which the facilities 
can be productively used. 

Ke cf oe 


Show Cars in Advance 


pax: model production will be 
done largely between May 1 and 





through February, Clairpointe will 
be used mostly for assembling final 
engineering prototypes and “early 
press cars” for advertising. 

A major job this year was the 
production of 79 cars for use in 
new-model shows here and at the 
Paris International Auto Show. 
When cars in this volume are need- 
ed, the production rate can be in- 
creased to one car an hour, There 
was a “complete mix” in the pro- 
duction of these cars, just the same 
as at the assembly plants, with dif- 
ferent cars and different body 
styles following one another. 

Other jobs that will be done at 
Clairpointe will be development of 
quality programs and tryout of 
“running changes.” 

A subsidiary operation at this 
plant is the central inspection ac- 
tivity, which checks some 16,000 


i dace 





A Booth Michigan Newspaper 


different parts that are used in 
more than one Chrysler plant. 





who don’t normally use their) 


taken. Each problem is carried as q 


Sept. 1 each year. From Dec. 15 ‘ 


has a normal rate of two cars a} 
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sf veers a F Willys deals you the hot hand! A double powerhouse 
« = i Fe ar ... top product, top promotion. If you’re looking 
id <———e : @ for the “ideal” franchise, take a look at this: 


| The ‘Jeep’ Franchise The Maverick TV show 


e@ ‘Jeep’ dealer gross profits average more than $400 per vehicle after washout. @ one of America’s top ten TV shows,' (consistently, week after week). 





@ about 50% of sales are clean deals. @ more men watch Maverick than any TV show? (and the man decides the auto- 
7: tive buy). 
id e high resale value. 2-year old ‘Jeep’ vehicles sell for as high as 90% of original a 
5 5 factory list . @ more viewers per home than any TV show plus high sponsor identification’ 
: . y (they watch the show, and get the Willys Message). 
y ? pence hs e rig ahpite ate — : apeeten eid equipment, averaging @ 75% of America’s TV homes see a ‘Jeep’ demonstration at least once every 6 
e ee eee ee Se ee eee eee weeks. Over 15 million homes see one every week. (Does TV sell? Look at the 

















. @ great source of new profits, as a dual line! Added to an existing line, a ‘Jeep’ Willys Sales curve .. . out in front and still climbing.) 
y. vehicle franchise increases profits with little increase in overhead! ' ee sa 
é ; Dealers who qualify for a ‘Jeep’ Franchise as an exclusive line or added to a + Sige Diesen Re Ee Se eee ae a eee 
| Present line, get both the profitable ‘Jeep’ vehicle Franchise, and “Maverick”. . . r DEALER FRANCHISE MAN: AGER. DEPT. 631. Sos ok task me 
- the only top-rated TV show promoting a commercial vehicle line every week. | Willys Motors, Inc. Toledo 1, Ohio : : 
nf Since many dealer points are being closed and Willys Franchises are established | 4 4 eee ou or . : . 
y} only on a market potential basis, the number of points still open is limited. Each | Yes, without obligation, I’m interested in learning the detailed 
i offers a profitable future to the right man. For complete information please | facts about the ‘Jeep’ franchise. 
tb : fill in and mail coupon. | Name 
) 
| Address_ 
. WORLD’S ONLY COMPLETE LINE | City si 
0 . 
: ce OF 4-WHEEL DRIVE VEHICLES | Business Sie 
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PRINZ CAR GENIUS 


PRINZ DEALER PROFITS! 


dv Only $1,398 P. O. E., N. Y., Full Retail Price! 

v Up to 50 Miles Per Gallon—72 M.P.H. Speed! 
dv Ist Place Winner in Little LeMans Race! 

v Made by West German Precision Craftsmen! 

¢ Aluminum, Air Cooled 26 & 36 H.P. Rear Engine! 
Vv Excellent Parts Availability & Service Training! 





The greatest value for your dollar in America 


NSU"PRINZ 


Latest West German Import 
For franchise information, write or call midwest distributors 


MID-WEST IMPORTS CO. 
222 N. LAFAYETTE BLVD. PH. CE 3-3154 
SOUTH BEND, IND. 


U. S. IMPORTERS—FADEX COMMERCIAL CORPORATION 
487 Park Ave., New York 22, N. Y.—Ph. Plaza 1-7200 














—- 
a 
eee 


THIS MATTRESS WILL HELP YOU 
CLOSE STATION WAGON SALES 


saeco 





























It's true. You can close more station wagon sales by selling 
a Travel-Ease mattress as an accessory. They are custom 
made to cover every inch of floor in any model wagon you 
sell. Your prospects will notice the superior, comfort-giving 
construction and functional qualities of a Travel-Ease mat- 
tress . . . a must for today's large families. In the hands 
of your salesmen it’s a potent EXTRA sales weapon that'll 
induce buying . . . close more station wagon sales! 


SOLD ONLY THROUGH NEW CAR DEALERS. Write 


Travel/-Ease Corp. 2185010 St,, Cleveland, Ohio 


Salesmen: A few exclusive territories are available. 











Across the Nation... 











MILLBRAE, Calif.— Daland Mo- 
tors, Inc., here has dropped its 
Studebaker and Mercedes Benz 
lines and is handling Renault and 
Peugeot cars exclusively. Daland 
has handled Renault since April, 
1958, and Peugeot since May, 1958. 

* aa * 


Gibbes Opens VW Plant 

COLUMBIA, 8S, C.—Gibbes Ma- 
chinery Co. has opened its re- 
cently-completed salesroom for 
Volkswagen at 1020 Blossom St. 
Mason Gibbes is general manager. 


mn * * 


Vincels Buy Into Deal 


ST. LOUIS.—Fred Vincel and his 
son, Gary, have purchased a “sub- 
stantial interest” in John Barry 
Motors (Volkswagen). In addition 
to retail sales, parts and service 
the company is a Volkswagen dis- 
tributor for four states. 

a * * 


Don Allen Chain Grows 


NIAGARA FALLS, N. Y.—The 
acquisition of Kellogg Motor 
Sales Corp., 902 Main, by the 
Don Allen Chevrolet organization 
was announced by William Few, 
Kellogg president. The Kellogg 
name will be retained. 


* * * 


Mastin Motor Remodelled 


FORT WORTH. — Mastin Motor 
Co. (Plymouth-DeSoto) has com- 
pleted its remodeling program. It 
now features a customer waiting 
room, additional office space, more 
parking area at the rear of the 
bulding and modern showroom. 

* * * 


Flint Motor Has Opening 

ALBANY, Ga.—Flint Motor Co., 
Volkswagen dealer in Albany, 
held its formal opening at 1023 W. 
Broad Ave. 


+ * * 


Studebaker Signs Castillo 


SANTA FE, N. M.—Leonard Cas- 
tillo, owner of Castillo Oil Co., has 
been awarded a Studebaker fran- 
chise. The dealership is at 827 N. 
Main. 


* * * 


Pair Acquires Import Deal 


DENVER.—Gene Brown and Joe 
E. Hoffman have purchased con- 
trolling interest in Sports Cars, 
Inc., import dealership at 1300 Lin- 
coln St. Preston M. Marble, former 
president and chief stockholder, 
has retained a minority interest 
and will be a director. 

+ * oF 


Rudd Buys Jenkins Firm 

DALLAS.—W. L. Rudd jr., a for- 
mer partner, now is sole owner of 
Bob Jenkins Chevrolet Co., Lan- 
caster. The firm has been renamed 
Rudd Chevrolet, Inc. Rudd also is 
a partner in Rudd Chevrolet Co., 
Waskom. 

* * * 


Borgward Dealer Named 
MILWAUKEE. — Siefert’s Motor 
Mart, Inc., 5801 W. Center St., has 
been appointed a dealer for Borg- 
ward. 
*~ * K 
Bove Valley Rambler Moves 
CINCINNATI—Bove Valley 
Rambler, Inc., has opened new air- 
conditioned quarters at 8250 Vine 
St. 
ob ok 


Eo 
Karsh Opens Renault Deal 
DENVER.—AI Karsh, Denver 
businessman, has opened Midwest- 
Renault Center at 4030 W. Colfax 
Ave. The firm also handles Peugeot. 
Ed ne a 
Jarrett-Chewning Moves 
ROANOKE, Va.—A new sales 
and service building at 1854 S. Jef- 
ferson St. has been opened by Jar- 
rett-Chewning Co. (Studebaker.) 
a ok ok 


Coll Buys Miller Motor 
COLUMBUS, O.—Coll Auto Sales 
(Dodge-Plymouth), Jackson, has 
purchased Miller Motor Sales 
(Dodge-Plymouth), Oak Hill. 
* + Ba 


Condon Folds Chrysler Deal 

CLEVELAND. — Frank Condon, 
veteran North Olmsted dealer, has 
given up his Chrysler and Plym- 
outh franchises and sold his facili- 


Auto Dealer Changes 








ties to Ed Stinn, Chevrolet dealer. 

Condon operated Frank Condon, 

Inc., 24601 Lorain Rd., for 10 years. 
+ * a 


Heavy-Duty Pact Ended 
COLLINGSWOOD, N. J.—Dela- 
ware Valley Dodge Truck Center 
has, terminated its franchise with 
Chrysler Motors Corp, for the 
distribution of Dodge heavy-duty 
trucks throughout the Delaware 
Valley area. 
+. * 
3 Join Jaguar Fold 
NEW YORK.—Three more deal- 
ers have been granted Jaguar fran- 
chises. They are Car Imports, 310 
Walnut St., Monroe, La.; Atha’s, 
419 W. Hiway, McAllen, Tex., and 
Henry Susk Pontiac Co., Inc., 1510 
N. Clark St., Chicago. 
* * * 


Westgrove Rambler Opens 
TORONTO.—Westgrove Rambler, 
Ltd., is Toronto’s newest Rambler 
dealership. Owner of the firm is 
Alex McDowell. 
* a 


Nasser Buys Chevy Deal 
ELKHART, Kans. Tri-State 
Chevrolet Co. has been purchased 
by H. G. Nasser. The name has 
been changed to Nasser Chevrolet 
Co. 


* * * 


Triumph Adds Sully’s 


DENVER.—Sully’s Auto Sales 
has been appointed a Triumph 


dealer. 
* ok ok 


Neal Opens BMC Outlet 


WINSTON-SALEM, N, C.—Neal 
Motors (BMC) has opened at 1056 


Burke St. 
oe ad * 


Fiat Signs 2 More Dealers 


NEW YORK.— The franchising 
of two more dealers has been an- 


Can’t Guard Buyer 
From Own Folly, 
Tenn. Court Rules 


NASHVILLE. — The Tennessee 





Supreme Court has ruled that it 


cannot protect a man “from his 


own folly” in believing offers of 


high-powered salesmen. 


The case, which involved the 


chain-referral system of selling au- 
tomobiles, originated in Hamilton 
County Chancery Court, Lonnie S. 
Kilgore sued Milton D. Hicks, an 
auto dealer, to recover the purchase 
price of a car. 

Kilgore said he bought the car 
on the belief he would wind up get- 
ting it for nothing. He said $50 to 
$100 was to be deducted from the 
$3,300 purchase price for every 
customer he sent the firm. He said 
he was to get additional credit for 
prospects bird-dogged by his cus- 
tomers. 

After turning in his old car and 
mortgaging his furniture Kilgore 
wanted to back out, His request 
was refused and he sued, Chancery 
Court ruled against him, and the 
Supreme Court affirmed the deci- 
sion. 

However, the Tennessee Motor 
Vehicle Commission suspended the 
license of Hicks Bros. for engaging 
in advertising and selling opera- 
tions that were deemed misleading 
and unethical. 





nounced by Fiat Motor Co., Inc. 
They are Flowe Motor Co., Inc., 522 
N. Church St., Concord, N. C., and 
Lancaster Lincoln-Mercury Co., N. 
Prince and McGovern, Lancaster, 
Pa. 


* * * 


Crumley Sells to Aides 
SHREVEPORT, La.—Charles H. 
Tooraen and M. Q. Petersen have 
purchased Howard R. Crumley’s 5 


interest in Howard R. Crumley | 


Chevrolet. Tooraen has moved up 


to president of the firm, and Peter- | 


sen is vice-president. 
*~ * * 


Triumph Adds 3 Outlets 


BEVERLY HILLS, Calif—Cal 
Sales has appointed three more 
Triumph dealers. They are Lovell 
Auto Co., Astoria, Ore.; Ralph Ves- 
per Imported Cars, Santa Rosa, 
Calif. and J. R. Keenan Motor 
Cars, Inc., Vista, Calif. 

+ a * 

Blalock Opens GMC Deal 

LITTLE ROCK, Ark.—G. Foster 
Blalock, former district sales Man- 
ager for GMC, has opened a truck 
dealership at 1220 E. Second St. 
The company will be known as 
Blalock GMC, Inc. 


* * * 


Horne Sells Ford Deal 
BEAUFORT, S. C.—Horne Motor 
Co. (Ford-Lincoln-Mercury), 714 
Bay St., has been sold by J. D. 
Horne to B. S. Merritt, who has 
renamed the firm Merritt Motors, 
Inc. 


* * * 


Cannon Motors Opens 


ASHEVILLE, N. C.—J, L. Can- 
non Motors, Inc. (Volkswagen), has 
been opened on Tunnel Road. 

* * 


Fiat Appoints 
2 New Dealers 


NEW YORK.—Davis Imported 
Cars, 820 East Willard St., Muncie, 
Ind., and County Cars, Inc., 716-18 
East Lancaster Ave., Bryn Mawr, 
Pa., have been appointed Fiat deal- 
ers. 

Fiat dealers who have made 
changes in names and/or addresses 
are as follows: Torino Motors, 748 
West Commonwealth Ave., Fuller- 
ton, Calif.; Harris Motor Co., 2171 
Thompson Blvd., Ventura, Calif,, 
and Grant’s Imports, 206 Sunset 
Blvd. West, Renton, Wash. 

7” ak a 


Kelly Adds Skoda 


CHICAGO.—Martin J. Kelly, Inc., 
has been named importers and dis- 
tributors for Skoda in eight Mid- 
west states. A Chrysler-Plymouth 
dealer, Martin J. Kelly also oper- 
ates a distributorship for the Ger- 
man-built Borgward. 

ok * o* 


Rambler for Midway 

GRANTS, N. M.—Midway Motor 
Co. has been awarded a Rambler 
franchise. The dealership is headed 
by Jack and Lynn Warren. 

ak * * 
IH Deal in Santa Fe 

SANTA FE, N. M. — Jefferson 
Auto Sales and Service has been 
awarded an International Harves- 
ter truck franchise. The dealership 
is at 125 N. Jefferson. 

o* o* ok 

Partners Buy Out Murphy 

PEORIA, Ill.—H. R. Murphy has 
sold his interest in Murphy Clark 
Co. (Chrysler-Plymouth-Triumph), 
325 N. Franklin St., to his two part- 
ners, Frank Tulley and Austin 
Brown. There will be no change in 
the firm’s name, they said. 

















ADVERTISEMENT 


“WITHIN THE BUDGET OF ANY SIZE DEALERSHIP,” writes J. H. 
Thompson of Thompson Motors, Tupelo, Miss., about his Childers Con- 
tinental Carports. “We cannot tell you just how much. . 
helped the appearance of our used car lot’ Read how Childers Carports 
can sell more cars for you. See Page 59. 
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DON'T MISS THIS 
NEW BI-ANNUAL MARKETING TOOL... 


‘59 CAR DEALER MARKET SURVEY 


For the fourth time, starting in 1953, AUTOMOTIVE 
NEWS has questioned the nation’s car dealers on what they 
buy . . . and where they buy it. Here are some of their 
answers that will affect you in the near future. 


Service volume . . . up 10% across the board. 
Dealers handling more than one make of car... up 


400%. 

Dollar volume of purchases from local jobbers . . . over 

$31,000,000. 
Impressive figures? Certainly, and tremendously important 
to the hundreds of advertisers that use AUTOMOTIVE 
NEWS. 
For twenty-seven thousand of the registered car dealers in 
the United States are all potential customers of yours and 
readers of AUTOMOTIVE NEWS*. 
The 1959 Car Dealer Survey is the most complete analysis 
of this type ever attempted. The booklet—shown above—is 
the ee Aig story in summary form. It is yours for the 
asking . . . write today. If you desire to see the complete 
analysis, your AUTOMOTIVE NEWS representative will 
be pleased to go over it with you. 
Another interesting fact to those who sell to the automotive 


rT 





industry, is the overwhelming acceptance for AUTOMO- 
TIVE NEWS expressed by this cross section of readers. It 
is typical of the reader acceptance found in every independ- 
ent survey ever conducted by AUTOMOTIVE NEWS. 


Why not put the power of the Newspaper of the Industry 
behind your product today . . . it can make a big difference 
in your sales picture tomorrow. 

*44,000 paid subscribers to AUTOMOTIVE NEWS, with 
85% annual renewals at the regular $9 rate. No premiums, 
no cut rates, no inducements to renew except AUTOMO- 
TIVE NEWS full coverage, and 4.32 certified readers for 
every issue. 

_ YORK: Edward Kruspak, Howard E. Bradley, MUrray Hill 
7-6871. 

CHICAGO: J. Goldstein, Bill Gallagher, STate 2-6273. 

DETROIT: R. L. Webber, William R. Maas, Roy Holihan, WOod- 
ward 3-9520. 

SAN FRANCISCO: Jules Thompson, DOuglas 2-8547. 

LOS ANGELES: Robert E. Clark, HOllywood 3-4111. 


Dutenstius Nes 


965 EAST JEFFERSON 
DETROIT 7, MICHIGAN ® 
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sed., 
4-dr. hardtop, 
$3,145; 4- a. 


wag., Invicta—4-dr, $3,357; 
4-dr. hardtop, $3,515; 2-dr. hardtop, $3,- 
447; conv., $3,620; 4-dr. 2-seat stat. wag., 
$3,841; 4-dr, 3-seat — wag., $3,948. 
-dr. sed., $3,856; 4-dr. hardtop, 
$3,963; 2-dr. hardtop, $3,818. Electra 225 
—4-dr, hardtop (flat roof or sloping roof), 
$4,300; conv., $4,192. (Turbine-Drive trans- 
mission standard on Invicta, Electra and 
Electra 225. Power steering and power 
brakes standard on Electra and Electra 


CADILLAC—Sixty-Two — 4-dr. hardtop 
(flat roof or sloping roof), $5,080; 2-dr. 
hardtop, $4,892; conv., $5,455; Sedan 
de Ville 4-dr. hardtop (flat roof or sloping 
roof), $5,498; Coupe de Ville 2-dr, hardtop, 
$5,252; Eldorado Seville 2-dr, hardtop, 
$7,401; Eldorado Biarritz conv., $7,401. 

8 -dr. hardtop, $6, 233. Seven- 
ty-Five — 8-pass. sed., $9,533; limousine, 

(Hydra-Matic, power steering, 
brakes standard on all models.) 

CHEVROLET—(Prices are for six-cylin- 
der models. For V-8s, add $107). Biscayne 
—4-dr. sed., $2,316; 2-dr. sed., $2,262; 
utility sed., $2,175. Bel Air—4-dr. sed., 
$2,438; 2-dr. sed., $2,384; 4-dr, 
$2,554; 2-dr. hardtop, $2,489. Im 
4-dr, sed., $2,590; 4-dr. hardtop, $2,662; 
2-dr. hardtop, $2,597; conv., $2,847. Sta- 
tion Wagons—-2-dr. 2-seat Brookwood, §2,- 
586; 4-dr. 2-seat Brookwood, $2,653; 4-dr. 
2-seat Parkwood, $2,747; 4-dr. 3-seat 
Kingswood, $2,850; 4-dr. 2-seat Nomad, 
$2,889. Corvette—hardtop cpe. or conv. 
(V-8 standard), $3,872. 

CORVAIR—500 Series—4-dr. sed., $2,- 
038; cpe., $1, a. 700 Series—4-dr. sed., 
$2, 103; cpe., $2,04 

OLDSMOBI Lit —-Sertes 88 —4-dr. sed., 


$2,756; 
2-dr. hardtop, $2, 915; conv., 
2-seat stat. 





Merc-0-Matic, 








Current Prices on U. S. Cars 


Multi-Drive 
PLYMOUTH — (On 


—4-dr, sed., 
business cpe. 








sed., $2,389.25; 4-dr. hardtop, $2,524.75; 
2-dr. hardtop, $2,461.25. °S ‘acon 
$2,900; 2-dr. sed., $2,835; 4-dr. hardtop, | $3,366; 4-dr. Re stat. wag., $3,508.) sed., $2,530; 2-dr, sed., $2,476; 4-dr. hard- | Six—2-dr, 2-seat Deluxe, $2,574.25; 4-dr, & 
$3,034; 2-dr. hardtop, $2,956; conv., $3,- sed., $3,234; 4-dr. hard-| top, $2,602; 2-dr. wees. = $2,537. Galaxie— | 2-seat Deluxe, $2,641; 4-dr. 2-seat Custom, / 
284; 4-dr, 2-seat stat, wag., $3,363; 4-dr.| top, $3,398; 2-dr. hardtop, $3,341; conv., | 4-dr. sed., $2,582; 2-dr. sed., $2,528; 4-dr.| $2,761.50, Plymouth V-8—(On the follow. ¢ 
3-seat stat. wag., $3,471. Super 88—4-dr. | $3,653, Firefiite—4-dr. sed., $3,763; 4-dr. | hardtop, "$2,654; 2-dr, , $2,589; | ing models, a V-8 engine is standard and ~ 
sed., $3,176; 4-dr, hardtop, $3,402; 2-dr.| hardtop, $3,888; 2-dr. hardtop, $3,831; | conv., $2,839; retractable hardtop (V-8| a six-cylinder engine is not available.) 
Be — 4- ‘dr. 


hardtop, $3,325; conv., $3,592; 4-dr, 2-seat 


stat. wag., $3,665; 4-dr, 3-seat stat. wag., 
98-4 


$3,773. Series -dr. sed., $3,887; 4-dr. 
hardtop, $4,159; 2-dr. hardtop, $4,083; 
conv., $4,362. (Hydra-Matic, power steer- 


ing, power brakes standard on Series 98.) 

PONTIAC—Catalina—4-dr. sed., $2,702; 
2-dr, sed., $2,631; 4-dr. hardtop, $2,842; 
2-dr, hardtop, $2,766; conv., $3,078; 4-dr. 
2-seat stat. wag., $3,099; 4-dr, 3-seat stat. 
wag., $3,207. Ventura—4-dr. hardtop, $3,- 
047; 2-dr. hardtop, $2,971. Star Chi 
4-dr, sed., $3,003; 2-dr. sed., $2,932; 4-dr. 
hardtop, $3,136. Bonneville—4-dr. hardtop, 
$3,331; 2-dr. hardtop, $3,255; conv., $3,- 
476; 4-dr, 2-seat stat. wag., $3,530. 

1959 MODELS 

CHRYSLER—Windsor—4-dr. sed., $3,- 
204; 4-dr. hardtop, $3,353; 2-dr. hardtop, 
$3. 289; conv., $3,620; 4-dr. 2-seat stat. 
wag., ’$3, 691; 4-dr. 3-seat stat. wag., $3,- 
878. Saratoga—4-dr. sed., $3, 3; 4-dr. 
hardtop, $4,104; 2-dr, hardtop, "$4,026. 
New Yorker—4-dr. sed., $4,424; 4-dr. hard- 
top, $4,533; 2-dr. hardtop, $4,476; conv., 
$4,889.50; 4-dr. 2-seat stat. wag., $4,997; 
4-dr. 3-seat stat. wag., $5,212. 300-E—2-dr. 
hardtop, $5,318.50; conv., $5,748.50. 
(TorqueF ite, power steering, power brakes 
standard on Saratoga, New Yorker and 
300-E.) 

CONTINENTAL — 4-dr, sed., $6,845.30; 
4-dr. hardtop, $6,845.30; 2-dr. hardtop, 
$6,598.30; conv., $7,056.20; town car, §9,- 
208; limousine, $10,230. (Tur b o-Drive, 
power steering, power brakes standard on 
all models.) 

DeSOTO—Firesweep—4-dr, sed., $2,904; 
4-dr, hardtop, $3,038; 2- dr, hardtop, $2,- 
967; conv., $3,315; 4- ar, 2-seat stat. wag., 


lef — 





Used Imported Cars 











ALBANY 
Renault—'58 Dauphine 4-dr., $685. 


BANKSVILLE, N. 


Ford (English)—'58 4-dr. Zodiac, $1,175; 
4-dr., $785. 
"568 (150) 2- oes $2,190. 


Jaguar— 
"54 (120) 2-dr., $725 
Simea—’'56 4-dr., $485. 


BORDENTOWN, N. J. 
daguar—’58 conv., $2,500. 
Morgan—’55 conv., $1,275. 
Renault—'59 4-dr., $1,000*. 

"57 4-dr., $800. 
Volkswagen—’'55 2-dr., $665. 
Volvo—’'58 2-dr., $1,225. 


CALDWELL, N. J. 
Wartburg—'59 4-dr., $780. 


CHICAGO 
Lioyd—’59, $610. 
MG—’'59 MGA, $1,875. 
Triumph—’'59, $1,900; TR-3, $1,850. 
Vauxhali—'58 4-dr., $1,050. 
wagen—’'59 conv., $1,525. 
"58 2-dr., $1,210. 


DETROIT 
Hiliman—'58 4-dr., $850. 


EBENSBURG, PA. 
Renault—'59 Dauphine, $1, 150. 
"57 Dauphine 4-dr., $475 


FLINT 
Vauxhall—'59 Victor 4-dr., $1,225. 


Volkswagen—’56 2-dr., $1,165. 


LOS ANGELES 
Ford (English)—’58 Anglia 2-dr., 
’57 2-dr., $375. 
Isetta—’58 sunroof 2-dr., $300. 
MG—’58 MGA roadster, $1,775. 
Metropolitan—’55 2-dr., $495. 
Renault—’59 Dauphine 4- = be 
*58 Dauphine 4-dr., $1,1 
Volkswagen—’'56 2- dr. , $1, 710. 


$525. 


$1,280. 


MANHEIM, PA. 
Ford (English)—’59 Consul conv., $1,595. 
"58 4- yon $2,400. 
’57 conv., $1,27! 
MG—'58 roadster 2-dr., $1,500; 
conv., $1,475 
Me tropolitan—'58. 2-dr., $950. 
"57 hs dr., $1,280 (ps); 2-dr. 
, $750. 
"56 od dr. , $475, 
Moretti—’'59 2-dr. hardtop, $1,430. 
Morris—'57 station wagon 2-dr., $640. 
Opel—’59 Caravan 2-dr., $1,775. 
Renault—’59 4-dr., $1,145. 
‘57 Dauphine 4-dr., $1,710; 
wagon, $695. 
Saab—’'59 S. R. 2-dr., $1,225. 
Simca—’59 4-dr., $1,000. 
"58 Elysee 4-dr., $900; Aronde 4-dr., 


sport 


hardtop, 


station 


"57 Aronde 2- o-. $620. 
Vauxhall—’ 5: 


Yeluowagen 05 Sees, $1,790; 2-dr., 2 
at $1,775, $1,725; 4-dr., $1,750. 


"59, $1,595; 2-dr., $1,585; a $1,- 
580; sunroof 2-dr. » $1,310 

‘58 conv., $1,410. 

"57 2-dr., $1,085. 

"656 station _— 2-dr., $975, $910; 


sunroof, 





It Takes All Kinds 
For Seattle Show 


SEATTLE. — “International Auto 
Show ’60” will be held here Nov. 6 
under the joint auspices of the 
Seattle Automobile Dealers Assn. 
and the Imported Automobile Deal- 
ers Assn. 

Co-chairmen are Arvid Andresen, 
Andresen Motors, and Bill Vlack- 
ford, Car Imports. 





MASON CITY, IA. 


Volkswagen—’'57, $1,065. 


PORTLAND, ORE. 
MG—’59 roadster, $1,925. 
Mercedes-Benz—'57 (190) 
Volvo—’ 57 2-dr., $1,070. 


SALT LAKE CITY 
Volkswagen—'59 sunroof 2-dr., $1,800. 


SEATTLE 
Ford (English)—’'58 Zodiac, 
Volkswagen—’'56 2-dr., $1,010. 


WAREHOUSE POINT, CONN. 
Fiat—'57 station wagon, $600. 


4-dr., $1,950. 


$1,110. 


Lloyd—’58 Alexandria station wagon, $455. | 


WEST PALM BEACH, FLA. 
DKW—’58 2-dr. hardtop, $710. 
Jaguar—'50 Mark V 4-dr., $1,150. 
Lloyd—-~’59 station wagon, $570. 
MG—’57 MGA conv., $1,390; 

ster, $1,235. 
Volkswagen—’'55 2-dr., $705. 
Volvo—’58 2-dr., $1,330. 


MGA road- 





conv., $4,152; 4-dr. 2-seat stat. wag., $4,- 
216; 4-dr. 3-seat stat. wag., $4,358, Ad- 
venturer—2- dr. hardtop, $4,427; conv., $4,- 
749. (Torquefiite standard on Fireflite and 
Adventurer. 
brakes standard on Adventurer.) 
DODGE—Co: 
586.50; 2-dr. 
$2,643.50. 
2-dr, sed., 
2-dr. 


hardtop, =o 50; 2-dr, hardtop $2,990. 


top, 
$2,707; 
$2,841.50; 
$3,089. 


Custom Ro: 


hardtop, $3,279.25; 2-dr. hardtop, $3, 200. 75; 


conv., $3,421.50. Station Wagons—4-dr. 2- | all models.) 

seat Sierra, $3,103; 4-dr, 3-seat Sierra, LINCOLN—Lincoln—4-dr. sed., $5,089.60; V-8—Super—4- -dr. sed., 
$3,223.50; 4-dr. 2-seat Custom Sierra, $3,-| 4-dr. hardtop, $5,089.60; 2-ar. hardtop, $4,-| stat. wag., $2,692; Custom—4-d 
318; 4-dr, 3-seat Custom Sierra. $3,438.50. | 902.10, Premiere—4-dr. , $5,594.20; 4-|513; 4-dr. hardtop, $2, 588 ; 


EDSEL—(Prices are for V-8 models. 


Deduct $83.70 for six-cylincer Rangers; 

deduct $96.50 for six-cylinder stat, wags.) | brakes standard on all models.) $2,881. Custom—4- -dr. sed., 

Ranger—4-dr. sed., $2,683.50; 2-dr, sed.,| MERCURY— Monterey —4-dr, sed., $2,-| hardtop, gg i ge = ae 

$2,629; 4-dr. hardtop, $2,755.50; | 2-dr. | 831.50; 2-dr. sed,, $2,767.50; 4-dr, hardtop, ss.ose! 4-dr, 2-seat hardtop stat. wag., § 


hardtop, $2,690.50. Corsatr—4-dr. sed., $2,- 
812; 4-dr, hardtop, $2,884.50; 2-dr. hard- 


top, $2,819; conv., $3,072. Station Wagons | dr, hardtop, $3,437; 2-dr. hardtop, '33,- sed., $1,995; 2-dr. sed., $1,925; 2-dr, 2-seat 
—4-dr., 2-seat Vinager, $2,971; 4-dr., 3-| 356.50. Park -dr, hardtop, $4,031; | stat. wag., $2,295. 

seat Villager, $3,054 2-dr, hardtop, $3,954.50; conv., $4,206.| sed., $2,175; 2-dr, yg 
FORD—(Prices are ‘aa six-cylinder mod- | Station Wagons—2-dr, 2-seat Commuter, 2-seat stat. wag., $2,455. Lark 

els, For V-8s, add $118.) Custom 300— | $3,144.50; 4-dr, 2-seat Commuter, $3,215;| 4-dr. sed., $2, 310; 2-dr. hardtop, $2,410; 


4-dr, sed., $2,273; 2-dr. sed., $2,219; busi- 
ness sed., $2,132. 
411; 2-dr. sed., $2,357. 


standard), $3,346. Station Wagons—2-dr., 2- 
seat Ranch Wagon, $2,567; 4-dr. 2-seat 
Sedan, $2,678; 4-dr. 2-seat Country Sedan, 
$2,745; 4-dr. 3-seat Country Sedan, $2,829; | tion 
4-dr, 3-seat Country Squire, $2, 958. Thun- 814.25; 4-dr. 3-seat Custom, 
derbird—(V-8 standard) — 2-dr, hardtop,| dr, 2-seat Sport, $3,020.75; 
$3,696; conv., $3,979. Sport, $3,130.50. 
IMPERIAL—Custom—4-dr. sed., $5,029; 
4-dr, hardtop, $5,029; 2-dr, hardtop, $4,- 
922.50. Crown—4-dr. sed., $5,647; 4-dr. 
hardtop, $5,647; 2-dr. hardtop, $5,403; 
conv., $5,773.50. Le -dr. sed., $6,- 
$3,144.75; 4-dr.| 318; '4-dr. hardtop, $6,318. (TorqueFlite, 
power steering, power brakes standard on 


yea $2,927.25; conv., 


Power steering and power ‘agons—2- dr, 


Six—4-dr. sed., $2,- 
sed., $2,515.50; 2-dr. hard- 
Coronet V-8—4-dr. sed., 

$2,636; 4-dr. hardtop, 
hardtop, $2,764; conv., 
-dr, sed., $2,934; 4-dr. 


—4-dr. sed. 4-dr. hardtop, $2,343; 4-dr, 


power steer. 
ing, power brakes standard on Park Lane.) 
six-cylinder models, 
add $119.50 for a V-8 engine). Savoy Six 
$2,282.75; 2-dr. sed., $2,232; 
(V-8 not offered), $2,142.75, 
Belvedere Six—4-dr, sed., $2,439.75; 2-dr 


Ranch Wagon, $2,634; 2-dr, 2-seat Country | 2-dr. hardtop, $2,714.25. Sport’ 


2-seat Custom, 
$2,990.75; 4- 
3-seat 





y—2- dr. 
$3,125.25. Sta- 


$9... 


al 


RAMBLER—American—2-dr. Deluxe sed., 
$1,835; 2-dr. Super sed., $1,920; 2-dr. 2- 
seat Deluxe stat. wag., $2,060; 2-dr. 2-seat 
Super stat. wag., $2,145. Deluxe Six—4-dr, 
sed., $2,098. Super Six—4-dr. sed., $2,268; 
2-seat stat, 
wag., $2,562. Custom Six—4-dr. sed., 
383; 4-dr. 2-seat stat. wag., $2,677. Rebel 
$2,398; 4-dr. 2-seat | 
+» $2,* 
2-seat 





stat. wag., $2, 


a dtop, 20; 2a: hardto ~ 807. 
rT, hardtop, $5,594. r. P, ‘35,- ade, eed '§2,067: 4dr, 


34 2, 10. (Turbo-Drive, power s , power 


$2, 917.50; 2-dr, hardtop, $2,853.50; conv., | $3.11 
$3,149.50. Montclair—4-dr. sed., $3,308; 4- 


2-dr., 2-seat stat, wag. 


4-dr, 2-seat Voyager, $3,793; 4-dr. 2-seat 
Colony Park, $3,932. (Mere-O-Matic stand- 
ard on Montclair, Voyager, Colony Park. 








Fairlane—4-dr, sed., $2,- 


Fairlane 500—4-dr. $2,495. 


ony stat, wag., 


STUDEBAKER—Lark Deluxe Six—4-dr, 
x—4-dr, 
$2,275; 2-dr, 
vV-8— 


$2,590, Silver 
Hawk—six-cylinder cpe., $2,360; V-8 cpe., | 


sed 
“Guper— 
,732; 4-dr, 


2-seat stat, wag.,) 





New Commercial-Car Registrations, 


37 States for August, 1959-1958 
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z 
Truck istrations by states are 
released weekly, as compiled Brock-| Chev- Dia- 6. Inter- To- 
by R. L. Polk representatives way | rolet | 7" |Dodge| Ford | @- |"*8°"| mack | baker | White | Willys | Mise. | TAL 
state capitals. 
29 States Previous! ‘59 20; 10923! 113 1910| 10549) 2549 4159) 410) 209) 420' 1196; I411| 33869 
Reported for August ‘58 | 24;| 9008 | ___140 )} 1274} __7330| 2 2071 | 3219] 4 42\| sik 132| 359) 895 | 1150] | __ 26023 : 
Arizona ‘59 | 350) | = 66. 305) 73 | 70} 4, CO I} 13) 27 50) 970 
58) 314) 3) 38) 225) 105) 59) | 2) eo Re 52) 826 § 
Kentuck ‘59 545 1 32) 496 | 153) 146| 5| 6 9) 19) 35| 1447 é 
entucky 58 389| i| 129) 261; __-109)_—stt2|_——_43 3] i __—25|__—ite|_iovi 
Michi ‘59) 1009 | 22 163! 1195 329 261) 36) 10) 38 110 143) 3316) 
Sana 58 617 12! 100} s7a| 112 129} 21) 4) | 31| 115] 1740 
Nevada ‘5? 80) 31) 62) 39) 28) | 5 1} 15) 43) 304 
'58/ 54) 7 52) 17) 7} | 3 | 6} ae 155 
New Jersey ‘59 42) 443) 18) 127) | 198 | 235) 82) 6 50) 78) 140) 1828 
‘58 19 403 | 6} 84) 389 | 226} 194| 32) C) 49) 76} 138) 1622 
New Mexico ‘59 | 387) | 45 286) 91) 58 2) 7| 5) 33) 23) 937 
‘58 | 290) 2| 26| 191] 93) 63 8) 5) 3) 18} 13) 712 
Ohio ‘59) I 741) It} 170) 954) 296) 424 49 16) 74) 129) 215; 3082 
‘58) 1} 715) 5| 161) 798 | 202 299| 31} 10} 54) 40) 127| 2443 
Washington *59) 485) 3) Ht} 490; 151) 150! 15) 12) 7 42) 62) 1528 \ 
‘58) 305; 2k 65} 226] 10h} ox Mee. re = 27| 94) 982 
37 States Reported ‘59 63 14963) 169 2655| 14746) 3881; 5531) 603) 282) 617) 1649; 2122; 47281 
To Date for August ‘58 44| 12095) 171} 1884; 10046) 3036 4232) 530) 171) 508 | 1141) 1716 35574 
Year *59) 696! 213794) 1779; 35170| 177843; 45742; 65277; 8927! 4075)  9599' 16762! 25907! 60557! 
To Date ‘58 514) |_ 158149] 1847; 24111 126821; 33505; 54885 | 7345) 2838 | 7449| 11742) 18814} 448020 





“The information in this report has been compiled from official state documents. 








Ever 


accuracy to the extent of the registrations rs at the time the report is published. 


reason of inaccuracies or omissions.""—R. L. 





reasonable precaution has been exercised to insure 
R. L. Polk & Co. cannot assume any liability by 





New Passenger-Car ee All States for August, 1959-1958 









































































































































































































































Car registrations by | AMC | Chrys-| Impe-| D Plym Mer- | FORD Cadil-| Chev-| Olds: | Pon- | G.M S-P_ |Miscel- 
states as compiled Ram- - _— © | Dodge ed Ford | Edsel |Lincoln Buick ; . Tal| Stude-| lan- |TOTAU 
y RL. Polk & Co. — ler rial | Soto 9e! outh cury |TOTAL rolet |mobile} tiac | TOTAL nakay | ‘anes 
29 States Previously '59/ 13306| 2154 478; 1471! 4911! 13954 48599; 1133 718| 4887; 55337! 6871| 3876; 51863) 10457| 12898! 85965! 4132! 21250) 202958 
Reported for August ‘58! 6693! 1956 353| 1480) 4169) ‘1387! 32825} 885 576 4/64| 39050| 5908] —3724| (41987) 8260 6720! +66599| _—*1277| 13143] 148591 
Alabama 59 298 | 1) 12) 21; 207, ~=S«305| 2214) 42) 18) 158} 2432) +270 92| 2602) 370) 366) 3700) 72 728; 7856 
'58 132| 34) 127 374 1166) 15 23) 128} 1332} 285 84; 1391 321| 199] 2280) 33 442| 4810 
Arizona 59) 214) 77) 12 18| 77; ——«*187| 796| 27) 19) Hd 941; «107 83; 845; 150) 253) 1438) 53 412| 3379 
58) 90 26| 1 27) 62) 192! 479| 24| 19} 3 615) 70| 54] 748) 90} 93} 1055) 7 286| 2371 
Arkansas 59 pa 23| 4| 17) 85, 257! 941) 18| iy 97| 1067; ~—*109| 49| 1075 198 222; (1643 60 266; 360! 
'58 88 22| 5 21| 47| 230} 693| 18 8} 6s; 788} ~—s:109} 55} 906 99} 1323 16 171] 2711 
California 59) 3607 392 150 290| 1258/2880; 10991; 20395] = 1972) «12461| =—:1233/ 1353) «11777 2162) 2855) 19380) 1042) 10077) 51537 
'58| 1445 386 113 257; 1072|  2844| 7078; 198) 175} 1030) 9848! 831} 1132} 9397] _~—«1361| —*1122|_—«*13843| 214) 7104) ~— 35759 
Georgia "59 | 417 66) 21) 47; 185) 685! 2616) 62| 32| 173; 2883) 265) 172) 3196 467 795) bof 158; 1119) 10476 
58 | 192 é1| 13 55; 177| ~~ 6131 1675| 30| 15| 153} 1873) _—«-283)_~—S—176| ~—«2077 360 295| 3191 42 865| 7082 
Indiana 59] 973 150 37 141 420 EE 3971 123| 46| 347; 4487 71 248 4227 ney 1301| 7774 510 835; 16335 
'58 515] ‘130 24 109! 270 958 2526 88 58) 379| 3051 489 257| 2999 558| 5072 169 545} 10843 
Kentucky 59) 418) 47) 6 28 156|  -382| | 1800] 47| 1] 132; 1990| 235) 74 ro 391 464, —-2972| 87; 394) 6480 
58] 95 | 42/ 13] 50/ 133/395] 949| 28| 17| 143} 1137] 193} 84| 1274 266 218| 2035! 26| __202| «4128 
Louisiana 59) 771 m1 55 3] 38 150/ 364) 2250 31 24 155) 2460 255 158; 2829) «513 552| 4307 109 965| +8728 
"58| 33 7 23| 95 339! 1268 | 28 15 157} 1468 171 1541 1605) 394 202} 2526 36| 396] +5028 
Maine : 59) aH 13) 4 13) 39, «145 407 | 13) ry 40; 468) 50) 2 392 64 J 624 62 283) 1822 
58] 95| 16| 2| 10] 46| 151] 510] 6} 8} 63] —587/ 72| 446 60 99 699 24 236| 1866 
Massachusetts 59) 1192; —«129) 27| 93/256) (989) 2977| 67| 35) 261|" 3360) 374 227| 2332 668/ 608| 4209 232; 1408) «(11895 
58) 606) 119} 17| 96|  237| 828 2010! 26| 28) 213; 2277| 284 223| 2124 512}  332| += 3475 48} 844) 8547 
Michigan "59 1901| 294] 67| 334! ~=—s 783) ~—«2319! 10205; 343) —Ss«135| =s«:1348) +=12031| = ‘1421 687| 10699; 2394| 4 18126, 480) 1900) 38235 
"58| 973| 172| 28; —-173| = 607|—s:(1865) 4474| = 165} ~—s: 109 869| 5617 828 577| 6150} 1354) 993} 9902] 149] 1094] 20580 
Minnesota 59| 653) 90| 13/ 71; —-219| ~S«6 36 2450| 75| 58| 280; 2863| ~—-392 130| 2493) ~=—«#534 503} 4052) 196 387, 9180 
'58| 374, st] 17] 78; 209] 786} 1984 | 91) 37] 259} 2371) 318 119} 2193) 407 454) 3491] ~—‘*108 346| 7891 
Mississippi 59) 127) 36) 3) 23) 60/204) 967) 17| 8] 62; 1054) «157 I 1298 192 208; 1889 55 300) 375! rm 
58 | 72| 24| 8| 19| 52|  —-194/ 739| 8} 8) 59| 814) ~—s:139 50 951 165 152) 1457 22 173| 2835 
Missouri "59| 765| 108] 20] 71) + +340| ~—«737) 3241) 63) 20) 210; 3534; «394 220| «3941 654 778| 5987! 239) +1031) +—~12832 
58 | 290! 71\ 17| 77; ~—-315|—s«833) 2227! 39| 33) 236; 2535] . 362) 209; 3089 487; 412)  4559/ 84 556| 9337 
Nevada "59 40) 4) 2| 6| 19| 48) 246| 5| 14] 49| 314) 45 34 198 62 88 427 24 513) 1397 
'58 17| 3| 3] 7! 13] 37| 98 | 8| 5} 21; 132! 14 i 86 30 22 163 4 7 455 
New Jersey "59 1195! 293] 57, «148 452) (1264) 4335| 62| 64) 440, 4901 ~—«519 536 4272) 1009) 1233| 7569 294) 2129| 18302 
'58 516] 319] 60} 193) 454) _—*1564! 3279| 66| 64| 403} 3812] 522) 476] (3723 839! 627) 6187 103} 1531] 14739 
New Mexico 59) 174) 29/ 5] 16! 80 234) 792| 26| 9 71) 898; ~—Ss«68 72) 983) + +160| + 234) + +1617 83 386) 3522 
58 | . Oe Pe 153} | _377| 15] 10/ 62| 464! 70 45 487 118! 74| 794 12 164] 1787 
New York ‘59| 2995! «607 107 332). 983| «3178! 9011 | 161; 149| += 1032}«10353! «1243 —«1136| ~=—«9323| +~=« 2559] +2631) 17092) 941) 4796) 41304 
58| 1487| ‘521 104] 397] ose 6731| ——-153|_— 187] N40] B2Nt| —1263|_—*1168] 8818] 2302} —«s1461| 15012] _—-257| ~—«3931| 34197 
Ohio ‘59 2014, 263] 78} 269: += 946) +2405) | e516) 2 239/ 82] 959| 9796! +~—«1322 514, 8439! 1991| 2343| 14609] 738) 2811) 33929 | 
58| 869| 27! 57/258] 818] 2154) 3558] + 4992/ —«135|_—_—=st.o7 | 743| _6177|__—«888 448} 6165] 1361] —:1087}_—«9949| 166] ~—«1424) 22143 | 
Oklahoma ‘59! 393 60) 10; +30) +109) +360) 25) 17) 170" 2097; «217 —Ss«130)' = 2120 ~=S—«388) += 431| +«3286) +131) +504) 6980 | 
58! 166{ 34 ca oe Ce ae 1170] 26| 19) 147} 1362] _——-206}_—tN|_—*1701|—-323|_—-239|_—«2580 35| 254] 4988 
Oregon ‘59! 634,34) ~S*«SYCSS*«SSSS«*AY ~~ 300) ~~ 490!~~«SAN 298! 37/| 24! 106, 1465) «175 7} 1433 299 364 2342 194, 959| 6084 
58] 333| 27| 8| 25| 80! 322! 738 | 26| 18| 108} 890) 107 62) IS 166 186| 1636 52| 816] 4189 
Texas ‘59! 1300 ——«257] 68! «150; 637! ~—«*1566) e157) 114) 97) 523; 8891/1169! 659! 10055 2149) 2142 16174) 504) 3426] 32973 
58| 429| 228! 62) 65) 457] 1572! __ 4855] 78| 79| 563} 5575) —934|_—s 605] 7101; —«*1483/ = 818] 11042) ~—:166| ~—«:1596] | 21292 
All States Reported ‘59! 33182| 5179| «1194! 3665! 12485! 34282/ 56805! 128414! 2930! 1794  12683| 145821! 17655! 10582! 137937) 29023| 34455! 229652| 103931 56426 532279 
For August 58] 15640| 4628) 945] «3591! 10617|_ 33899|_ _ 82727|__2151|__—*1618| __—*11997|  98493| 14334] 9835] 106487| 21555] 16459] 168665]  3049| 35846] 375373 
Year ‘59/ 246503! 43120! 11650! 31069/ 99152! 267028! 452019! 998626! 30689! 18776! 103173/1151264| 172988! 98088| 1032977! 256048! 271987| 1832088! 91268! 405003/4178145 
To Date 58| 112291) 42370) _10542| 33976] 90967) 271914! 449769| 669811! 26915! 18895! 95718! 811339] 174040] 88318| 883743! 215062! 2|_156745| 1517908! 27499| 2330213151827 





“The information in this report has been compiled from o official state documen 
received at the time the report is published. 
The 1958 figures for Metropolitan and Packard are 
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spend mere time 


by 


| with the 
CHICAGO DAILY NEWS 


: The Chicago Daily News is read by the families 

who buy new cars—families whose median in- 

come is $1070 a year higher than Metropolitan 

Chicago as a whole. In addition, the Daily News 

: median adult reader spends at least 35% more 

time with his newspaper than readers of the 
| other Chicago dailies. 
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For these and for other reasons, in each of the 
last fourteen years the Daily News has carried 
more new passenger car linage than any other 
daily paper in this important market. If it’s new, 
tell folks about it in the Daily News! 








Ry tag ier Mo 


batnteaaieis 





AUTOMOTIVE NEWS, OCTOBER 12, 1959 





Grille Redesigned on ’60s . 





What's New: 


Unibody construction ... new 
six-cylinder engine . . . “ram in- 
duction” V-8 . . . new rustproof- 
ing process ... new grille and 
redesigned front end ,. . larger 
rear window on hardtops . . . re- 
styled tail fins .. , automatic door 
locks .. . emergency flasher sys- 
tem ... higher seats . . . record 
player. 

a * 


oe dealers will put a 
new car and a new marketing 
(Oct. 


concept on display Friday 


16). 

The car is the completely restyled 
’60 model with Unibody construc- 
tion and a pair of fresh engines. 
The new marketing concept is the 
result of the Dodge-Plymouth split- 
off. 

Today, there are about 4,500 
Plymouth dealers, compared with 
some 6,800 a year ago. The split- 
off has eased many of Plymouth’s 
“overdealering” problems, and the 
survivors are hoping for higher 


Top of the Plymouth Line— 

The Fury four-door hardtop and the Sport Suburban wagon are two of Plymouth's 
fop models for ‘60. Station-wagon wheelbase is 122 inches, while sedans, hardtops 
and convertibles have a wheelbase of 118 inches. 





sales and higher profits in the 
coming year, 

For 1960, they will be merchan- 
dising what the factory calls the 
“strongest, quietest, fastest-accel- 
erating, most economical operating 
car in Plymouth’s history.” 

. a * 
ee new styling starts 

‘with a redesigned grille and 
hood. The dual headlights are 
browed, and the brow molding 
angles along the fender to the 
back of the front-wheel cutout. 

Another strip of molding extends 
the length of the car just above 
the door handles. At the rear, it 
outlines the restyled tail fins. 

Windshields curve into the roof 
as well as around the sides, while 
a new Sky-Hi rear window on 
hardtops carries the rear glass 
nine to 11 inches higher than 
last year. 

Plymouth has Chrysler Corp.’s 
new Unibody construction. The 
body and frame are integrated into 








¢ ‘ 
4 





HARGER HALDEMAN, L. A., CALIF.; world’s 
largest Plymouth-Chryslér-Imperial Agency. 


GENERAL LEDGER 


A NATIONAL ACCOUNTING SYSTEM mecha- 
nized this giant auto agency's record keeping. 


“Our C@lalional Accounting System 


saves us *10,000 a year... 


19? 


returns 52% annually on our investment! 


’ This provides us with an alphabetic 
ledger file for accounting purposes with 
a duplicate due date file for collection. 

“We believe our National System is 
the best investment any automobile 
dealer could make. The added advan- 
tages of timely reports, more accurate 
and legible records provide us with 
excellent savings. Our National System 
saves us $10,000 a year .. . returns 
52% annually on our investment.” 


tots. ¢ Souih 


Controller of Harger Haldeman 


“To maintain our position as the 
world’s largest Imperial, Chrysler, 
Plymouth dealership, we constantly 
seek ways to improve the speed and 
efficiency of our business,” writes Col- 
vin C. Doughty, Controller of Harger 
Haldeman. “That’s why we use the 
National Accounting System. 

“Our National Accounting Machines 
provide us with a continuous up-to-date 
picture of our general ledger records, 
automotive service and sales records, 
and accounts payable as well as receiv- 
able. National Representatives custom- 
ized the system to our needs too. They 
tailored our Nationals to meet the de- 
mands of our duplicate ledger system. 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


1039 OFFICES IN 121 COUNTRIES + 75 YEARS OF HELPING BUSINESS SAVE MONEY 






are just a few records kept up- 
to-date with speed and efficiency. 





STRAIGHT CASH SAVINGS paid for these 
Nationals in less than two years, 


—Harger Haldeman, 
Los Angeles, Calif. 


Your business, too, can benefit from 
the time- and money-saving features 
of a National System. Nationals pay 
for themselves quickly 
through savings, then 
continue to return a 
regular yearly profit. 
National’s world-wide 
service organization 
will protect this profit. 
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2 New Plymouth Engines Bow 


A 


dipping operations, 
by six spray applications. 


engines 


performance. 

The economy power plant is the 
30-D Economy Six, which is set 
at a 30-degree angle. It’s a 225- 
cubic-inch unit that develops 145 
horsepower and has a compres- 
sion ratio of 8.5 to 1. 

According to Plymouth, the en- 
gine is inclined for five reasons: 
To keep the car’s center of gravity 
as low as possible; to maintain a 
low hood; to allow space in the 
engine compartment for the new 
manifolding system; to relocate the 
water pump to the side of the en- 
gine to keep the length of the as- 
sembly as short as possible, and to 
give easy access for maintenance 
and servicing. 

* * * 
— high-performance engine is 

the SonoRamic Commando V-8 

which introduces a principle of ram 
induction. 

This engine has long, curving in- 
take-manifold tubes which force 
air and fuel into the cylinder at 
the rate of hundreds of feet per 
second, thus obtaining some of the 
results of a positive displacement 
supercharger. 

Unlike a supercharger, how- 
ever, ram induction takes no 
power from the engine, and it has 
no moving parts to get out of 
adjustment. The SonoRamic 
Commando units displace 361 and 
383 cubic inches and develop 310 
and 330 horsepower. 

The six-cylinder engine is stand- 
ard on the Savoy and Belvedere 
series, the Fury four-door sedan 
and three station wagons. Fury 
hardtops and convertible and other 
wagons utilize a 318-inch engine 
that is rated at 230 horsepower (260 
with power pack). 

A sixth engine choice is the 361- 
cubic-inch Golden Commando V-8, 
a 305-horsepower unit. 

a * ok 
Gears are higher this year. 
Front-seat height has been in- 
creased 1.4 inches and rear seats 
have been raised nearly an inch. 
Furys and Sport Suburbans have a 
driver’s seat with a higher back to 

provide greater comfort. 

Swivel seats are automatic for 
1960, and another option is a rec- 
ord player that can handle 14 
standard 45-r.p.m, records, Buy- 
ers also may choose a Safe-T- 
Matic system which automatically 
locks all doors when the engine is 
started, 

Another safety item is an emer- 
gency flasher system which permits 
all four turn-signal lights to flash 
simultaneously and continuously as 
a warning to other drivers when 
the car must be stopped on the 
highway. 

The '60 Plymouth has a wheel- 
base of 118 inches and is 209.4 
inches long, 78.6 inches wide and 
54.6 inches high. Fifteen models are 
offered, nine of which are available 
with six-cylinder or V-8 engines. A 
V-8 is standard on the other six 
models. 

cs * ok 


HERE is the lineup: 
Savoy—four-door sedan and 
two-door sedan. Both offered as 
Six and V-8. 
Belvedere—four-door sedan, two- 
door sedan and two-door hardtop. 
All offered as Six and V-8. 
Fury—four-door sedan (Six and 
V-8), four-door hardtop (V-8 
standard), two-door hardtop 
(V-8 standard), and convertible 
(V-8 standard). 
Suburban (station wagons)—two- 
door two-seat Deluxe (Six and 
V-8), four-door two-seat Deluxe 
(Six and V-8), 
Custom (Six and V-8), four-door 
three-seat Custom (V-8 standard), 
four-door two-seat Sport (V-8 
standard) and four-door three-seat 





Sport (V-8 standard). 


a single unified structure, locked 
together by more than 5,000 welds. ; 
= * * 


NEW rustproofing process igs! 
used this year, Protective coat- | 
ings are applied in seven separate! 
supplemented | 















Plymouth says one of its new) 
is for buyers who wish} 
maximum economy, while the other |) 
is for those who desire maximum 


four-door two-seat ‘ 
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Send More ’60s, Dealers Cry... 





[ 


not scared away serious pros- 

ts. 

3. The new compacts have been 
tremendous traffic builders in the 
showroom, 

4, Trades are coming from every 
price class and age group and from 
imports, as well. 

5. The demonstration ride has 
| returned as a “must” in every 
| showroom discussion that shows 
a possibility of a “close.” 

6. Salesmen have caught some of 
the fever and are doing a better 
job throughout the line than they 
have done in the past. 

* + oe 

OST Ford dealers hit their in- 
troduction day last week with 
skimpy allotments of Falcons sold 
out ahead of time. In contrast to 
Chevrolet dealers, who had re- 
ceived 12 to 25 Corvairs for debut 
day a week earlier, Ford dealers 
rarely had received more than four 
Falcons prior to introduction, 

There was one striking differ- 
ence, however: The first Falcons 
were arriving in the Detroit area 
with straight sticks, few acces- 
sories and price stickers that 
were hovering around $2,000 on 
most units, 

Ford dealers, who had shopped 
competing Chevrolet showrooms 
earlier in the week and noted the 
first Corvairs were loaded and 


(Continued from Page 1) 

































in- 
rece 


~ priced just under $2,500 in most 
rhe cases, were licking their chops. 


Ford dealers were doing a land- 
office business in ’60s days before 
the official opening date, On the 
eve of F-Day, a phone caller was 
told by the operator at one dealer- 

ae of *” 





of 
‘ic 
id New-Car Stocks 
10 " 
Domestic Makes 
id- (Compiled by Automotive News) 
pre Dealers 
jan Cars Cars In Total 
ry in Transit Potential 
Period Field to Inventory 
ICE ing Stockst Dealers Stocks 
_ 1, ’50.... 251,754 188,500 440,254 
1, ’50.... 276,136 158,000 434,136 
uly 1, °50.... 311,084 167,500 478,584 
51. . 1,°50.... 208,367 157,800 366,167 
. 1, °51.... 305,888 89,900 404,788 
-8, P Apr. 1, 51... 406,541 138,500 645,041 
July 1, ’51.... 357,606 90,700 448,306 
Oct, 1, 51.... 250,762 79,500 330,262 
Jan, 1, 52... 224,968 31,000 255,968 
ar. PApr. 1, ’52.... 213,391 83,000 296,391 
n. pJaly 1, °52.... 193,462 84,500 277,962 
. 1, '62.... 233,556 89,000 322,556 
its 1, ’53.... 291,671 83.300 374,971 
+h. 1, °53.... 445,882 89,300 535,182 
< 1, ’53.... 479,698 82,800 562,498 
1, °53.... 519,037 60,900 579,937 
to 1, °54.... 428,125 36,600 464,725 
1, °54.... 641,911 64,000 605,911 
1, °54.... 445,665 62,500 508,165 
r 1, °54.... 267,469 29,000 296,469 
= 1, ’55.... 293,881 68,500 1 
4 1, °55.... 373,573 89,100 462,673 
; 1, 55... 467,655 95,000 562,655 
2 1, 55... 544,038 99 643 
. 1, 55... 660,341 102,700 763,041 
y [une 1, ’55.... 755,498 000 86=- 848, 
A 1, '55.... 736,591 77,000 813,591 
1, °55.... 735,447 71,500 947 
1, ’55.... 675,964 . 37,300 713,264 
om 1, '55.... 489,475 48,900 538,375 
r . 1, °56.... 481,735 87,600 569,335 
ts . 1, °55.... 645,707 77.490 =—'123,107 
sh . 1, °56.... 755,177 53,500 808,477 
. 1, °56.... 801,499 68,900 870,399 
aS . 1, °56.... 840,089 ~63,700 903,789 
on . 1, 56... 827,977 68,100 898,669 
1e 1, ’56.... 846,285 56,300 902,585 
1, °56.... 746,012 52,890 798,902 
1, '56.... 613,451 568 679,596 
he . 1, °56.... 551,081 53,026 588,172 
‘4 1, °56.... 456,013 48,382 504,395 
. 1, ’56.... 288,103 25,900 314,003 
d . 1, °56.... 212,967 65,008 277,975 
“e . 1, °56.... 318,587 79,656 398,243 
. 1, 57... 461,850 50,168 512,018 
e . 1, °57.... 561,934 68,100 630,034 
A . 1, °87.. 608 68,400 
x 1, °57.... 682,790 63,125 745,915 
1, °57.... 677,705 9,500 737,205 
1, °57.... 724,329 63,420 787,749 
1, '57.... 682,121 63, 745,211 
1, °67.... 645,445 59,300 704,745 
1, °57.... 684,484 45,052 729,536 
d 1, °57.... 547,549 25,085 572,634 
Nov. 1, ’57.... 380,740 68,300 449,040 
g § Dec, 1, '57.... 460,149 1,800 531,949 
Jan, 1, ’58.... 597,208 55,000 652,208 
Feb, 1, 58... 725,003 54,100 779,103 
Mar, 1, ’58.... 821,566 44,000 865,566 
Apr. 1, '58.... 783,201 45,900 833,201 
9, P May 1, ’58.... 738,464 38,500 776,964 
June 1, ’58.... 704,751 36,500 141,251 
duly 1, '58.... 630,598 45,000 675,598 
Aug. 1, ’58.... 600,656 30,000 630,656 
Sept, 1, ’68.... 455,984 7,700 463,684 
Oct. 1, °58.... 291,397 21,500 312,897 
Nov. 1, ’58.... 241,382 45,100 286,482 
Dec, 1, ’58.... 387,131 73,200 460,331 
dan, 1, 59... 477,099 67,000 544,099 
Feb, 1, '59.... 608,525 58,200 666,725 
_ § Mar. 1, ’59.... 643,239 ,600 706,839 
Apr, 1, ’59.... 710, 66,620 777,002 
1 May 1, 59... 766,185 68,000 834,185 
e SJune 1, ’59.... 845,920 63,300 900,220 
t 1, ’59.... 844,152 64,000 908,152 
Aug. 1, ’59.... 928,390 48,000 976,390 
r B Sept. 1, ’5¢9.... v 15,000 *703,035 
, 2 Oct. 1, °59.... 442,312 52,500 494,812 
3 t Field stocks include cars actually at 
t dealerships, those y dealers 
and —— and demonstrators. 











ship: “I’m sorry, everybody is so 
busy that nobody can answer the 
phone.” 
” * ae 
OVE dealer said he had sold two 
Starliners the day before offi- 
cial announcement and had “a lot 
of orders” for Galaxies. 

He had sold and delivered his 
entire allotment of Falcons ahead 
of time, he said, but at the last 
minute managed to get two more 
—one for the floor and one for 
demonstrations. 

Another dealer, who said he had 
sold all his Falcons ahead of time 
but had held back one for the 
showroom, said, “We're not even 
getting enough to do any discount- 
ing.” 

Still another dealer said he had 
received two Falcons (although he 
had been scheduled for four), 23 
standard-size cars and one truck 
for introduction, and by the eve of 
F-Day had sold all the Falcons, 12 
big cars and the truck. 

He claimed every unit had 
brought full list price. 

“Last year, people liked the car 


but wouldn’t pay for it,” he said.| 








| 


Compact-itis Sweeping U. S. 


vair could bite into the import field 
and return lost sales to Detroit, 

Major customer complaints in 
the Los Angeles area involved loca- 
tion of the gas tank and the “wan- 
dering fanbelt.” 

Some dealers reportedly were 
using ’60s as bait to move hold- 
over ’59s—at a good price. 

* a * 


N NEW YORK, a Chevrolet deal- 
er termed his introduction week- 
end the biggest in 10 years. Every 
dealer contacted by AUTOMOTIVE 
News reported a sellout on Cor- 
vairs in stock. 

Said one, “We’ve had hundreds 
of people looking, They’re really 
excited about a domestic product 
again. We sold all our Corvairs 
opening day. 

“But today (Oct. 5) we've taken 
five orders on the conventional 
Chevy and none on the Corvair, 
even though each customer started 
by looking at the small car. 

* * * 
=~ dealers reported high 
excitement among prospects 
visiting the showroom, although 
none expect Corvair to touch the 
big car in sales. Most feel it will 


“This year, they like the car real| account for about 20 percent of 


well and are paying real well.” 
* * + 

N ORDER to assess the new 

market at the grass-roots level, 
AvuTomoTivE News last week con- 
ducted a cross-country survey cen- 
tering on Chevrolet dealers, since 
the Corvair retailers had nearly a 
week’s jump on the market. 

In Los Angeles, it was reported 
that the Corvair’s pull was so 
great that neighboring competi- 
tive dealers were selling to the 
overflow from crowded Chevrolet 
showrooms. 

All prospects were giving the 
small car a close inspection, but} 
in the first few days the ratio of 
orders was reported 35 percent 
Corvair to 65 percent conventional 
cars and trucks. 

One Los Angeles dealer said at) 
one time he counted five imported | 
cars parked outside his showroom, | 
with the owners inside “eyeballing” | 
the Corvair. 

Another Angeleno said he could! 
see little change in the sale of| 





new-car sales over the long pull 
this year. 

All dealers report a flood of re- 
quests for demonstration rides, 
with comparisons invariably 
made between the Corvair and 
the big Chevrolet or imported 
cars, 

The excellent ride and handling, 
say Chicago dealers, have main- 
tained the early interest in the 
new compact. 

One cautious Chicagoan said, 
“There’s no doubt that the Corvair 
is the big draw at this date, Later, 
who knows?” 

* * + 

N NEW ORLEANS, dealers were 

more inclined to discuss the 
new car’s price, with most feeling 
the stickers were a little high. 

The public, they said, was ex- 
pecting a delivered price in the 
neighborhood of $2,000. Available, 
however, were 700 models with 
automatic transmission and 
enough other extras to push the 
price above $2,500. 

Five New Orleans dealers had 


regular Chevrolets, but that Cor-| approximately 60 Corvairs on hand 





Inventory Falls to 494,000; 
Less than Half Are ’59s 


(Continued from Page 1) 


strike effects on the heavy car pro- 
ducers. 

If Chevrolet holds to its an- 
nounced shutdown schedule, with | 
standard-car plants due to cease 
production next week, model 
shortages easily could result by 
Nov. 1. 

The three Corvair plants are| 
slated to stay in production until | 
the end of the month, but reports 
from the field to AuTomMoTivE NEws 
reflect a shortage of the new GM 
economy car in most areas. 

Barely 50,000 Corvairs were di- 
vided among 7,200 Chevrolet deal- 
ers on C-Day. The stock included 
few standard 500s and even fewer 
straight-stick jobs. Chevy dealers 
found minimum sales resistance for 
such Corvair supplies as were 
available, and backlogs built up 
quickly. 

* * © 

ETHER Ford’s Falcon would 

repeat this experience was un- 
certain as the Ford dealers pre- 
pared to unveil their new light car 
last Thursday. But fewer than 
20,000 Falcons had been built by 
F-Day for 6,900 Ford dealers, which 
meant that the maximum Falcon 
supply would be four per dealer in 
the big cities. 

New-car sales have suffered al- 
ready in areas where steel mills are 
located. First curtailments of car 
assemblies later this month will re- 
sult in further sales ‘reductions, af- 
fecting regions still not directly 
involved with the strike itself, 

It had been the expectation of 
auto industry executives that in- 
troduction of the Big Three econ- 
omy cars might expand the mar- 





ket sufficiently to ward off the 
even-year recession indicated by 
recent long-range trend. 

Total sales in 1956 and 1958 de- 


|clined substantially from the odd 


years just preceding—1955 and 1957. 
With 1959 emerging as a surprising 


|upturn year, the on-paper outlook 


was for another even-year decrease 
in 1960. 

Long-range effects of the steel 
strike on auto production will have 
to be evaluated, however, before it 
can be safely said that the new 
compacts will overturn the nega- 
tive barometer for the even years. 





duced, having read 


Early Bird 
Steers Dealer 
To Full List 


KANSAS CITY.—A Chevrolet 
dealer tells this story of a young 
customer who visited his dealership 
long before the Corvair was intro- 
everything 
printed about the car and eager to 
buy. 

On introduction day he came in, 
took one quick look and sat down 
to deal. The sales manager, see- 
sawing on the trade and figuring 
the young man as a desirable and 
loyal customer, overallowed $62 on 
the trade. 

The young man, hesitated, left 
and telephoned the next day: “I’ve 
beat your deal by $125. I’m sorry 
I took so much of your time.” 

Standing orders at the dealership 
now: “Full price to everybody 
from here on out.” 





Pontiac Reports Sale 


Of 6,000 New Cars 


PONTIAC—Pontiac dealers de- 
livered over 6,000 new models and 
confirmed orders for an addi- 
tional 17,359 cars during the first 
three days of selling, it was 
announced by S. E. Knudsen, 
general manager. 

Since the ’60 Pontiac was intro- 
duced publicly on Oct. 1, thou- 
sands of telegrams have been 
received from dealers reporting 
the “most enthusiastic reception 
ever experienced by the division,” 
he said. 





for opening day, but only two said 
they had a standard 500 model with 
a manual transmission. Two of the 
five “sold out” on opening day. 

One dealer said the basic price 
is “right,” and that selling the car 
will require only a little education 
of the public. As elsewhere, just 
about every person in the show- 
room made price one of his first 
questions about the car. 

aa * * 

i DETROIT, the price question 

at one dealership was wrapped 
up in this bit of dialog: 

Prospect: Nice car. How much? 

SALESMAN: $2,117. 

P: Fully equipped? 

S: No, stripped. 

P: How much for a radio? 


S: $53.80. 

P: How much for a heater? 

S: $74.25. 

P: How much for the whole 
thing? 


S: About $2,300, without auto- 
matic transmission, 
P: They can stick it. 
+ cs ca 


Ps also played a major role 
in showrooms in Peoria, IIL, 
where several showrooms had Cor- 
vairs priced within $45 of Biscayne 
models. 

Although customers appeared 
dismayed by the Corvair stick- 
ers, they still bought out initial 
shipments. 

Said one shopper, “They made a 
smaller car, but not a smaller 
price.” 

Many women appeared to con- 
sider the Corvair ideal—“just what 
I need.” The exception was one 
older woman, sitting in a Biscayne, 
who declared, “Now this is a real 
car and not like that damn little 
thing over there.” 

One young, engineer-type pros- 
pect had to be politely told that 

the Corvair is an automobile, not 
an arrow, and that stability and 
handling were more than adequate. 
a o* + 

N PEORIA, one of the first Cor- 

vair transactions involved the 
sale of 12 units to the Peoria 
Journal-Star to replace a fleet of 
Americans for the paper’s circula- 
tion district managers. 

Another Peoria dealer, who 
sold all 13 Corvairs in his initial 
shipment, said he had taken 
trades ranging from a _ $50 
clunker to a 1958 Buick Super. 

In Buffalo, a city hard hit by the 

steel strike, response of the public 
was described by dealers as “won- 
derful” and “beyond expectations.” 
Particular interest was reported in 
the air-cooled, aluminum engine. 

Buffalo Chevrolet dealers re- 
ported Corvair accounting for 
roughly 70 percent of their sales 
in the first week. 

“When the public backs up its 


enthusiasm with hard cash,” said 


one dealer, “the year ahead looks 
pretty good.” 

: as - + 

N SEATTLE, when a Chevrolet 

dealer was asked what he 
thought of the Corvair, he replied, 
“Use all the big words you know.” 
He himself used such terms 4s 
“fantastic,” “amazing” and “stu- 
pendous.” 

The chief dealer gripe was the 
shortage of Corvairs, and some 
felt this might continue even 
after the steel strike is settled. 

Seattle dealers said that they had 
heard some adverse price comment, 
but that this was tempered by the 
fact that: almost all of the intro- 
ductory models were 700s with 
complete equipment. 

Although ‘the Corvair stole the 
limelight from the “big” Chevro- 
lets—as was expected—goad sales 
of those models were reported, too. 

Said one dealer, “There’‘are big- 





car buyers and there are small-car 


buyers. When things settle down, 
we'll do all right in both fields,” 


* * + 


“TS Corvair is the best thing 
that ever happened to us,” said 
an Atlanta Chevrolet dealer. Other 
dealers were unanimous in sizing 
= the car’s sales potential as “ter- 
rific.” 

Tradeins in Atlanta so far have 
been predominantly of American 
make, many of non-GM vintage. 
Dealers believe Corvair will cut 
into sales of standard new cars 
to some extent, but will definitely 
hurt the imports and higher- 
priced used cars. 

Dealers in Boston and other Mas- 
sachusetts communities reported 
“tremendous public reaction.” They 
reported opening day was the best 
in 10 years, and some said they had 
trouble clearing the showrooms of 
customers hours after the usual 
closing time. 

One Boston dealer said prospects 
were “somewhat surprised” by the 
price of $2,167 for a stripped car, 
“but when Corvairs get on the road 
and more and more interest is gen- 
erated, we think we’ll do well.” 

Another dealer said that many 
prospects who seemed genuinely 
interested in Corvair were holding 
back to take a look at Falcon and 
Valiant before committting them- 
selves. 

* * * 
DEALER in Jefferson City, 

Mo., commented, “We’ve had 

new-car crowds each year—for a 
day and a night—but crowds look- 
ing at the Corvair are getting big- 
ber each day instead of smaller.” 

Salesmen, lukewarm prior to 
the showing, are perking up and 
getting hot as customer interest 
grows, he said. 

Most dealers in the Midwest are 
reluctant to take orders. Sales— 
which - could be zooming—are not 
taking place because of lack of 
stock. 

Wary retailers, keeping an eye 
on the steel strike and expected 
factory shutdowns, are not accept- 
ing orders for the Corvair except 
in a few cases where they are cer- 
tain the trade will come in on time 
and in good condition. 

+ o* * 

|S eyes ISLAND dealers report- 

ed the Corvair impressing pros- 
pects with appearance and econ- 
omy. Demonstrations are in heavy 
demand and showrooms are more 
crowded than they have been for 
years. 

Dealers generally view the 
Corvair as a much-needed shot 
in the arm. 

In Detroit, too, dealers reported 
many price complaints, although 
most sold out their initial ship- 
ments of Corvairs in quick order. 

Said one Detroit shopper (driving 
a ’56 Oldsmobile), “I sure want a 
small car but I'll be darned if rll 
pay a big-car price for it.” 

He said he was thinking in terms 
of a car costing $1,500 to $1,800. 

Other shopping Detroiters criti- 
cized the trunk space and some felt 
that the optional fold-down seat 
wasn’t an adequate solution. Some 
were critical of the quality of in- 
terior trim, 

. * + 
[petnor dealers said they had 
had no trouble in selling the 
car and anticipated none, especi- 
ally with the car due to be in short 
supply for a long time, Many clean 
deals were reported. 

On the other hand, one Detroit 
dealer said, “We’ve had good re- 
action to the Corvair, but it 
won’t last. The car is priced too 
high. 

“It’s something new and the peo- 
ple are interested in it. Once the 
novelty wears off, it won't sell. 
You'll be able to get a Biscayne for 

(Continued on Page 62, Col, 1) 





Valiant Dealer Previews 


Start Monday in L. A. 


DETROIT.—Valiant dealer an- 
nouncement meetings are sched- 
uled to get under way Oct. 19 in 
Los Angeles, it was disclosed last 
week. Other meetings next week 
are planned in Atlanta and New 
York, with a combined showing 
and driveway set for Oct. 26 in 
Detroit. 

Plymouth-D eS o to-Valiant ex- 
ecutives also have chosen Oct. 21 
for press demonstration drives of 
the Valiant at Chrysler Corp.’s 
Chelsea (Mich.) proving ground. 
The Valiant press 
has been set for Oct. 23. 
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Faleon Sobers European Makers. . . 





Corvair Steals Paris Spotlight 


(Continued from Page 6) 


rear, new body molding, stainless- 
steel outlet on tail pipe, interior 
decorations in lighter colors, new 
emblem on hood and on rear deck 
lid, headlining in leatherette, felt 
mat in luggage compartment, new 
bumper guards and the handle for 
the sliding roof made from plastic 
materials. 

Peugeot also showed a hard top 
for the convertible, which can be 
used instead of the fabric top. 

Panhard showed its model PL 17 
with the two-cylinder engine. 

For Citroen, the engine compart- 
ment ventilation slotting in the top 
of the front fenders of the DS-19 
was the most visible change. 

* + * 


Smaller Facel Vega 


ACEL VEGA, the Paris body 

builder who turned some time 
ago to making highly expensive 
cars powered by Chrysler units, 
has now gone into complete car 
making on a small production 
basis. 

The new smaller car, a convert- 
ible with Italian styling, offers a 
“Vega” engine. It reminds me 
somewhat of Alfa Romeo design 
ideas. 

This four-cylinder, high-speed 
type has 1,600 c.c. displacement 
and 115 French h.p. at 6,400 r.p.m. 
It has two overhead camshafts, 


The four-speed 


+ * 


transmission by 
* 


New from Peugeot— 

Among improvements in Peugeots on 
display at Paris Auto Show was this auto- 
matic fan drive, which cuts out at high 
speed to reduce drag on engine. 





“P ont-A-Mousson,” the foremost 
French gear maker, is fully syn- 
chronized. Dunlop disk brakes are 
an extra-price item. 

Talbot, an old French make 
which hasn’t had any success for 
some years, came this time with a 
sleek, low-low sports car based on 
Aronde chassis parts. The canopy 
all-glass top can be swung forward 
to open. 

+ + * 

Cadillacs to Dream About 
Two men displayed dream cars 

and both used Cadillac chassis. 
Pinin Farina, who also was seen 
in long discussions with the Rolls- 
Royce people, had only one car at 
the show on his display stand. This 
Cadillac, a sleek job without much 
ornamentation, was made as a 
four-seater sports coupe in hard- 
top fashion. 

New was the roof, which con- 
sisted of a glass window from 
the rear deck lid up to the wind- 





shield. Only metal was the fram- 
ing and support for this glass 
area. 

Farina has a mechanism on this 
body which will permit covering 
this glass area with metal pieces 
by using a pushbutton device. How- 
ever, this mechanism hasn’t been 
finished. 

The other man who also offered 
a Cadillac with special sports coupe 
body was Raymond Loewy, the 
stylist and owner of the “Compagnie 
de l’Esthetique Industrielle, Paris.” 

Loewy’s Cadillac had an invisible 
grille since he continued the hood 
and used a fine mesh screen in the 
same color as the hood for the air 
inlet. The famous Buick holes—he 
used 15 of them, I guess—are over 
the air inlet slots in front of the 
windshield. As the father of this 
child, Loewy was also on hand, 

Two British firms used this show 
for the introduction of new items: 
Rolls-Royce and Bentley for one 
and Jaguar as the second. 





Reporter Rides Corvair, 
Likes Its Go, Go, Go 


(Continued from Page 8) 


which keeps them separated. Not 
much danger in hitting the gas 
pedal for the brake. 

Most surprising thing to me 
outside of the excellent handling 
characteristics was the feeling 
of roominess inside. I didn’t real- 
ize how small the car was until 
I got out, because I did not have 
the sensation of driving a small 
car and the headroom was great- 
er in the Corvair than in some 
standard size cars I have test 
driven over the past three years. 

The rear engine has excited more 
comment in the automobile world 
than anything that has hit the 
dealers for a long time. Much of 
this has been directed toward the 
oversteering probabilities of this 
car with the weight on the rear 
wheels, 

I think one of the things that 
the experts have overlooked in crit- 





Sales Executives 
Meet at Detroit 


DETROIT.—The Detroit Sales 
Executives Club will hold its fifth 
annual sales management confer- 
ence Oct. 13 at the Dearborn Inn. 

Among the participants will be 
M. L. Van Dagens, Chrysler direc- 





tor of sales training. 





Dodge Prices—'60 vs. '59 


(Including Federal tax and suggested dealer-preparation charges.) 
DART 











with asterisk; add $119 
* 


on other models.) 
* * * 





873 
(The above prices are for six-cylinder models. For V-8s, add $120 on models marked 





* * * 














DODGE 
"60 Matador vs. '59 Royal Difference 
$2,934 +$ 1 
3,068.50 + 11.50 
2,990 + u 
3,318 — 7% 
(Custom Sierra) 
3, — 79.50 
(Custom Sierra) 
°60 Polara vs. 
’69 Custom Royal Difference 
gt TERE a EE UD $3,146 $3,144.75 $ 125 
4-dr, Hardtop 3,280 3,279.25 . 15 
. Hardtop 3,201 3,200.75 +f 25 
Convertible 3,421 342150 — 50 
4-dr., 2-seat Hardtop Wagon ............ AI eee Sul a EL a 
4-dr., 3-seat Hardtop Wagon ............ ah AM oe i gee ee 








icizing the Corvair steering is that 
the location of the gas tank in 
front, plus luggage in front, adds 
desired weight to the front wheels. 
That if the front end is a little 
light, resulting in easy steering, 
then the standard height is less 
affected by the passenger load, or 
it appears so. 

I tried the steering every way 
I could think of, even to checking 
the return of the front wheels to 
straight ahead and found it com- 
a to the best power steer- 


When talking about weight, 
steering geometry and front-end 
alignment, there are a lot of peo- 
ple who do not realize that a stand- 
ard automobile with engine in 
front, steers differently with a full 
tank of gas than it does with a 
nearly empty tank, and the bigger 
the capacity the more difference. 

The Corvair has another almost 
intangible element in its steering, 
an element that has been lacking 
in many cars in the past. That is 
the feeling that it is going exactly 
where you point it, not two inches 
to one side or the other. 

This feeling is further borne out 
when you “guestimate” the distance 
the wheels are from the curb and 
find them just where you thought 
they were. There are cars in which 
you can’t guess the curb closer 
than four inches. 

Another terrific advantage in 
the Corvair as a small car is its 
highway speed, well over 80 miles 
per hour, and you feel safe at 
these speeds because there is no 
sway or pitch and the car doesn’t 
pitch when you apply the quick- 
acting brakes. 

This is a car that might be used 
to go from home to market as a 
second car, but also one in which 
you could feel perfectly at ease if 
you decided to take off across the 
country on a 3,000-mile jaunt. 





Ford Motor Co. Prices—'60 vs. "59 


(Including Federal tax and suggested dealer-preparation charges.) 














EDSEL 
60 59 Difference 
Ranger V-8 
4-dr. Sedan $2,697 $2,683.50 $ 13.50 
pS ee erere ee 2,643 2,629 14 
4-dr. Hardtop 2,770 2,755.50 14.50 
2-dr. Hardtop 2,704.50 2,690.50 14 
Convertible 3,000 3,072 — 72 
(Corsair) 
Station Wagon V-8 
4-dr., 2-seat Villager ..................00..00. 2,988.50 2,971 + 17.50 


cylinder station wagon is $83.70 less than V-8 for ’60; $96.50 less for '59. Six- 
cylinder engine is not offered on convertible.) 





(Prices are for V-8 models, Six-cylinder Rangers are $83.70 less than V-8s. Six- 









































FORD 
60 
Falcon 
EE, SEED | dveesciventeseoreentinsievivsneniintinaliel $1,974 
2-dr. Sedan .............0.... 1,912 
+ +” - - * + 
(The following prices are for six-cylinder models, For V-8s, add $113 on '60s; 
add $118 on ’59s.) 
°60 Fairlane vs, 
*569 Custom 300 Difference 
Fairlane 
EY MMIII Winisnsbuibe civcavleasdecesnibucccestbsusirueatey $2,311 $2,273 $ 38 
SI MINED. seiduasscncviedeaictacasdocesovedussnenioone 2,257 2,219 t 38 
NEE “CUNUEIE  sccsitsiireusiacsessictzeiesesassevess 2,170 2,132 + 38 
*60 Fairlane 500 
vs. °59 Fairlane Difference 
Fairlane 500 
I Sap nee $2,388 $2,411 —$ 23 
EE, PEE: eddadedestpniinnercisesiecnisintmesdootuntetdl 2,334 2,357 — 23 
"60 "59 Difference 
Galaxie 
ee $2,603 $2,582 $ 21 
a 2,549 2,528 tT 21 
TEENIE: absceveueiepeesvsevscouacsenenteventions 2,675 2,654 + 21 
Starliner 
ao J, Seen 2,610 2,589 + 21 
(Galaxie) 
Sunliner 
Convertible ............. . 2,860 2,839 + 21 
(Galaxie) 
Station Wagons 
2-dr., 2-seat Ramen ..............ccccccccscssssees 2,586 2,567 + 19 
4-dr., 2-seat Ramee ..................:0ccceeeese 2,656 2,634 22 
4-dr., 2-seat Country Sedan .............. 2,152 2,745 ps 7 
4-dr., 3-seat Country Sedan .............. 2,837 2,829 + 8 
4-dr., 3-seat Country Squire .............. 2,967 2,958 + 9 
MERCURY 
"60 "59 Difference 
Monterey 
4-dr. Sedan ............. $2,730 $2,831.50 —$101.50 
III chic canrscnndenientcneasseonsiphinionsionte 2,631 2,767.50 — 136.50 
4-dr. Hardtop 2,845 2,917.50 — 172.50 
2-dr. Hardtop 2,781 2,853.50 — 72.50 
Convertible .................. 3,077 3,149.50 — 72.50 
Montclair \ 
4-dr. Sedan .. 3,280 3,308 a= of 
4-dr. Hardtop ......... 3,394 3,437 — 43 
STEIN. cxcocmstoccoviasinelestotviscsneneussiots 3,331 3,356.50 — 25.50 
Parklane 
4-dr. Hardtop 3,858 4,031 — 173 
2-dr. Hardtop 3,794 3,954.50 — 160.50 
I i ichas acd cdisnecnicinunicivedebensentoones 4,018 4,206 — 188 
Station Wagons 
4-dr., 2-seat Commuter ........................ 3,127 3,215 — 88 
4-dr., 2-seat Colony Park. .................... 3,837 3,932 — 95 


Mantel 


ir and Colony Park. 





(Merc-O-Matic transmission is standard 


on Park Lane.) 


“MiP 


Dual-range Merc-O-Matic, power steering and power brakes are standard equipment 


on 





LINCOLN 
Lincoln 
60 59 Difference 
I cn sntisnnconsicesensieneesimosecneesadl $5,441 $5,089.60 $351.40* 
4-dr. Hardtop 5,441 5,089.60 351.40* 
IID. sastnsepsvseudesccenicssotieceeoroonenan 5,253 4,902.10 350.90* 
Premiere 
TMI civics asiidcatheciasecapimbasesmnnebnionl 5,945 5,594.20 350.80* 
NO oo <csisnssecsecccvensenceussiesseres 5,945 5,594.20 350.80* 
I III innvssisdscinbensicistatansaosipeieniick 5,698 5,347.10 350.90* 
Continental 
I 0 os ins soctuivashacabvekiiaibeav anand 6,345.30 6,845.30 0 
ee IID 5 dccsssecciscacuppicscconscsechoverenaclos 6,845.30 6,845.30 0 
IIIS acca cucousioceses vosnennbovrbausn itn’ 6,598.30 6,598.30 0 
IED 5 anadactcacenhgiansinesaniiaauadhionl 7,056.20 17,056.20 0 
I a a ls en 9,208 9,208 0 
I le 10,230 10,230 0 











*—Radio, heater and white sidewall tires are standard equipment on '60 Lincolns and 
Premieres. They were extra-cost options in "59. These three items are standard on 
Continentals for both ’60 and '59. 

(Automatic transmission, power steering and power brakes are standard equipment 








Compacts Bump $2,500 Range 


(Continued from Page 3) 


priced within a few cents of last 
year’s Custom Royals. 

Matadors are priced slightly 
above Oldsmobile 88 models while 
Polaras are about $50 below Pon- 
tiac Bonnevilles, 

& * cs 
[,LZeweEee in pricing, Ford 
Motor and General Motors re- 
tailers will be working under iden- 
tical dealer discounts in 1960. 

Dealer discount on the Falcon 
is 21 percent, the same as on the 
Corvair. There’s a one percent 
holdback in each case. 

Edsel and the full-sized Ford 
have a 25 percent discount, includ- 
ing the holdback. This is the figure 
that applies to Buick, Oldsmobile, 
Pontiac and the “big” Chevrolet. 


| 











Mercury discount remains at 25 
percent, including the holdback, 
and Lincoln stays at 26 percent. 
Lincoln’s dealer discount is the 
same as Cadillac’s. 

* + a 

T ALSO was learned last week 

that Mercury is suggesting a 

dealer-preparation fee of $50 on all 
models for 1960. The ’'59 charges 
were: Monterey, $55; Montclair, 70, 
and Park Lane, $85. 

Chevrolet has added a Biscayne 
Fleetmaster two-door and four- 
door sedan which will be priced 
about $32 below regular Bis- 
caynes. They’ll be austere models 
with heavy-duty vinyl upholstery 
and little trim. 

Chevrolet dealers were notified 


on all Lincolns, Premieres and Continentals for both '60 and ’59.) 








of political subdivisions, The sedans 
will be available with either six 
cylinder or V-8 engines. 


$200,000 Fire Levels 
Minnesota Garage 


help them compete for the e sedan 





— a 








SHAKOPEE, Minn.—Fire de 
stroyed a garage building he 
owned by Schesso Brothers, Inc: 
Damage was estimated at $200,000. 
One volunteer fireman was killed 
fighting the blaze. 

Fifteen vehicles inside the build 
ing, along with the garage’s equip- 
ment and tools, were destroyed 
Only the walls of the brick and 
block structure were left standing. 
Cause of the fire was not deter 


that the Fleetmaster is designed to! mined immediately. 
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30-60-90 Day 
Follow-Up 
ls Obsolete! 


Dealers are 
spending large 
amounts of 
money and still 
lose 50% of their 
owners within a 
12 month period. 
Can follow-up 
be working? 


If you are looking ahead to the 
new model and to 1960 sales... 
you must plan on having the 
good will of your owners, and 
equally important, the present 
service business of the owners 
in your area. 


YOUR LOST OWNERS 
MUST BE RE-WON! 


\ ; I 
REPRESENTATIVES IN PRINCIPA 


LONG ISLAND ¢ 














WHY GO IT ALONE? 


Too many dealers have 
gone into leasing without 
the proper research, 
background and know-how. 


Why gamble? 
CARS can help you 


cS Ewe 


a@Ty Fat 
RENTAL SYSTEM 
~J 


phone LOgan 6-4321, 
wire or write 


CARS RENTAL SYSTEM 
P.O. Drawer 7126 
Fort Lauderdale, Fla. 












STOP TRAFFIC 
with 
PENNANTS 


There is nothing else you can buy for 
any price that will attract as much atten- 
tion as beautiful, colorful, pennants and 
yet you can buy them for as little as 3c 
Per foot. Write for our catalog. 


MYRLO CO. 


Dept. N, 1231 Main Ave. 
Cleveland 13, Ohie 





6 Dealers Await Votes . . 








Stepped Up 


resentation by the petitioner, Team- 
sters Local 895. 

Meanwhile, in a case involving 
Motor Sales of New Bedford 
(Ford), New Bedford, Mass., the 
NLRB dismissed a petition filed 
by Teamsters Local 59, finding 
that the company’s contract with 
the Motor Sales Co. Collective 
Bargaining Committee bars the 
petition. 

In a second ruling, the NLRB 
granted a request by Teamsters 

Local 868 to withdraw a petition 
for a representation election at | 
Frank Reid Chevrolet, Inc., Spring- | 
field Garden, N, Y. 

The board also ruled that the) 
union could not file a new petition | 
for six months, unless “good cause | 
is shown why the board should en- 
tertain a new petition prior to the 
expiration of such period.” 

* * ok 








| 


Or THE factory front, Chrysler | 
Corp. last week recalled some) 
18,000 workers who had been laid 
off by a strike at its Twinsburg) 
(O.) stamping plant. 

The workers were recalled 
after members of United Auto 
Workers Local 122 voted over- 
whelmingly to accept a company 
offer ending the walkout at 
Twinsburg. 

Workers at the Twinsburg plant, 
which turns out essential body 
stampings for all Chrysler cars ex- 

|cept Imperial and the new Valiant, 
had gone on strike Sept. 29, This 
| authorized strike, the first against 
| Chrysler since it signed a new con- 
tract with the union in 1958, fol- 





Obituaries 


John D. MacLachlan 
| KANSAS CITY.—John D, MacLachlan, 
| 84, an inventor and head of the old Little 
Four Automobile Co, in Detroit from 1904 
to 1906, died Oct, 4, He developed a 
method of welding cast iron to steel. 
* * * 


Aubrey V. Hamilton 
McKINNEY, Tex.—Aubrey V, Hamilton, 





64, a retired auto dealer, died here 
Sept, 28. 
B. M. Russell 
SEATTLE.—B. M. Russell, 66, died in 
|}a Seattle hospital after a long illness, A 


| retired automobile dealer, he was the for- 


mer owner and president of Courthouse 
Garage, Inc. 

* * * 
Vance C. Hal 


| AKRON, O.—Vance C. Hall, 65, retired 
j}auto dealer and former president of the 
| Akron Automobile Dealers Assn., died Sept. 
| 29. From 1945 until 1952, when he retired, 
|he was a partner with Carroll J, Rousch 

in Hall-Rousch, Inc. In the early ’30s he 
| was vice-president and sales manager of 
| Duesenberg division of Cord Corp, In 1935 
|he joined Chrysler Corp. and he served 
with the War Department from 1942 until 

* * + 


1945. 
B, J. Lassiter 
LUFKIN, Tex. — B. J. Lassiter, 51, 
owner of the GMC dealership here, was 


killed Sept. 28 when the car he was driv- 
ing left the road and hit a tree. 
* Ba a 


Curtis M. Baldwin 

ASHEVILLE, N, C.—Curtis M. Bald- 
win, 71, president of Skyland Oldsmobile 
Co., Inc., died Oct, 3, Mr. Baldwin came 
to Asheville from Atlanta in October, 1936, 
and established an Oldsmobile dealership 
here. Prior to that he was with Oldsmobile 
division in Atlanta from 1929 to 1936. 
Later he was sales manager for Capital 
Auto Co., Atlanta. He was a former presi- 
dent of the Asheville Automobile Dealers 
Assn. 
* * 


* 
Volney B. Fowler 
CHICAGO Volney B, Fowler, 62, di- 
rector of public relations, advertising and 
sales promotion for General Motors’ Elec- 
tro-Motive division, died in a hospital here 
Oct. 6 after a long illness. He joined GM 
in 1932 and was assigned to Electro-Motive 
in 1937. 
Ea * * 
Warren H. Farr 
DETROIT.—Warren H. Farr, 70, who 


Shop Unionizing Drive 


(Continued from Page 4) 





retired in 1954 as president of Ainsworth 
Mfg. Co., died Oct. 5 at his home in sub- 
urban Grosse Pointe Farms, He was a} 
native of Flint and a member of the So-| 
ciety of Automotive Engineers. | 
* * * 

Hansford B. Truslow 
RICHMOND, Va.—Hansford Bryan Tru- 


slow, 62, president and founder of Rich- 
mond Auto Parts Inc., died Oct, 2. 
* * 
S. L Carlson 


SEATTLE.—S, I, Carlson, 71, former 
Nash export manager, died suddenly of a 
heart attack here Oct, 3, He retired from 
Nash in 1954 after 10 years of service 
with the company. 

* + * 
Frederick G, Hughes 

BRISTOL, Conn.—Frederick G. Hughes, 
81, general manager of General Motors’ 
New Departure division from 1933 until 
his retirement in 1947, died Oct. 3 in a 
hospital here after an illness of several 
weeks. He joined New Departure in 1911. 
He was a former president of the Ameri- 














can Society of Metals. 


at Dayton 


lowed two earlier wildcat strikes 
at the plant. 

A long list of union grievances 
over working conditions and the 


Small Cars in Mexico 


Riddle U. C. Market 


MEXICO CITY.—The used-car 
market in Mexico has been cur- 
tailed by authorized price cuts on 
small cars, according to industry 
observers. 

They said a new small car can 
now be purchased for less than 
the asking price on a standard- 
size car five or six years old. As 
a result, some used-car lots have 
gone out of business, 





discharge of 13 union members 
were the issues involved in the 
dispute. 

In Akron, production resumed 
last week at the General Tire & 
Rubber Co. plant, marking the end 
of a seven-day strike. 

Some 2,000 members of the 
United Rubber Workers Union had 
walked off their jobs to protest the | 





suspension of 100 workers in a dis- 
pute over piecework rates, 
* a * 


ne. for an early negotiated 
settlement in the 13-week steel 
strike seemed dead as AUTOMOTIVE 
News went to press. Government 
intervention appeared imminent. 
Last week’s meetings between 








top steel industry executives and 
heads of the United Steelworkers 
ended on a hopeless note. No new 
meetings were scheduled. 

Roger M. Blough, U. S. Steel 
Corp. board chairman and spokes- 
man for the industry, said the 
union’s demands amounted to a 60- 
cent pay hike over a three-year 
period. Blough said the industry re- 
peated its offer of a 15-cent hike 
over a two-year period, which was 
rejected by the union. He said the 
union was “unalterable in its posi- 
tion.” 

David J. McDonald, USW presi- 
dent, confirmed the union’s position 
“as stated by the wage-policy com- 
mittee remains the same.” The pro- 
posal calls for annual wage hikes 
of 15 cents an hour for the next 
three years. 

Government use of the Taft- 
Hartley Law appeared the only 
way to speed the 500,000 steel work- 
ers back to their jobs. 

















One of the car lots in the photos 
above made money last winter. The 
other did not. Can you tell which was 
the profitable lot? 


Sure! It was the lot protected by 
Childers Carports. And Childers Car- 
ports may be the difference between 
your lot losing money or making a 
profit this winter. 


Open every day. You see, Childers 
Carports turn your lot into an attrac- 
tive, 365-day outdoor showroom. With 
Childers Carports protecting your 
stock, even the heaviest snow can’t 
cover your cars and put you out of 
business. 


Pay for themselves. And because 
Childers Carports cost only pennies per 
car per day, they quickly pay for 
themselves in savings on clean-up 
costs alone. In addition, Childers Car- 
ports cut your costly winter light bills 
50% and more because they concen- 
trate your lights directly onto your 
cars . . . let you use fewer lights for 
a more attractive night display. 


Year-round protection. And best of 
all, Childers Carports increase your 
sales and cut your overhead all-year- 
round—not just in the winter! Dealers 
everywhere in the United States have 
erected Childers Carports and are en- 
thusiastic about them. Here are a few 
reasons why: 


Snow, sleet, rain or hail never touch these cars protected by Childers Carports. 
With Childers Carports on your lot you’re open for business 365 days a year! 


Now! CHILDERS Carports Keep Your Cars 
Springtime Clean On Winter’s Dirtiest Days 


...and make your lot a more inviting place to stop, look and deal! 




























































UP TO 36 MONTHS TO PAY 


Install Childers Carports now 
under low-cost Childers 36- 
Month Finance Plan. Let your 
carports pay for themselves in 
savings on clean-up and lighting 
costs plus extra profit through 
increased sales! 





below. We'll include a list of 300 deal- 
ers in 32 states who have installed 
them (you can telephone any two deal- 
ers on this list at Childers’ expense). 
You still have time to protect your 
cars this winter with Childers Car- 
ports. 










WE PAY FREIGHT 
TO ANY DEALER IN U. S. 








1. More sales and faster turnover. 


Expert dealer accountants say it costs 
$3 a day to “board” a car—yet Child- 
ers Carports cost only a few cents per 
car per day. 


2. Higher prices for cars that are 
always clean and comfortable. 


3. Architect-designed to harmonize 
with existing buildings and displays. 





4. Easy to install. Your own men 
can do it with ordinary tools. 


5. Easy to move if you are on leased 
property ... or if you want to change 
the arrangement of your outdoor dis- 
play. 


Freight-free. Your carport is shipped 
direct from the factory, freight pre- 
paid and allowed to you. 


For complete details on Childers 
Carports and pictures of actual installa- 
tions, just fill out and mail the coupon 






r"——~MAIL THIS COUPON TODAY’——~ 


Childers Manufacturing Co., Dept. AN-5 
3620 West 11th Street 
Houston 8, Texas 


Please rush me complete details on 
Childers Carports, along with a list of 
300 dealers in 32 states who have in- 
stalled them, and pictures of actual 
dealer installations. 

(-] Check here for independent engi- 
neer’s report on 35-lbs. per sq. ft. 
snow load test of Childers Carports. 


Company 
Name | 
Name & I 
Title. 








Address. 





City State 

[] Check here if you would like to 
pay for your carports while they 
earn profits for you. We finance up 
to 36 months. 
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For Profitable Sales .. . 





How Dealers Set Car Prices 


(Continued from Page 2) 

month to get the amount of over- 
head that should be obtained in 
each deal. 

The invoice cost plus selling ex- 
pense plus per-car share of un- 
absorbed overhead comes to the 
breakeven point on a given car. 
The dealer then adds his desired 
profit to get the price which he will 
ask for the car. 

* 


ship with a factory invoice of 
$2,000. The salesman’s commission 
is $50, the dealership is averaging 
$15 per car in advertising expenses 
and other selling expenses amount 
to $50. 

The $115 in total selling ex- 
penses is added to $2,000 for a | 
$2,115 total. | 
The dealership has $2,000 in un- 

absorbed overhead for the month 
HERE is an example of how this| and expects to sell 10 new cars, The 
system works: unabsorbed overhead averages $200 

A car is delivered to the dealer-' per car. This is added to the car 





* * 














PROTECT YOUR SHOWROOM FLOOR WITH D & M UNDER CAR COVERS 





D & M TRUCK TOP CO. 
12186 Petoskey, Detroit 4, Michigan 


WEbster 3-1613 
Manetacturers of Stake and Pick-Up Tops 














ADVERTISEMENT 
me 





“WE ARE VERY HAPPY WITH OUR CHILDERS CARPORTS,” writes 
Paul Mabhannabh of Tigue Motors, Keokuk, lowa. “As you know, we first 
purchased Childers Carports to cover six cars across the front of our used 
car lot. They added so much in appearance and comfort that we added 
two more spaces and now have the entire line covered.” Read on Page 59 


how Childers Carports can add appearance and comfort to your lot. | 











price to make $2,315, the breakeven 
price, 
oe . oe 
F THE dealer felt he could show 
a net profit of about 3 percent 
on sales, he would have to add $72 
for net profit. This makes the sell- 


|ing price of the car $2,387. 


One of the problems in using 


| this system is picking out just what 


overhead figures to use as a base. 
Dealers surveyed came up with a 
number of answers including the 
last month’s overhead, an average 
of the last several months and the 


| overhead for the preceding calen- 
dar year. 


A number of shortcomings of 
the system have been pointed out. 
One is the question of sales lost 
because of the addition of the 
overhead factor to the selling 
price. 

The dealer with the $2,000 in un- 
absorbed overhead and 10 sales a 
month is boosting his selling price 
by $200 a unit due to the overhead 
factor, Suppose he turns down 10 
hot deals during the month be- 
cause they have only $190 per car 
in overhead money in them, He 
could end the month with his full 
$2,000 in unabsorbed overhead un- 

covered. If he had taken the 10 
deals at $190 for overhead, he would 
have finished the month with only 
$100 in unabsorbed overhead un- 
covered, 
* * aa 

ANoraee failing of this sys- 

tem is that it tends to make 
all deals and all cars equal. The 
dealer in the example would add 
$200 per car for overhead whether 
he was selling a stripped compact 
unit or a loaded medium-price 
model. 

The $200 is a much more im- 
portant figure in the price of a 
$2,000 car than it is in the price 
of a $4,000 car. 

A final problem that might be 
mentioned in regard to this pricing 
system is the matter of the dealer 
who uses this system and finds his 
competitors making all the sales 
because his prices are too high. 

The answer to this is not in the 
pricing system. The dealer either is 
spending too much to sell the car 
or has too much unabsorbed over- 
head to be competitive. The solu- 
tion is found in correcting ex- 

















Cessna 


AREA SALES MANAGERS 


These positions will require: Executive management experience in initiating and 





RESIDENT EXPORT SALES REPRESENTATIVE 





Overseas operations. Liaison work with field organizations. 


REGIONAL SERVICE MANAGER 





and/or A & E License or equivalent in experience. Competent pilot. 


TRAINING SPECIALIST 


This position will entail: Teaching classes in selling and business management in 





correspondence courses. 
Requirements: M. A. or equivalent of training or experience. Successful teacher in 
training. Selling and business management experience preferred. 


BUSINESS MANAGEMENT AND UNIFORM ACCOUNTING 





SALES EXECUTIVES 


years experience in retail and/or dealer-distributor selling. Aircraft background desired. 


This position entails: Working with other international corporations on the concept of using Cessna Aircraft for their 


Requirements: Recent single and multi-engine proficiency. Knowledge of Spanish language preferred. 


This position requires: Working with Cessna Aircraft distributors and dealers on service problems. Must be able to meet 
and sell management and shop personnel on factory service planning and execution. 


the field. Research and development of curriculum and training aid. Supervision of laboratory learning experiences and 


administering sales’ programs. Several 


Aeronautical-Merchanical degree 


formal schools at the factory and in 


both academic teaching and vocational 


CONSULTANT 





phases of retail or wholesale accounting. Willingness to learn to fly. 
All of the above positions will travel out of and headquarter in Wichita. 


Pawnee Road, Wichita, Kansas. No phone calls. 





This position requires: Consuiting with Cessna dealers on their accounting systems and financial management. 
Requires: College degree in accounting and marketing or equivalent in experience. Two to four years experience in all 


If you meet the above requirements and are interested in an unlimited opportunity with the world's largest producer of 
executive aircraft, send your resume to: Employment Manager, CESSNA AIRCRAFT CO., Commercial Division, 5800 East 




















penses, not changing the pricing 
system. 
cm * oa 

. . a little more than half 

of the dealers surveyed by 
Automotive News’ said they use 
this pricing system, the remainder 
had some other system. Some of 
these systems are variations of the 
standard method, others are totally 
different, 

There was, of course, a small 
group of dealers who said they 
had little or no system for set- 
ting their new-car prices, Most 
in this group blamed stiff com- 
petition for their situation. 

A Southern Buick dealer said, 
“Gross depends largely on competi- 
tion. We get as much as we think 
we can and hope for the best.” 

In the same boat is a South Da- 
kota dealer, who said, “I don’t use 
breakeven figures, I sell as many 
units as I can on a current market 
basis,” 
a ad os 
E variations on the invoice 
plus selling expenses plus unab- 
sorbed overhead system are count- 
less. 

An Illinois dealer said he figures 
prices only after eliminating fleet 
business from all figures. 

An Oldsmobile dealer in the 
Midwest adds invoice to selling 
expense and then introduces a 
variation, Instead of dividing a 
month’s unabsorbed overhead 
among the units he expects to 
sell, he divides it by 80 percent 
of expected volume, He then 
would cover all overhead if he 
sold only 80 percent of the cars 
he expects to sell. 

Several of the dealers surveyed 
apparently leave out overhead in 
setting their prices. A Georgia 
dealer said the breakeven point is 
invoice plus variable selling ex- 
penses, 

* ok * 

FORD dealer said, “We use our 

average semifixed and variable 

expenses and try to get as much 
over that as possible.” 

A Chicago dealer said, “In a 
large metropolitan area with a 
small gross, we use cost plus vari- 
able selling expense.” 

While some prices are based on 
overhead figures ag much as a 
year old, a Massachusetts dealer 
said he .used his daily operating 
controls to “arrive at a desired 
gross profit each day.” 

The dealers who have worked out 
some other method of determining 
car prices offered systems ranging 
from the simple to the complex 
and based their systems on just 
about every phase of auto retailing. 
A sampling of the other pricing 
systems includes these: 

A Colorado dealer said, “Cost 
plus 10 percent equals breakeven.” 

ok * * 


NORTH CAROLINA dealer 

said he allocates or distributes 
all expenses directly to the operat- 
ing departments, Thus, he has no 
administrative expenses, a chief 
source of overhead. The new and 
used car departments then are 
combined and each deal must re- 
turn its share of the overhead of 
the new and used car departments. 
Parts and service gross profit and 
overhead have nothing to do with 
his new-car pricing, 

An Indiana dealer said per- 
centages were better to work 
with than dollar figures in deter- 
mining prices. If projected car 
sales are $100,000 for a given 
month and projected expenses 
(both selling expenses and the 
new-car department’s share of 
overhead) total $9,000, then “you 
must gross 9 percent of the sell- 
ing price on each new unit to 
merely breakeven,” he said. 

He added that this system allows 
him to add a smaller markup in 
dollar terms on the less costly 
units, 

* a ok 
MAN of the pricing systems re- 
volve around flat dollar 
amounts that are needed to meet 
certain expenses. 

A Ford dealer in the Rockies 
said, “Considering investment, over- 
head expense, taxes, etc., with po- 
tential volume, the dealership must 
have $200 gross on each unit.” 

A Buick dealer in a metropoli- 
tan market has a more complex 
system. “We base our cost at the 
present time at $130 over invoice 
cost, which covers direct costs 
including commissions, get ready, 
inspection expenses and advertis- 
ing. We must have a substantial 
gross above this to earn a profit 
but this is the basis for cost. On 





operations in 1959 to date, it takes 
$260 gross, or $130 above the 
original $130, for us to break 
even.” 

This formula was offered by a 
dealer in the Rockies: “I hold to 
factory invoice plus 10 percent plus 
average true service cost ($50 on 
Plymouth, $75 on Chrysler, $100 on 
Imperial) and take trades at whole- 
sale, With normal volume, I get a) 
fair profit.” 

A Pontiac dealer on the Pacific 


Coast charges invoice plus the fac-) 


tory service allowance of $50 plus 
$375 and takes trades at wholesale, 

And an Indiana dealer charges 
invoice plus $50 for service and the 
state gross income tax plus the 
sales commission. “We need to get 
$75 above that to break even.” 


Buick Dealer 40 Years, 
Healey Honored by Club 


STAMFORD, Conn—James J. 
Healey, president of the Nutmeg 
Buick Club of Connecticut, was 
honored by the club on the com- 
pletion of his 40th year as a Buick 
dealer. He heads Healey Buick, 
Stamford. 

Buick officials and other dealers 
from throughout the state attended 
a testimonial dinner for Healey 
here. 








NOW! 


YOU CAN 
APPRAISE 
FOREIGN CARS 


-easily, accurately, 
-competitively, 
-profitably! 











KNOW the true market value of 
the hundreds of different makes 
and models of foreign cars which 
you will have to appraise for 
trade-in deals. Thousands of new 
car dealers as well as banks and 
finance companies are subscribers 
to the Foreign Cars Edition. This is 
one of the most authoritative and 


reliable price guides available! 


© Published every month 
© 24 pages of listings 
e Handy pocket size 


10% 


Foreign Cars Edition 


GALVES AUTO PRICE LIST 
1712 Jerome Ave., New York 53, N. Y. 


PER 
YEAR 


@ Additional copies with basic 
subscription—$5.00 each per year 


ff == = MAIL COUPON TODAY! == = 


Foreign Cars Edition i 
Galves Auto Price List 
| 1712 Jerome Ave., New York 53, N. Y. j 


Gentlemen: 
| Please enter my subscription to the | 
Foreign Cars Edition for one full year 
hy monthly issues) at the complete cost f 
of $10.00. 


ps NR ind suldarad dabehsesbvnbods<s I 
] NR aa Jasinanbatos du Lasaaeranens © { 
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* 
Car, Truck Output Estimates 
* 
By Automotive News 
PASSENGER CARS 
, (U. S. PRODUCTION ONLY) 
Week Week Jan.1 Jan. 1 
Ended Same Ended Total To To 
; Oct. 10, Week, Oct. 3, Output, Oct. 11, Oct. 10, 
1959 1958* 1959* Sept.* 1958** 1959 
AMERICAN MOTORS 
Rambler _..........c0cccccccccee 7,200 5,861 7,321 19,391 142,042 298,751 
CHRYSLER CORP. ...... 6,150 7,745 10,848 34,807 432,015 556,676 
EP GUOEE —~ civicorvesscesevsescoere 500 329 1,041 2,396 37,410 53,415 
RIED < -retgnsninoserinevendbents 300 586 338 1,076 26,265 35,504 
BID = sccssvsremmsrencenion 2,100 2,890 4,174 14,189 81,400 126,159 
PIRIOTTIN,..- cscvscecccssescescoseese 650 231 809 2,663 9,091 15,942 
Plymoutr ............0s00000 2,400 3,709 4486 14,475 277,849 325,448 
ee ene ~~ jemi  “aeewanlad ae. “vp aadoemeaben 208 
FORD MOTOR .............. 38,715 19,602 29,324 52,002 795,638 1,331,847 
IIE silutvndapsingnensvnceseveseunce 800 534 717 889 9,299 28,890 
Ford Division .............. 33,690 18,803 24,776 43,725 683,291 1,164,499 
P 2 See oo j____—es 4,952 fo 16,649 
Ford (Standard) .... 26,740 17,896 18,647 31,342 644,124 1,090,798 
Thunderbird ............ 1,240 907 1,177 3,575 39,167 57,052 
DEER stcstdepucindéaiensienstede 525 265 507 1,050 18,099 20,527 
PTO ocssiccesessrsvcccesceee ao 3,324 6,338 84,949 117,931 
GENERAL MOTORS .. 61,146 _.......... 55,179 139,894 1,531,362 2,186,125 
SEED“ ncihdecpataccsbuccseocevetis . 6,527 17,643 163,591 187,952 
RINSE ern 2,968 6,438 93,230 117,222 
Chevrolet Division .... 34,500 __.......... 29,607 66,867 910,308 1,234,177 
SEITE toitsieassscibensicnert eae 4,885 | ee 34,999 
Chevrolet (Stand.).. 30,000 __.......... 24,722 50,679 910,308 1,199,178 
Oldsmobile ..................... ke RSE ETS 8,112 24,859 218,664 312,155 
SID “cdidcasavenniiccebauouseks ee 7,965 24,087 145,569 334,619 
S-P CORP. 
Studebaker .................. 3,240 1,626 3,048 12,055 24,508 119,328 
Total Cars, U. S.**...... 116,451 34,884 105,720 258,149 2,927,310 4,492,727 








*Revised. 





**Totals for 1958 include Packard production. 


COMMERCIAL CARS 
(U. 8. PRODUCTION ONLY) 

















*Revised. 


ow 





Mack totals, 


Corbitt, Marmon-Herrington, Federal, FWD, etc. 
***Autocar, Freightliner, Reo and Sterling are included in White totals; Brockway in 


N.B. All U. S. totals include cars and trucks for military orders. 








Wilkie Views... 





Who Will 


of a new model car to take up 
to two years. In the case of the 
smaller units, which started from 
scratch, progress from the draft- 
ing board to the test tracks took 
even longer. So it wasn’t smart 


Williams Named 
N. C.’s Director 


WASHINGTON. — Tom A. Wil- 
liams sr., of Greensboro, N. C., has 
been elected to 
represent his 
state on the board 
of directors of 
NADA. 

Williams, a 
dealer since 1930, 
succeeds Allan C. 
Mims, former 
NADA treasurer 
and mayor of 
“i Rocky Mount, 

a N. C., who did 
_T. A. Williams not seek re-elec- 
tion. The new North Carolina direc- 
tor, who, will serve a three-year 
term beginning in January, served 
as president of the North Carolina 
Automobile Dealers Assn, in 1950. 














Be Hurt? 


(Continued from Page 6) 


planning, but fortunate circum- 
stance that brought the new com- 
pacts out at this time. 

There will be a lot of free 
swinging in the fight to establish 
the new smaller GM, Ford and 
Chrysler cars. A few haymakers 
were tossed at Chevrolet as soon 
as it became known the Corvair 
would have a rear engine. That 
was before any of the new cars 
were available publicly. 

Obliquely, the criticism of the 
rear-engine principle adopted by 
Chevrolet also was a swing at 
Volkswagen, which has built more 
than 3,000,000 of the small, beetle- 
shaped cars and is months behind 
in deliveries. It is by far the big- 
gest producer and seller of rear- 
engine cars in the world. 

Incidentally, among the 140 dif- 
ferent makes of vehicles shown at 
the International Automobile Show 
in Frankfort, Germany, last month 
was a large Czechoslovakian-built 
Skoda with a V-8 engine in the 
rear. Presenting the other extreme 
was a sOmewhat smaller Austin. It 
was a front-wheel drive with a 
transverse engine, its side parallel 
with the front axle. 





As ’60 Pace Rises ... 





Ford and Rambler 


Resume Overtime 


(Continued from Page 1) 


Twinsburg (O.) stamping plant. 
* * a 


AMTHOUGH it is still plagued by 
steel shortages and an improve- 
ment in the situation doesn’t ap- 
pear on the horizon, GM turned 
out an estimated 61,146 cars last 
week for the corporation’s highest 
outturn since the week ended Aug. 
1. The GM total compared with the 
55,179 cars turned out during the 
week ended Oct. 3. 

Chevrolet built an estimated 
34,500 cars last week with its “big 
car” plants contributing an esti- 
mated 30,000 units. The previous 
week, when all of its plants pro- 
ducing the standard Chevrolet, 
worked only four days, the divi- 
sion rolled 24,722 units from the 
lines, 

Corvair output declined from 
4,885 units a week*earlier to an es- 
timated 4,500 last week. Corvair’s 
Willow Run plant was down on 

Monday. 

In other GM operations, Buick 
was off slightly from 6,527 assem- 
blies the previous week to an esti- 
mated 6,518 units last week; Olds- 
mobile climbed from 8,112 to 8,368 
cars; Pontiac was up from 7,965 to 
8,400 assemblies, and Cadillac jump- 
ed from 2,968 to an estimated 3,360 
units, 

ca * +* 


ORD MOTOR CO., with its Ford 


Week Jan. 1 Jan. 1 
Same Ended Total To To division; Edsel at Louisville and 
Tose" — ‘Taser’ ‘Sepe.e” “tosge” asae” | weTCUTY at Los Angeles and 
ne, 1 + On Six s, turn 
CHEVROLET 00.0000... 657000 oes 5,990 22,673 198,489 284,743| Out ar’ estimated 38715 cars last 
DIAMOND T 139 88 331 4,321 4,600 | week to record its highest weekly 
DIVCO 70 132 379 2,123 2,534| output since the week ended Aug. 
DODGE 106 1,266 5,294 41,580 60,916) 8. 
FORD 5,952 17,248 21,107 163,021 267,103 Ford division, with eight of its 
2S Sra a eee 1,296 3,289 44,254 67,043| “big car” units work- 
INTERNATIONAL 1,898 2,866 12,205 71,969 114,626, ims Six days, assembled an esti- 
a $90 270 eee 1,414 11,311 13,740| Mated 33,690 cars last week of 
’ 7 which 26,740 were standard 
STUDEBAKER. ............ 125 216 193 =: 11,049 7,131 —- 10,320 Ford’s, 5,710 were Falcons and 
OL yal 465 418 166 1,677 12,969 15,578| 1,249 Thunderbirds. The previous 
er 2,440 2,128 2,536 10,655 66,994 92,028) week the division grossed 24,776 
MISCELLANEOUS ** .. 90 70 90 374 3,601 3,530| assemblies on 18,647 standard 
Fords, 4,952 Falcons and 1,177 
Total Trucks, U. S..... 24,079 11,867 21,871 80,447 627,763 936,761| Thunderbirds. 
Last week also marked the sec- 
Total Cars, Trucks, ond consecutive week that the Fal- 
MIG A Si scevinchaisseeneviceioe’ 140,530 46,701 127,591 338,596 3,555,073 5,429,488 con outproduced the Corvair. 
In other Ford Motor operations, 
Total Cars, Trucks, p 
i ana 6,065 5,294 5,410 13,068 271,579 304,008 ado jo ea gi tey — 
Grand Total, from 3,324 to 3,700 cars; Edsel, also 
Cars and Trucks, on six days at Louisville, went 
U. S. and Canada....146,595 51,995 133,001 351,664 3,826,652 5,733,496 | from 717 to 800, and Lincoln rose 


from 507 to 525. 
* es ok 

HRYSLER CORP. output dwin- 

dled from a model-year high of 
10,848 assemblies the previous week 
to an estimated 6,150 cars last 
week, The Valiant plant in Ham- 
tramck, Mich., and Dodge-Plym- 
outh-DeSoto-Chrysler unit in Los 
Angeles were the only assembly 
plants working five days. 

As a result of parts shortages 
brought about by the Twinsburg 
strike the previous week, Plym- 
outh was able to work its Detroit, 
St. Louis and Newark (Del.) 
plants only two days last week. 
Dodge was on two days in New- 
ark and St. Louis and three days 
in Detroit; Chrysler and DeSoto 
worked two days in Detroit, and 
Imperial was on a four-day week 
in Detroit. 

Only make showing an increase 
last week was Valiant with an out- 
put of an estimated 200 cars. No 
Valiants were built the previous 
week, 

A breakdown of other Chrysler 
operations showed Plymouth off 
from 4,486 to 2,400 assemblies; 
Dodge down from 4,174 to 2,100; 
Chrysler division declining from 
1,041 to 500 assemblies; DeSoto 
down from 338 to 300, and Imperial 
off from 809 to 650. 

* * of 

MERICAN MOTORS worked its 

Rambler lines six days last 
week but output declined slightly 
from 7,321 to 7,200 units. 

Studebaker, working only five 
days, upped its Lark output from 
8,048 units a week earlier to an 

estimated 3,240 assemblies last 
week, 

Altogether, the five compacts — 
Lark, Rambler, Corvair, Falcon 
and Valiant—turned out 20,850 cars 





by a now settled strike at its | for 17.9 percent of total industry 


assemblies last week, compared 
with 19.1 percent on 20,206 cars a 
week earlier, 
- * + 
yews output climbed to its 
highest level last week since 
July 25 as U. S. makers rolled an 


U. S. Car Output 
"59 vs. ’58 








9 Months, 9 Months, 
1959 Make 1958 
1—1,160,426 Chev. S, 906,415— 1 
2—1,055,672 Ford S. 624,990— 2 
3— 324,547 Pontiac 144,544— 6 
4— 321,934 Plym, 271,808— 3 
5— 300,512 Olds. 217,308— 4 
6— 287,794 Rambler 133,053— 7 
J— 178,772 Buick 161,951— 5 
8— 123,202 Dodge 77,216—10 
9— 114,628 Studebkr. 24,342—14 

10— 112,859 Mercury 84,949— 9 

11— 112,719 Cadillac 92,715— 8 

12— 55,364 T’Bird 37,740—11 

13— 52,694 Chrysler 36,837—12 

14— 35,060 DeSoto 25,658—13 

15— 29,254 Corvair .......... _—. 

16— 27,720 Edsel 8,604—17 

17— 19,799 Lincoln  17,714—15 

18— 14,965 Imperial 8,742—16 

19— 8,808 Falcon .........- — 

20— D VME oncessees: —.... 

cieasatan Packard 1,745—18 
4,336,738 Total 2,874,331 
1—2,106,230 GM 1,522,933— 1 
2—1,280,222 Ford 773,997— 2 
3— 547,864 Chrysler 420,261— 3 
4— 287,794 AMC 133,053— 4 
5— 114,628 S-P 24,087— 5 
+ * ca 





estimated 24,079 commercial ve- 
hicles from the assembly lines. 

That compared with the 21,871 
trucks turned out a week earlier, 
and the 11,867 units assembled 
during the week ended Oct. 10 a 
year ago. 

Canadian vehicle output rose to 
a high for the 1960 model run last 
week as the makers rolled an esti- 
mated 6,065 cars and trucks from 
the assembly lines, 

7” * 


Ford to Boost Capacity 


Of Nashville Glass Plant 

NASHVILLE, Tenn.—Ford Motor 
Co. last week announced plans for 
a sizable expansion of its automo- 
tive glass plant here. 

A. R. Wardrop, general manager 
of the company’s glass division, 
said 274,000 square feet of new floor 
space will be added to the 1,160,000- 
square-foot plant. The glass melting 
capacity of the plant will be 
doubled. 


Lee Tire Names 
Called Deceptive 


WASHINGTON.—Lee Rubber & 
Tire Corp., Conshohocken, Pa., has 
been charged by the Federal Trade 
Commission with using deceptive 
brand names on various tires it 
manufactures. 

“Ultra Deluxe” and “Advance 
Super Deluxe” tires are not of 
equal quality—either premium or 
first line—as implied both by the 
names themselves and Lee’s adver- 
tising, but are premium and sec- 
ond-line tires, respectively, the 
FTC's complaint charges. 

The name “Advance Super De- 
luxe” previously was used on Lee’s 
premium and first-line categories, 
the complaint continued, and the 
current third-line designation 
“Regular Deluxe” was formerly the 
name for the company’s second- 
line tire. 

The company has 30 days in 





which to answer the complaint. 
’t 








One Car in 10 a Compact ... 





9-Month Output Up 50 Pet. 


(Continued from Page 2) 


ber totalled 28,327 units; Falcon, 
8,808, and Valiant, eight. 
* oo” ok 
7s medium-price class turned 
out 1,210,730 cars for 27.9 per- 
cent of total industry output during 
the first nine months of this year. 

That’s a 52 percent gain over 
the first three quarters of 1958, 
when the group, composed of 
Chrysler, DeSoto, Dodge, Edsel, 
Thunderbird, Mercury, Buick, 
Oldsmobile, Pontiac and Packard, 
assembled 796,552 cars for 27.7 
percent of total industry output. 

Although the high-price class 
upped its numerical output 23.8 

percent over 1958, it was the only 
group to show a percent-of-indus- 
try loss from the first nine months 
of last year. 

The group, composed of Cadillac, 
Lincoln and Imperial, turned out 
147,483 cars for 3.4 percent of total 
industry output this year, com- 
pared with 4.2 percent on 119,171 
assemblies a year ago—a 0.8 point 
decline from 1958. 

ok a ob 

AMONG the volume gainers, Stu- 

debaker and Rambler in the 
No. 1 and No, 2 spots were followed 
by Edsel with a 222.2 percent in- 
crease—from 8,604 units a year ago 
to 27,720 assemblies during the first 
nine months of this year. 

Pontiac was up 124.5 percent 
from 144,544 to 324,547 cars; Im- 
perial up 71.2 percent from 8,742 
to 14,965; the standard Ford up 
68.9 percent from 624,990 to 1,055- 
672; Dodge up 59.6 percent from 
77,216 to 123,202, and Thunderbird 
rose 46.7 percent from 37,740 to 
55,364, 

Chrysler was up 43 percent from 
36,837 to 52,694 cars: Oldsmobile up 
38.3 percent from 217,308 to 300,512; 
DeSoto up 36.6 percent from 25,658 
to 35,060; Mercury up 32.9 percent 
from 84,949 to 112,859; the standard 
Chevrolet, up 28 percent from 
906,415 to 1,161,353; Cadillac up 21.6 
percent from 92,715 to 112,719; 
Plymouth up 184 percent from 
271,808 to 321,935; Lincoln up 118 
percent from 17,714 to 19,799, and 





Buick, up 10.4 percent from 161,951 
to 178,772, 

On a corporate basis, S-P showed 
the biggest numerical] climb, rising 
375.9 percent from 24,087 to 114,628 
cars. AMC, on the basis of its Ram- 
bler output, was up 116.3 percent. 

Ford rose 65.4 percent from 
773,997 assemblies a year ago to 
1,280,222 units this year; GM climb- 
ed 38.3 percent from 1,522,933 to 
2,106,230, and Chrysler rose 30.4 per- 
cent from 420,261 to 547,864 cars. 


Parker Observes 
45th Anniversary 


DETROIT.—Parker Rust Proof 
Co, has celebrated its 45th anni- 
versary with the annual sales 
meeting and seminar the program 
highlight. 

Parker and its processes were 
born in the kitchen of Clark W. 
Parker, company founder. First 
batches of the initial product were 
brewed on the kitchen stove and 
the first “mass production” facili- 
ties were in the Parker basement. 

Parker Rust Proof, its Canadian 
subsidiary and Tropical Paint Co., 
another subsidiary, teday have an 
annual sales volume of over $12 
million and manufacture 467 sep- 
arate items. The company holds 
over 200 U. S. and 100 Canadian 
patents, according to President 
Robert W, Englehart. 


First Major Show 
Of °60 Cars Opens 


DETROIT. — The Texas State 
Fair auto show, the nation’s first 
major exhibit of 1960 models, 
opened over the weekend in Dallas. 
All of the new models which have 
been introduced to the public thus 
far, and many imports, went on 
display Saturday (Oct, 10). 

J. N. Whitehurst, general man- 
ager of the Authorized New Car 
Dealers of Dallas, sponsor of the 
show, said it will be the biggest 
automotive exhibit in the fair’s his- 


tory. 
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Big-Series Sales Aided . 





Compact-itis Spans U. S. 


(Continued from Page 57) 


the same price as a Corvair, and 
the Biscayne is a lot more car.” 

Some Detroit dealers said the 
main role of the Corvair would be 
that of a tool to help sell the big 
car. 


a * * 
ND a New York dealer handling 
a medium-price line said, 











He offered opinions on just 
about everything. A sample of 
these follows: He was tired and 
glad to take time out to talk 
to me. The steel strike has buy- 
ers unnerved, The weather Fri- 
day was too good for a new-car 
showing. The World Series was 
also interfering. (He had no 
























































































































“We've had a steady stream of! yiews on who would win the 4 ; 
HEL ANTED POSITION WANTED i 
lookers, most of whom had just! series). Last year, the GM strikes eee —*.. SEE 
come from examining the Corvair! cut new-model production. This | SAi0s, Drs. “Disrinator for cutstanting| dual in midwest has excellent opportunity | all phases GM accounting, wholesale and flc/o 
and admittedly were comparison| year, the steel strike is a threat. imported car seeks experienced field man,| for a man who is honest, imaginative,| retail financing, receivables and _pay- xi 
po 
shopping. He said he had delivered three| resident of New England states, Must has backbone and knowledge of used ables, controls, credit extension. Fifteen # mar 
“4 d to the fine have knowledge of dealers in this area. car values and ethical merchandising years’ experience Michigan GM dealer-@ apie 
‘We got right down e 
Corvairs and had one to be de- - ds, Furnish full particulars includ- ships in service, parts and office, Desi 
j ints with many of them. Who- Our cars are by world famous manufac methods, p c P 
po y S livered later in the day. He claimed turer and sell below $1,600 delivered. ing recent snapshot, We are looking for eareer opportunity Michigan, Ohio, Indi- 
. ever said the medium-price mar- to have delivered two or three big Excellent salary plus bonus, Demonstra- a permanent manager who will be a ana. Box 796, c/o Automotive News, De- 
bs ket would suffer sure had things | G,,yj H id tor furnished, Exceptional opportunity| credit to the organization and commu-| _troit 7. New 
pegged wrong eveee, pes customers were for qualified man, Please send resume nity. Box 807, c/o Automotive News, AUTOMOBILE MAN, experienced on fac- 
’ “Th z a right interested in both cars, a rather! to: Fred Sessler, Amsko Distributors, Detroit 7. tery, regional, some, district levels, anil eats 
, ake sage coat a Gee unlikely comment, probably thought pg am Avents, Long Island feta, loching fee a Guallemging couelnll eeu 
n m e e up by the Chevy district men. : ; tunity, Presently employed ‘‘Big Three.” IM vani 
the customer value he won't get * 7 + ROADMAN. Salesman for large foreign car Income now exceeding twelve thousand 
1 for the same price in the domestic importer, to travel from Michigan to JOBBERS dollars, College graduate, married, Write 
small cars.” VER at , they had already} Missouri, Experienced, Salary, expenses Quality oon 832, c/o Automotive News, Detroit 
e and commissions, Please state all qual- To ua 4 
he wee delivered seven Corvairs, three/ ications, Box 831, ¢/o Automotive P LEASING MANAGER or representative. 
Playing It by Ear big Chevies and a truck. Judging| News, Detroit 7. CHROME More than nine years’ experience in all 
: B h of leasing operations, addi- 
5 In Ch Showrooms ee ee ek eee oe OFFICE MANAGER—Accountant—M u st NAME PLATES tienal dealerehip’ management back- 
t n evy ro dealership, if those figures are true,| have thorough knowledge all phases GM qoound inuscnees uy valle 00 ieeeull 
; (Eprror’s Note: Scores of re- | the dealership has handledits quota| accounting. Small southwest Florida Zine Die Cast—Triple Plated companies. Seeking top noteh direction or 
ports were received by AutTomo- | for the fourth quarter. ea tum Chora Colpeay, o wor a o representation, Box 822, c/o Automotive 
in i Thi ano place — P , News, Detroit 7. 
inet a fy Ha pete ee eumaeme ~ hg elle where | Box 1386, Punta Gorda, Florida. NO DIE CHARGE FOSITION IN PUBLIC RELATIONS per- 
fopert | ft aie aoe ho: ye cars, Trucks, too, if cake nae sonnel work or selling—22 years’ exper- 
rom one shopper ’ you € le ience. Public speaking experience, Prefer 
" city.) sales report seriously. DE ALER $$ SAVE $$ Detroit area. Box 823, c/o Automotiy 
g * * #*# - is one of e __News, Detroit 7. 
r VISITE hi fon ay Brg epteeenlegetl g geen LEONARD SMITH COMPANY MORE PRESENT—LESS FUTURE!! Gen- 
I ID two Chevy dealerships,| we have had in recent years,” said TATIVE P al ce ailin, Gee 
: and » A couple of — the general manager. REPRESEN _ sehen ae Sy ve man (prime dealer material), seeks bon- 
peopl were millin around eac ° eas ° afide challenge. 17 years ‘‘know how’’ 
i Soalership but the Tennent includ- The leading British Automotive Importer of dealer level experience, recruit, train, 
y mo , tha rts cars and sedans, offers an aggressive supervise quality volume-profit operation. 
i ed re children n adults. Those — . r ho - h k led ry to Advertising, promotion ideas that create 
ii in the crowd seemed interested in Mg — 2 sea ee ae ee action in sales. Friendly, sincere per 
j the odd features of the Corvair, tive retailing, an excellent future as a dealer sonality, dynamic closer, project and 
; but not very well informed representative. Applicant must have a good practice highest-type business ae, Ex- 
i A customer at —— was ’ HELP WANTED personality and be willing to travel ex-| ot te scr 4 , aoa & eal 
salesman tanding be- tensively. Salary commensurate, plus gener- | F enthusiasm. GM-Ford preference, (Not 
. Pa a tallaincd thon The cus- ous fringe benefits. inexpensive.) Box 824, c/o Automotive 
t id typi ‘4 News, Detroit 7. 
e , 
ti “A cal tomer Send resume and photo to Box 828, c/o GENERAL a a oe 
i = —- in Fa ey SP gi Are You a Top Salesman Automotive News, Detroit. beckgrownd of eaperionse for large vali 
the big ones. There's not Prot Now Earning $10,000? years with Ford, pee sapere - opens 
| ation; appraising wholesale an retail, 
difference in price.” (He really | You can earn $15,000 or more the first year handling all promotions and direction of 
SALESMEN—ALL LARGE CITIES, Call| GENERAL MANAGER—Retail experience 
: did say all of that. I don’t know rs preage an Begg H sone Pos oe on fleets. Product for engines, Liberal; 12 years, factory wholesale four years. tlle eee Be eomemt <= 
: rs. nal advertising an = , 
: what he was reading to pick up rect mail support, No ocr 300 car News, Detrolt 7. chet dligaensniciry oar” [cn ae dae pon 825, c/o Automotive News, Detroit 7. 
the idea.) P. O. Box 7001, Zone 13, Kansas City, 


| . Please send all qualifications. 

' transmission and loaded with other| s¢rict: fidential, B ‘ “ 

gimmicks was priced by —— at| motive News, Detroit 70° “™™° JOB OPPORTUNITIES 5 K Oo D A 
: $2,492.25. 


The only other customer com- 
ment went like this: A guy looked 
one of the big jobs up and down 
for about five minutes. Finally, he 
said, “So, that’s the Bel Air.” The 
salesman, who had been standing 
by his side, looked at the car and 
said, “Yes, that’s the Bel Air.” 

*” 


FOUR-DOOR deluxe Corvair 
with manual radio, heater, 


There seem to be a lot of extra- 
cost gimmicks for the Corvair. 
—— was showing a four-door de- 
luxe with transmission and heat- 
er (no radio) for $2,438.45. Just 
in back of the displayed Corvair 
was a Bel Air, four-door, with 
heater (no automatic transmis- 
sion or radio) for $2,593.40. 

I had a talk with —— and he 
sounded like he pretty well re- 
membered what Chevy district men 

had told him. He said the Corvair 


og a = _ yeah — are aware of advertisement. Box 834, c/o poy is eee g an ogy at : ag Rien crag - the explosive economic Featuring 

, sO ‘oes e nation, A evelopment of the area. Because o is tremendous market expansion, a real op- ‘ 

steel workers don’t have much say Automotive News, Detroit 7. portunity for advancement and a secure future are available with this company to World's Finest 
competent, qualified personnel in sales, mechanical, parts and accounting fields. All Convertible 


in the steel union. ‘ 
* + 


+ 

WAS a good opening day —— 
said, not the best, not the worst. 
He said he had about 200 out for a 
preview the night before, He said 
it was the Corvair that brought in 

the lookers. 
“It’s like anything new,” he said. 








dealers already using. If you have sales back- 
ground with annual earnings of $10,000, air- 
mail your experience with business references 
to Bob Childers, Childers Mfg. Co., P. O. 
Box 7467, Houston 8, Texas. Our references: 
First City National, Houston; Dun & Brad- 
street Rating B+-1. 








ACCOUNTANT-OFFICE MANAGER, thor- | 
oughly experienced in GM _ system, to | 
take charge office selling 500 cars. Pro- | 
gressive organization operating in cen- | 
tral Connecticut. Accept male or female. | 
Send resume and photograph. Box 794, | 
c/o Automotive News, Detroit 7. | 





HELP WANTED 


Missouri. Want to locate Kansas, Okla- 
homa or Texas. 





SHOP FOREMAN—Well experienced me- 
chanic, If you appreciate a dependable, 
sober service man write Box 808, c/o 
Automotive News, Detroit 7. 








SERVICE MANAGER OR ASSISTANT. 
For a big city operation in the middle- 





SERVICE MANAGER 


One of midwest's largest Ford dealerships 
has opening for 
manager qualified to full respon- 
sibility for developing department to full- 
est extent of potential. Annual minimum 
earnings of $10,000. Future opportunity 
includes stock ownership in well-capital- 
ized, profitable corporation. Our employes 


executive-type service 








FINANCE COMPANY — Branch Managers 
and Assistant Managers. Rapidly expand- 
ing upper midwest financial institution 
has immediate need for branch managers 
and assistant branch managers, Our 
company is well diversified in install- 
ment sales financing and direct loans. Do 
not apply unless you have several years 
experience in financing or consumer loan 
field. Excellent base salary, bonus, 








ings. Other people have decided to enjoy 
are still pursuing their fortunes. 


midity is only 40%. 
the country in economic development and 





THAT YOU'VE BEEN HOPING FOR 


Many people spend all of their productive years working under undesirable condi- 
tions, hoping that they will be financially able to retire to more enjoyable surround- 


Many of the latter type have moved to Tucson, 
Arizona for this reason. Tucson's climate is second to no other city in the country. 
The average winter daytime temperature is 65 degrees, and the average annual hu- 
Tucson is frequently listed as one of the top communities in 


and recreational facilities are other strong attributes of this area. 


The O'Rielly Motor Company has been Tucson's Chevrolet dealer since 1924, The com- 


fringe benefits, including group life, medical and hospitalization insurance and pen- 
sion and profit sharing plans make employment with this firm unusually attractive. 


If you are presently employed in any phase of the retail automobile business, have 
ambition and the potential of advancing to top management positions in this busi- 
ness, and desire to live comfortably and enjoy life during your productive years, we 
want to talk to you and believe you will benefit greatly by talking to us. Please send 
complete resume of your business experience and a recent photograph to: R. B. 
O'RIELLY, O'RIELLY MOTOR COMPANY, P. 


living in retirement-type areas while they 


population growth, Cultural, educational 


©. Box 5197, Tucson, Arizona. 




















DEALERSHIPS AVAILABLE 


ONE OF THE SOUTH’S largest and oldest 
imported car dealerships, Dealerships 
handling Hillman, Singer, Sunbeam, Mor- 
ris, MG, Sprite, Austin-Healey, Jaguar 
and Alfa-Romeo, Located in the heart 
of an expanding city of 125,000 popula- 
tion, with a large number of large firms 
of national fame, Very profitable invest- 
ment. Nice adjoining used car lot, Sound 
reasons for selling. Reply Box 817, c/o 
Automotive News, Detroit 7. 








Europe’s 
Beauty Winner 
Now Here 
To Win Profits 
For You 


Chosen as World's Most 
Beautiful Car, Wiesbaden, 
Germany—Sept., 1959 


% 4-Cylinder Engine 
% 40.36 Miles Per Gallon 
% Twin Carburetors 





























‘ profit sharing and retirement, group % 4-Speed Gear-Box 
dical, hospital, . ‘ 
Phoenix Show other employe “pened Reply in con: % Cruises at 80 Miles Per Hour 19é 
1 
To Open Nov. 25 experience. backgroun!, Include, phot), =n Bx Swing Rear Axle 19! 
i pe ° Write to Box 821, c/o Automotive News, % Coil Spring Suspension 19 
ie PHOENIX, Ariz.—The Greater| Detroit 7. HELP WANTED T ties Maatenertes 
Phoenix New Car Dealers Assn. 
will hold its auto show Nov. nt at No Extra Cost A 
according to Clinton A. Steinhoff, A 
manager of the Arizona Automobile Truck Sales OPPORTUNITY KNOCKS! GOING LIKE 60 
Dealers Assn. Are you now a Sales do you have the proven ability to be a . 
He also announced that the Manager Sates f 7 Can you direct, train and supervise @ quality sales force selling Franchises Available 
AADA’s annual convention will be Sed ha : ora pny a = Pag an aggressive dealer handling Chrysler, Illinois, Wisconsin, Ohio, 
way wp "i = = - ip eed ani a ie ert & eth, See lee lowa, Michigan, Indiana, 
on the sou m of the Gran - { oe , 
yon, and that the annual Rally Day Direct oa oF cien selling pie yng Peay mata <= Ba ~: Fret tee that pays cash for all new Minnesota, Missouri 
for Profits will be held Nov. 23 at|350 sew trucks annwally. Fastest’ growing |] iwpEPENDENTLY OWNED FINANCE COMPANY—we can meet and beat finance 
the Westward Ho Hotel here. SS SS ee eee an cane rates, credit risks or insurance charges. MARTIN J. KELLY, INC. | ®& 45: 
The profits rally is being spon-| bonus commensurate with results. Must have LOW OVERHEAD—you can compete with anyone in this market and still offer a DIRECT IMPORTERS . 
n sored jointly by the AADA and SS and cay a drive. ate service as ar | customers. 441 EAST OHIO STREET 
ving complete details photo- dealer all of the be : 
§) MADA's Business Mansgementi gal We are located in the finest section of Plerida end con Ser yeu goed living end CHICAGO 11, ILLINOIS H 


HIGH income! Now can YOU PRODUCE? 
Reply Box 829, c/o Automotive News, Detroit 7, Mich. 


Services Department and will be 
under the direction of John Binns, 


Steinhoff added. 


Box 833, </o Automotive News, Detroit 7. 


MOHAWK 4-1200 
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DEALERSHIPS AVAILABLE 


DEALER SERVICES 


CARS FOR SALE 








HhMPLETE NEW AND USED CAR deal- 
ership facilities—Consists of two build- 
ings, two used car lots. Completely 
equipped, freshly decorated and ready for 
— Formerly Snethkamp Auto Sales 
at 7731 Gratiot, Detroit, Michigan, For 
particulars call Ed Snethkamp, DR 
1-4310, Detroit, 
DEALERSHIP WANTED 





PAN 7] ED TO BUY: Previous Chevrolet 


dealer wants Chevrolet dealership or 
dua! franchise. Planning potential 500 
and up. Factory approval assured. Con- 
fidential. Box 798, c/o Automotive News, 
Detroit 7. 
fSALERSHIP WANTED: Chevrolet or 
Chevrolet dual dealership wanted in 
Florida. Must be 400 car deal or better. 
Factory approval assured. Cash avail- 
able, All replies will be held in strict 
confidence. Address replies to Box 804, 
c/o Automotive News, Detroit 7. 

5: MER DEALER interested in a “Big 
Three’ dealership in the southeast. All 
injuicies will be held in strict confidence. 
No difficulty on factory approval or cash 
required on deal at right price. Box 820, 
c/o Automotive News, Detroit 7. 








AUTOS REPOSSESSED. Problem accounts 





serviced, N. C., northern 8. C, 
able rates. Auto Claims Service, Box 57, 
Lumberton, N. C, REdfield 9- 3745. 


Let Military Acceptance 
Help You SELL 
MORE MILITARY PERSONNEL 


Military Acceptance Corporation will help 
you make more auto sales to Military per- 
sonnel . , . because: 

1. We finance up to 36 months, 

2. Cars may be taken overseas without 
refinancing. 

3. We make auto loans, finance, or re- 
finance, anywhere in the world, at low, 
= “saving rates, for officers and non- 

missioned officers of pay grades E5 
‘ond aber + . + On a simplified, non- 
recourse basis. 

MILITARY ACCEPTANCE CORP. 

Dept. D, P. O. Box 2166, 800 Broadwa 

San Antonio, Texas—Telephone CApitol 6- 
“Worldwide on for Militar abe 
(USAA Insurance available 
to A sualified officers) 








MIOUS TO RETIRE? Young b 
man desires buy-in or buy-out, profit- 
able, established dealership wherein 
er will remain reasonable time until 
ve auto experience. Have cash up to 
six figures. Box 813, c/o Automotive 
News, Detroit 7. 
0 TO 150 CAR DEALERSHIP, Location 
unimportant, Cash, Immediate. Confi- 
dential, Box 682, California, Pennsyl- 
vania. 
ANTED TO BUY—Dealership handling 
Chevrolet, 600 to 1,000 cars. Factory ap- 
proval assured. Individual with 20 years’ 
Chevrolet experience. Cash, ready to act. 
Confidential, Box 800, 
News, Detroit 7. 
ANTED—Medium or large franchise, 
preferably GM or Ford—anywhere, Pay 
cash, Box 826, c/o Automotive News, 
Detroit 7. 
M, FORD, CHRYSLER PRODUCT 
AGENCY, midwest area. Lease or buy 
facilities, Factory approval assured, Box 
827, c/o Automotive News, Detroit 7. 








c/o Automotive 














$50 REWARD 


information leading to location of man 
own as 


Robert Vallencourt 


cription: Approximate height 6' 2'', weight 
Ibs., age 26. Dark complexion, dark hair 
long. Auto salesman, French speaking, 
ing with blond female companion, driv- 
1959 Chevrolet . 


$50 REWARD 


information leading to recovery 
959 Chevrolet Convertible 


ck with black top, whitewalls, red uphol- 
Has overdrive. transmission. 
ng oa" at mee man known as Robert Valien- 
rt. 130557, S# same. Has Maine 
# say Reason to believe car may be 
ding toward Canada. 
tify: Oakdale Auto Co., Box 283, Auburn, 
ine. 





DEALER SERVICES 








TWO ESSENTIAL SERVICES 


INVENTORY SERVICE 


Parts, accessories and similar goods. 


APPRAISAL SERVICE 
Tool 
Buy/Sell Agreements, ‘Annval Fiscal. 
Tax, Banking and Insurance 
Write for free 
“Hidden Earning Power" booklet. 
TOMOTIVE INVENTORY & APPRAISAL CO. 
0 Freeland ee ~ Detroit 27, Michigan 
er 
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CAR DEALERS 


Can’t Be Wrong 


Those Were Liquidated by Us 
In 1958 With Our Quick 
Competent . . 


A-U-C-T-1-O-N Service 
We offer a complete auction service, 
including advertising, arranging and 
tagging your equipment. 

References: Ask those for 

whom we've sold. 


TONY THORNTON 
AUCTION SALES 
SERVICE 


OFFICES 
Springfield, Missouri 
Opposite Fairgrounds 

UN-61311 (Night UN-29980) 


Richmond, Indiana 
12 North Ninth 
2-6310 (Night 2-3686) 


(AUCTIONEERS) 
Tony Thornton, Jack Davis, 
Harold Reisert 





1960 VOLKSWAGENS 
FOR IMMEDIATE DELIVERY 
Steady Supply 





Write, Wire or Phone 





U. N. Trading Corporation 
277 Clinton St., 
ESsex 1-2880 


Irvington, New Jersey 








1960 MODELS 


VWs @ GHIAS @ MERCEDES 
RENAULTS @ FIATS @ OPELS 
VOLVOS @ PORSCHES @ SIMCAS 
PEUGEOTS e@ ETC. 

We are establishing coast-to-coast con- 
tact with reliable, dependent dealers 
who are interested in a continuous and 
steady supply of foreign cars. 

For complete details and information, wire, 
phone, write: 





ALL COMMERCE & TRADING CORP. 


79 Wall St. New York 5, N. Y. 
BO 9-0132 Att: Auto Dept. 





Used Taxicabs For Sale 
1958-'59 CHEVS, FORDS, PLYMS. 
Standards & Automatics 
PRICED FROM $375 
Emkay Motor Sales, Inc. 

1046 Bedford Ave., Brooklyn, N. Y. 
ULster 7-0651, Me! Karlin 

















1960 Auto Costs! 


Discover how much your competitors’ cars 
really cost. The book, “AUTO COSTS," gives 
you the factory invoice prices of all 1960 
American cars, 25 foreign cars, 4 American 
trucks, and all their equipment. Used by 
dealers and banks nationwide, Order your 
‘60 edition today for only $l0—three year 
subscription $18 (including all supplements). 


AUTO COSTS, Box 224, Dept. 6, New York I, 


This car| N. ¥ 














WHOLESALE 
200 1959 MODELS 


RAMBLERS-FORDS-CHEVROLETS 
CONVERTIBLES-SEDANS-HARDTOPS 


Driven only 6,000 to 7,000 miles. 
Fully equipped. Delivery arranged. 
MORSE AUTO RENTALS, INC. 


7726 WN.E. 2nd Avenue, Miami 38, Florida 
Plaza 7-2425 














CARS WANTED 


SEVEN PASSENGER CADILLAC limou- 
sines, Ridgeway-Baker, Belmont 4-6611. 
2836 N. E. Sandy, Portland 12, Ore, 





PARTS FOR SALE 

CHEVROLET PARTS, antique or classic. 
Louis Chevrolet, Box 51, Thompsonville, 
Connecticut. 

LLOYD PARTS—Orders shipped promptly. 
Al Lloyd Motors, Inc., Fort Lauderdale, 
Florida. Attention Dan Smith. 

PARTS WANTED 

COMPLETE TOP AND WINDOW 
FRAMES for '58-'59 Lincoln convertible 

. or will sell car as is, Ward's Body 
Shop, 2807 Venice Road, Sandusky, Ohio. 
BUSES FOR SALE 




















SCHOOL BUSES 


We are prepared to deliver immediately: 


GMC and International chassis with Ward 
Deluxe bodies, 60-p g 

Call, Write or Wire 

FRANK T. MEE, JR. 


SAFETY PRODUCTS, INC. 


655 Bridgeport Ave., Milford, Connecticut 
TRinity 4-6755 











SHOP EQUIPMENT FOR SALE 
FOR SALE: Complete Bean Frame and 
Front End Machine with complete set of 
tools, Price for complete outfit—$1,200. 
Chuck Thiel, 3700 E. State St., Rock- 
aael Ill, Tel: Rockford, Ill., WOodland 
-5122. 








PUBLIC AUCTION 


Shop and office equipment, tools, parts, 


garage service equipment. 


Fri., Oct. 16th 
10 A.M. Until Sold 


CAREY MOTOR SERVICE, Inc. 
Eastern Heights 
CAREY, OHIO 


Former Buick-Nash dealer, going out of busi- 
ness. Sale conducted by Montpelier Auto 
Auction Co. of Montpelier, Ohio. 





“Wanted To Buy" 


CORVETTES, THUNDERBIRDS, AUSTIN HEA- 
LEY, MGA, TRIUMPH, PORSCHE, MERCEDES 
AND ALL OTHER FOREIGN ROADSTERS AND 
CONVERTIBLES. Phone Norfolk, Virginia, 
JUstice 3-0488, Mr. Willis, Atlantic Auto 
Sales. 








ANTIQUE CARS FOR SALE 

1926 BUICK, Phaeton sedan body, interior 
and mechanically perfect. Advance Mo- 
tor Sales, 823 Broadway Ave., Lorain, 
Ohio, CHerry 5-5176. 

1931 BUICK 2-passenger business coupe. 
Only 2,732 made, wooden wheels, side 
mounts, 49,000 actual miles, Engine 
overhauled, new maroon paint, new top. 
Only $575. Drives anywhere, Mitchell, 
a Alma, Michigan, Phone: 
1 , 











1960 ORDERS 
BEING PLACED 


All Makes - All Models - All States 


New-car Dealers Interested in Volume 
Fleet Sales and Service, Contact: 
National Purchasing Department 
Rollins Leasing Corp. 

14th and Union Sts. Wilmington 99, Del. 


Chevrolet-Ford-Plymouth-Rambler 
Especially Invited 








1912 CADILLAC COUPE, restored. Only 
three known in existence, Wonderful for 
show. $3,400 or trade for 1958. Porters, 
463 Poplar, Reno, Nevada, 

1924 DODGE 4-door sedan, mechanically 
good, Body needs top repair, LaGrange 
Tire & Supply Co., LaGrange, Indiana. 
Phone: 135. 

1925 CHEVROLET touring car, excellent 
condition, Drive anywhere, $750, Frank- 
soy Chevrolet, Pulaski, New York, Phone: 








DECAL TRANSFERS 
TRUCK DECALS: Durable, brilliant col- 
ors, Designed to your specifications, Low 
cost, easy to apply, Write for samples. 
Allied Decals, Inc., 8356-5 Hough, Cleve- 
land 3, Ohio. 
AUCTION SCHOOL 











PARTS FOR SALE 








LEARN AUCTIONEERING., Nationally 
recognized, diploma, Free catalog! Mis- 
souri Auction School, Box 9252P3, Kan- 
sas City, Missouri. 








LLOYD PARTS: Large stock available. 
Immediate shipment. J. C, Lewis Motor 
Co,, Savannah, Georgia. 





LLOYD PARTS—complete stock, Prompt 
shipment, Importers and distributors for 
Lloyd cars and trucks, Greene County 
Motors, Catskill, New York. Phone: 2000. 





MISCELLANEOUS 


For rete Cs up. Swiss Electric Shavers 
AC 110/220 V. Sample $7.50. Swiss Hearing 
Aid, miniature all transistor with built-in tele- 
phone pick-up, $135, Free catalog, Special 
quantity prices. 


TRANSWORLD 


565 Fifth Ave., New York City 








MISCELLANEOUS 


BLUE ® CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 


& BRAKE CABLE 
DEALERS’ SPECIAL (F.0.8. Factory Net) 


$52.35 Fed. Tax Incladed 


THE FAMOUS 
MOTO-MATIC 


TOW - GUIDE 


With Universal Swivel 
Action 


Four Clamp Hook-Up 
DEALERS' SPECIAL fr.0.8. Factory Net) 


$44.8 Fed. Tax Included 


Liberal Quantity Discounts 
To Distributors 
Write for Illustrated Catalog 
A gt Sales Division 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 
“Leaders in the Industry 
Since 1939" 
Canadian ——— 


Eastern: 
Five Wheels Ltd. 


599 Y St. 
Terente, Gntarto 


























1960 PRICEMASTER 


With new model changes and new ren will 
be ready before long. The encyclo of 
dealer cost prices of all large and ne new 
small American made cars, three trucks, 25 
foreign cars— plus all optional accessories. 
Shows all standard + for all d 

Yearly subscription price $10.00, 5% discount 
for cash with all orders received before Nov. 
15. All supplements free, with all the addi- 
tional information about the new small Ameri- 
can cars, makes the 1960 PRICEMASTER a 
most valuable asset. Sold only to —- 
and automotive affiliates, Help us on 

you the best of gorvkee. ORDER rouRs. NOW 
—TODAY—DON'T DELAY. K. B. S CO., 
INC., DEPT. 3A, 924-IIth St., Rock “iiend. iii. 





The “ORIGINAL YELLOW™ 


Automatic BraKinG 


Is the ONLY—TOW BAR—TODAY 
WITH THE UNIVERSAL $5] 45 


“WRIST ACTION" 
Incldg. BRAKE HOOK-UP 
4 Point $ 00 
Hook-Up 45 


TowKinG 


TRAIL-KING $37.50 
Fast and 
ALL and 


American Cars Fits 2" Ball 


CLOSING OUT RED ARROW 
PARTS AT 50% DISCOUNT 
Protecto Covers (Tailor Sade 


Tow Bar Sales Co. 
DE A aye f re BA 18717 
40 So. Clinton St., Chicago 6, Ill. 








SEE PAGE 30 
for the nation's 
TOP AUTO AUCTIONS 














NEED 
FOREIGN 
PARTS? 


Replacement parts for over 40 
foreign makes carried in stock. 
Only parts house in the South- 
west devoted exclusively to for- 
eign parts. 











CARS FOR SALE 


VOLKSWAGENS 


ALL BODY STYLES 
IMMEDIATE DELIVERY—1960's - 1959's - 1958's 


REVOLUTIONARY PLAN 


1960 SEDANS AND SUNROOFS 
1959 SEDANS AND SUNROOFS $1,239 
1958 SEDANS AND SUNROOFS $1,139 
DELIVERED TO ANY EAST COAST OR GULF COAST PORT, 
FREIGHT, INSURANCE, ETC. PAID—PRICES SLIGHTER HIGHER 
WEST COAST—BANK AND TRADE REFERENCES EXCHANGED 
ALSO AVAILABLE 
MERCEDES @ PORSCHE @ OPELS 





New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $9 [] or Two Years $16 [] 


All Other Countries — One Year $13 [] or Two Years $22 [J 


$1,459 











AUTOMOTIVE NEWS, 965 E. JEFFERSON, DETROIT 7, MICH. 





Ask for a free catalog 


OVERNIGHT DELIVERY 
TO ANYWHERE 


SOUTHWEST 


IMPORTED 
AUTO PARTS 


1812 TEXAS AVENUE, 
HOUSTON 3, TEXAS 


eee ee 








Set AR oc ook tcandkestucens wae se sede cocccce 2ORO N@rcccccsse 


State. woscccccccccese 














WRITE, PHONE OR WIRE 


CIRCLE DISCOUNT CORP. 
(S 4505 WISCONSIN AVE N. W., WASHINGTON, D. C.—EM 2-2000 
U.S.A. AGENTS FOR 
RUDI ARONS INTERNATIONAL AGENCIES GmbH 
HAMBURG, GERMANY—CABLE ADDRESS, RARONS, HAMBURG 


TRADE CONNECTION: 
Truck Dealer [] 
Insurance [] Financial [J 


Manvfacturer [ 
Supplier [J 


Car Dealer (] 
Jobber [] 


Make of Car... 


eee eereeeeeseeseweseseseseseeees Messeceeesesseeee. 
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The | 


It was shortly after the turn of the century that the first Cadillac 
car—‘‘the automobile deliberately built to the highest standards 
it is possible to enforce on the production of a motor car’’—made 
its appearance. 


Every year since—save for a period when Cadillac devoted its 
energies to the national defense—a new interpretation of this 
unique goal has been presented to the world’s motorists. 

The superlative motor car illustrated above is the fifty-fifth in this 
unprecedented succession of distinguished automotive creations. 
And it is, without question, the finest Cadillac of them all! 


Never before has Cadillac artistry created such elegance of form 


CADILLAC MOTOR CAR DIVISION 


+ifty-fifth . .. 





i | 


and the }inest ! 


and line. It has a commanding presence that is uniquely Cadillac. 

Never before has Cadillac engineering produced so abundantly. 
The car is smooth and quiet to a degree that challenges belief. 

Never before has Cadillac design and craftsmanship provided 
such interior luxury. And the complement of conveniences and 
appointments has never been more satisfying. 

And never before has a work of man offered such excellence of 
product and prestige of name to the men responsible for its sale 
and distribution. 


It is with this brilliant creation that Cadillac dealers and sales- 
men enter a new decade of sales opportunity. 


GENERAL MOTORS CORPORATION 
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